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Advanced Therapies Europe – POST-EVENT news release event templates

Introduction 
To support exhibitors in maximising visibility ahead of Advanced Therapies Europe (ATE), we have prepared two customisable news release templates, one for pre-event announcements and one for post-event coverage. These templates are designed to provide a clear structure and practical guidance for drafting compelling news releases. By following this outline, exhibitors can effectively communicate their participation, showcase innovations and engage with media and stakeholders in the lead-up to ATE, ensuring their presence is promoted to the right audiences.
While target media may not cover your attendance at ATE, your news release gives visibility of your company profile for future reference and engagement.

News release post-event template:
FOR IMMEDIATE RELEASE                                                                                 COMPANY LOGO
 [Insert Date]
HEADLINE
Example: [Company name] celebrates successful showcase at Advanced Therapies Europe
 (Tip: Highlight success and engagement and the problem you solve.)
IMAGE PLACEHOLDER
Example: “[Company name] team engaging with global biotech leaders at Advanced Therapies Europe 2026”
(Tip: Use professional, high-quality imagery that reinforces your message. Avoid stock photos unless relevant. Include captions for context.)  
OPENING PARAGRAPH 
Example: [Insert date and location] [company name] launched its new [product/service name] during Advanced Therapies Europe, held September 7-9 in the InterContinental Hotel, Barcelona. The launch attracted significant attention from global biotech leaders and highlighted the company’s commitment to advancing cell and gene therapy innovation. 
(Tip: Summarise the achievement and the problem you solve as well as event context.)
BODY
Example: [Company name] unveiled its new [product/service name], drawing strong interest from leading biotech organisations, research institutions and potential partners. The launch sparked conversations around [key themes or trends, e.g., “scalable manufacturing,” “next-generation therapies,” or “patient access”], reinforcing the company’s role in driving innovation within the advanced therapies ecosystem.
(Tip: Share tangible outcomes, such as partnerships initiated and feedback received. Highlight how the product aligns with industry trends and addresses critical challenges.)
QUOTE
Example: “We were thrilled by the response at Advanced Therapies Europe,” said [executive name], [title] at [Company name]. “The conversations we had will help drive the next wave of innovation in advanced therapies as we work together to address x challenge and improve outcomes for patients.”
 (Tip: Make the quote work for you so that the media choose to use it as it gives them content that highlights the industry challenge you address and the real-world impact this will have for patients. Reflect enthusiasm and forward-looking vision.)
CLOSING + CALL TO ACTION
 Learn more about [Company name]’s solutions at [website link] or contact [media contact].
 (Tip: Keep momentum going, invite continued engagement.)
BOILERPLATE
Example: About [Company name]: One short paragraph about your company; what you do, mission and expertise.
 (Tip: Keep this consistent across all news releases.)
MEDIA CONTACT
 Name:
 Email:
 Phone:
 (Tip: Provide a direct contact for media inquiries.)

EXHIBITOR INFORMATION: TALA is supporting Phacilitate’s Advanced Therapies Europe conference by providing guidance and Exhibitor Toolkits.
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