


The network of some 4,958 park people, 
pooling resources and sharing expertise. 
BH&HPA’s mission is simple: to assist 
and enable member parks to prosper.

BH&HPA champions the issues which 
matter, campaigning for a tax and regulatory 
environment where park business can thrive. 
Uniting the industry, BH&HPA is the parks’ 
voice to Government and supports members 
with guidance, training and networking.

Founded in 1950, the BH&HPA is directed 
by its members who own and manage some 
3,000 holiday, residential, touring and 
glamping parks across the United Kingdom.

For members, BH&HPA brings 
real benefits, saving money and 
helping the bottom line.



Member 
benefits
Advice, guidance and support
‘We have always received absolute support 
from BH&HPA and are proud to be members.’

Journal - the guide to effective park management 
‘The Journal is excellent and such a valuable tool.’

Online Knowledge Base of articles and model contract wordings 

Conferences

Online Risk Assessment Tool

Training
‘… really enjoyable and learned a lot’

Online Learning Hub

Consumer-facing websites to promote parks

Blooming Marvellous Pledge for Nature

Local Branches
‘… friendly and inclusive’

Welcome Member

‘We’ve found that being members has really helped us to 
get best practice, going forwards with projects, new ideas, 

keeping abreast with current legislation, that sort of thing. We 
would definitely recommend membership of the BH&HPA.’

Daniel Holder, The Quiet Site

‘The benefit of being a member from my point of view is the 
network of people around the country that you can call on when 

you need advice, friendship and help.’
Henry Wild, BH&HPA Vice-President and BH&HPA 

Cumbria Branch Director, Skelwith Fold and Moss Wood
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‘… it is the combined strength 
and expertise of the BH&HPA 
membership that ensures the 

Association is recognised as the 
voice of the parks industry and has 
the resources necessary to meet its 

ever more demanding role.’  
Malcolm Kent, BH&HPA Vice-President 

and BH&HPA South East Branch 
Director, Keat Farm‘Without this Association… we would have been powerless in facing the 

consequences of a 20% VAT rate… if ever there was a reason to see why 
your membership is worthwhile, I would say the VAT campaign is it.’  

Graham Stuart MP

‘The spirit of mutual support 
which is evident at every 

level within BH&HPA is its 
greatest single strength’ 

Mike McCann, BH&HPA 
Vice-President

‘I find the networking is really useful, the support the 
BH&PA offer, the helplines, it’s just a really useful 

organisation to be a part of.’
Susan Dickson, Park Cliffe Camping & Caravan Estate



Numbers from 
the BH&HPA year… 

390,997
pitches on BH&HPA members’ holiday, 
residential and touring parks

907
guidance documents available to access  
on the Knowledge Base of bhhpa.org.uk

82,196
click-throughs to members’ park websites 
from BH&HPA consumer websites

627
learning hub  
sessions

59,028
user sessions by jobseekers  
on park jobs.info

471
parks’ green credentials recognised through the  
David Bellamy Blooming Marvellous Pledge for Nature

7,789
contacts to BH&HPA central office for  
advice and support

316
pages in  
BH&HPA Journals

4,958
people receiving BH&HPA park  
membership services

202
BH&HPA Associate Memberships,  
providing goods and services to park business

4,360
delegates joined 15  
BH&HPA webinars

41
training sessions delivered  
in person and online

2,986
parks owned and managed  
by BH&HPA members

15
webinars brought  
guidance to BH&HPA members

1,540
referrals provided for members 
to speak with BH&HPA advisers

3
BH&HPA Executive Committees  
working for holiday, residential and  
touring parks

1,111
delegates joined 41 training courses

‘… we remain a connected Association and a true 
demonstration of teamwork and strength in numbers.’  

Paul Searle, BH&HPA Vice-President and BH&HPA 
East Anglia Branch Director, Searles of Hunstanton



There are three categories 
of membership:

Full Membership – for those owning or 
operating parks.

Potential Park Owner Membership –  
for those looking to develop or purchase a park.

Associate Membership – for those 
operating companies that supply goods  
or services to the parks industry.

Applying for 
BH&HPA membership

If you would like to discuss membership 
in more detail please telephone us 
on 01452 526911.

Application forms can be downloaded from our  
website bhhpa.org.uk or alternatively contact us  
at enquiries@bhhpa.org.uk.
 

BRITISH HOLIDAY 
& HOME PARKS 
ASSOCIATION
Chichester House 
6 Pullman Court
Great Western Road
Gloucester
GL1 3ND

Telephone: 
01452 526911

Email: 
enquiries@bhhpa.org.uk

Members:    
bhhpa.org.uk

Consumers: 
ukparks.com
parkhome.org.uk

Sales:
caravan4you.com

Jobs:              
parkjobs.info
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‘We really find the membership very useful. The Journal is 
indispensable, essential reading. The network of colleagues 
and friends we make in the industry, at conference and when 

we have our Branch meetings around the county and with 
our neighbouring Branches, it’s always an excellent way to 

catch up, find out where the industry is going and to find new 
innovations and just enjoy each other’s company.’ 
David Jackson, Castlerigg Hall Caravan & Camping Park


