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Consumers are adopting
technology faster than the
majority of businesses or
places are able to deploy it.



Why this is important now

Today
37% of ALL retail sales are
influenced by digital.
(that’s 4 times more than is
sold through e commerce
alone).

By 2020
49% of all retail sales will
be influenced by digital.

Source: Forrester and Deloitte.

Total sales
$3.39 trillion

Total ONLINE
sales
11.6%

$393.8 billion
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The problem
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Shoppers

Retailers

81%

Use multiple devices to research
what to buy

Source: Hubspot

93%

CAN'T connect users across different
devices

Source: : Econsu Itancy

72%

Research online before purchasingin
astore

Source: Forbes

78%

Are influenced by social media as
they decide what to buy

Source: Social Media Today

94%

CAN'T send relevant permission based
push notifications

Source: Econsultancy

upto

74%

Of High Street Retailers DON’T have
an active social media presence

Maybe* Digital Influence Index

Shoppers increasingly see one channel

Retailers are struggling to respond

Private and Confidential. Copyright Maybe Solutions LTD.
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High Street evolution

YOUR DIGITAL
OUTPUT IMPACTS h
YOUR FOOTFALL "

But up to 74% of High Streets retailer: ss the UK do not

have an active social media presence.

#WDVYT (What do you think?) is a government endorsed
campaign that gives retailers, towns and cities access

to innovative tools that are proven to increase digital skills, local
footfall and sales.

oo Of High Street Retailers DON'T have
/4% | anactive social media presence

This Government endorsed campaign ranks the “Digital Output” of 150K retailers in 1,300K retail locations.
The Maybe* platform enables this campaign and links the digital conversation to each physical place.

Private and Confidential. Copyright Maybe Solutions LTD. 5



The UK Digital Influence Index
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This campaign has created the UK Digital Influence Index - this gives a daily ranking of the Digital

Influence of every retailer and every town in the UK, every day.

150,000 retail locations

1,300 Towns ranked by social media output

Daily measurement of follower numbers

Daily measurement of messages sent

Sentiment scoring of products, retailers and place
Measures: Twitter, Instagram and Facebook

Linked to a physical location data like footfall and sales

It means EVERY town and EVERY

Business can benchmark how they are doing DAILY.

The top 10 performing towns out of 1,300 in the Digital Influence Index

Cheltenham +15

RANK PLACE CHANGE
ik London

2 Nottingham +8

3 Edinburgh +3

4 Bristol +1

5 Glasgow -3

] Leeds +1

7 Manchester 3

8

9

Birmingham -1

Sheffield -1
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An example locally ...
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Website Active On | Percentage

Place County Businesses Percentage Social Active Maybe Index
Southampton Hampshire 75 60 284 37 27
Harrogate MNorth Yorkshire 4.38 73 198 45 28
Reading Berkshire 658 66 274 42 29
Morthampton Morthamptonshire o288 46 223 33 30
Coventry Warwickshire 570 51 228 40 31
Leamington Spa Warwickshire 481 o4 215 I5[ 32
Lincoln Lincolnshire 456 ar 233 a1 33
Doncaster South Yorkshire 265 91 215 38 34
Chester Cheshire 498 63 247 50 35
Torguay Devon 586 46 198 34 36

AND - we know how each businesses is contributing to their towns ranking ...



WDYT



http://www.youtube.com/watch?v=bH7zD471vl8
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This is now your shop window

This is where your customers find you and where you need to be to remind them to
come to YOUR TOWN AND YOUR BUSINESS



We provide a platform that enables each business in participating towns towns to learn about the local
audience, amplify reach and learn how to leverage social media for all to benefit. products ...

Maybe”* r———

Dashboar Conversations  Hintsandtips  Settings v

Complete your profile

2 o e o

Step1
Connect your socil accounts

Step1
Connect at least one social account
1 you dont have log in access to your social accounts you
can skap this step and come back later

‘ Connect Twitter Connect Facebook Connect Instagram
Next
o o o o
Rank Audience Engagement Chats
In Cheltenham o HOw hey fee wh they b
O 0 o Talk tous

Complete your profile Complete your profile

Your profile is 70% complete
——

This includes data from () @) @

1,000 || 3,214

Thisincludes data from ) €@
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https://projects.invisionapp.com/share/68MVXV55BCA
https://projects.invisionapp.com/share/68MVXV55BCA

Your Primary Audience is

Male

rom GOVentry
1 United Kingdom.

They speak Eng“Sh and

are interested in:

Covent I’y, Views, Fan,

City, Music.

Female 16.5»  Male 25.8+

Unknown 57.7%
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We show which content engages the audience

¥ National Rail ¥ 118,032 ¥ BBC = 38,046 €3 VIP Record Fairs ® 365

new delays of up
to 20 minutes are
expected for
trains travelling
between
birmingham
international and
#Coventry due to
fault with the
signalling s...

Juby 11, 2018

Midlands Today

should coventry
diver be honoured
for helping to rescue
the trapped thai
school boys
https://t.co/XcdxvDT
QcX
https://t.co/QYBzrH
Kpsh

July 11, 2018

back in coventry
15th july unless
it's bad snow
again meantime

July 2, 2018

Private and Confidential. Copyright Maybe* Solutions LTD.
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Let me introduce Sophie
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http://www.youtube.com/watch?v=vw2JdbqNiTc
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We can also listen to what a sector Is saying
So we listened to Gifting
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We’ve also asked the audience about Christmas...

Through social media we asked 2500 people “In your

opinion, what makes for a good gift?” In less that 24hrs we
had 5000 responses...

18.9% of those asked said something thoughtful made a good gift
16.5% said something personal

10.0% said something picked with love

4.4% said someone useful

1.6% said something fun
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Would you buy this for a 3-9 year old?

fairy cioor’i o

M i s % 687% yes
27% no




Would you buy this for a kid in your life o

69% yes
30% no
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Would you buy this for the men in your life

79% yes
21% no




ST

Would you buy this for a teenager?

50% yes
50% no
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Social media as a footfall driver
Top tips:
e Listen to relevant conversation

e Engage in theright conversations
e Let your audience know you have what they

want in store or on your website
e el whelal bl
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www.wdyt.org.uk

Sign up today and will invite you into
the gifting conversation
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