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DentaIForum 2026

Shaping the business of dentistry



DentalForum

Whatis
DentalForum?

DentalForum is two-days of networking between leading <<k ;.

p
P

dental groups and DSOs and a range of suppliers, through ) |
a series of one-to-one business speed meetings and net- e -

working opportunities.

DentalForum USA Spring 2026 L s W |
27-28 April, The Grand America Hotel, Salt Lake City, UT

DentalForum UK 2026 e , ompanie
15-16 June, Don Carlos Hotel, Marbella, Spain Dire

DentalForum USA Fall 2026
14-15 September, The Worthington Renaissance Hotel, Fort Worth, TX |

DentalForum EMEA 2026
October, Spain (venue to be confirmed)
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DentalForum

What makes
DentalForum unique?

B Hand-picked attendees: you only meet with engaged
decision-makers.

B Meet theright people: CEOs, Managing Partners, Presidents
and Clinical Directors attend DentalForum.

B Focused program of pre-organised meetings with Dental
Groups: straight to the point and no time-wasting.

B |nformal networking agenda: allowing you to continue discussions
and build relationships beyond a formal meeting.

B Limited competition: an almost 1:1 supplier to dental group/DSO
ratio allows suppliers the best possible exposure.

“It was like a dental Christmas for us manufacturers! The key decision-
makers in the dental market segment all in one room, totally engaged in

creating strategic relationships with all of us.”
Dental Director, Halyard Health. USA
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DentalForum

How is DentalForum
time & cost-effective?

B Save time and effort: All the DSOs are pre-vetted decision-makers
with procurement authority. We've saved you the time, effort and
expense of arranging these meetings yourself.

B Asingle cost with no hidden extras: Everythingisincluded - just
show up, take care of business and let us take care of the rest.

B Depth of interaction: Meetings are 15 minutes long, they're pri-
vate and they're uninterrupted. You won't get this depth of interac-
tion at a tradeshow.

B No exhibition costs: With no exhibition stands, displays or staff to
worry about, you can focus on building the relationships that will
help your business prosper.

“DentalForum delivers unbeatable value. We had high-quality meetings with key decision-makers, thoughtfully matched to
ensure meaningful conversations. Plus, the networking outside business settings was fantastic. Highly recommend!”

Co-Founder, Uptime Health, USA
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DentalForum

“We met key decision-makers from all major UK Dental Groups in one place
- access that would have taken months and tens of thousands of pounds. In
Jjust one event, we validated our proposition, built relationships, and secured

new contracts.”
CEO, CARAGON, UK

How it works

B Sign up and be only one of a small number of
vendors in your product or service area.

B Build your profile, company description, logo and
photos on your dedicated customer portal.

B 2 weeks before the event let us know which den-
tal groups you'd like to meet with.

B Using our bespoke matching software, your
preferences will then be matched with those of
the dental groups.

B 1 week before the event you will receive your
tailored agenda of one-to-one meetings, mean-
ing you know exactly who you'll be meeting and
at what time.

B 3 days before the event, you will be invited to
download the DentalForum App so you can get
ahead of the networking before you arrive.

B You will attend your meetings at tables hosted
by the dental groups and move from meeting to
meeting every 15 minutes (think speed-dating!)
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“By far the best event of the year for the DSO world.”
Sunny Radbakht -VOCO America

Who will
you meet?

Corporate & independent DSOs/dental groups
B 35-55 groups at each event (region dependent)
B The largest corporate dental chains attending

B Emerging groups with 5+ sites

Only senior figures invited
Owner

CEO

President

Clinical Directors
Managing Directors

Heads of Procurement

bo Jo Jo Jo o o o

VP and SVP
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What's included?

—
B A minimum of 12 x meetings with dental groups you choose prior to the event
B Conference attendance

B Networking program

B Access to and profile on the event app

B All meals and drinks

B Two nights’ accommodation at the event hotel (not including US editions)

To find out more, get in touch with will@openroomevents.com ‘

“Take my advice and accept the invitation.”

President, Dental Peers
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Increase visibility
with sponsorship

B Provides impactful promotions and high-profile branding
throughout the event marketing campaign.

B Puts your brand at the forefront of the market.

“This event is by far the best event | have attended. The
meetings were very engaging and informative for me."”
Director, NG Dental Care

B Reinforces your company as a market leader through
thought-leadership sessions.

B Connects your brand with key decision-makers within
vet groups.

2R N :
ntbird N
Solutions ' B Delivers up to 18 one-on-one meetings in two days.

B Allows for flexible digital content options including

Dne-cli ig
ne-click crown des education webinars.

the next chairsid
B We have multiple sponsorship packages ranging from

Headline to Bronze partner.
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_‘:: "A priceless event! We left inspired and confident in our growth path. The supplier meetings
were invaluable for discovering new products and systems to improve efficiency.”

CEO, Dentique Group. UK

To find out more, get in touch with will@openroomevents.com ‘
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