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2014 ARN Finalist, Airport Franchisor of the Year

2016 ARN Finalist, Airport Franchisor of the Year

2016 ARN Finalist, Store Design, Small Operator-Toronto Pearson Tl
2016 ICSC Silver Award Winner, Best Store Design, Toronto Pearson Tl
2017 FAB Finalist, Store Design, Toronto Pearson T3

2019 FAB Regional Winner for all of the Americas; Best Smoothie & Juice Chain, Toronto Pearson T3

www.boosterjuice.com




A WORD FROM OUR PRESIDENT & CEO

We thank you for your interest in Booster Juice, Canada’s premier Smoothie and Juice chain
- operating over 450 stores across Canada (in every Province and Territory).

Since opening our doors in 1999, we have become a much beloved QSR brand in Canada.
Our mission is strong yet simple, we create long-standing relationships with Landlords
and with our Customers by consistently delivering incredibly delicious, convenient,
nutritious and portable products.

Booster Juice is a very versatile brand that appeals to all day parts; Locations vary
from malls, plazas, airports, street front etc.

There has never been a better time to work with Booster Juice. As a market
leader in this rapidly expanding category, We are well positioned for growth
in Canada; in fact, we continue to open stores at the rate of 40 NEW

stores annually and comp sales are positively trending double digit.

We anticipate opening our first DRIVE THRU store later this year; we continue
to bring new innovative products to market; we have partnered with RJ Barrett
formerly of the NBA's New York Knicks and now a Toronto Raptor and Canada’s
Olympic Basketball Team to be our Brand Spokesperson and Franchise Partner.

It's been an incredible journey & we still have miles to go. Exciting!

| % % Dale S. Wishewan,
b President & CEO

Dale is the Founder, President & CEO of Booster Juice; in addition to his
numerous business awards and philanthropic endeavours, Dale is part

owner of the Vegas Golden Knights (NHL), the AFC Bournemouth (Premier
League, UK), and has ownership equity in a number of other sports teams.

OUR MISSION: THE ULTIMATE UNIQUE

SMOOTHIE EXPERIENCE STORE DESIGN

Booster Juice is a juice and smoothie bar dedicated to providing The cornerstone of our concept is unprecedented product quality and
customers with a premium smoothie experience. Our stores, people simplicity. Our unique store designs reflect this thought - engineered
and products are energetic, fun, natural, and delicious - a perfect fit for to be bright and energetic. We generate the vast majority of our
those with a busy or active lifestyle. It's this winning combination that sales through our smoothies and juices, which allows us to operate in

has helped us become a worldwide success, after opening our flagship very small spaces, with minimal labour and without conflicting with
store in 1999. Today, there are many places where people no longersay  other food-service units. Our stores are found in a variety of locations,
the word smoothie —it’s simply a Booster Juice! including malls, airports, kiosks, in-line units and stand-alone stores.

Booster Juice has also been recognized with many awards for
store design, the most recent of which includes the ICSC'’s
Fast Food Retail Store Design Award - Silver, 2015 for the
exceptionally innovative and attractive Booster Juice store
design at Pearson Airport, Terminal 1 pre-security.




HERE IS WHY YOU WANT BOOSTER JUICE
IN YOUR LOCATIONS:

WHAT TYPE OF LOCATIONS
ARE WE LOOKING FOR?

* We are Canada’s premier and most recognized Smoothie
and Juice chain

* Booster Juice will help improve your overall tenant mix and give
customers a healthy fast food option

* Our high quality fixturing and tenant improvements raise the bar for
tenants around us

* We consistently perform highly by providing an exceptional
customer EXPERIENCE

* We are on track to achieve strong growth in 2024; opening
30-40 new stores annually

* Our growth targets are real and that means deals

* Flexible, vibrant, attractive store designs by our in-house Store Design
Team - that do not require ventilation

* Our sales are not specific to certain time periods and therefore we are
a constant draw of customers into your centres

* Booster Juice owns market share in Canada in this ever growing
category; We currently have more stores in Canada than all of our
direct competitors combined; this truly means market dominance

* We bring new energy, traffic and loyalty to malls, food courts, kiosks,
outdoor centre locations

INNOVATIVE STORE DESIGN:

* Grocery anchored plaza; 700-1300 sq. ft.

¢ Great performing food courts; 200-400 sq. ft.

e Strip malls with strong anchors; up to 1300 sq. ft.; amid dense
residential; ideally high schools in proximity/ample parking

* High exposure, high pedestrian store fronts; 700-1300 sq. ft./
convenient parking

* Minimum frontage of 16 ft.

* Drive Thru; up to 1300 sq. ft.

* In-line mall spaces; 300-600 sq. ft.

¢ Airports, College campuses, Rec Centres, Fitness clubs (select)

* Primary and Secondary markets across Canada (base population
over 10K)

* Mid-high household income demographics

STRONG BRAND RECOGNITION

Bright, energetic in-store design reflects our unprecedented product
quality and simplicity; We are not the only ones fond of our store
designs. Our FIT & FUN store at Toronto Pearson Terminal 3 POST
security won FAB'’s global prestigious award — Best Airport Smoothie
concept in all of the Americas!

Key Booster Juice design elements include the following:

¢ Vibrant bold colors that complement the energy of our brand
* Captivating wall graphics that enforce the Booster Juice brand identity
* Crisp white corian counter tops that contrast the surrounding
hues - spotlighting the activity of the space
* Functional integration of geometry and ergonomics into the design
¢ Layering of finishes to create depth and textures
* Custom wall and window graphics, and positive messaging

Dream a little dream of our NEW...

Beal Blonds

ORANGES'N MATCHA
CREAM ©ON MY MIND

ALMIGHTY
AGAI

L )

BOOSTER BALL
Cashews, strawberris,dates,
hemp seeds, vanilla and coconut.

Cals)

1for $2.75 | 2for $5.00
3for $6.25 | 4for $8.00

1 iprinto Refreshment With Our

OOSTER
o6 (Téa Blends:

TROPICAL TEAZER //

PASSION FRUIT, GUAVA, FRESH ORANCEV,"/
JUICE, FRESHLY STEEPED GREEN TEA AND /.
TOPPED WITH BLUEBERRIES (45 Cals|

MANGO TEAZER
PINEAPPLE JUICE, FRESHLY
STEEPED GREEN TEA AND
TOPPED WITH MANGOS (60 Cals)

7-9 mg OF CAFFEINE
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