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Introducing the gardener of tomorrow. ..
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Two million more over 60s in next 5 years FA

66,927,765 people in 2019 69,036,245 people in 2024

age 60 to 110+ age 60 to 110+

7,540,795 males 46.5% 8,437,568 males 46.8%
8,673,148 females 53.5% 9,574,537 females 53.2%
‘ 18,012,105 people (26.1% of total population)

age

16,213,943 people (24.2% of total population)

age
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Generation rent - fewer young home owners

100 - Percentage owner occupiers by age 1981 to 2015

1981 1991 IEI!]lIZII ’il

15-24 25-34 35-44 45-64 6574 5+



So who should we be focusing on as the
gardener of tomorrow?

Kenzie
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“I don’t want to be defined by my age”

"How strongly do you agree or disagree with the following statements?"

100%*- - l.---—- .-— BB B .
B Disagree strongly
80% -
M Disagree
60% -
Neither agree nor
40% - disagree
W Agree
20% -
B Agree strongly
0% -
© o Q@ g 8 5 ¥ 5 < O+ wn X n Mm —~ N W
= c © NN D N S c o < O LU
© = R To R W T BT BT U ' O €
o — N MM < 1N © c B 5
= L O o
= >
O]
O G
o0

Source: Foresight Factory | Base: 4166 online respondents aged 16+, GB, 2017 August



Smartphone ownership by age
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Sources on information on the garden

100% n The % of keen gardeners who have used each social
35% o 83% media in the last week Base: 12,038 GB adults aged 16+ who agree with the statement “I get a great deal of pleasure from my garden”
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Source: YouGov for HTA (2019). Base: 1,778 GB adults (aged 16+) who have access to a private
garden or outdoor space (excluding communal gardens and window boxes/balconies)
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°® dObbieS Q Search

garden centres

Plants Gardening OutdoorLiving Home Clothing Pets Kids Offers Gift Cards Advice Events Restaurants Ourstores Dobbies Club

) _ Urban Garden
Sprl ng ﬂowerl ng Create a calm, refreshing space to work, daydream and play

b u le Shop now






Cold hard cash - where’s the money in S
gardening?

Garden plants, seeds & £210m £864m
bulbs

Garden furniture & BBQ £262m £456m

Source: HTA/Kantar media’s TGl survey 2018



Anticipating their needs - health, wellbeing

and horticulture

Biophilic
Design

Should a ‘work’ place be any different from the
other spaces people inhabit? The relationship
between individuals and their environment
can be a crucial determinant of how they feel,
perform and interact with cthers. So, designing
spaces that inspire, energize and support the
people who use them is a global imperative.
Peopla’s connection to nature -biophilia~ is an
emergent field that can help organizations meet
that challenge. This unique study explores the
relationship between psychological well-being,
work environments and employee expectations
on & global scale for the first tima.

Did you know...

Air So Pure plants are
called the green
medicine?
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25 Year Environment Plan

Chapter 3: Connecting people with the environment to
improve health and wellbeing.

At a glance

We will:

« Help people improve their health and wellbeing by using green spaces including
through mental health services.

« Encourage children to be close to nature, in and out of school, with particular focus
on disadvantaged areas.

* ‘Green’ our towns and cities by g green and one
million urban trees.

« Make 2019 a year of action for the environment, working with Step Up To Serve
and other partners to help children and young people from all backgrounds to
engage with nature and improve the environment.
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Consumers see gardens as benefiting their ~ HTA

health

100%
80% 17%
67%
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For the following question, by "public green spaces", we mean public areas with grass, plants or trees (e.g. parks,

woods, public gardens, village greens etc.). In general, to what extent, if at
the following statements? Gardens and public green spaces benefit my . . ..

all, do you agree or disagree with each of
Chart shows % agreeing with the statements

89%
85%
B Physical health
MW State of mind
55 plus

Source: HTA/YouGov June 2019, base 2,094 GB adults



Reaching these consumers in the digital age

X

Create a saved audience

Audience Name

Custom Audiences §

Health focused gardeners

Exclude | Create new w

Locations @ People who live in this location w
United Kingdom
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Potential audience:
Potential reach: 3,100 people

i

ddience details:

= Location — Living in:
o United Kingdom: Latitude 52.46
Longitude -1.72 Birmingham (+5 km)

o Interests: Gardening

nterests: Mindfulness or Health &
Wellbeing

Browse

Englan

Cancel Create Audience
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Conclusions

Kenzie



