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2019

FACTS,

FIGURES &

QUOTES

‘If you’re going to have a lease, pay rent and 

business rates, there has to be a reason to have that 

physical prescence and that is all about people…!’

61%
Of UK consumers are 

concerned that their High 

Street will disappear over 

the next 10 years.

‘Independent and artisan retailers will 

fill the gap by offering a more 

personalised experience…’

Only

22.3%
of retail sales are      

purchased online.

It’s predicted that within 

10 years 50% of retail 

sales will be online.

INSTORE 

CUSTOMER 

EXPERIENCES

Online SECURE PAYMENT
and PROCESSING is of a 
concern to customers

The expectation is that UK GDP 

will continue to grow at 1.4%.
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