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Biker’s Cafe

Escapism, noun.
The tendency to seek, or the practice of seeking, distraction from
what normally has to be endured.

Well the dictionary definition sounds a little glum but we know you
get what is meant by this. Themeing can be as loud or as subtle as
required but in any case, it's about conveying the essence & spirit
of a concept. It ensures guests can make those connections and
derive a sense of meaning from their surroundings.




Cocoa Kitchen
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""Design is not just what it looks like and
feels like. Design is how it works”
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Cochem entrance lounge

""Guests no longer accept cookie cutter. They
want something tailored and unique to meet
their aspirations.”’

Park Resorts




Roompot Parks
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Gusto restau t,_E/erpool

"’Service is what you give someone. Hospitality is how you make them feel.”
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Night-lite

h (!OW Lounge, Soho

Forge nightclub London City



Concept room, The Upper House Hotel

Night night-time

Bathroom design, Juno Rooms



Cate Culture







Gaming & Leisure

"’Play is the highest form of research”

Front & centre of the experiential
concept lies the world of gaming.

Be it a casino, bowling alley or a
cupboard full of classic board games
in the traditional pub, we take great
pleasure in liberating ourselves by
having fun with family and friends.



Multi-site brands
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Building brands requires a detailed & holistic
understanding of it's product, offer and services. In
reality, at Eat-Sleep-Design we don't create brands

on our own, we facilitate our clients & all their good
people to achieve this. We are part of a jigsaw puzzle
of dedicated and passionate people and our role is

to innately understand how best to get to the core of

a brand’s personality, and then set about creating a
tangible representation of it. Simples.




Our Design Process

At Eat-Sleep-Design we believe passionately in the design process and with any project we have undertaken,
if something isn’t maximising the opportunity or the conditions demand a change, then we circle back... and go
again. We carefully craft and curate down to the square inch (well millimetre really) and oversee all aspects
of the space from the furniture, artwork, lighting, bar & kitchen designs, joinery details, decor and more. Our
experience and dedication to your objectives is underpinned by a comprehensive suite of the latest design
software. This enables us to deliver the following design services to our clients.

Design Development

Tender Drawings & Procurement

On-site Supervision
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Jon Bentley, Designer/Founder Marc Ashby, Visualisation
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Matt Jones, Graphics & Branding Will Allen, Technical Digby, Junior Designer
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