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“Al-powered maternal wellness tracking and insights”
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"WHO-informed maternal wellness platform for the first 1,000 days”




Group Structure

SONO Healthcare

@ HOIdlng ecosystem platform
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Flabee (I3 CETS
Maternal healthcare Maternal wellness tracking & Clinical training &
preventive screening insights platform talent development
services for Sonographer
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“Flabee Care is the digital maternal wellness platform under Sono Holding”




The Problem

Mothers lack continuous support across the first 1,000days

The first 1,000 days shape long-term health —but support during this journey is often fragmented

Over 150 million
children under 5
Globally face early
growth challenges

Early-life care plays a

4 N . N ( an: - opirs ) critical role in long-term
: Lack of continuous Missed visibility &
Pregnancy begins , y development
q PEIN tracking PN support y
e Inconsistent e Disjointed e No continuous ,
. . - Preventive maternal and
antenatal tracking provider care visibility across . . .
_ child wellness is becoming
the journey a regional priority
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Lack of continuous visibility leads to missed opportunities for early support




The Solution : Flabee Care K&

Flabee Care

4 ) 4 ) 4 ) 4 )
Continuous wellness Al-powered wellness Smart device Connected maternal
tracking insights (non-diagnostic) integration support ecosystem
Digitized maternal Early awareness through Connected growth Connecting mothers with
& child tracking continuous tracking data capture care and support services
o Digitized maternal & e Wellness pattern e Connected data e Link mothers with
baby journey tracking tracking capture (weight, clinics & services
e Track progress across e Trend-based insights growth, etc.) e Enable continuous
pregnancy and early over time e Sync with home support beyond visits
childhood e Personalized guidance devices e Partner dashboards
e Longitudinal wellness & reminders e Reduce manual (non-clinical insights)
records tracking effort
\_ J \_ J o J \_ J

From fragmented tracking to continuous maternal wellness support




Product : Flabee Care

One continuous journey from pregnancy to early childhood, supporting mothers at every stage

Flabee Care
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Fertility & cycle tracking Pregnancy tracker Baby movement tracking

Ultrasound image access
(via Sonobee integration)

Track. Understand. Stay supported throughout the first 1,000 days.




Target Market

150M+ ramilies navigating
pregnancy & early childhood globally

e Nearly 1in 5 children face early growth challenges
e Asia represents the largest and fastest-growing opportunity
e Rising demand for preventive maternal wellness

. J
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& Primary Users (B2C) @ Initial Focus (Early Adopters) . Expansion Segment (Scale Strategy)
e Mothers & families (pregnancy — earlychildhood) o Middle- to higher- income urban families e Broader populations via partners
 Digitally engaged, health-conscious parents o Early adopters of wellness and tracking tools e Clinics & healthcare providers
e Urban users with strong mobile adoption e Higher willingness to pay (subscription, devices) o Corporates (employee wellness)
e Seeking continuous tracking, insights, and support o Faster engagement and retention e Insurance & ecosystem platforms
e NGO / government programmes
\. /L /L ,
¢ Geographic Focus
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Phase 1: SEA (2026-2027) , Phase 2: MENA (2027-2028)
e Indonesia, Vietnam, Philippines, Cambodia @ o UAE, Saudi Arabia, Qatar, Egypt

e High birth volume + strong digital adoption e High healthcare spend + policy support
. / \. W,

Start with digitally engaged mothers, scale across broader populations through partner ecosystems




Total SOM

Market Births Income % Addressable Conv (15%) ARPU (RM300) SAM
MY 450K 75% 338K 50K 300 RM15M
SG 35K 100% 35K 5K 300 RM15M
BN 20K 90% 18K 3K 300 RMO.8M
TH 500K 60% 300K 45K 300 RM13.5M
1D 4.3M 40% 1.7M 255K 300 RM76M
PH 1.5M 45% 675K 101K 300 RM30M
VN 1.0M 50% 800K 120K 300 RM36M
KH 350K 25% 88K 13K 300 RM4M
JP 700K 95% 665K 100K 300 RM30M
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PREMIUM MARKETS SCALE MARKETS BALANCED MARKETS
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High ARPU, high conversion

~ 5)-

Volume-driven growth

/.

Strong base + expansion

\_

J

SOM

3-5% capture
SOM = RM6M-10M
(initial markets)

We target both high-value and high-volume markets, enabling a balanced expansion strategy across Southeast Asia and Japan.




Go to Market

B2C adoption, accelerated through partner-led distribution

SEA ——» MENA EXPANSION
Scaling the 1000 Days Growth Infrastructure

4 (- )
SEA MARKET ENTRY (2026-2027) MENA SCALE UP (2027-2028)

e partners e institutional programmes

e clinics e insurer readiness

e NGOs
. J . J

ENTRY STRATEGY
UNICEF / WHO Alignment Dex Connect Ecosystem Local Healthcare Networl>

RM4M to unlock SEA scale and institutional expansion



Go-to-Market Strategy

B2C adoption, accelerated through partner-led distribution

(p Partner Distribution 50N®
Social, influencers, and P Ol
Awa reness — . . |n5:,ance Leverage Sonobee ultrasound
clinic-led awareness . NGO network as a trusted lead
generator.
% Low-CAC Growth: - —

@ _,  Clinic onboarding, app installs, and . cmctume s

. Organic community 4 <
e o. o . « Partner onboarding i
Acq uils |t|o N refe ra I'd riven grOWth Leverage clinic and wellness Launch Flabee Points loyalty
partnerships to drive scalable user system to incentivize first bookings
acquisition and repeat engagement.

Daily tracking habits powered by oar e TP T
% . . . « Expand into long-term child development 9
—> pe rso na I Ized I nSIghts, CO nte nt' a n d « tracking (0- 12 years) to increase retention and LTV i\ e
. . Personalized in-app experiences to
Retentlon remlnders enhance stickiness.

, . . . . Connected Device Features (Premium) FlabeeReal (Premium Ultrasound Experience)

S U bSCI’l ptl 0 n S, d eVI Ce b U n d Ies, Se rVI Ce « Real-time datasync from devices (weight, Hb,wearable) « High-resolution ultrasound content integrated into the app

. — « Advanced insights powered by continuous data tracking « Drives engagement, sharing, and retention
. + Alerts & reminders (non-clinical, wellness-based)
Monet|zat|on bOOkI ngsl a nd pa rtner programs . Progress visualization dashboards

Phasel : SEA : Malaysia — Singapore — Philipines Phase 2 : MENA (UAE - Saudi Arabia)

Scalable growth driven by consumer engagement and partner-led distribution




Competitive Landscape

Ecosystem

Clinics & Healthcare Providers Flabee m
o KPJ Healthcare ( 1,000 Days Preventive Wellness Platform
o Ramsay Sime Darby
o Private O&G (Obstetrics and o Continuous maternal & child wellness tracking
Gynaecology) Clinic Networks across the first 1,000 days
o Al-powered wellness insights (non-diagnostic) .
QeI o Smart device integration Data-Driven
Manual S with clin ; > Insights
Tracklng Parenting Media & Content Platforms  Integrated with clinic ecosystem (SonoBee) an

partner networks

o TheAsianParent o Built for SEA — MENA scalability

e PopMama \_

e MummyPages Consumer apps

o Pregnancy+ .« BabyCenter Pregnancy Tracker
Parents.com « Flo « What to Expect

o Motherhood.com.my

Standalone Consumer

The only integrated maternal wellness platform connecting tracking, insights, and care across the first 1,000 days




Business Model

Diversified revenue model across consumer, clinical, and institutional channels

Institutional & High-Value Revenue

4 N [ N A
Platform Fees (SaaS) Insurance & Risk Partnerships NGO / Government Programs
 Clinics,NGOs, andpartners payfordashboards o Per-member-per-month (PMPM) preventive ] )
e 1,000 Days programme dashboards & impact reporting
and programme management tools programmes . , o
o ) . , , e Population-level maternal & child wellness insights
o Subscription-based access (monthly / o Maternal & child wellness insights (non-diagnostic)
 District and national-level programme contracts
per programme)
\ J J~ /
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Scalable Growth Revenue
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Premium Subscription (B2C Core) Connected Device Sales Data & Research Partnerships
e Monthly / annualsubscription for families Al- o o
o powered wellness insights and personalized » Smart weight tracking devices for mothers and babies * Universities, researcr.unst!tuiflons, andbrands.
guidance for mothers e Maternal health wearables - Aggregated, anonymized .|n5|ghts for population-
o Extended tracking & premium features * Non-invasive haemoglobin monitoring devices S el R U
\ (FlabeeReal, reports, alerts) ) U ) U Y,

Clinic-to-consumer conversion drives scalable subscription and device adoption




Traction

Strong adoption+ retention+ low CaC distribution (Since April 2025)
Rapid user growth with strong retention and repeat transaction behavior

4 N N\ N )

SR @
85K+ 52K 70k+ 7,000+leads

: : (Monthly)
Downloads Active Users Bookings/Year via SonoBee Network
\ J /O J /
4 N 7 N 4 N
Growth + usage 6.3k Peak 6k+ Monthly Booking 0 = 60K
monthly users Stable Demand users in 12months
Q\ /Q\ J - J
Retention & 4 N N )
1 .01 - 1 .1 1+ 38% High-frequency users increasing
engagement lifetime value (LTV)
Avg Bookings/Userincreasing Repeat booking rate
- /L y - /

Clinics + app integration driving real-world transactions, not just engagement

Clinic-to-consumer model validated in Malaysia, driving repeat transactions and scalable across SEA . MENA




Financial Projection + Unit Economics

Scalable Platform Financial Model(3-Year Projection)
Revenue= Users xARPU + Devices+Partnerships

Digital-first growth, supported by clinic funnel

4 )
USER GROWTH REVENUE PROJECTION REVENUE EVOLUTION
2026 2028 (Future)
Year Users Year Revenue
2026 200K 2026 RM10M
2027 400K 2027 RM25-35M
_ .Zlinics 1 70%+ .3linics :30-40%
2028 800K 2028 RMGO 8OM Flabee : ~30% Flabee (subscription + platform) : 40-50%
Driven by clinic funnel, organic growth & partnerships Bevieneculaaiitien seale fem 2072 pevices: 0% pevices:20-30%
(Goal : 10K+ users/month Shift to scalable revenue streams
\ J
4 )

REAL FUNNEL PERFORMANCE
2025 » 2026 improvement

e N N
‘
9
-/,
( PC
Conversion CAC:
32% - 45% RM5.10 » RM4.26
- J L Y,

Improving efficiency with scale

UNIT ECONOMICS

Metric Value
Blended CAC RM2-5
LTV (conservative) |RM800-1,000
LTV : CAC >bX

e Clinic CAC already low
o Flabee growth = O paid CAC so far
e Lifecycle (multi-stage) drives LTV

PROFITABILITY

Year EBITDA -
2026 RM2M
2027 Break-even
2028 +RM15-25M

Devices + scale improve margins

Proven low-cost acquisition + lifecycle-driven LTV enables highly scalable and capital-efficient growth.




Lifecycle-Driven LTV Expansion

Ovulation Tracking Baby Care Growth Tracking Development

Tracker + Insights + Recovery + Nutrition + Monitoring

—0—0—0H

O

Pre-Pregnancy Pregnancy Postnatal Early Childhood Child (0O-12 years)
Continuous engagement across life stages drives CURRENT TRACTION
long-term retention
e N [ N [ ™
Stage Duration Value ——
P 9 month RM180 85 K'l' & @ 4
regnanc months
g y o
Postnatal 12 months RM240 —
. i Active across Expanding into
usersin
Early childhood 3 years RM7 20 SR pregnancy & ovulation + child
Extend engagement optional +upside tracking stages growth
\ J \ VRN J
Total LTV : RM1,000+ per user (conservative)

Existing user base with multi-stage engagement

“Unlike single-use pregnancy apps, Flabee captures value across a multi-year lifecycle, significantly increasing retention and LTV.”




Why we win
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70K+Bookings Private Maternal 7,000+ Healthcare
/Since Launch Dataset High-Intent Leads Operators
| Strong .real-wor.ld Built from real pregnancy +| | Owned clinic distribution Built on real clinic
validation since April 2025 clinic-integrated journeys (SonoBee network) workflows,
not standalone apps
SON®
\ J J U J J

Usage — Data — Insights — Retention — Network Effects

We win because we are the only platform combining

Clinic + consumer + data loop creates a compounding, defensible maternal health ecosystem



Jezzlyn Siu
Founder & CEO

.V 4

« Serial healthtech entrepreneur, built
Sonobee to 61 outlets nationwide.

« 15year sonographer trainer in Malaysia,
panel builder for national occupational
standard skill for medical sonographer.

N\

Team

Every child deserves a healthy first 1000days. FlabeeCare makes it possible.

- . . N
‘\/' Christopher Lim
AN / Chief Technology Officer (CTO)
o Oxford-trained (MEng) Information
Engineering specialist in Al, ML, and intelligent

External
collaborator partner

Chief Project Officer

\
Arthur Yeap
Chief Digital Marketing Officer

» Leads digital strategy, branding, analytics,
growth, and engagement.

Farhana
Operation Director

» Operational leader since Sonobee’s early

days 2021
e Drives execution excellence across clinical

workflows, partnerships, and day-to-day

operations

-

J

Investor

systems « Ultrasound focus digital marketing since 13
« Builds and scales Al-driven SaaS platforms for year ago. Joining the company since 2022 year
real-world deployment until now .
- AN J
Aimi Rafidah Ismawati
. . )
Fontaine Fong Moon Ngooi

Clinical Lead (Maternal

\ / & Device Integration)

Artem.

o

o Pharmacist background
o Leads government partnerships and
1,000 Days programme rollout

AN

o Lab scientist background
o Oversees clinical validation and device-
enabled growth tracking implementation

partnership development.

AN

Drives ecosystem relationships and CSR

J

Built by healthcare operators + technology leaders



The Ask

r

Milestone: 0-6 Months
(Malaysia — Foundation)

~

Objective
Strengthen product-market fit & monetization

Optimize clinic — app — booking conversion
funnel

Launch subscription & premium features

Expand user base to 80K+ users

Increase monthly bookings to 8K+

Outcome
* Proven revenue model
- Strong retention + repeat usage
- Malaysia as scalable base market

J

Raising USD1M to scale SEA expansion

\_

-
Milestone: 6-18 Months
(SEA Expansion)
e
Objective

Replicate growth model & scale revenue

Expand to 2 SEA markets (e.g. Filipines,
Vietham)

Scale clinic & partner distribution

Launch insurtech + institutional partnerships
Deploy device + subscription monetization

Outcome
« Multi-market presence (3 countries)
« USD2M+ annualized revenue trajectory
» Repeatable growth engine across market
« Positioned for Series A

Use of funds: Product (30%) | Growth (40%) | Expansion (30%)

RM4M unlocks multi-market expansion, recurring revenue, and a repeatable growth engine across SEA”




Use of Funds

USD1M to Scale a Proven Growth Engine

Partnerships

B ' RaiseJVALUATION

10% USD1M | [USD10M 10%

Product & K ) \ ) \ )
30% Al/Data

SEA
Expansion

Impact
This funding will

200K+ | 10K+ (E bt {Ew %

o \ )
40 /0 Scale user base | Drive monthly Launch subscription Expand to Unlock institutional
bookings + devices 2 SEA markets revenue
Growth Series A valuation
(clinic-led + digital) USD20M-USD40M+

We are raising USD1M to scale a proven clinic-to-consumer model, with strong early traction and a clear path to regional expansion




BNOW'? Flabee XY
Impact & SDG Alignment

KEMENTERIAN KESIHATAN MALAYSIA “‘

g ZERO 600D HEALTH GENDER DUSTRY, INNOVATION REDUCED
i%,' Mi HUNGER AND WELL-BEING EQUALITY ANDINFRASTRUGTURE 10 INE[IUAALITIES
21
Alignment with WHO & KKM Meet 5 of the United Nation
First 1000 Days Policies

Sustainable Development Goals

More millennial and Ge o
Z parents shifting to Multi-billion market:

digital health maternal/infant and
+ smart devices ' scalable across regions




Appendix



Fetus Movement Records

Week 28 { 7-06-23-06 )

35

30

(%) Analysis insights

Your baby has shown a very steody
and reassuring pottesn overoll.

You're doing o wondertul job tracking
kicks. This helps ensure your baby's
health and comfort.

"NOTE Ths 13 NOL O SAGNOIIR LOOL Fow
MEICO! OXTVICR. PROGTE CONTLA ponr dogior

Dote Fust 10h Lost Totsl

07-06 035 20N 2045
06-06 W 20:45 20:45
05-06 20:45 200456
04-06 20:45 2045
03-09 - 2045
02-06 20:45 2045

01-048 20:45 20:45

Add Record

senang sunggubh kira kick pakai apps flabee ni.
mateen dulu dok buat grp ws dengan husb ¢ korang

pakai apps apa kira kick baby?

>0 lerreiten

Week 29, Day 2

ot Oum Dote 36002008 @

Kira stiap kali baby gerak from 9 am smpai
cukup 10 kick. Nk senang guna apps flabee ni
ada semua data everyday so nnti isi skaligus je
dim buku pink. Sgt2 membantu

nkalisa_ > pregnant v

Hiii, to those yang tengah pregnant, i
recommend download flabee app #* &4 bukan
takat track baby kick je, dalam apps ni pun you
boleh book appt with sonobee tau, and many
more benefits from this app& ~ overall 5 star
rating - @

fxtinafiqa - Z
Disebabkan | rasa it's not really practical for me
untuk buka buku pink to tick setiap kali baby
kick, so | found this one app where | can just
open and click on " Tap® & then the app akan
auto record time and kick ke berapa.

Qi Q9 Qa4 T4

| 2 F1TY) care

Fabwe Cre 000

St vt s, by Phore

(.
v Postove Creca

° NrJ Asrewn

LA A B B R

L5y % Book an apoortment Chech oo beby . S0on |
Wl repedt 300 2 . @ 4

et M) rrvew teigl 0 L2} ~

Natoe HOVON

s Abehn, ke 18000 QR D (NCQN
porgaaean wds’ Mudah ban e ook
M0Ontmert Dol 03 Jrgen o e O

Qi A e

fRee® 200025

QO3 300 edy 10 e

m ™ revews “egty” ~i

Flatee MoK

Amwerd WPl e b ate maaium Dalad
poatd andy Kams Qertwra MG Merdagat
MM O U BOrokan. Jangn Lpa e

e L o L

LA A A & Bt oy

wery uney foendy

M cevew test

Fabee VoR0s

mgiass rOAN AN, MY ) At s makium
batas pomtd anda’ Kami gembica 8nCs mendagat
iy Mabew Care mudeh dguraian, Cibe uoe

‘ taa pds

LA A B A BRULe et

Wrhah S0M8AQ NEh QUAA DOCR COOMETENt QUG MC0A
St Mg Detr Dt t e

e M revwe te My

Flatee

bha pda, teriems kond 3233 e 390G TGt
Bph! e ooy 30ds mecdaget igihay
senang SUraAan dam hargs berpanitan Jangan




MY Ceke. 22000 o2 T 4

-
I ML Amonda e

Upcoming R&D  °

/

Flabee Hb Analyzer Flabee Scale

Child Growth Tracker

— — — —
e vome WP e lovers



Financials & Roadmap Flabee CIIY

Year 2025 Year 2026 Year 2027 Year 2028

App scaling, 8k to Child Growth Features, Smart devices rollout, ASEAN expansion
20k mothers Marketplace B2B contracts (Indonesia, Philippines)



AR AT
Flabee

centered on pregnancy and early parenting. Our core for mime and babies
app provides a complete journey experience with
wellness marketplace integration, seamless booking
capabilities, and our proprietary Flabee Credits system.

EXCLUSIVE DISTRIBUTION

SONOBEE FLABEE MART Flabee Scale Flabee HB
Premiumultrasound centers Specialized baby foodretail Analyzer
with high-resolution imaging offering nutritious options

and personalized pregnancy for infants and toddlers
journeys



20-
30%

$39-
99

200-
300%

Commercial Model Flabe

STANDARD
TAKE-
RATE

MONTHLY
SAAS FEES

DEVICE MARGIN
TARGET

for mums and bab ies

Monetization
Streams

1.8 8.8 6 ¢

oooooo
Oovoo

Take-rate per booking:
20-3-% of list price

Merchant Saa$S for Appointment Booking System:
S39/month

Device sales/rentals:
200-300% gross margin on sales;




Overview of How Flabee Al Insights gg{g,?ngs

Work, it's IP & Why it is PDPA Compliant & r.c..p...

COLLEGE

r mums and babies

Flabee Al Insights: Intelligent Analysis Powered by Privacy

PDPA Compliance Framework

MULTI-SOURCE PRIVACY & PDPA Malaysia Personal Data Protection Act 2010
DATA INGESTION COMPLIANCE
Dedicated DPO
Pli-Free Data Transfor: Appointed Data Protection Officer overseeing PDPA 2010 compliance and
No personal information is leaked, registration with JPDP
8% only non-identifiable gestational
age is shared with the Al

Explicit Consent
Sensitive health data (pregnancy entries, wellness logs) collected under explicit
user consent with granular opt-out per feature

Encryption at Rest & Transit
All personal and health data encrypted in storage and in transit; regular
penetration testing and security audits

)’\ Data Minimisation
J Personalized Contact ‘|dent|f|ers (ID, full name) never transmitted to Al inference services; only
’Q‘ behavioral summaries anonymised wellness content and broad context passed
L
Actionable weliness .
recommendations User Rights Enforced

Access, correction, deletion and portability requests handled within 21 days; DPO
reachable at privacy@flabee.com

CONTEXTUAL PD:““’MW:OW USER INSIGHTS
nment:
kel ks om TREND PROCESSING e it GEMINI Al ANALYSIS Delvert tiad
connected loT weliness Aggregates physiological transmission of Passes processed trends and behavioral insights while
devices trends and current personal Anonymized Insights:  gestational age to Gemini ensuring privacy compliance.
gestational age for high-level identifiors Insights are based on to generate personalized
pattern recognition, ' demographic behavioral summaries.

benchmarks rather
than individual identity,
Trade Secret, Not Patent

G No pate|r|1ts filed. Competitive moat is held through trade secret positioning —proprietary prompt pipeline, and rule-based filters to ensure no clinical diagnosis are not disclosed
externally.



Why Flabee Al Insights Sits Outside Class || SaMD

IMDRF / MHLW SaMD Classification Tests

Deterministic Rules, Not Al Inference
SaMD Trigger Flabee Behaviour

Threshold logic = pure look-up table. User enters a value (e.g. blood pressure). The

app compares it to a fixed, globally-published well-being range from WHO/ACOG. No

ML model, no inference, no prediction — identical to how a smart scale shows "BMI: Diagnoses or names a specific disease / Never. Wellness language only. "See

. . condition our doctor" — no condition named.
normal / elevated" against a static chart. Y NOT MET

Wellness band analogy. Fitbit, Apple Watch, Garmin all make the same deterministic

comparison against published ranges and prompt users to "talk to a doctor if Predicts disease risk or adverse outcome No risk scores, no probabilities. Al
concerned." None are classified SaMD. Flabee's prompts are functionally identical: probability comments on logging patterns only. ;
generic, non-urgent, disease-agnostic. NOTMET

Monitors physiological parameters against Uses broad WHO well-being ranges,

Al Layer = Usage-Trend Coach, Not Risk Scorer clinical cut-offs not diagnostic cut-offs. ldentical to a

wellness diary.

What the Al actually sees: Logging frequency, streak patterns, time-of-day rhythms —
behavioural metadata, not absolute physiological values. Like a wellness band's sleep
engine: "you've been logging less this week" not "your readings suggest anaemia."

All prompts are non-urgent and non-

Issues triage / urgency instructions ("seek care . i ) . ) )
BElAIEEnEY ( directive. "Consider discussing with

now")

your doctor." NOT MET
No disease terms, no prognosis, no urgency triage: All Al outputs pass a rule-based filter.
Words like risk, abnormal, warning, critical, disease, complication are prohibited. Outputs
read as personalised lifestyle coaching — structurally equivalent to Noom or MyFitnessPal. Feeds data to a clinician for treatment No clinician-facing interface, no data Q
No clinician-loop, no treatment path: Patient-facing and non-directive. MHLW 2023 / decisions transmission to clinical workflows. NOT MET

IMDRF N12 define SaMD by "contribution to diagnosis, treatment or prevention" —

Flabee's outputs do not qualify.

Regulatory verdict: Flabee Al Insights passes all five IMDRF / MHLW SaMD tests. Threshold logic is deterministic (published well-being ranges, no ML). The Al layer is a behavioural trend coach
— equivalent to a wellness band's activity summary. No disease naming, no urgency triage, no clinical workflow. Class Il SaMD classification is not supported by current functionality.




SONO
Holdings

sove [labee 9 o,

Product Roadmap

Q22028

Q2 2027

Post-Pregnancy Phase Caregiver Matching Platform Integration of Smart Devices Launch of P
e Focus:BabyData Collection e Focus: AnAirBnBfor Caregivers& e Focus: Makingdata logging Invasive
* | og Food, sleep, poop, Mothers seamless e FO
breastfeeding, immunization & e Parents will be able to book for e Focus on integration with third-
medicine tracker certified caregivers to provide care party SDKs with certified and
for their children approved devices

Q4 2026

Q4 2027

--------

nisjioa

*Milestones are subjected to funding availability and successful onboarding of loT partners



Al Insights (Beta) — Launched Dec 25 Holdings

To be converted into subscription plan by May 2026 sove Flabee[® o

COLLEGE

for mums and babies

Kick Counter Daily Note Pregnancy Weight Blood Pressure Period Calculator

9:41 ol T - Mother ond Costotional Weight Records Blood Pressure Records
Fetus Movement Records
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Results from Flabee Al Insights

All core features have a significant increase in usage

55% users has input Kick Counter.

Overall User using Kick
Counler

95%

Tolal Pregnancy User (28 weeks)

11,266 -

Tolal User in Kick Counleér

20,238 -

Overall Usage of Kick Counter

% of 28 weeks Pregnancy User using Kick Counter

EB%
60% : : ;
£ 6295 63% 2% G408 549

50%

13% users has input Menstrual.

Tatal User in Menstrual Tolal User (INon Pregnancyl

% User inpul Menstrual

2,618 = 20,073 = 13%
Overall Usage of Menstrual
30%
20%
14% 14%% 13%
10%
o ol 1ﬁ1¢1 f.ua"f’ J-_:T'f’” 17 qc:.”f’ -.{'?'{“ o A

YearMonth

20% users has input Daily Note.

Tolal Uzer

69,431

Tatal User in Daily Mate

13,883 -

Overall Usage of Daily Note

50%

g%, 10% g 9% 9%  10% 13%

ez,

15% users has input Weight.

SONO
Holdings

sove [labee 9 o,

% Uszser inpul Daily Note

20%

15%

Tolal User in Weight Total User % User inpul Weight
10.317 - 69,431 15%
Overall Usage of Weight
20%
14%
12%, 13% 13% 13% 13% 13% 13%
.__-—ﬂ_ *
10%
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Cap Table

Sono Holding Sdn Bhd

85.44% Jezzlyn

A 4

Sonobee Ultrasound Sdn Bhd

e 99.00% Sono Holding
e 1.00% Jezzlyn

4.76% Jezzlyn Family
4.80% ARTEM Ventures
5% Christopher (CTO)

DACAS Education Sdn Bhd

e 100% Sono Holding

FUNDING HISTORY

2024 Seed Investment

Investor Artem Ventures
Amount Equity RM1.0M
Implied valuation 4.8%
~RM20M+

Flabee Sdn Bhd

e /0% Sono Holding
e 30% Jezzlyn
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