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Total Selling Space (million sq m)
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Non-food Online Penetration (UK)
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Retail Profitability

Major UK Retailer Profit Margin
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UK Advertising Spend By Channel (%)

Source: MagnaGlobal
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Customers Retailers

What 
They 

Value
Our

Strengths
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Customer 
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People

Discover & Choose





People Data

Discover & Choose





Data Integration – 
Customer 360

E2E Journey 
Mapping, Analytics 

& Machine 
Learning

Informed Decision
Making

Customer 
Understanding

Intelligent 
Targeting

Supercharged 
Attach

Customer 
Journey 

Optimisation

Customer 
behaviour 
& nearest 
neighbour 
modelling 

Making Use Of Data



People RangeData

Discover & Choose



People AffordRangeData

Discover & Choose







People AffordRangeData Multichannel

Discover & Choose









People AffordRangeData EnjoyMultichannel

Get the most out of Tech
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Capable and 
committed 
colleagues

We work together 
as One Business

Stronger 
infrastructure

We offer amazing 
advice to our 

customers through 
assisted selling

We understand 
technology and 

our customers; data

We are big – we 
have something for 

everyone; range

We are affordable: 
trusted on price 

and through credit

We serve our 
customers however 
they want to shop: 

online or in store

We have an easy 
end to end 
customer 

experience

We are with our 
customers 

throughout the life 
of the product – via 

our Services

Our sites and stores 
are amazing

Our partnerships 
with suppliers make 

a big difference

Mobile is central to 
our vision



No blanket prescriptions
Common challenges; Particular solutions

Solution grounded in you
Answer starts with Trust

Scale Multichannel


