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What Will You Leave With Today?

» The importance of a strategy to success on social media

» How to find your audience on social media

» How to create engaging content

» How to use content to engage with your audience



Why Social Media?



A Global Phenomenon

=

Of those that regularly Social media captures  Social media usage

use the internet, 79%  30% of online time went up 21%
use social media. globally between 2016 and
2017.

If Facebook were a country, it would be bigger than China.

www.socialb.co.uk The Digital Marketing Experts



How Does It Relate To Business?

Research = Listening to the conversations people have with each
other to understand their wants and needs

Marketing = Talking in the conversations people have with each
other to spread messages about your company and products

Sales = Energising customers to sell you by finding your most
enthusiastic customers/employees and supercharging them online

Support = Supporting customers to support each other by setting
up tools that help them do this

Development = Embracing customers to work with each other by
integrating them into the way your business works




Why Do Brands Need To Be On Social Media?

To share brand news, To gather customer
promotions and offers feedback

Stay up to date on
industry/competitors




Defining A Successful
Social Media Strategy
For Your Business



Your Goals

“What do we want to achieve with our social media activity?”

Your overall objectives will inform what you do in social media in terms of:

Who you want to connect with

What content you will share

How you will interact with people

How often you need to interact with people

How you want to influence people to act




Strengths And Weaknesses

What are your strengths and weaknesses online?
SWOT Analysis

Who are your competitors?
What do they do well online? How could you offer more?

Who do you look up to online?
Find inspiration from a similar business (or someone with a similar audience)



Finding Your Audience



Understanding Your Customers Online

Think about who you want to engage with:
Parents? Teenagers? Small businesses? Fans?

Think about demographics too!
Age, gender
City, County, Country? Languages?

Who already communicates with your audience?

a0~ e




Finding Your Audience - Facebook

» Search feature available on desktop and app
» Allows you to search across friends, groups and public posts

People Photos Videos Pages Places Groups Apps Events

POSTED IN GROUP

@) Choose a Source...

“I had a woman steal the Andrew Morton Princess Diana
biography and then burst into tears as soon...See more

Beatrix Potter-pinching and Zizekian swipes: the

Yesterday at 5:10am - €
Bill Gates reads a new book every week.

28 books Bill Gates thinks everyone should read
www businessinsider.com

QO s68

13 Comments 217 Shares

, Brain Pickings @
| Yesterday at 12:00am - €

[.«]v EE] ~* Prince Harry
Filter Results Princes William, Harry recall final phone
conversation with their late... - today.com
See All et
POSTED BY ~ is Froome
Chris Froome Ell\s fourth Tour de France
«/ Anyone after Champs Elysées... - theguardian com
el © public Posts SeeAl " » Amman, Jordan
e Two killed in shooting at Israeli embassy in
four Friends Jordan - theguardian com
8) The Guardian @
Your Friends and ‘ ~ A Kabul, Afghanistan
o e ) 2hoursago € Taliban claim deadly Kabul suicide attack

- aljazeera.com

* Benderloch, Scotland
Eight-year-old gir killed after being rapped
under logs in forest - standard co.uk

A2 Anthony Scaramucci

o Any group strange world of book thefts Scaramucci vows to take ‘drastic action' to
Your Groups wvew theguardian.com stop White House leaks - foxnews com
Ows 1m0 21 Comments 41 Shares ~» Bill de Biasio

De Biasio, Riding Subway, Demands
Cuomo Fix the System - nytimes com

DATE POSTED Paulo Coelho @ 7 Centre Parcs
« Anytime February 1, 2016 at 4:26pm - € Centre Parcs guests evacuated from main
square due to police... - dailymail co uk
2017 10 Books every college-bound student should read ~ ;mmv Corbyn ”
7 eing in single market is dependent on EU
U hitp: /bR ly/20§99Fy membership, says... - thequardian.com
2015 1984 and 9 other must-read books for college ~ lEh:en Tabvgy!:s E:gb;n ope i
@ Choose rdogan hea ulf in easing
®c diie s Qatar crisis - 59 news yahoo.com
‘www.sheknows.com
Learn More
OO% 656K 240 Comments 1.3K Shares
Tech Insider ® English (US) - Polski - Espafiol

Portugués (Brasil) - Frangais (France)

Privacy - Terms - Advertising - Ad Choices B>
Cookies - More -
Facebook © 2017




Finding Your Audience - Twitter

© Home % Moments L) Notifications ] Messages londan+bus
Set up searches for Keywords YOUr s o .
customers might mention.

Top Latest People Photos Videos News Broadcasts

CCWS @CCWSinteriors « 16m v
Search filters - < o -
Bring your inside story out and make sure everyone understands your vision clear
with the #perfectofficecutfit. COWS pays attention to detailinciude the best
Norfolk Businesses Tweets . artwork to provide the businesses with perfect office fit-out in London.
Norfolk Busin (<) Who to follow: sessh - views wlursooie
Huw Sayer HuwSayer Jm . EEN in London @EENLond...
S vy Hi Gch hope you enjoy the latest 14 blog: pork pies. popcom N
° and p e/ : s (" Follow )
Please RT
Edit  Delete ) & lssueaisa
=% Foliow
Tweets > h —
1 Dates for your diary &1
st mer > le Clapham Businesses @C!
s
ul > laphar | Follow

[ Yoot D—
80 TASSIONATE muTFm"‘; <= Twitter Lists are a great way to organise your Twitter

,;10 . 2 ‘ﬁ‘\ rf . .
& PASSIMNTE poour PLOTLE ) Account & stay on top of organisations, people you
want to watch & respond to.




Finding Your Audience - Instagram

Q. mummy
TOP PEOPLE TAGS

mummyb_kw
Mummy B

mummybird
Claire Mumford

mummyluvsharmonymai

mummy_to_many
Emily Boone

 mummywhitehouse

mummypages
MummyPages

& Cancel

PLACES

A great place to start —
the Instagram search
feature

Instagram Search can
be used to find
information based on
your existing top
searches, people
(usernames & account
names), hashtags and
places.

Q. mummy

TOP

PEOPLE

#mummytobe
55,860 posts

#mummys
92,059 posts

#mummysgirl
118,443 posts

#mummyblogger
33,397 posts

#mummytummy
5,924 posts

#mummyandson
31,517 posts

#mummylove
39,185 posts

TAGS

& Cancel

PLACES




Finding Your Audience - Pinterest

Guided search will let
you search for
Boards where you
can find Pinners who
have an interest in
your products or
services.

Q. bedroom ideas X  Boards v ome  Following®  Explor

il o sl E!* J 'lﬁ IA <

Bedroom Ideas Bedroom Ideas Bedroom Ideas bedroom ldeas bedroom ideas Bedroom Ideas
275 Pins 834 Pin 82 Pins 450 Pins 450 Pin: 211 Pins

‘:T.

P . ﬂ i o é“g 4
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BEDROOM IDEAS Bedroom Ideas Bedroom Ideas Bedroom Ideas Bedroom Ideas Bedroom Ideas
562 Pins 593 Pins 871Pins 790 Pins 454 Pins 3,781Pins

ollow Follow Follow Follow Follow




Engage With Your
Community Through
Content



Identifying Your Unique Voice Online

Voice: Your brand personality as an adjective.
For example, brands can be lively, positive,
cynical or professional.

Tone: A subset of your brand’s voice. Tone adds
specific flavour to your voice based on factors
like audience, situation, and channel.

Character & persona

Friendly Playful
Warm Authaoritative
Inspiring Professional

Language

Complex Simple
Savvy Jargon-filled
Insider Fun

Serious Whimsical

Personal Honest
Humble Direct
Clinical Scientific

Purpose

Engage Entertain

Educate Delight
Inform Sell
Enable Amplify




Creating Engaging Content

Think about why your target audience(s) would want to listen to you
What are your competitors saying to them?
Think about creative and varied ways to convey your message

Repeat what works, review what doesn’t




Creating Engaging Content

Offer Q&A sessions
relevant to your industry Product-centric posts with engaging

\ f / and interesting content

Share stats and Tips To Drive Engagement Upload product images and
infographics C— g S S— Jideos (encourage your

/ & \ audience to do this as well)
Start discussions and as Share positive reviews/client

questions to encourage Create surveys/polls to testimonials
interaction encourage participation from

visitors

Share articles/blog
posts/expertise



Language And Tone

“PR speak” just does not work

Is it really the world’s leading™?

Be human

Chatty, simple language works best — avoid jargon
Be friendly

Relationships can be formed very quickly online
Be open

People are largely very understanding. If issues arise be
up-front and open and maintain dialogue

Transparency
Always state your intention and who you are representing

Nutella
& 10hrs- @

This month Emma dunked her Nutella & Go on a camping trip with her
mates. Let us know where you've been enjoying yours for a chance to be
featured next month!

nutella

caumg




Utilising Hashtags

When using pre-existing hashtags, choose those
relevant to your business or target audience

Pay attention to tags being used by your followers
and search for them on Twitter and Instagram to
see what sort of content is associated with those
tags

If it makes sense for your business to jump on
board, create content that is on topic and
compatible with that hashtag

ESE Direct @esedirect - Mar 2

It's #snowday3 and there's no rest for #HealthAndSafetyBear as he continues to
work with his salt spreader goo.gl/qC6LRc

So much appreciation on #EmployeeAppreciationDay! 8e




Two-Way Dialogue

 Getinvolved in the conversation

 Craft your posts and questions around your
followers to get them talking

 Ask for your followers’ feedback, suggestions
and solutions to challenges

Totally Dynamic Norwich shared Red Bull Racing's video
22 February at 14:07 - @

Wow! Just look at our guys go! We LOVED working on this beautiful #DB11 -
what do you think?

2,184,598 Views

Red Bull Racing is with Aston Martin il Like Page
22 February at 09:01 - €
Getting the #RB14 treatment &
Y Like () comment &> Share (‘134

0025 Chronological



Facebook & Google Reviews

Remember the importance of customer reviews!

Take the time to thank people too

Anne-Marie Egan reviewed The Cardy Club — €3 -
4 February - €

A lovely couple with a passion for what they do. Tash your illustrations are amazing.
It was a pleasure to meet you both!

ﬁ Like D Comment A> Share

o1

o The Cardy Club Anne-Marie! Thank you SO0 much for the kind words and
for coming to visit us at our little stand and for your support and amazing
good vibes!l We are SO excited to have our cards with you at The Gaslamp
Gallery! xxoxoxoo yaayyy!l

Like - Reply - 4w O
® Write a comment... 2 © @
4 Paula Carroll reviewed The Cardy Club — &3 e

4 February - €
Amazing cute cards made by an amazing couplel Well done Tash & Jack ... lovely
to meet you both! ¢

oY Like (] Comment A Share
D1
0 The Cardy Club SO LOVELY TO MEET YOU PAULAN Thank you for your

such kind words!! oo

Like - Reply - 4w O
® Write a comment... 2 © @

Julie Rogers reviewed The Cardy Club — 3 e

23 February at 00:03 - €

oY Like (] Comment £ Share
@ Write a comment... (SN GET R



Tools For Varied Content

2 o ] 7 What We've Been Up To...

In Review

Canva = ,’ 7224 @
» Create infographics, banners and images for ‘; o Hours
social posts SN Of SocialB Training

» Pre-set sizes for social platforms
» Popular designs with templates

. Free Wlth premium add-onS New Courses For 2018 5 New
on  Team Members

.. 82228

gl

Social Media Pinterest Graphic  Facebook Post Facebook App  Tumblir Graphic  Instagram Post  Linkedin Post Header



Free stock images

Search for free photos Q PEXELS Browse v License Upload Tools

Are you & photographer?

Domains. Websites.
Online Stores. And
@ SOUARESPACE more. Try Squarespace

Popular Photos

The most popular photos of the last few days.




How To Use Social Media To
Grow Your Business



Facebook Content Examples

8B\ Don't Buy Her Flowers
21hrs- ©

It's Sunday evening - hopefully you're managing to enjoy the last few
hours of the weekend... Hands up who is already in their PJs? Bonus
points if you never got out of them s

how do people chill at home wearing
jeans??? i literally cannot think of
anything worse

o Like
D= 65

O Comment /> Share (‘124

Top comments ¥

7
V@Y 5Marchat 19:45 - €
Lets see how good your dog breed knowledge is!

Q0% 52

8 shares

Taverham Vets e

Cross breeds welcome too - please mention that your doggy is a crossbreed
so we can have a guess!

POST A PHOTO
OF YOUR DOG
AND SEE IF
PEOPLE CAN

GUESS THE
BREED!

o Like (D comment /> Share O~

Chronological

8 shares

View previous comments

‘ Denise Yallop Chester - cross breed of

Like - Reply - 14h - Edited

% 4 Replies- 2 hrs

’ Claire Hayward Tilly 16 weeks old

15

Like - Reply - 14h

Graveney Gin
26 January - London - #

A valentines evening, not to be missed.

This is one for all you love birds and friendly-lovers a like; an evening of
collaboration with the best of what Tooting Market has to offer!

Join us in the Tooting Market Square for an evening of gooey love ballads,
cosy atmosphere, and a delectable, romantic menu created by the likes of
Graveney Gin, Unwined in Tooting, Franco Manca, Boom Bap Burger,
Nuvola Little Bakery and Harry's Chocolate Emporium.... See more

Get cheesy this February..
) A CHEESE-Y VALENTINE'S

@ Tooting Market
Wed 14th Feb 2018

A special Lot

ol mesu
Graveney Gin

Franco Manca

Boom Bap Purgers

Nuvola Little Bakery

Harry’s Chocolate Emporium &
Unwined in Tooting

A Cheese-y Valentine's @ Tooting Market

This is one for all you love birds and friendly-lovers a like; an evening of collaboration
with the best of what Tooting Market has to offer! Join us in the Tooting Market
Square for an evening of gooey love ballads, cosy atmosphere, and a delectable. ..

EVENTBRITE.CO.UK
oY Like
©0s

1 share

(D comment 2> Share (134




Case Study — Iced Jems

Iced Jems
@icedJems

Iced Jems is a small retail and online
store based in the West Midlands.

They have gained a massive and
engaged following on Facebook
through their creative content

4 Iced Jems
|
- 26 February at 19:56 - €

Another use for my no-spread cookie dough! Cinnamen Sugar Cookie
Twists 22 x

SRS,

Iceagzms,com

o Like () comment & Share ®-
OD% 78 Top comments *
10 shares

(@) Iced Jems
J 4 March at 18:27 - €

Awesome Unicorn Cake Popsicle using the Popsicle Mould & # X

i

D Like

OD« 234

2 7

() cComment #v Share ®-

Top comments *




Twitter Content Examples

SocialB @SocialBuk - Jan 22 v
Millennials aren’t just a niche consumer segment - they make up 21% of the
population. Brands should consider these #marketingtactics when engaging
them:

goo.gl/8Vkbwz #DigitalMarketing

Get Fruity @GetFruityBar - Feb 28 v
The #beastfromtheeast has arrived... we have #cornwallsnow #devonsnow ...and
we've made a #Getfruity #snowman (mini) for #stormemma




Case Study - Craft Coffee

Craft Coffee
@Craft_Coffee

Delicious coffee served @ Kings Cross-
Battle Bridge Place, Monday to Friday and
@ the Ropewalk-Maltby Street on
Saturdays and Sundays

© Maltby Street & Kings Cross

& craft-coffee.co.uk
Joined October 2012

[&d 161 Photos and videos

B g
=

s

Omerens
pe—

il il
p
-

iehies
Trrgic

Pinned Tweet

Craft Coffee @Craft Coffee - Jan 1 v

| Wow!! Thank you so much!

Brian's Coffee Spot @BrianCoffeeSpot

They keep on coming.. The winner of the 2017 Award for the Best Coffee Spot
Near a Railway Station goes to @Craft_Coffee, with runners up
@LaynesEspresso and @luckiebeans bit.ly/BCS2017Awardsw...

O e Qs

Craft Coffee Retweeted

yorkie_spro @Mattcinthenorth - Feb 21 v
Brilliant new coffee discovery for those looking for milk alternative/lactose
free/vegan product for their flatties, @MinorFigures oat milk is absolutely superb
- credit also to @Craft_Coffee for the tip, brilliant stuff.

© n s Q 4

Craft Coffee @Craft Coffee - Feb 28 v
Snow way we can trade today. Have an ice day. Please don't abandon us

© (A O s

Constantly updated with opening hours and retweeting when customers mention them

Remember to encourage customers to tag you in — include your social media handles
wherever you can!



0 flavecocktaillounge « Follow

flavecocktaillounge Flave Bar Solihull all set
up for Valentines Day @ We have special
cocktails for the ladies and the gents!
#solihull #ginbar #gin #cocktails #valentines
swalsh01 Will be dropping by for a drink
later.

flavecocktaillounge @swalsh01 we look
forward to seeing you! | ©

© Q A

36 likes

e aspirestyle « Following

aspirestyle Calling all you cat lovers out
there! Look what we have.. the fabulous
Kitty blouse in White!! Don’t paws to think
about it.. as they're selling fast! ... &3 kitty
blouse £35

#bannedclothing #Kkitty #catlovers
#aspirestyle #shopssmall #shopindie
#indieoxford

thelittletinworks This is absolutely
gorgeous! %

charrrl_iie Waaaauw % ¥'!
kirstydewspowell Oh god now | want it &=

aspirestyle @kirstydewspowell our beautiful
@georgieg13 makes everything look fab!

laurenelucy Are you selling this in your
Warwick store?

aspirestyle @laurenelucy yes we have the

© Q R

111 likes




Case Study — Brick Pizza

Use Instagram Story

i, W brickpizza_fi@rwich 2h

&, brickpizza_norwich 8h
@ 7 T 3 87% -

@verityburton @biddle.illustration
: v S

\. \" o

A \ °
Artist Boxes
are looking
great

o BRICK PIZZA

Send message

Liked by biddle.illustration, verityburton ..
others

Tag Other Businesses

brickpizza_norwich
Redwell Brewing

REDWELL TAR,ROOM \

-]
Qv o A

113 likes
brickpizza_norwich Tonight at the @redwellbrewing tap

room launch. #Vegan Chilli/Meat Chilli and #GlutenFree
#Beer




Plan and Measure



Colour- Coding Key:
Blogs
Email Campaign
Company Events

Monthly Social Media Strategy Conferences

Social Posts

Monday Tuesday Wednesday Thursday Friday

Email Campaign

Wednesday




Scheduling

Schedule your
content for
when your

followers are
most active.

Schedule Post

Publishing schedule

¥ Publication
Select a date and time in the future for when you want your post to be
published.

/82017 [ 16:42 UTC

Prepare for
special
events/planned
absences.

Distribution schedule

Stop News Feed Distribution

Select a date and time in the future for when you want your post to stop
being shown in News Feed. The post will still be visible, but News Feed
distribution will end.

Cancel Schedule




Monthly Reports

Monthly marketing reports are critical to the analysis and success of your
ongoing marketing efforts.

A T u Vv w X

1 Juk-16 Aug-16 Sep-16 Oct-16 Nov-16 Overall Monthly Summary

2

3 Sessions 17,825 19,353 17,057 19,329 28,229 November delivered fantastic results both month-on-month and year-on-year, thanks to carefully monitored Paid Search campaigns
and a joined up plan for the Black Friday weekend promotion. As you can see from the table below, every key metric showed

4 Users 14_,128 15,545 14,209 15,054 22_,477 improvement, wi:lh the exception of thekaveragz»nrder;‘value. IWe gave ;nntinuled t?( work on amending the site from an SEO
perspective as well as maintaining our work on paid search, social media and email marketing support.

5 | Bounce Rate 55.78% 54.03% 60.03% 57.22% 55.67% Activities Carried Out In November 2016

. - Updated key category pages with new promotional images. - Google shopping updates and ad group testing

7 Organic Traffic 11,048 12,841 10,843 12,548 15,919 - Updated on page SEO elements across popular category pages - Website homepage updates & amends

8 Social 194 199 206 331 431 - Social media management and content production - Black Friday marketing campaign across all marketing channels

9 Email 1,351 1,304 570 804 842

10 |Paid Search 2,580 2,273 2,463 1,999 7,430

T - — s | | I T N T T

12 Direct 1,936 2'005 2,347 3‘039 2,467 Revenue £27,881.38 119.18% £12,72094 98.65% £14,035.24

Transactions 655 164.11% 248 14717% 265

13§|Other 18 3 17 7 Conversion Rate 232% 80.84% 128% 95.35% 119%

14 - Average Order £42.56 -1702% £5129 “18.00% £52.96

15 Transactions 298 298 184 248 655 Website Visitors 28,229 46.04% 19,329 26.53% 22,311

16 Conv Rate 1.67% 1.54% 1.08% 1.28% 2.32% Bounce Rate 55.67% 270% 57.22% -0.68% 5605%

17 AQV £47.11 £55.16 £46.01 £51.29 £42.56

18 Revenue £14,040.06 « £16,436.19 3§ £8,465.76 « £12,720.94 «f  £27,881.38 www.socialb.couk The Digital Marketing Experts




Time Saving Tips

Stick to your content calendar

Plan ahead

Schedule your content

Measure the metrics that matter
to you




SocialB

Further Social Media Training;

* Campaign Planning for Social Media

* Social Selling — Free & Paid Advertising
e Customer Service on Social Media

If you feel you need some further help with your online marketing presence, SocialB offer:
* Social media management

* SEO and PPC services

* Website design

*  Email marketing Come and have a chat
¢ Content marketing
*  Full digital services call 01223 258000

or email info@socialb.co.uk

www.socialb.co.uk The Digital Marketing Experts



Thank You For
Attending

@SocialBuk



