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Exploring Gift
Personalisation
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Roland DG manufacture
digital printing, cutting, engraving
and production technologies
used In the personalisation and
product decoration markets.
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what Is
personalisation?
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§ L
personalisation

customisation
on-demand
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Who?
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everybody
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emotion

a Rumm ekl Vv A
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:
5 “When dealing with people,
remember you are not dealing
with creatures of logic,
but creatures of emotion.”
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when?

I Roland



mialll v A" a Rudmiatll Sv A o Rdmiatll Nu &

:
| personalisation IS

not just for xmas
- iIt’s for life!
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what?
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|
almost everything
can be personalised
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%
what do YOU want
to personalise?
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unigue content
great design
on trend
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licensed content
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personalise the product,
the packaging, the service
and the communication
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where?
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In-store?
on-line?
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managing the
customer’s expectations
IS key to success
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5

be great at merchandising
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how?
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Today’s Production Technologies

Sublimation Embroidery

Digital Paper/Card Printing Transfer Printing

Direct To Object (UV) Impact Printing
Self-Adhesive Graphics Engraving (Rotary/Drag)
_aser Engraving ~oiling

Direct to Textile and Garment Digital Foiling
Photographic Pyrography

Wrapping 3D Printing
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Product
Selection

Design &
Content
Selection

\.

\.

Artwork
Generation

.

Production

(

3

(

Personalisation
Input

\.

\.

Order
Generation

3

=

(

Visualisation of
Final Product

\.

Payment

Collection/
Delivery

=

Order
Information
Input
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? DIY
Oor
DIEM?

(Do It For Me)
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Customer Experience

CX
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Operator Experience

OX
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Brand Experience

B X
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Service & Support Experience

SX
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why?
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iImprove footfall
Increase engagement
develop loyalty
deliver a great experience
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profitable customers
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my challenge to you:
create new personalisation
experiences in-store and on-line
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get experiential
be authentic
experiment

play
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your personalisation
adventure
IS Just beginning
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thank you

Simon Wilcox
Retall & Consumer Markets Manager

swilcox@rolanddg.com
+44 (0) 7850 088837
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