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SUSTAINABILITY TIPS

Having a sustainable presence at Spring Fair 2025 as an

exhibitor not only demonstrates environmental responsibility but
also has the potential to boost your brand image positively and
attract customers who prioritise environmental consciousness. Here
are some sustainable tips for exhibitors:

o Optforreusable and recyclable materials for your stand.

« Consider using recycled paper, bamboo, or other sustainable materials
for banners, signage, and promotional materials.

o Consider our Show Ready stand build as opposed to custom stand build
- contact for more details

« Minimize paper usage by embracing digital marketing

o Use digital signage or screens to display information instead of printing
multiple copies of brochures.

« Considerthe use of QR codes to send customers digital
brochures/pamphlets

« Choose energy-efficient lighting for your stand.

« Minimize single-use items and encourage the use of reusable items like
water bottles or bags.
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« Consider digital or electronic giveaways to reduce physical waste

« Offer sustainable giveaways such as reusable bags, eco-friendly pens,
or items made from recycled materials.

o Consider giving away experience days

« If possible, choose local suppliers to reduce transportation-related
emissions.

« Design your stand with modularity in mind to reuse components for
future events.

« Choose materials that can be easily repurposed or recycled after the
event.

« Useyour stand as an opportunity to educate attendees about
sustainability.

« Showcase your company's commitment to sustainability and any eco-
friendly practices or policies you've adopted.

« Considerinvesting in carbon offset programs to balance out the
environmental impact of your stand and travel.

« After the event, share information about the sustainability efforts you
implemented and the results achieved.

By incorporating these sustainable practices, you can contribute to a more eco-
friendly and responsible approach to events, aligning your brand with
environmentally conscious values.



