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Why Social Media?

Social media usage grew by 

288 Million people between 

2018 and 2019.

If Facebook were a country, it would be bigger than China.

The average user spends 2 

hours and 16 minutes per 

day on social media platforms

Social media users now 

totals over 3.4 Billion

Data sourced from ‘We Are Social’ 2019 report



1. Strategy



Where to Start?

“What do we want to 

achieve with our social 

media activity?”

o Make a campaign plan
o Objectives

o SWOT

o Audience

o Product/subject

o Timescales

o Be clear on your mission statement and brand values

o Measure and report! Starting measuring from the start!



Where To Start?

Develop online objectives that are SMART:

Specific - objectives should specify what you want to achieve

Measurable - you should be able to measure whether you are meeting the objectives or not

Achievable - are the objectives you set, achievable and attainable?

Realistic - can you realistically achieve the objectives with the resources you have?

Timely - when do you want to achieve the set objectives?

Examples of objectives could be

o Improve online sentiment

o Increase footfall to your store

o Increase traffic to your e-commerce store

o Improve local awareness

o Increase PR coverage 



Your Objectives

Your overall objectives will inform what you 

do in social media in terms of:

Who you want to connect with

What content you will share

How you will interact with people

How often you need to interact with people

How you want to influence people to act



Content Calendar



2. Know Your 
Audience



Identifying Your Audience

Think about who you want to engage with…

Who is your target audience?

Parents? Lifestyle influencers? Existing Customers?

Think about demographics too…

Age, gender, City, Country? Languages

What are their lifestyles like?

Hobbies, salaries, social media channels



3. Be Social



Content is King! 



Content is King! 



Content is King! 



4. Utilise The Tools 
They Give You



Facebook Call-To-Action Buttons

Your call-to-actions should offer clarity wherever they are –

Don’t make users work to share or click on your stuff!



Facebook Shop Pages



Facebook Shop Pages



Instagram Shopping



5. Measure and Analyse



Use this tool to add Custom 

Campaign parameters to 

your URLs – perfect for 

determining the value of 

each social post!

Google URL Builder Tracking



Google URL Builder – Post Tracking



Social Plays It’s Part In Overall Conversion



Real Metrics VS. Vanity Metrics

Conversions

Conversion Rate

ROI

Traffic

Avg. Time Spent

Bounce Rate

Page Per Session

Sentiment 

Campaign Performance

Reach

Followers

Likes, Comments, 

Shares/Retweets

Clicks

Sentiment 

Campaign Performance

VS



Report On The Figures That Matter To You

Marketing reports are critical to the analysis and success of your ongoing marketing efforts.

Facebook June 2019 Previous Month May 2019

Total Likes 4,109 0.15% 4,103

Post Likes 43 377% 19

Post Comments 3 100% 0

Post Shares 4 100% 2

Transactions 1 100% 0

Revenue £33.00 100% £0.00

Traffic 56 51% 37



Top Tips To Convert

o Images receive 18% more clicks than those without images.

o Customer service interactions on Twitter have increased 250%.

o 76% say well designed & punchy video/imagery helped them 

increase sales.



Special Offers 

Influencer Marketing Course
17 Oct 2019 Manchester 

28 Nov 2019 London 

Normally: £329+VAT

Autumn Fair Price: £279.65

Visit www.socialb.co.uk to book!

Limited Spaces

Enter code Autumn15 at checkout!

‘AUTUMN15’ FOR 15% OFF

PSST! 

Take a 

photo of 

this slide!

Mini Website Audit 
Normally £350

Autumn Fair Price £300

Contact amy@socialb.co.uk to 

book, and mention Autumn15 in 

the email

https://socialb.co.uk/training/manchester
https://socialb.co.uk/training/london
http://www.socialb.co.uk/
mailto:Amy@socialb.co.uk


Thank You!

@SocialBuk

@socialbuk

@socialbuk

SocialB

Come and have a chat

call 01223 258000

or email 

amy@socialb.co.uk


