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DISHANG

Find out why the world’s

leading fashion brands
ARMANI AR choose us

From Armani to Zara,
we've got global fashion covered.
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é Global Recycled
' w_ Standard

Cadia

bioplastics™

WOOLMARK
GOLD

Ethical by design:

/CONFIDENCE
IN TEXTILES

£ C Style3D

| )
Tested for harmful substances ;
according fo Oeko-Tex® Standard 100 ELRE Recycled Zippers
100% wool,
INAELR'S OF il @ \\\. ))
technical fibee

SOCIAL & LABOR YKK
CONVERGENCE SSSR88e8 3

OEKO-TEX® =)
STANDARD 100 3.5 @I BSC

Business Sacial Compliance Initiative

WATER<LESS



UNI X \
QLO HAE;NEEFTT ZARA adidas

DKNY R%%Algsk@ﬁ MaxMara HOBBS TOMMY S HILFIGER ARNE

LONDON

Reebok A ¥ MANGO  PRIMARK  EMPORIO ARMANI 'dbfsﬂelo

LYLEESCOTT

We're a trusted partner to many of the world’s leading brands and retailers
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J.LINDEBERG LEWIS ,:% ‘ ‘ ‘ame”cang%lf PING
. new balance MYPROTEIN
Walmart > < =ilLA H b; N gasics  MONTIREX
e A L.F.C.

HOLLAND COOPER '@ GAP LOUNGE @ zalando i\i 3;

CASTORE



Our Approach: Partnership

30+ years at the

leading edge of Global insight,
the textile local knowledge

industry

Unrivalled Constant

AAA

market )
credit rated

intelligence

commitment to
sustainability
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~ Our National Fabric Library
spans 3 floors of extensive, =
searchable textiles and trims
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iIntegrating 3D design and
Al technology
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Al-Powered Product Creation

- NISHANG

Turn Bestsellers
into new innovations

Iconic styles reimagined

Classic designs
meets future trends
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Global Sourcing Strategy
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DISHANG

Customer Survey

P f l Don’t take our word for it...
rQ e S S l O n a e In a recent customer survey led by
| Communlcatlon o atiation Mazars, a top global consultancy firm,
three words stood out that best capture

what Dishang is all about:

b1e"®

Supportive
ersona

v Informed M ° D;11gent Astute

- ‘ Stron

3 Easy '
Skilled Good

Manufact

g

Sourcing

Trust

Collaboration

Fl.gnulfactu,er La'g o “"Professional, Quality, and Reliable.”
Quick

I Fabrics l

Range
Successtu onsistent

Experlence

Technically(




Customer Testimonials
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UNDER ARMOUR

\ Recbok
a?:ll‘das <

$Columbia  Jlasics

new balance

THE
NORTH\
€D lululemon FACER

DISHANG

6 of the 10 most successful
sportswear brands in the
world choose us
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