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RETAIL IS CHANGING 

Image via The Guardian, Alamy Stock Photo



JD.COM: AUGMENTED & VIRTUAL REALITY
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LUSH: VALUE DRIVEN
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HOUSE OF VANS: BEYOND RETAIL 
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ARTISANS & ADVENTURERS: COMMUNITY
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FOREST LONDON: CREATE A DESTINATION
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FOREST LONDON: CREATE A DESTINATION
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BONDS HACKNEY: EXPERIENCES AS PRODUCTS



BONDS HACKNEY: EXPERIENCES AS PRODUCTS



COMMON THEMES IN A DIVERSE SECTOR

Listen to the problems your customers are facing

Engage with the issues your customers care about 

Understand what is missing from your customers 
experience

Use your place and space to add value and gain loyalty 
far beyond a simple transaction



QUESTIONS?
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