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EXPERIENCE THE POWER OF LIVE EVENTS

e Building brand awareness
e Communicating your key messages
 Visibility at the event
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So let’s take a look at what caught the eye of the visitors in our
tests. For this section, we’ve broken the results down into “around
show” and “on-stand” engagement.
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Around the show FaceTime
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People are drawn to crowds.
Understanding what the draw
is and seeing others engage

in activity attracts people
who stay to decide if what’s
happening is relevant to them.
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Whether from on-stand I I

merchandise or by

sponsoring bags, lanyards
or badges, using a large The research found visitors looked longingly at vacant furniture so,
logo with added text and if your stand is large enough, you could invite visitors

bright colours proved to to take a well-earned five minute rest or sponsor rest
be a big draw. areas where your branding will get lots of visibility.

Source: BPMA Survey at Marketing Week Live show
www.facetime.org.uk
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Engaging all five senses
is still a winning formula
- how can you build this

into what you offer on your

If you’re considering having screens and stand?

video on your stand: - Branded sweets )

- include text or subtitles to hold audience or cupcakes as 'I.
attention and get your message across. giveaways. (

- combine high mounted, big screen drama

with small interactive screens or hand-held devices. - Free coffee brewing,

and delivered in branded
cups, to appeal to the
visitors’ sense of smell.

- Props or products to
touch or technology to
engage with.

/ - Surprising
| - SOundsto
\ attract attention.

- Visually
appealing
design

- Think about the
use of lights, a |
relatively low-cost
way of creating @
an atmosphere or
adding drama.
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