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What Will You Leave With Today?

➢ The basics of paid advertising

➢ The basics of SEO

➢ How to drive traffic to your website using different channels

➢ How to use measure your digital marketing



SEO



SEO



Search Engine Benefits

Consider using phrases in your content 

which contains your company’s keywords 

in order to gain maximum SEO benefits

Make the most of your bios on your social 

media accounts to include keyword rich 

information, relevant to your company

Use tools like Google keyword planner to 

help you identify what terms people are 

searching for



What Are Search Engines Looking For?

▪ Relevancy – Search engines try to provide the most relevant search results to a users query

▪ Quality Content – Is the content on your website useful and informative?

▪ User Experience – Does your website provide a good experience to visitors? Is it easy to navigate?

▪ Site Speed – How long does it take for the website to load on laptops, tablets and mobile phones?

▪ Cross-device Compatibility – Does your website display correctly on all device sizes?

▪ Internal Linking - Are links in place to logically direct users around the website?

▪ Meta Descriptions & Title Tags – Have these elements been written with the end user in mind?

▪ Tagged Images – Have all images on the website have a custom alt-tag?

▪ Local SEO – Is it clear to the search engines and customers where your product/service is located?

▪ Social Media – Utilise social media as a customer service channel and to drive traffic to the website.



Keeping The Site Up To Date

▪ Accommodation

▪ Information

▪ Imagery

▪ Local Area

▪ Blog Content

From an SEO perspective

1. Create new content regularly

2. Focus on core content

3. Work to increase clicks and time spent on a page

4. Invest time into each page of the website

5. Google can’t read image content

“Changing a large amount of text on a page 

can have a positive impact on the performance 

of your website rankings”

- MOZ



Titles & Meta Descriptions

Page Titles

▪ Max 55 Characters

▪ Make it relevant to the page

▪ Use it as a sales tool

▪ Entice users to click

Meta Descriptions

▪ Max 155 Characters

▪ Make it relevant to the page

▪ Use it as a sales tool

▪ Entice users to click



Internal Links



Images

5 Simple Tips

1. Name images descriptively and in plain English

2. Think strategically about alt tags;

3. Compress the file as small as possible;

4. Utilise JPEGs where possible;

5. Test images on different devices.



Google Search Console



Local SEO

Local results typically include:

▪ A Google Map

▪ Map Pack

▪ Organic Results

▪ Paid Results

Local SEO is very important to find you for specific queries in 
a local area.



Customer Reviews…

How do I gain more reviews?

▪ Ask In Person

▪ Request in follow-up email

▪ Social Media

…are very important and should be acquired at every possible 
opportunity!



Keywords

The key to success with all of your target keywords is:

Relevancy

Is the copy on your website written for humans and not search engines? 
Customers want to see information on your website that is relevant to them.

If you attract users through the wrong keywords and they leave your website 
quickly after landing, these poor stats can affect your search engine 

rankings.



Google Suggests...



Drive Traffic to 

Your Site





Social Media



Blogging



Email Marketing



Measurement 
& Analytics



Goal Tracking



What To Measure

• Channel growth

• Audience demographics

• Who you are engaging with

• Engagement on a post level

• Social traffic to your website

• Conversions

Measure your progress against:

• Your objectives

• Your competitors



Measurement Tools

Key Tools:

• Google Analytics

• Facebook Insights

• Twitter Analytics

• LinkedIn Analytics

Other Useful Tools:

• Hootsuite 

• Followerwonk

• Tweetreach



Identify Your Objectives

▪ Which channel is delivering the 
most conversions?

▪ What was the cost CPE/CPA?

▪ Are you looking for leads, brand 
awareness, raise awareness of a 
specific product or service?

▪ Which marketing activity delivered 
the best ROI?

▪ How much time did we spend?

Align your marketing goals to your business goals





Key Website Metrics

Sessions – The total number of visitors to your website

Users – The total number of unique visitors

Page Views – The total number of pages viewed

Pages Per Session – How many pages have been viewed

Avg Session Duration - How long a user spends on the site

Bounce Rate – The number of people who land on your website without taking 

any further action
Goal Completions – How many times a key goal has occurred.

What to measure - website



Email Marketing Key Metrics

Open Rate – How many people opened your email

CTR – How many people clicked a link within your email

Conversion rate – A familiar metric but an important one

Email list size – How many new subscribers and un-subscribers do 

you have?

ROI – Are your emails converting your existing customers?

What to measure - email



Paid Advertising Key Metrics

CPC – the actually cost-per-click of your ads

Conversion Rate – How many people are taking a key action

Cost Per Conversion – Total advertising spend / number of conversions 

ROI – Marketing ROI – Total cost against revenue generated

What to measure – paid advertising



SocialB
Further Social Media Training;
• Campaign Planning for Social Media
• Social Selling – Free & Paid Advertising
• Customer Service on Social Media

If you feel you need some further help with your online marketing presence, SocialB offer:
• Social media management
• SEO and PPC services
• Website design
• Email marketing
• Content marketing
• Full digital services

Come and have a chat
call 01223 258000 

or email info@socialb.co.uk



Thank You For 
Attending 

@SocialBuk


