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Does it impact shopping 

habits?

Visual Social 
Media

…Yes



• 54% of consumers want to see more 

video from brands.

• Tweets with images receive 150% 

more RTs

THE STATS BIT…

Hupspot – Visual Content marketing

https://blog.hubspot.com/marketing/visual-content-marketing-strategy


• Shopify users referred by 

Pinterest spend $80 on avg 

vs Facebook’s $40.

• Video has surpassed 

blogging as a social asset! 

63% vs 60%

MORE STATS!

Hupspot – Visual Content marketing

https://blog.hubspot.com/marketing/visual-content-marketing-strategy


INSTAGRAM

• In app tagging of products 

to buy available 

everywhere

• Intro to tagging in stories. 

• New Collections Ad format, 

blending video and 

catalogue.



PINTEREST

‘Shopping the look’ has 

never been easier

Buyable Pins – US only 

using Shopify. 



• Provide ‘exclusive access’

• Personal interaction with your 

customers 

• Thinking about your 

‘customers’ as an ‘audience’

WHY
VIDEO 
OR STREAM?



• Reach out to your customers

• Have regular contact

• Stay on brand

• Facebook Live has 4.3% 

engagement 

ENGAGEMENT



Think beyond your 
brand

#ACTIVISM

Digiday.com

../Downloads/Always LikeAGirl.mp4
http://digiday.com/platforms/silent-world-facebook-video/


SOCIAL TO 
RETAIL

“Clearly, we are looking at keeping people 

in our own ecosystem. But Facebook and 

Instagram, they will never create products, 

they’ll never create content, they’ll never 

deliver products but they want to capture 

some of the inspiration level. So it depends 

which way we go with it. What we’ll do is 

we’ll experiment with it and we’ll have 

another look and see how we can [use it].”

- Nick Beighton, CEO, ASOS



VR & AR
WHERE’S IT 
HEADING?



LET’S PLAY!

Anyone can now get in on 

AR!

Lens Studio creative tools –

30k creations in the first six 

weeks & over 1 billion views.





• Offer something valuable 

• Think about your ‘look’ & 

colours

• Provide a unique experience

• Tell a story – about your 

brand, customers or products

• Omni-channel – how will it 

look across different formats?

TOP TIPS



Behind the scenes

New products

Customer influence

PAPERCHASE





YOUR TOOLKIT

Resources -

• Time 

• People

• Budget 

• Equipment 



CANVA

FILMORA

SOFTWARE

VISCO



EQUIPMENT



THANK
YOU

WWW.SOCIALMEDIAGEEK.CO.UK

BECKY@SOCIALMEDIAGEEK.CO.UK

@BECKYBOYDGEEK


