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SUPER BREAKFAST -2 AVAILABLE

* Opportunity for company to welcome and introduce session — 3 minutes. Scriptto
be approved by the NGA Show team.

* Monday, February 2"d
e Tuesday, February 3™

* Branding Opportunities - company logo on:

* all materials referencing the session including stage screens, signage, website,
mobile app, and onsite schedule at-a-glance sign structure.

* 15 second looping video on registration lobby video screen
 Sponsor to receive three (3) Full Conference Registrations

 Sponsortoreceive all leads scanned from the session no laterthan 30 days post
event

THE SHOW conference: feb 1-3, 2026 mgm grand conference center $ 1 8 ’0 Oo
nga 2026 exhibits: feb 2-3, 2026 las vegas / nevada




FOCUSED SESSION & TOPIC AREA

* Exclusive sponsor of one (1) education topic area; Technology & Al,
Business Strategy, Fresh Foods, Merchandising, dperatlons,
Omnichannel Marketing, Personnel Development

* (1)45-minute session within the topic area

* Content must be approved by NGA Show team; sponsor to provide title,
description, key takeaways, and speaker information by deadlines provided

* Session should be educational content with no commercial representation
* Encourage the sponsor’s to feature their customers to provide the
retailer/wholesaler perspective.
* Branding Opportunities - company logo to be placed on:
* Website & relevant marketing materials
* Signage outside of conference room & podium sign
* Mobile app
* Onsite conference Schedule-At-a-Glance Sign Structure
» Static slide displayed between all sessions in the Breakout Education Room

* Sponsor to receive all leads scanned from the sponsored topic area no
later than 30 days post event

* Sponsor to receive two (2) Full Conference registrations (one for the
speaker)

THE
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nga 2026 exhibits: feb 2-3, 2026 las vegas / nevada




EDUCATIONAL PANELIST

e Sponsor invited to share their expertise in a panel
discussion on a topic area of their choice.

* NGA Show Team will collaborate with sponsor to determine session
topic that is relevant and provides greatest visibility.

* Panel discussion will take place with-in a 45 minute education
session.

* Branding Opportunities - company logo to be placed
on:

* Website & relevant marketing materials
* Mobile app

e Sponsor to receive all leads scanned from the sponsored
session no later than 30 days post event

* Speakerreceives one (1) Full Conference registration

THE
SHOW conference: feb 1-3, 2026 mgm grand conference center
nga 2026 exhibits: feb 2-3, 2026 las vegas / nevada
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SUNDAY FORUM SPONSOR

* Three exclusive opportunities available; Tech Innovation, Financial,
and Leadership & Human Resources

* Opportunity to kick-off the forum to welcome attendees - 3
minutes on stage time. Scriptto be approved by NGA Show team.

* Opportunity to develop and curate content alongside NGA Show
team.

* Branding opportunities:

* Company logo on all materials referencing the session including stage screens,
signage, website & mobile app.

* Onsite schedule at-a-glance sign structure
* 15 second looping video on registration lobby video screen

e Sponsor to receive three (3) Full Conference Registrations

* Allleads scanned in the forum to be distributed within 30 days of
event

e SHOW conference: feb 1-3, 2026 mgm grand conference center
nga 2026 exhibits: feb 2-3, 2026 las vegas / nevada



EXPO HALL STAGE SPONSOR

* Exclusive sponsorship stages in the Expo Hall, 2
stages available

* Sponsor to kick off day with first session on the S . INSIGHTS
stage— 30 minutes (2 sessions total) R R < STAGE

seonsoren ey &% SPINS'
e
\ ‘

* Branding Opportunities - company logo to be
placed on:

* Website & relevant marketing materials
e Stage signage (including banner and backdrop)
* Mobile app

» Static slide displayed between all sessions in the
track | ‘ INSIGHTS STAGE

* Opportunity to have sponsor’s promotional %
material in the back of the stage area.
Sﬁonsor is responsible for printing and
shipping of all materials. To be placed by
Event Management

* Sponsor to receive all leads scanned from the
stage no later than 30 days post event

SHOW conference: feb 1-3, 2026 mgm grand conference center
nga 2026 exhibits: feb 2-3, 2026 las vegas / nevada . (perstage)



EXPO FLOOR STAGE SESSION

 Sponsor invited to host and create (1) 30-minute
session to take place on an Expo Hall stages

 Session should focus on content, education and case I—
studies. INSlGHTS STAGE'

* Sponsorto submit session title, description, and speaker SPONSORED BY
contact information by deadline provided. < &)

w%?

* Preference for day & time will be considered alongside
availability.

* Branding Opportunities - company logo to be placed
on:

* Website & relevant marketing materials
* Mobile app

* Sponsor to receive all leads scanned from the
sponsored session no later than 30 days post event

$3,500/$6,000

THE (exhibitor / non-exhibitor)
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BRANDING PACKAGES

THE
SHOW mgm grand conference center
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EXCLUSIVE

$10,000

conference: feb 1-3, 2026
nga exhibits: feb 2-3, 2026 | (+ cost of bags)
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Product

Showcase

56.6" x 117.76"

Product
Showcase

56.6" x 117.756"

Product
Showecase

56.5" x 117.76"

Product
Showcase

56.6" x 117.76"
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EXCLUSIVE

| $8,000 / $20,000
(Customer produce / NGA Show to produce)
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BETTER FO00. BETTER FUTURE

The VIP Experience

W 77 W 77
THE VIP EXPERIENCE THE VIP EXPERIENCE
), 7

VIP Attendees VIP Sponsors

- Day 3 Vibe Check

Pending Meeting Requests! >

H s W

Attendees & Recommended

Exhibitors Representatives For You

8 g 0

Event Agenda Floorplan Show Info

A B B 4L

Home Chats Schedule Notifications

EXCLUSIVE
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W Sort: Group

Empowering a Connected
Workforce for Grocers
Booth #2311 | logile.com

LEGILE

The Logic of Retail

VIP Sponsors

Aonic Inc.

AR Marketing

BRdata Software Solutions

Carlson AirFlo Merchandising Systems

"Keeping it Fresh"

Clear Demand

ClearDemand

conference: feb 1-3, 2026
exhibits: feb 2-3, 2026




nGga

conference: feb 1-3, 2026
exhibits: feb 2-3, 2026

3:35 N\

Q search The NGA Show 2025 hga-s

Stop by booths 931 and 939 to see Lipari
Foods rebranded Premo Fresh Sandwiches
and other exclusive products. Lipari has
been a top distributor for over 60 years,
serving 15,000 retail locations in 32 states.
ﬂ February 25at 01:32 pm

Stop by Booth 1045 to taste the smooth
flavor of VALR's nitrogen-infused functional
energy drinks, delivering clean energy with
a completely unique flavor profile vs the
category.

A February 25 at 12:32 pm

$1,500 per push

notification




Floorplan

NGA Hub + 1
Booth

Education Sessions 209-223

conference: feb 1-3, 2026
nga exhibits: feb 2-3, 2026
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£ Floorplans & Expa Hall

21432 Lovel L2

2443 Level L2
Hitachi Energy ‘¥ MR=3189 Level L2

A 2D N sl 1




nGga

conference: feb 1-3, 2026
exhibits: feb 2-3, 2026




MGM BRANDING OPPORTUNITIES

SHOW mgm grand conference center
2026 las vegas / nevada
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$3,500 - 15 available
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$3,500 - 20 available
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$22,000 - Exclusive

~ $8,000 - 1 restroom location




CHARGING STATION

* Includes branding on built-in charging stations located
throughout the MGM convention area. Total of (2) stations
downstairs in Grand Lobby area.

* Artwork needed by December 5, 2025.

THE

SHOW mgm grand conference center
2026 las vegas / nevada
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NETWORKING FOCUSED
PACKAGES



BREAKFAST ROUNDTABLES

* Exclusive sponsor of the Breakfast Roundtable experience

* Table discussions will be moderated by The NGA Show Planning
Committee members.

* Topics may include; Electronic shelf labels, in-store tech/automation,
loyalty/personalized marketing, Al in retail, merchandising fresh foods, local
foods, recruitment/retention, succession planning, traceability, e-
commerce, retail media

* (1) Representative from sponsor company can sit at a table of their
choosing
* Branding Opportunities - company logo to be placed on:
* Website & relevant marketing materials
* Mobile app
* Onsite conference at-a-glance sign structure
 Roundtable signage, including table topic signs

* Sponsortoreceive all leads scanned from the roundtable track no later
than 30 days post event

conference: feb 1-3, 2026
nga exhibits: feb 2-3, 2026

SOLD




SUNDAY LUNCH SPONSOR EXCLUSIVE

 Opportunity for company to welcome and introduce the new
Sunday Lunch - 3 minutes. Script to be approved by the NGA
Show team.

o Sunday, February 15t-12:00-1:00 pm

 Branding Opportunities - company logo on:

o all materials referencing the lunch including stage screens,
signage, website, mobile app, and onsite schedule at-a-glance
sign structure.

* 15 second looping video on registration lobby video screen
* Sponsor to receive three (3) Full Conference Registrations

conference: feb 1-3, 2026 $ 1 5 ,0 0 0
nga exhibits: feb 2-3, 2026



OPENING RECEPTION

e Kick off another year of The NGA Show
as the exclusive sponsor of the
Opening Reception

* The NGA Show team will work with
sponsor on high-impact branding
opportunities throughout the party

* Sponsor may reserve VIP area for
customers

* Branding Opportunities - company logo to
be placed on:
* Website & relevant marketing materials

* Mobile app
* Onsite conference at-a-glance sign structure

conference: feb 1-3, 2026
nga exhibits: feb 2-3, 2026

EXCLUSIVE

OPTION $50’00



CLOSING CELEBRATION

e Celebrate another year of The NGA Show as
the exclusive sponsor of the Closing
Celebration

* The NGA Show team will work with sponsor on
high-impact branding opportunities
throughout the party

 Sponsor may reserve VIP area for customers

* Branding Opportunities - company logo to be
placed on:

* Website & relevant marketing materials
* Mobile app
* Onsite conference at-a-glance sign structure

* 5 full conference passes provided to sponsor

conference: feb 1-3, 2026
nga exhibits: feb 2-3, 2026

SOLD



HAPPY HOUR - 6 available

* Increase booth traffic by hosting a one-hour happy hour during
exhibit hall hours

* Beer & wine bar located inside or adjacent to sponsor’s exhibit
booth with bartender
* The NGA Show to facilitate set up via convention center catering
 Custom beverage offerings available upon request at additional cost

* Branding Opportunities - company logo to be placed on:
* Website & relevant marketing materials
* Mobile app

conference: feb 1-3, 2026 $ 1 0 ,0 0 0
nga exhibits: feb 2-3, 2026



COFFEE BREAK

Conference Coffee Break (exclusive per time slot)
Opportunity to Sponsorship of (1) Coffee Break time slot for Conference Area, each conference coffee
break is exclusive. Sponsor will have branded napkins, coffee sleeves and signage.
* Conference Area, Grand Pre Function:
° st_ Q-
Sunday, February 15t—9:45 am $7,500
e Sunday, February 15t-4:15 pm (SOLD)
* Monday, February 2" —-9:00 am
* Monday, February 2"4—-10:00 am

Exhibit Floor Coffee Break (multiple available)

Opportunity to sponsor both exhibitor floor location Coffee Breaks. Sponsor will have signage located
around the coffee station. Multiple available.

Exhibit Floor: Monday, February 2nd - 1:30 pm / Tuesday, February 3rd 1:30 pm -

« Marquee Courtyard
* Boulevard Pre Function $3,000

conference: feb 1-3, 2026
nga exhibits: feb 2-3, 2026




EXHIBIT HALL
& MEETING SPACE



STANDALONE BOOTHS

10x10 10x20 20x20 20x30 20x40

| memseR | sq600 | $9200 | s18.400 | 527600 | ssse00

BADGES
INCLUDED 3

NON-MEMBER | $5300 | $10,600 | $21.200 | $31.800 [ $42400
- 8

1

conference: feb 1-3, 2026
nga exhibits: feb 2-3, 2026




PRIVATE MEETING ROOM

 EXHIBITORS

Daily rentals ($2,000 for the day)

Two-day rental ($3,500 total)

Company logo included outside room

Table & chairs provided

Choose the room setup that best suits your meeting needs
A/V & Food & Beverage costs are responsibility of sponsor

* NON-EXHIBITORS

Two-day rental only ($7,500)

Company logo included outside room

Choose the room setup that best suits your meeting needs
Table & chairs provided

A/V & Food & Beverage costs are responsibility of sponsor
2 full conference passes

conference: feb 1-3, 2026
nga exhibits: feb 2-3, 2026

pricing
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FRESHPITCHES

Fresh Pitches is the NEW connections program for 2026!
These are high-impact introductions with just enough time
to pitch and connect — speed networking style.

Sponsors rotate through five 5-minute introductions with retailers during two scheduled blocks at the show,
with short breaks and a networking social afterward. Retailers commit to one block, and sponsors use software
to request preferred introductions, receiving their final schedule about a week before the event.



@ « Sponsor to make up to 15 buyer selections
FRESH within the platform prior to the show

« Sponsor may provide a welcome to buyers
PITCHES the start of each session — 5 minutes max

* Opportunity to join the networking social
following Fresh Pitches, aIIowmgyou to
connect and mingle with other buyers
beyond your introductions

« Sponsor to be branding on Fresh Pitches
activation space — co-branded with The NGA
Show & Fresh Pitches

« Company logo on marketing related to Fresh
Pitches

« Option for marketing items to be placed
within meeting space - must be approved by
show management

« Company logo on sponsorship recognition
marketing

t
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K
|:|.| « Sponsor to make up to 5 buyer
PITCHES selections within the platform
prior to the show

 Opportunity to join the
networking social following Fresh
Pitches, allowing you to connect
and mingle with other buyers
beyond your introductions

« Company logo on marketing
related to Fresh Pitches

» Company logo on sponsorship
recognition marketing

*Non-Exhibitors receive 1 badge
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DIGITAL RETARGETING ADS

Audience extension ads are a smart, low-effort way to extend your
NGA Show presence far beyond the exhibit floor and build
awareness with the right people!

* Our audience becomes your audience. Get exclusive direct
access to The NGA Show website visitors and retarget them with
your brand's ads. Retargeting will showcase your brand, anywhere
they visit online.

* Package includes 100,000 ad impressions
* Sponsor must supply creative and tracking URL

2026 exhibits: feb 2-3, 2026 las vegas / nevada

THE
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ATTENDEE EMAIL BLASTS

* Target The NGA Show attendees with an HTML e-blast promoting
your presence at the show or new products

* The NGA Show will deploy on your behalf to pre-registered
attendees on agreed upon date
* Date options include pre- and post-show availability

* Sponsor will supply HTML and subject line. Materials must be submitted
to The NGA Show 10 days prior to email deployment

* E-blasts are not available for 5 calendar days before or after the show

TH
: SHOW conference: feb 1-3, 2026 mgm grand conference center $2, 5 0 O
nga 2026 exhibits: feb 2-3, 2026 las vegas / nevada




NEW EXHIBITOR PACKAGE

* Listing as a New Exhibitor on the website
* New Exhibitor floor decal at your booth

* Inclusion in marketing to attendees where applicable
* New Exhibitor ribbon available for show badge

e SHOW conference: feb 1-3, 2026 mgm grand conference center
nga 2026 exhibits: feb 2-3, 2026 las vegas / nevada

$399
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SPONSORSHIP TIERS

(The following benefits are included based on your sponsorship spend)

!
S pesonting | Patnum | oo | swer

(online only, mobile app not applicable)

Value Add

Pre-Event Attendee List X X X
(Company, Job Title, City State delivered one week before show)

|

| Quantity Exclusive Multiple Multiple Multiple
I Spend Level $100,000 $40,000 - $99,999 $30,000 - $39,999 $20,000 - $29,999
: Branding

| Website home page (rotation) X X X X

| Website sponsor page X X X X

| Included on shared Keynote Slide X X X X

I Included on shared Onsite Signage X X X X

: Advertising

| Registration Lobby Video Screen X X

I Preferred Exhibitor Listing X X

I

I

I

I

!

SHOW conference: feb 1-3, 2026 mgm grand conference center
nga 2026 exhibits: feb 2-3, 2026 las vegas / nevada
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