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THE ART OF 
DRESSING. 
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Unique, 
healthy and 
high margin  
 
 

FOLI fulfils the growing demand for an olive oil-
based salad dressing set, made only from natural 
ingredients and packaged in premium proprietary 
bottles that attract notice.  
 
Our high-end olive oil and balsamic vinegar contents 
add authenticity to the dressing, enabling premium 
prices, multi purchase behaviour and attractive 
retailer margins. 
 
Interlocking bottles bundled with fresh produce or 
boxed as gifts all increase basket size. 
 
Proven sales in local independent shops at RRP 
backed by strong marketing. 
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Consumers are 
moving away 
from processed 
ingredients, seed 
oils and plastic 
packaging 
 
 
 
  
 
 

French Style Dressing: 
Water, rapeseed oil, sherry vinegar, lemon juice,  

French mustard (4%) water, mustard powder, 

white wine vinegar, sugar, salt, cornflour, colour 

(caramel), onion powder, spices), Dijon mustard (4%) 

(water, spirit vinegar, mustard powder, alt, mustard flour,  

mustard husk, allspice, turmeric), muscovado sugar, 

cornflour, salt, black pepper, parsley, tarragon. 

 

Most salad dressings in the market are ultra processed;  
contain additives, emulsifiers and artificial flavours 
 
Growing scrutiny of the health impact of seed/vegetable oils 
and processing methods is resulting in rising consumer 
avoidance trends 
 
Media coverage is highlighting the harmful chemicals that 
leach from plastic packaging into foods, especially fatty 
products  
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FOLI hits exactly 
where the 
market is going; 
clean label, 
sustainable  
and premium 
 
 
 
 
 
 

FOLI offers the first salad dressing with 50% extra virgin olive 
oil and only natural ingredients, super-tasty and packaged in 
unique visually appealing glass bottles 
 
Authentic staples complement and reinforce the dressing; 
• Extra virgin olive oil that is made from single provenance  
   Spanish Picuda olives and is rich in polyphenol (478mg/kg) 

• Balsamic vinegar produced in Modena and matured to  
   perfection – naturally to 1.3 density 

 
 

Salad Dressing Ingredients: 

50% Olive Oil,  

22% Balsamic vinegar,Cold 

pressed rapeseed oil,  

Dijon mustard, Honey,  

Minced garlic, Salt and Pepper.  



5 

FOLI is turning a 
commodity into a 
lifestyle product 
 
                          
 
 
 

GATHER WITH LOVE,  
DRESS WITH STYLE. 
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FOLI is selling at premium 
prices with high margins  
and offers significant 
opportunities to up-sell 
and cross-sell 
 
 

These premium but accessible price points 
encourage consumers to buy the set and 
repeat purchases resulting in increased 
sales and higher margins to retailers 
 
 

RRP’S: ​ 
Set of three: £44 ​ 
Olive Oil: £15 ​ 
Salad Dressing: £13 ​ 
Balsamic Vinegar: £16​ 
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Range extensions are already planned  
allowing for further staple and seasonal offerings  
to increases sales (sauces, marinades, dips…) 
 
Can be displayed with natural pairings  
of salads, fish or meats to encourage sales of both 
 
FOLI is also perfect for gifting  
as an alternative to wine,  
flowers or chocolates 

Driving basket 
size through 
cross-selling 
 



8 

FOLI doesn’t have to compete with your existing range, 
it can sell itself and help other categories 
 
Could be added in Existing  

and intrigue Buyers 

Could be part a  

Mediterranean theme  

Could be paired with Deli,  

Butcher, Fish, and Veg counter  
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• Design-led, health-conscious, affluent 
consumers, aged 30-60 

• They value provenance, aesthetics and quality 
• They shop at premium retail outlets,  

concept stores and farm shops. 
• They cook at home and usually make their  

own dressings but often prefer the 
convenience of ready-made. 

• They are good hosts and their perceived  
status matters to them. 

Target consumer 



GATHER WITH LOVE, DRESS WITH STYLE 

GATHER WITH LOVE,  
DRESS WITH STYLE. 
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FOLI has been fully developed, market 
tested and is now entering the launch stage  
Having been conceptualised in 2025, the brand has been through the development stages to realisation and is now been 
being sold through selected independent retailers as part of a soft launch in March 2026.  
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Extensive marketing campaign resulting in go 
od visibility online through Instagram, Facebook 

and FOLI website. 
 
Proprietary photography, videos, recipes and French 

pop music. Press coverage is filtering through after 
only few weeks in markets  
 
FOLI has received highly positive feed back from 
consumers. Retailers have reported higher sales then 
household brands in same or similar categories 

Strong Marketing 
Campaign and 
Brand Investment 
 
 

Greenwood-Haigh 
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1

FOLI press Coverage 
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At FOLI, sustainability is designed into 
every detail. Our bottles are made from 
glass, paired with a lightweight, 
recyclable aluminium cap and a 
responsibly designed flow reducer that 
ensures precise pouring and helps reduce  
waste.  
 

Sustainability 
and Certification 

All outer packaging is made from cardboard, chosen for its recyclability 
and low environmental impact. We focus on ethical, long product life and 
packaging designed to be recycled within existing UK waste streams. 
 
The ingredients are responsibility sources and from UK and Europe only. 
 
The brand is trademarked and the bottles are patent protected. The 
sourced ingredients are bottled at a BRCGS certified production facility.  
 
Certified ISO 14001 compliant, a member of the BCMPA  
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 She has also successfully started and sold businesses in the PR, 
event, retail and e-commerce fashion industries. 
Having grown up in a large close-knit family in France whose 
meals were built around fresh, natural produce from the garden 
and local market. She is passionate about clean eating and 
developed FOLI to fill the gap in the market for a premium 
healthy, tasty and standout condiment range. 

Nohra Currie is the founder of FOLI. She holds a Master of 
Business Administration degree and has worked for 
various corporations, including Microsoft, where she 
developed the Microsoft Financing offering in EMEA. 

Foli Founder 
Nohra Currie 



GATHER WITH LOVE, DRESS WITH STYLE 

Foliclub Ltd   |   Exhibition House  |  Cox Lane   |   Chessington   |   KT9 1TT   |   United Kingdom 

Contact:  Nohra Currie   e nohra @foliclub.com   t +44 7552 168819 

Thank you for your time !  


