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A FIFTH OF consumers are feeling the 
financial strain

incentivise your survey or use strategic bounceback
vouchers to drive your guests back within a few weeks. 



Chief cost-cutters are 35-54s

how can you make yourself more attractive 
to the value conscious 35-54’s?



Gen z: the complex kids

Cut your key metrics by other data e.g. 
visit types, age ranges to hone in on 

where you need to focus more.

58%
About the same

32%
Less often

10%
More often

HOW OFTEN ARE YOU EATING OR DRINKING OUT COMPARED TO 6 MONTHS AGO?



Home dining: a challenge and an opportunity?

Set up a CRM journey to focus on your lapsed guests. Share brand 
stories to remind them what they are missing out on and encourage 

them to return with a special offer, showing you care.
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