FDSC

INTERNATIONAL

FDIC EXHIBITOR POINTS PROGRAM CRITERIA

Points are accumulated over the last three years
FDIC 2027 points will be calculated using 2024-2026 data.
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1. Booth selection will take place by priority points ranking. Should there inadvertently be a duplication of an assigned
booth, the space will be assigned to the exhibitor with greater points.

2. Hotel room selection will take place by priority points.

3. Should you cancel, you will keep your points for up to one year, however, you may run the risk of losing your
booth location.

4.  If your company absorbs another company, points will NOT be combined. The company with the greater number will
be the points on record.

5. If a parent company has a subsidiary exhibiting, there are two options for rebooking:

a. Option A: Subsidiaries may book one space up to 20,000 sq. ft. at the time of their parent company. To qualify for
this option, if the parent company meets the minimum advertisers spend requirements, the subsidiary must also
meet the minimum advertiser spend requirements.

b. Option B: Each subsidiary can rebook at their set time according to their point totals.



