
Master the high 
street



You’ve decided to open a 
shop.

• Location of your shop,  High street, 
shopping centre, shop within a shop. 

• Customer demographics. Age, Gender, 
Lifestyle, Income. 

• Do your research, visit successful 
retailers?   

•  What style of shop are you going to 
create. Modern, Classic, Vintage, Shabby 
Chic, Contemporary, coffee shop.



Your window is 
the cheapest 

form of 
advertising. 
The face of 
your store



Window set-up
Does your shop have a window ? Is it open back or closed. 

. Solid wooden walls. 

. Floor panels, Mdf 

. Ceiling Grid system 

. Secure door.  

. Height of the window 



Planning your 
        Window  

  Define a Theme  
. Ideas  
. Plan your display  
. What are you aiming to achieve  
. Romantic 
. Fun 
. Classic 
. shock   
. ensure it reflects the brand 



Pyramid grouping  enables 
the customer to quickly 
view the product









Repartition
Repartition is when a product is 

repeated in lines of three or five. 

This is applied in Fashion and 

Homeware depending on the brand id.  







Props





In-Store Visual Merchandising



Linking your window 
scheme to the shop floor.
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