
Visitor occupation

Farm Business 
Owner
25%

Contractor
16%

Student
10%

Other
5%

Student
7%

Manufacturer
5%

Dealer
7% Farm Worker

13%

Engineering
7%

Agronomist/ Advisor
3%

Machine 
Operator

5%

Spend over the next 12 months

Decision makers at LAMMA 
intend on spending over

£468m
 in the next 12 months

Farm 
Manager

7%

In�uencer
24%

No or not 
applicable 

28% Yes 
44%

Main decision maker

68%
of attendees were main 

decision maker or on
farm in�uencers

Visitor statistics
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UK 
attendees 

by location
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Visitor statistics - location

£468m
intended spend by main 

decision makers attending 
LAMMA over the next 12 

months

Over

500
of overall attendees from 

overseas 



Farm area (hectares)

Farm type

Arable/ Mixed
37%

Beef
27%

Sheep
21%

Dairy
14%

Pig
7%

Farm statisticsVisitor statistics - farm demographics

56%
of the UK’s arable 

land represented at 
LAMMA

Over 

6.63m
hectares of UK agricultural land 
management was represented 

at LAMMA 

37%
of the UK’s beef cattle herds 

represented at LAMMA

200-299
12%

1-19
10%

100-199
22%

50-99
12%

400-499
6%

300-399
8%

1000+
13%

500-999
9%

20-49
8%

Based on the 67% of attendees who answered


