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COOGLE SHOPPING IS ESSENTIAL FOR
—-COMMERCE GROW I'H

"All the best games are easy to learn

and difficult to master.”
- Bushnell's Law
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PREPARING
10O SELL ON
GOOGLE
SHOPPING

IMPORTANC
OF YOUR
PRODUCT

DATA FEED

AN
INTRODUCTION
10 THE
GOOGLE
MERCHANT
CENTRE

WHAT WILL |
L EARN TODAY?

HOW TO
CREATE A
GOOGLE
SHOPPING
CAMPAIGN

CAMPAIGN
STRUCTURE &
OPTIMISATION
TOP TIPS
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25,000 SHOPS ARE QCALYP
2019

vgn.l. YOU SURVIVE?

—XPECTED 1O CLOS
N 2019

The continued rate of store closures reflects the

new reality that many or us prefer to shop online
and increasingly eat, drink and entertain at home.

Coresight Research

@ Link Digital

web design & marketing



N 2018 ALONE, 8/% O
ALL ReETAIL CLICKS
CAME THROUGH
CO0OGLE SHOPRPING
ADS

Source: Google




WHAT 15 CO0OGLE SHOPPINGT
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WHY SHOUL

EASY RETAIL-CENTRIC MANAGEMENT

Nnstead of keywords, shopping ads use the product
attributes you defined in the Merchant Centre data

D YOU INV

feed to show ads on relevant searches.

-5 |7

BROADER PRESENCE

More than one of your snopping ads can be displayeo

for a single searcnh. Google will also show an advertisers
SNOPPING ads alongside text ads, further increasing
landscape presence.

BETTER QUALIFIED LEADS

By peing able to show the name, Image and price
oefore the user clicks through resulting in a higher
conversion rate than those of text ads.

REPORTING & COMPETITOR DATA

_ike keywords, you can see how each product
oerforms at any level of granularity. Use benchmark
data to get insights into how your CRPC's compare
agalnst the landscape average.

@ Link Digital



GOOGLE SHOPPING e®RvS@ ™ GOOGLE SEARCH

» Easier to implement for a high number of » More text & more content
Oroducts

- No need for keywords, potentially more « More control over which gueries trigger
chances to show your products yOour ads

- Usually, PLASs are more engaging than search » Prominent on the search engine result
ads as they show an image as wel Oage

» CPC can be relatively cheap compared to * Your ad mignt be bigger than your
search competitors it yvou use all lines and

extensions

Your shopping ads can appear at the same time as text ads to give shoppers access to the full variety of products that match their search

web design & marketing



'REPARING 1O SELL ON GOOGLE

5 Google Plattorms work In tandem to allow you the best experience with Google Shopping

Google

T merchant center T ,
Google Ads Google Analytics

@ Link Digital



PRODUCT D & DATA

Final attributes T

title Women's Heritage Contour Field Zip Tall Riding Boots in Black Leather, size 6 Medium by Ariat

id 100707 74_8B4849641828

price $289.95

sale price 514497

availability in stock

condition new

age group adult

brand Ariat

color Black

custom label 0 9:5251+

custom label 1 Heritage Contour Field Zip Tall Riding Boot

custom label 2 10010174_884849641828 . htm|

description The Heritage Contour Boot possesses the refined features, quality craftsmanship and performance attributes that serious riders demand. Handcrafted from premium full-grain leather with a high Spanish cut top line
and full leather lining. The contoured ankle design and tighter fit system provide a svelte fit and silhouette. These handsome features are achieved without compromising fit or performance. The full-length elasticized
panel on the lateral side and elastic gusset at inside of the knee provide superior fit and comfort. The 4LRTM footbed technology, moisture-wicking sock liner and DuratreadTM outsole provide e:-:r ‘

and stability for optimal performance. This is a superior boot with first-class features. | Women's Heritage Contour Field Zip Tall Riding Boots in Black Leather, size 6 by Ariat
gender female

google product category  Apparel & Accessories > Shoes

gtin 884849641828

image link https://www.ariat.com/dw/image/v2/AAML_PRD/on/demandware.static/-/Sites-ARIAT /default/dw3df4e973/images/zoom/10010174_3-4_front.jpg
item group id HRTG_CONTOUR_W_FOO

link https://www.ariat.com/10010174 884849641828 html

material Leather

mpn 100107/4_884849641828

product type Women > Footwear = English > Tall Riding

sell on google quantity 0

size &

& LinkDigital
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“WHEN IT COMES TO GOOGLE SHOPPING,
70UT OF 10 CONGENTRATE SOLELY ON MANAGING AND

OPTIMISING ONLY THEIR CAMPAIGNS IN GOOGLE ADS™

SOURCE: SHOPTIMISED




GC} g |€ womens nike trainers

[

2 Al ) Shopping [x] Images

About 524,000,000 results (0.38 seconds)

See womens nike trainers

Products Comparison Sites

MNike Nike Air Max Mike C
Revolution 4. .. 270 React. .. React
£42.95 £139.95 £68.47
Mike Official Nike Official Nike Of. ¢ Max

Kok dhd (528) hhkhk ok (27) | hkkk

o

News [+] Videos :

Nike Odyssey React
Flyknit 2 Women's
Running Shoe - Red

£68.47
\ike Official

A

\ike Air
JaporMay

2164.95
Vikei.J
.

“Approximately 85% of
all Google shopping
search terms are
matched to keywords
within your product
titles”

Source: Shoptimise
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Polka dot boots? ———

Y \ Dotted boots?
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® polka dot boots i

Search term

United States - Past 12 months -

Interest over time

~COGNISING OF

MISATION OF

spotted boots © dotted boots
Search term Search term
All categories Web Search -

O

= TUNI

— 5

+ Add comparison

|

<2

L AA N A A AN

25 Feb 2018

1 Jul 2018

4 Nov 2018
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OP TIMISATIONS

* Character limit of 70 (150 by Google)

* Front load key terms.

* Be descriptive using valuable keywords.

I < B| ]
Blue Rain Boots 1 ‘_”—GP Women’s Blue 1
Polka Dot Rain

* Avoid spam such as CAPITALS, keyword stuffing and E Boots. Size 6 E
oromo text. 1 1
£24.99 £24.99
* Include the most relevant product variables such as: Amazon.co.uk Amazon.co.uk
size, brand and colour.
* Run search query reports to find alternative ways & By Google & By Google
users search for your products Compare related Compare related
products from 50+ products from 50+
shops. [ shops.

@ Link Digital



PRODUCT DESCRIFPTIONS

Apple MacBook Pro 13" Silver

£1,299.00 from 20+ shops 9 Also available nearby
* %% %% 40 product reviews

July 2019 - Apple - MacBook Family - MacBook Pro - Mac OS - 13.3 in - 128 GB drive - Solid State Drive - 8 GB

1 10%

Other options: 128 GB SSD - Space Grey (£1,045) More Of All GOOQ‘@

Shopping searcnh

The Dos & Don’ts Of Product Description Optimisation
terms are matcheo

0 Product Size & Shape 0 BLOCK CAPITALS TO vvorols \/\/ithiﬂ

a Pattern, Texture, Design & Material 6 A Description of your Company or Brand Product D@SCFIDUOHS

Q Intended Age Range 0 Information on Billing, Payment or Sales

0 Special Features & Technical Specs 0 Promotional Text like 'On Sale Now’




CREATING GOOGLE SHOPPING
CAMPAIGNS
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CHOOSING [H

CRUCIAL

| PRODUCTS ,

“l bid on my brands and
product lines
differently.”

RIGHT S

B PerForMANCE §B

~UCTU

“l bid on top-and-low
performance
differently”

i

-0

= YOU IS5

r HYBRID ..
| |

“l bid according to my

catalog and
performance”
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ITHE PRODUCT APPROACH

womens , BRAND: Acme Apparel

Product Type Level 2 Everything Else

PRODUCTS

Apparel | Mens < BRAND: Beta Branded

“I bid on my brands and Product Type Level 2

product lines
differently.”

Product Type Level 1 Everything Else

BRAND: Catalan Classics
Everything Else

Everything Else

@ Link Digital
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PERFORMANCE

“l bid on top-and-low
performance
differently”

RMANC

Best Sellers

Custom Label O

ROACH

High Margin
Custom label 1

. Low Margin =
Custom label 1

Everything Else

ITEM ID: 111
Everything Else

ITEM ID: 222
Everything Else

ITEM ID: 333
Everything Else

@ Link Digital
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ad

HYBRID

“l bid according to my
catalog and
performance”

DA

DPROACH

Apparel
Product Type Level 1

Womens |
Product Type Level 2 4 N,

Product Type Level 2 S~

Everything Else

Bestsellers Custom Label O

Everything Else

ITEM ID: 111
Everything Else

High Marqg, Custom Label 1

Everything Else

@ Link Digital



HOW 1O SUBDIVIDE YOUR CAMPAIGN

Subdivide All products by: Product type ~ ﬂ
X

Start by hovering over your
oroduct group until you notice a '+’
icon appear to the right. Click on
that.

B Productg Products sub... = ks = / conv. = basketball shoes
I basketball shoes 500 0 50.00 Lot &
%4 running shoes 250 0 50.00

Google Ads will then switch views
to the subdivision menu and
adjacent to ‘Subdivide all products
by: you should notice a dropdown
menu.

@ Enabled Status: Eligible Type: Shopping - Product Max. CPC: 3

Product groups

O You can then use this dropdown
. 0 e Product group Max. CPC menu to decide which option to
D v  All products — r— SUbdl\/lde byJ

- - k ’—" : = v: }:.— £ it
“\‘. ! ',‘ (¢ 51 J,_-fi,

N L ln L A WL CH
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COMMON SUBDIVISION O

product groups

Subdivide All products hy:__.

€ cdit bids

Category
|
Brand
Search
ltemn 1D
D Product group Condition
M mg0&1 — French Style Oak Extend Product type
-
Channel
M Idt004 — French Style Reclaimed R
Dining Table Channel exclusivity
M 9480786fh — Kensington Pearl| Oval o abel
ning Table ustom labe b
M 9480793fh — Kensington Pearl Ov

|

ing Dining Table
rhal095 — French Stvle White Fxtendino Dinina

2 TTONS

« Category: FEach will have products with the same Google
Product Category within.

 Brand: Based on brands submitted via your product feed
N the Merchant Centre

e Item ID: With this option you can achieve partial
granularity where the first 200 products can be broken
down to the single item

* Product Type: You can set product type to whatever you
want which can make it very easy to identify groups of
oroducts

e Custom Label (0-4): You have up to 5 custom labels to
choose from and each of the 5 does not have to be the
same for every product.

V)

Ly

& Link Diqil
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OPTIMISING YOUR SHOPPING

CAMPAIGNS




NEGATIVE KEYWORDS PLAY AN IMPO

SOLE IN OPTIMISATION

» Gﬂﬂg'E Ads | Link Digital sss-s62-4873 ~

Q.

GO TO

= TANT

B N c @ A

REPORTS TOOLSE

=] PLANNING B} SHARED LIBRARY T BULK ACTIONS
Keyword Planner Audience manager All bulk actions
E&gative keyword lists H Rules
Placement exclusion lists Scripts
Uploads

¥ MEASUREMENT

Conversions
Google Analytics

Search attribution

Ld SETUP

Billing & payments

Account map NEW

Account access

Linked accounts =
Preferences

API Centre

Google Merchant Center

Top Tip: IT you're just starting out then words such as free, cheap, trial, discount etc. can make for a good start to your

iNnitial keyword list

@ Link Digital
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CHARACITERISTICS OF SHOPPING QU

Using Query Mapping To Filter Search Terms

=

MEDIUM

1-2
Unlikely
Unlikely

Most

Low

High

2-4

Very Likely

Likely (top-rated, price,
comparison)

Many
Medium

Very low to low

5 o0or more

Most Likely

Likely (buy, online shop,
financing options)

Few
High

Medium to high
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ANV OID

SLACK

SOX

)|

)

ODING

(Using the same bid across all of yvour products)

g No Work No P

erformance
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WHY 1S5 5KU B

Example:

DING M

- O

RTANT?

* You are targeting your products by product type (in this example: weber BBQ's)

* You need to achieve a ROAS OF 6.7/

£100 costs, £1000 revenue

' ROAS 10

eeeeeeeeeeeeeeeeee



—CAUS

- O

- AV
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—
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Q
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RMANCE

Averaged performance statistics will intertere with your optimisation

£15 cost
£100 revenue

Subdivision: weber BBQ’s

-

£0.01

£10 cost
£850 revenue

£75 cost
£50 revenue

£25 costs, £950 revenue = ROAS 38

web design & marketing



TAKING YOUR GAMPAIGNS
FURTHER



REMARKE TING

leave a website

96% without

Remarketing requires that you add a separate Google Ads tracking code
to your site or use your existing Google Analytics tracking code.

converting
Visitor behaviour is then captured and used to build audiences.
This allows you to segment retargeted groups using either broad or
unigue criteria such as previous purchases or shoppers who abandoned
carts.
| | o apandon shopping
For Google Shopping, there are two types of remarking you should know: 70 /0 carts without
ourcnasing
e Dynamic Remarketing
e RLSA - Remarketing Lists For Search/Shopping Ads
typically visit 2-4
490/ sites before
: O
& Link

et ourchasing



L OCAL INVENTORY ADS

Local Inventory ad | ocal storefront

e Promote your in-store inventory: Let |local users
know that your shop has the items that they're
looking for, at the moment they search on

. , y 1 Stanford Shopping Cented Palo Al
) - J SR 99 =

CHANGE LOCATION

{ 43 |

GOOQ'@ miss dior nearby @""”""\“O
ALL . o Stanford o B
b o | miss dior nearby
e Bring your local shop online: Use the Google- o 5 @
hosted local shop front as a robust, digital local R T ‘
shop front experience fe.  Dior Miss Dior Eau de Parfum 3.4 0 ‘f‘i'&"} =
=
Dior Miss Dior Le Parfum -l:—v ;.-,N—-‘—J'
“.;T $100.00 Bva)cm‘r\.gdal'es g ' )
 Measure performance: Monitor the impact that & e TR B B o
your digital ads have on foot traffic and in-store Vi oo iy s
Sa | es. DIOR® Miss Dior Eau De Parfum | New Perfume .
From Dior | dior.com Bloominqdaloc 5.5 m»l‘ |

(ad] www.dior.com/Miss-Dior

@ Link
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SUMMARY
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It Is Incredibly important
that merchants educate
themselves not only on
the fundamentals of
Google Shopping, but
also follow best
practices on managing
and optimising for
profitability.

- DON'T HESITATE.
GET STARTED TODAY!




THANK YOU!

CONTACT

T you have any guestions with regards to this presentation, please contact Emily Winter on the details
below.

Emily Winter

PPC & E-Commerce Specialist
emily.winter@linkdigital.co.uk



