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Three Great Brands with
Award-Winning Franchise Support

As the leading computer service franchise, NerdsToGo is an

with low employee count and a mobile business. “

» Over 400 markets available nationwide E

* Diverse & recurring revenue stream

* Limited nights & weekends n e rd s
* Low staffing requirement to go

» Award-winning franchise support

owner- operator model and executive model franchise

www.nerdstogo.com

Salon suite franchise opportunities are perfect for entrepreneurially-
minded individuals who want to grow their business ventures or
explore franchising. A MY SALON Suite franchise owner is the landlord
and stylists rent salon space from you.

« Over 210 locations nationwide

* Semi-absentee

* Few to no employees MY SAL()g;//f%

* Multi-unit opportunities available www.mysalonsuite.com

As a growing $29 billion industry, signage and graphics will be in
demand as long as businesses need to be seen. FASTSIGNS® will be
there to create captivating, high performing visuals for businesses
around the world.

» Over 750 locations in 9 countries
* Business-to-Business hours ‘ AQ-SIGNS

« Low staffing requirement Make Your Statement”
* Professional business clientele www.fastsigns.com
50% OFF
rO e e FRANCHISE FEE
FOR VETERANS

AND FIRST
Brands RESPONDERS

INTERESTED IN FINDING OUT MORE?

VISIT US ON THE WEB AT WWW.PROPELLEDBRANDS.COM
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Letter From the Founder
Announcing FBR’s 2023 Top 200 List:
Start your due diligence with the best of the best

Franchisee Satisfaction a Key Consideration
Among Potential Franchise Buyers
Because franchise owners are the true experts.

THE LIST
Best of the Best: Top 200 Franchises

Advantages of Franchising
There are a lot of great reasons to take the leap

ON OUR COVER:

British Swim School Franchise Owners Elsia
and Carlton Jones, Boston, Massachusetts.

23 Right at Home Franchise Owner Paul Blom
Provides Inclusive Elder Care Services
Helping clients navigate the winding road ahead

31 FBR Hall of Fame

Welcome 2023 new inductees!

Franchisee Profiles

11 Beau Green, Right at Home

25 Dustin and Rebecca Rauch,
Caring Senior Service

27 Bruce Dincin, HomeWell Care Services

Reviews, interviews, satisfaction awards,
and more resources are available at:
www.FranchiseBusinessReview.com

For more information on the companies in this report, visit www.FranchiseBusinessReview.com | 3



LEADING THE NEXT GENERATION IN [ESNEA
SENIOR CARE FRANCHISES R -i- N

: [E'Q!;q;\a °

BECOME A FRANCHISE PARTNER

A PLACE AT HOME IS A STRONG AND QUICKLY GROWING BRAND THAT REPRESENTS
A UNIQUE BUSINESS OPORTUNITY IN A RECESSION-RESISTANT, MULTI-BILLION
DOLLAR INDUSTRY.

SENIOR-FOCUSED CARE

A PLACE AT HOME FRANCHISEES STAND OUT AGAINST THE COMPETITION WITH
OUR PROVEN SENIOR-FOCUSED CARE BUSINESS MODEL THAT PROVIDES
MULTIPLE REVENUE STREAMS.

CARE TRACK™ TRAINING & SUPPORT

A PLACE AT HOME FRACHISEES CAN LAUNCH IN AS LITTLE AS 60 DAYS.
OUR WE ARE CARE™ PHILOSOPHY ATTRACTS AND RETAINS QUALIFIED
CARE STAFF.

Visit APlaceAtHomeFranchise.com/FBR for a Special Offer!

4 | For more information on the companies in this report, visit www.FranchiseBusinessReview.com



Letter from the founder

ANNOUNCING FBR’S
2023 TOP 200 LIST

Start your due diligence with the best of the best

The idea of franchise ownership appeals to many, but only a fraction of
those dreaming of owning their own franchise will take action and
make that dream a reality. We're here to shine a spotlight on the brands
that not only offer a strong opportunity for aspiring entrepreneurs but
also rank highest in franchisee satisfaction. Our Top 200 List is a great
place to conduct your due diligence!

Our independent franchisee satisfaction reviews measure the health
of franchise systems based exclusively on feedback from thousands of
franchise owners—the real franchise experts. We ask franchisees 33
benchmarking questions to gauge franchisee satisfaction, franchise
culture, financial performance, and much more.

Not all brands willingly open their doors to an independent research
firm like Franchise Business Review, but those who do can offer inves-
tors, like you, a wealth of information. The 200 franchises featured in
this Top 200 Guide represent the best opportunities available today.
These award-winning brands truly are the “Best of the Best”

I often advise prospective franchise owners to focus on only the top
franchise opportunities available. Dig into the data and learn about
each brand’s values, culture, business model, financial requirements,
training and support, and more. Narrow your search down to one or
two brands that best fit your own values, lifestyle, and goals, then speak
with the franchisor and its franchisees directly.

We hope our Top 200 List empowers you to make an informed deci-
sion in selecting your ideal franchise.

Happy Franchising!

Eric Stites, Founder and CEO

CONNECT WITH US!

n @FranchiseBusinessReview
g @FranchiseReview

m @TopFranchiseOpportunities

FranchiseBusinessREVIEW'

Sharing the franchise experience

Franchise Business Review (FBR) is the leading franchise market
research firm that performs independent surveys of franchisee
satisfaction and franchise buyer experiences. Before you invest
in any franchise opportunity, read our quarterly reports to get
the facts from those who know best — franchisees.

Eric Stites, Founder & CEO

Michelle Rowan, President & COO

C.J. Fleck, Senior Web Developer

Ali Forman, B2B Marketing Director

Nicole Dudley, Director of Client Relations

Emily George, Senior Client Consultant

Courtney Stillings, Director of Client Development
Stacy Richards, Marketing Director

Lisa King, Web Designer

Yahina Santana, Client Services & Sales Coordinator

866-397-6680 // info@FranchiseBusinessReview.com // www.FranchiseBusinessReview.com

©2005-2023 by Abistar Group, LLC/dba Franchise Business Review. All rights reserved.
No part of this document may be reproduced or transmitted in any form or by any means without the written permission of Franchise Business Review.
Franchise Business Review, 155 Brewery Lane, Suite 201, Portsmouth, NH 03801 USA | 603.433.2270 | info@FranchiseBusinessReview.com.

For more information on the companies in this report, visit www.FranchiseBusinessReview.com | 5



Franchise owners Cari Coster Cheetwood & Derk Cheetwood (New Again Houses® Hendersonville) and Ryan Decker & Jessica Douglass Decker

(New Again Houses® Murfreesboro).

FRANCHISEE SATISFACTION A
KEY CONSIDERATION AMONG
POTENTIAL FRANCHISE BUYERS

Because franchise owners are the true experts.

eople enter franchising from all
Pwalks of life and various professional

backgrounds. Some utilize their
existing skillset and buy a franchise within the
same industry, while others seek a complete
career change. As different as each individual
may be, those who pursue franchise ownership
share some commonalities. They see value
in buying into an established franchise
rather than going it alone as an independent
business owner, and they consider franchisee

satisfaction to be an important benchmark
when comparing franchise opportunities.
These aspiring franchise buyers know
they can ramp up their business faster and
more effectively by leveraging a recognized
franchise brand with an existing following.
They welcome the training, support, and
well-structured business model the franchi-
sor provides. Many franchise owners say they
are inspired by the camaraderie, support, and
encouragement they receive, not only from

the home office but also from their network of
fellow franchisees.

If you want to know what its like to own
and operate a franchise, ask a franchise owner.
Franchisee feedback is the best indicator of
whether franchise owners are happy with
their choice to own their franchise or if theyd
recommend the franchise to potential buyers.

“We contacted new franchisees and those
who had been open for many years with
multiple territories. The franchisees we spoke

6 | For more information on the companies in this report, visit www.FranchiseBusinessReview.com



We contacted new franchisees and those who had
been open for many years with multiple territories.
The franchisees we spoke with were very helpful and

candid in explaining the challenges and the opportunities

in this industry.”

— Rebecca Rauch, Caring Senior Service Franchisee

with were very helpful and candid in explain-
ing the challenges and the opportunities in
this industry” Rebecca Rauch, Caring Senior
Service Franchisee

Franchisee satisfaction is an excellent indi-
cator of a brand’s financial strength, culture,
long-term resiliency, and the likelihood of
whether a franchise owner will be happy with
their decision to buy. Why? Because, in the
simplest of terms, when the franchisees are
happy, everybody’s happy!

Franchise owners are the ones with their
‘boots on the ground’ and their hands in the
weeds of the day-to-day operations. They’ve
hired staff and served clients. They've faced
and overcome challenges. They are the true
authorities on what it’s like to run the business.

WHAT IS FSI, AND WHY DOES

IT MATTER?

Every year, Franchise Business Review surveys
thousands of franchisees from hundreds of
leading franchise brands to gauge franchisee
satisfaction and franchise performance. The
33-question survey gathers feedback on train-
ing and support, executive leadership, systems
and operations, financial opportunity, core
values, the franchisee community, and overall
satisfaction. From this data, a Franchisee Sat-
isfaction Index (FSI) score is determined.

FSI is the industry standard by which
the health of any franchise company can be
measured and tracked over time. Established
by Franchise Business Review in 2007, FSI is
a collective assessment of the critical areas of

SPHERION’

STAFFING & RECRUITING

$7.4 MILLION

Average annual revenue of a Spherion
franchise open at least one year*

4.8/5

.06 8 & ¢

FBR INSIDER INSIGHTS }

REAL STORIES
FROM REAL
FRANCHISES

[=] 77 [=]
your phfclme
- to watch now
[=]

Scan with

Google

Review

spherion.com/franchise

*This data is based on 56 franchisees that were open and operating for at least one full year as
of 12/31/21. 14 of the 56 franchisees (25%) surpassed the average annual sales stated above. 24 of
the 56 franchisees (42.9%) surpassed the average annual gross profit. Your individual results
may differ. There is no assurance that other franchisees will earn as much. Please review Item
19 of our FDD for more information.

A ®
= PuroClean
Il B

For more information on the companies in this report, visit www.FranchiseBusinessReview.com | 7




FBR INSIDER INSIGHTS

franchisee satisfaction and engagement. The
ESI score of a franchise is a powerful tool for
evaluating franchise systems, tracking opera-
tional performance, and predicting future
success.

Our annual recognition of the Top 200
Franchises (FBR 200) highlights the best fran-
chise opportunities based on high franchisee
satisfaction ratings. There are thousands of
franchise opportunities available to business
owners today. Although most companies
claim to be the “best franchise,” our research
delivers the most comprehensive list of today’s
top franchise opportunities based on actual
reviews from over 30,000 franchise owners
across more than 300 of today’s leading fran-
chise companies. Our Top 200 List is the best
place to conduct your due diligence because
the brands on this list rank highest in franchi-
see satisfaction.

Franchises with high franchisee satisfaction
ratings typically have equally positive data
in the areas of culture, finance, operations,
growth, and business resiliency. Likewise,
brands with poor franchisee satisfaction
ratings, or those that do not measure or
share franchisee satisfaction data, may pose a
higher risk. Considering a brand’s franchisee
satisfaction data should be part of every
candidate’s due diligence.

WHY FRANCHISEE SATISFACTION

REIGNS SUPREME

The great news for those interested in own-
ing a franchise is that there’s never been a
better time to take the leap into franchising.
According to our data, the franchising indus-
try remains strong, and so does franchisee
satisfaction.

« 87% of franchise owners “Enjoy being
part of their franchise organizations”

* 83% “Respect their franchisor”

* 79% “Would Recommend their
franchise to others”

For those looking to make your wealth-
earning dreams come true, the average annual
pre-tax income for franchise owners on our
Top 200 List is an impressive $118,792.* Of
course, like any new business, it takes time
for franchise owners to ramp up their busi-
ness and become profitable. This means if
you have the drive and the financial means to

8 | For more information on the companies in this report, visit www.FranchiseBusinessReview.com



get through the startup phase and follow the
playbook, you have a strong chance at earning
a six-figure salary.

If youre exploring franchise ownership,
the FBR Top 200 List is a great place to start. It
features the highest-ranking brands for fran-
chisee satisfaction (and weeds out the rest).
Start your due diligence here!

To read this article online, follow the QR
Code. =

*Average annual pre-tax income figures are
for franchisees beyond the “startup period”
who have been operating their business for two
or more years. Income figures do not include
any equity value of the business or other assets
such as real estate, inventory, or equipment.

FBR INSIDER INSIGHTS

Let’s Build
Your Financial
Independence

Be a part of the largest franchise network
of real estate investors in America - no

experience required!

We are the leader in real estate investing.
HomeVestors' franchisees have helped

over 140,000 homeowners out of ugly

situations totaling over $13 billion in sales.

The process to join is simple.

HOMEVESTORS

.AMERICA'S #1 HOME BUYER

*Each franchise office is independently owned and operated.

For more information on the companies in this report, visit www.FranchiseBusinessReview.com | 9

WE BUY UGLY HOUSEYS

Entrepreneur
FRANCHISE

RANKED 1
INCATEGORY
2021

Entrepreneur
FRANCHISE

RANKED “1
INCATEGORY

Franchises Available

VERIFIED
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FRANCHISEE
SATISFACTION MATTERS

With thousands of different franchises available today, it's hard to know which are potentially
good investments, and which should be avoided. There are many factors to consider when
investing in a franchise, but one of the most important is the satisfaction of current

franchise owners.

Each year, we survey thousands of franchise owners to find the companies that are truly
the best of the best. We ask the questions everyone wants to know:

® Do you enjoy operating the business?
® Are you getting the training and support you need?
® Are you making the money you expected?

¢ And most important... Would you recommend this franchise to others?

HOW WE SELECT THE TOP FRANCHISES

STEP 1: Invite STEP 4: Score

We invite all franchise companies based in North America The FSI score is used to benchmark each company’s
with 10 or more franchise owners to participate in our franchisee satisfaction level against over 1,100
research at no cost. franchise brands representing tens of thousands

of franchisees and determine their ranking

STEP 2: Survey among other participating companies.

We contact all franchisees in the franchise companies
that choose to participate and invite them to answer a STEP 5- Awa rd

33-question satisfaction survey covering eight key areas, We identify the brands that exceed
including: financial opportunity, training & support, the benchmark and recognize them
leadership, and core values. with a Top Franchise award.

STEP 3: Analyze * * * * *

We analyze the responses from the franchisees and

use a weighted scale to determine an overall Franchisee
Satisfaction Index (FSI) score that ranges from 0-100. Other
factors considered in the weighting are the percentage of
franchisees that participate in the survey, the age of the
survey and the size of the franchise system.

Independent Franchise Research You Can Trust FranchiseBusinessREVIEW'

Sharing the franchise experience

10 | For more information on the companies in this report, visit www.FranchiseBusinessReview.com



Beau Green is a Right at Home multi-unit
franchise owner and former athlete who
leverages his coaching skills in developing
teams to establish and grow each of his six
franchise locations.

“| love creating a team and strategically
working together toward collective goals.
Forming teams is about selecting the right
people for the right roles. The franchisor is
the head coach who helps direct franchisees.
And the franchisees learn from one another
and grow the brand together. As a franchise
owner, | like having the ability to set my own
goals and determine the right people for the
right roles—starting with leadership, then
completing the team to ensure that all roles
are successfully covered,” said Green.

Professionally, Green worked in account
management, sales, and small business
ownership before purchasing his first Right at
Home franchise. "l didn't have any personal
experience in caregiving or health care, but |
saw family members care for loved ones, and
I've always been drawn to healthcare and
technology. Right at Home is an excellent
blend of those two things.”

"Our own family businesses, which
employed many people, helped rid me of
the fears that could hinder a prospective
business owner. Our family and friends
could not have been more supportive of
my decision to open a non-medical home
care franchise. At the age of 30, it felt like
the right time for me to put all my energies
toward building a business, and a team, to
get things rolling.”

When exploring franchise ownership,
there were several things that Green
looked for. "Engagement was important
to me and | could interpret a franchisor’s
level of engagement through our dialogue.
Responsiveness also played an important
role. As young as | was, | wanted to engage
with companies that would take me seriously.

Beau Green
Right at Home

Birmingham, AL; Huntsville, AL; Montgomery, AL; Tuscaloosa, AL;

Nashville, TN; Franklin, TN

Franchise owner since 2011 | 16 Employees

Right at Home was not dismissive when
they learned my age. The representative |
spoke with initially seemed to want me. They
wanted to understand what was important
to me and spoke with me about territory
availability and expansion opportunities
around my target area.”

Knowing that healthcare was where he
wanted to land, Green considered several
different home care franchise systems. "l
wanted to choose the right organization to
align with in my target areas. | made a point
to speak with Right at Home franchisees
during my research and that further
confirmed that my values are aligned with
theirs. We have the same goals in mind.”

Green conducted his research through
several different avenues but primarily
online. "l had many conversations with
professionals in the field, especially with
people in healthcare, and then | spoke
with what would be considered the target
consumer— those already receiving services.
I also looked at information regarding
franchisee satisfaction ratings. Today,
participating in franchisee satisfaction
surveys is very important. | am intimately
familiar with how corporate discusses and
adjusts certain business functions based on
results from those vitally important surveys.”

Although Green found owning and
operating his own business to be initially
daunting, he said he received great coaching
from Right at Home. "l was able to take on
early challenges and appropriately navigate
the obstacles. Building trust, getting the
first referrals, showing passion without
desperation, and getting to know industry
professionals proved to be both challenging
and rewarding at the same time.”

Green says that Right at Home corporate
does a great job of knowing which owners

To learn more about the Right at Home
franchise opportunity:

* Call: 866.350.9770

e Email: franchising@rightathome.net

® Visit: www.rightathomefranchise.com

accomplish certain facets of the business
best. "They encourage us to share our
knowledge, experiences, and insights. To
support one another. Knowing | can pick up
the telephone and call an owner and pick
their brain on a certain topic or function of
the business really helps. It's a compliment
to them from the corporate office. They

are more likely to spend time helping as a
result of that approach. The by-product is
franchisee-to-franchisee coaching, and that
relatable connection is invaluable.”

Green says that regularly scheduled
coaching calls are important, and
engagement in Business Performance Small
Groups, Town Halls, and Franchisees serving
on the Strategic Leadership Council, all
reflect the company’s culture of franchisees
supporting one another.

“In each market, we are a part of
several local and specific healthcare and
disease organizations, plus business
organizations such as the Chamber of
Commerce. Community involvement is
critical, involvement in health fairs and
various education channels that we provide
at no cost to medical professionals such as
nurses, and social workers—our continuing
education platform plays an important role.”

Scan the QR code to read the full article.

For more information on the companies in this report, visit www.FranchiseBusinessReview.com ‘ 11






ADVERTISING & SALES

Survey

Date

Cash

Requirement

Total
Units

Initial
Investment

The N2 Company

Targeted marketing solutions

* Our Town America
Advertising services

TAPinto.net
Advertising services

Town Money Saver
Advertising services

Discovery Map International
Maps and travel guides

AUTOMOTIVE

*

=

=

Jan.
2022

Sep.
2022

May
2022

Sep.
2021

Sep.
2022

N/A

$70,000

N/A

$15,000 —
$22,500

$50,000

Sy 800
e 5o
i %
$$125 ;,7330_ g
PP

* Christian Brothers Automotive
Automotive repair

Auto Appraisal Network
Automotive appraisal services

* Snap-on Tools
Professional tools and franchise

Tint World

Automotive services

Ziebart
Automotive services

Moran Family of Brands
Automotive services

RNR Tire Express
Custom wheel and tires

BUSINESS SERVICES

ke
=

2

Oct.
2022

Oct.
2022

Aug.
2022

March
2022

Aug.
2022

Aug.
2022

April
2022

$85,000

$3,000

$38,126

$120,000

$150,000

$70,000

$500,000+

o
Saars
FRAEEL
vl
osoom
e
e e

* FASTSIGNS

Visual business communications

Express Employment Professionals

Staffing solutions

We Sell Restaurants
Restaurant sales services
* Spherion

Staffing and recruiting

* ActionCOACH
Business coaching

* Sandler Training
Business consulting and coaching

Crestcom
Leadership training program

Network in Action
Professional networking

Unishippers
Business shipping

* Supporting Strategies
Bookkeeping services

NEXTAFF
Staffing solutions

*

g e

Sep.
2022

July
2022

Aug.
2022

July
2022

Jan.
2022

Sep.
2021

Dec.
2021

Aug.
2021

Feb.
2022

June
2022

Oct.
2022

$80,000

$40,000

$50,000

$150,000

$75,000 -
$150,000

$100,000

$86,500

$10,000

$40,000

$100,000

$150,000

oaen T
S
Sosan
Ssoars 198
S0 1
s
oo 1T
oo 118
Sassen T8
Siosasn 1T
$$112 96 1855 20 5_ 3

Best of the Best:
TOP 200
FRANCHISES

— "ActionCOACH has a
fantastic training program
with dynamite instructors!
Training is very intense
and thorough.”

— ActionCOACH Franchisee

*This brand's Franchisee
Satisfaction Report is available at
www.FranchiseBusinessReview.com

* Best in Category

10-Year Hall of Fame Member
Featured on our Best of the Best List for 10 or more years.

For more information on the companies in this report, visit www.FranchiseBusinessReview.com ‘ 13



Survey Cash Initial Total
Date Requirement  Investment Units

BeSt Of the BeSt: BUSINESS SERVICES (CONTINUED)

TOP 200 YESCO g March $64,300 -

Visual business communications 2022 360,000 $350,000 102
FRANCHISES ' :
R S sweo TR s
ﬁdlsg:i%::gp:‘:;smarketing services :‘;ZgZ 3100,000 5525230::0_ 296
E:aanrlc':i(::: business services ;\;Zgl A0 $$2£.82775:4_ 47
Rectuting semces B, sewo GRS o
) IBTJ)s(iﬂ:sssshipping g 2"2323’2 B 2129632; Ha

" .
from the home Oﬂ:lCe * Spoiled Rotten Photography * Aug. $35,000 $33,500 - 17
: Child portrait i 2022 ! $48,300
is great—they respond e portreltservices
. _ Singers Company Oct. $4,710-
qU|Ck|y aﬂd effICIenﬂy Children's music services 2022 525:700 $29,380 70
to inquiries on everything * Soccer Shots WO geae SO0
T Youth sports Y 2022 ’ $55,300
from account billing .
. " * Skyhawks Sports Academy March 30,800 —
tO Compl [ance. Youth sports academy 2022 e $89,750 234
—360clean Franchisee —— Amazing Athletes 5@: April $33,100 -
Early childhood development Y 2022 330,000 $64,950 151
Young Rembrandts Nov. $44,905 -
Children'’s art classes g 2022 340,000 $52,055 Cy
TGA Premier Sports S?Z April $30,000 -
Youth sports Y 2022 350,000 $80,000 62

CLEANING & MAINTENANCE

Anago Cleaning Systems * m June $219,000-  $219,000 - 1719
Commercial cleaning services r 2022 $399,000 $339,000 ’
Aire-Master of America @ April $54,984 —
i 121
Commercial hygiene service - 2022 ST $160,900
* 360clean Sep. $20,800 -
20,000 75
Commercial cleaning services 2022 3 $29,000
* PuroClean Oct. $88,755 —
,000 1
Property repair services 2022 355 $231,655 35
* Image One Nov. $42,775-
0,000 18
Commercial cleaning services 2022 35 $216,674
Molly Maid Oct. $110,200 -
Cleaning services 2022 365,000 $160,200 504
*This brand'’s Franchisee Office Pride @ Sep $70.900 -
Satisfaction .Reponi is ava"a_ble at Commercial cleaning services a 2022 N/A $117,700 145
www.FranchiseBusinessReview.com .
. ;rt[e:n Ho;r.le‘Solutlons 2];;2 $120,000 2816;,095; 215
* Best in Category old remediation 163,57
* H -
Ilhe Malgs s m 2'\';';‘/2 $50,000 éiéjigo 1,397
10-Year Hall of Fame Member €aning g maid services = '
B Featured on our Best of the Best List for 10 or more years. ildi i -
Stratus BUIldlng Solut?ons Oct. $100,000+ $108,600 o
Commercial cleaning services 2022 $710,000

14 | For more information on the companies in this report, visit www.FranchiseBusinessReview.com



Survey Cash Initial Total

Date Requirement  Investment Units
EDUCATION
* The Learning Experience March $544,419 —
150,000 06
Early childhood education * 2022 315 $3,586,419 3
The Coder School Oct. $77,700 -
100,000 6
Coding teaching services 2022 3 $163,950 3
The Goddard School 5?1 Oct. $698,300 —
Early childhood education Y 2022 3250000 $873,800 600
* Mathnasium @ April $112,860 - ) :
112,000 1,122
Math learning center Y 2022 3 $149,155 Senlor management
i |
Creative World School Oct. $400,000 $2,445,300 - 30 1S WOﬂderfu' : MOSt Of
Early childhood education 2022 ! $5,206,000 them are runnmg the“,
School of Rock Nov. $395,800 — :
Music school 2022 15000 g0 306 own franchises, so they
Huntington Learning Center Oct. $65,000 $147,010 - 290 knOW the Cha”enges and
Tutoring services 2022 ! $266,111 :
e how to achieve success.
I h letely!”
FINANCIAL & TAX trust them comp ete y!
* Payroll Vault Aug. $38,875 - — Kona Ice Multi-Unit Franchisee
100,000 66
Payroll services * 2022 3 $63,385
We Insure Dec. $30,000 - $27,500 - S
Insurance services 2022 $75,000 $97,250
Estrella Insurance Sep. $20,000 - $49,950 — 130
Financial services 2022 $50,000 $84,000
* ATAX May $53,350 —
27,500 62
Tax preparation, business services 2022 e $76,699
FITNESS
Planet Fitness Feb. $968,100 —
Fitness club * 2022 31,500,000 $4,113,000 2,059
Orangetheory Fitness Oct. $657,542 -
Fitness club 2022 BT $2,105,322 1,496
30-Minute Hit Oct. $122,000 -
000
Boxing and kickboxing circuit 2021 345, $323,000 97

) IS(:a':/ae(!ﬁse frozen treats * ZJEJJ;VZ 520,000 $$112571,755500_ 1395
Cu_lver's _ _ @ Aug. $500,000-  $2,398,000 - e
Quick-service food franchise Y 2022 $750,00 $5,432,000

‘C’)\{ﬁz E—esle'rsvipcreerizsfal z rant ZS(? 52 3100000 $$1: 23 3180 50 0_ 330
::z:al::anli;taurant ;‘:231 S EEEET $$131934575:(;)0_ 216

B e SRS
emstmEatConus O oo I 3
ropictsmooe ot B o I o
S M s S0
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Survey Cash Initial Total
Date Requirement  Investment Units

Best of the Best

TO P 2 O 0 A&W Restaurants Sep. $150,000 $276,000 —

Fast-casual restaurant 2022 $1,454,750 925
FRANCHISES * bizza Factory sa74000-
Fast-casual restaurant 2022 390,000 $542,000 102
JFE Franchising July N/A $20,749 - 879
Full-service sushi restaurant 2022 $331,732
TGI Fridays Jan. $500,000-  $605,000 - -
Fast-casual restaurant 2022 $1,000,000 $855,000
* Bahama Buck’s April $445,000 —
—— 100,000
Ice cream and frozen treats 2022 3 $1,180,000 118
Wingstop Nov. $347,600 —
Quick-service food franchise 2022 ST $759,100 LS
LaRosa’s Pizzeria m Oct. $800,000 —
Fast-casual restaurant a 2022 $500,000 $1,000,000 66
BIGGBY COFFEE m Sep. N/A $276,000 — 300
Coffee and beverages & 2022 $439,000
Ellianos Coffee Company Feb. $150,000-  $397,500 - 25
Italian-quality coffee 2022 $250,000 $690,000
" H
| am very impressed * Checkers & Rally's WM a0 OIS g
.th th .t | d h Quick-service restaurant - 2022 ! $2,368,316
WI g entire leadersnip
1 * The Haagen-Dazs Shoppe Company July $214,518 -
team S core Values and Ice cream and frozen treats 2021 380,000 $542,768 817
H 1
the franchise’s brand Slim Chickens July $500,000—  $1,307,000 — 153
[ Fast-casual restaurant 2021 $1,000,000 $4,052,000
culture. I'm proud to be a
Zaxby's Sep. $501,700 -
I n .
pal’t Of Bahama BUCk S. Fast-casual restaurant 2022 3500,000 $950,200 1057
— Bahama Buck'’s Franchisee — Ben & Jerry's Nov. $152,200 -
Ice cream and frozen treats 2021 SHERIEY $546,800 373
Aroma Joe’s May $296,000 —
Coffee and beverages 2022 3150,000 $1,046,500 93
Acai Express Oct. $158,400 —
Organic bowls and smoothies 2022 SR $429,000 33
* Chicken Salad Chick April $742,300 -
250, 2
Fast-casual restaurant 2022 3250,000 $980,300 05
Wayback Burgers Oct. $209,000 —
Fast-casual restaurant 2022 S $633,000 =2
Wings Etc. Oct. $358,343 -
Fast-casual restaurant 2022 3200,000 $2,783,763 79
Kolache Factory March $455,000 -
Fast-casual restaurant 2022 R $776,900 e
Walk-On's Sports Bistreaux Oct. $1,184,000 —
Full-service restaurant 2021 3500000 $4,430,700 66
*Th: . .
Th'? bran.d s Franchl?'ee . The Human Bean Aug. $386,350 —
Satisfaction Report lable at & 200000 150
atistaction Report Is available a Coffee and espresso 2022 ’ $908,770
www.FranchiseBusinessReview.com
* East Coast Wings + Grill m April $200,000 $434,268 - 35
* Best in Category Fast-casual restaurant = 2022 ! $982,275
Teriyaki Madness July $150,000-  $346,400 — i
10-Year Hall of Fame Member Fast-casual restaurant 2022 $200,000 $768,760
2 Featured on our Best of the Best List for 10 or more years. Donatos Pizza @ Sep. $200,000 $386,500 — 168
Quick-service restaurant B 2022 ' $698,900

16 | For more information on the companies in this report, visit www.FranchiseBusinessReview.com



Survey Cash Initial Total

Date Requirement  Investment Units
HEALTH & PERSONAL SERVICES
100% Chiropractic April $281,124 -
Full service wellness clinic * 2022 3100000 $461,370 104
Fastest Labs Feb. $91,150 —
Drug, alcohol, DNA testing 2022 RISl $122,700 e
FYZICAL Therapy & Balance Centers Nov. $180,750 -
Physical therapy centers 2021 120,000 $473,000 s17
Palm Beach Tan Q{ Sep. $624,438 —
Beauty services a 2022 P $926,790 47
* The Joint Jan. $203,397 -
. . . $100,000 : 585
Ch t 2022 378,697 " |
iropractic services ? What a great franchise to
* Any Lab Test Now July $133,900 -
0,000 : 212 |
Lab testing services 2022 = $227,900 own: Exce”ent Company
Stretch Zone Oct  sssa7S- 109000 with great training and
Professional stretching 2022 $61,000 $307,000 !
support. I'm a happy
QC Kinetix Sep. $159,030 - . "
Health and personal services 2021 FAAELID $300,230 120 franChlse O\Nnerl
Sola Salon Studios Nov. $545,476 - — Any Lab Test Now Franchisee
Salon suites 2022 3500000 $1,737,517 668
Hammer & Nails June $383,950 -
Men's grooming services 2022 3100,000 $547,200 2
Blo Blow Dry Bar Feb. $229,500 -
Blow-out salon 2022 375,000 $347,700 110
HOME SERVICES
Premier Pools & Spas Aug. $48,000 —
Pool building services * 2021 310,000 $107,500 118
* DreamMaker Bath & Kitchen @ June $209,775 -
200,000 2
Home remodeling services i 2022 3 $369,650 4
CertaPro Painters @ April $90,750 -
Painting services - 2022 380,000 $188,900 367
Surface Specialists Systems ;@ March $43,000 -
Home remodeling services 3 2022 S oY $56,000 45
Mr. Handyman Oct. $117,500 -
Home repair services 2022 350,000 $154,100 312
Miracle Method Surface Refinishing Q{ Dec. $85,000 - $84,500 — 5
Bathroom and kitchen remodeling & 2022 $90,000 $180,000
Dryer Vent Squad Oct. $47,000 -
Home services 2021 335,000 $68,500 62
The Brothers that just do Gutters April $75,000 $116,000 — o
Gutter installation, repair, cleaning 2022 ! $148,000
* Kitchen Solvers Sep. $99,472 -
0,000
Home remodeling services 2022 33 $132,622 56
ACE Handyman Services Oct. $75,000 - $112,577 - 520
Home improvement services 2022 $150,000 $159,097
Gotcha Covered Aug. $10,000 - $87,560 — 150
Home window services 2021 $15,000 $116,055
Granite Garage Floors Oct. $123,038 -
Home services 2022 IR $231,738 16
WOW 1 DAY PAINTING m May $50,000 $63,500 — 67
Painting services & 2022 $134,200

For more information on the companies in this report, visit www.FranchiseBusinessReview.com ‘ 17



Survey Cash Initial Total
Date Requirement  Investment Units

BeSt Of the BeSt: HOME SERVICES (CONTINUED)

TO P 2 O 0 USA Insulation Oct. $170,500 —

Insulation and weatherization 2022 350,000 $346,000 48
FRANCHISES M. Appliance 578925
Appliance repair 2022 385,000 $157,640 347
Mr. Electric Oct. $50,000 $107,900 - 202
Electrical services 2022 ! $244,500
Premier Pool Service Aug. $26,822 -
Pool service and repair 2021 e $98,972 EE
"
The Company ShOWS they Mr. Rooter Plumbing Oct. $50,000 $79,975 - e
P i i 2022 ' 187,140
care about our success lumbing Services 9187.14
Storm Guard April $185,400 —
by |Ong term engagement Roofing and construction services 2022 L $221,600 =2
with continuous monthly Go Mini’s b oo S20BA-
: H Portable storage 2022 ! $396,645
individual calls & monthly :
. n
franchise team calls. PET SERVICES
— New Again Houses Franchisee — Dogtopia March $543,193 -
Dog daycare and boarding * 2022 3300,000 $1,489,801 176
Pet Supplies Plus Oct. $439,870 -
Pet retailer 2022 EEERebe $1,317,725 .
Hounds Town USA Dec. $358,900 —
Pet services 2021 $200,000 $770,000 31
K9 Resorts Luxury Pet Hotel Oct. $998,748 -
Pet services 2022 SEEOE $1,891,990 =
Scenthound Oct. $205,500 —
Pet services 2022 375,000 $377,500 36
REAL ESTATE
NextHome * Sep. $4,500 - $16,250 - 584
Real estate franchise 2022 $8,750 $220,345
Keller Williams Jan. $183,230 -
Real estate franchise 2022 S $336,980 1111
Realty ONE Group March $15,000 - $44,000 — 318
Real estate franchise 2022 $22,000 $223,000
* New Again Houses Sep. $94,000 —
Real estate franchise 2022 335,000 $180,000 e
Weichert Real Estate Affiliates Sep. $62,500 -
Real estate franchise 2022 325,000 $326,200 489
Sotheby’s International Realty m Jan. $63,650 — $194,650 — 801
Real estate franchise Y 2022 $206,000 $627,000
Better Homes and Gardens Real Estate @ Jan. $50,000 - $113,920 - 379
Real estate franchise - 2022 $100,000 $455,000
T . .
Th'? bran.d s Franchl?'ee . Engel & Volkers Americas April $91,690 —
Satisfaction Report is available at o - 2022 $35,690 $423.592 275
www.FranchiseBusinessReview.com
Coldwell Banker Jan. 2,470~
H Real estate f hi m 2;;2 327.470 229 o 0 4261
* Best in Category eal estate franchise - 3,55
United Country Real Estate m Oct. $15,000 - $10,875 - 474
10-Year Hall of Fame Member Real estate franchise Y 2022 $20,000 $50,380
B Featured on our Best of the Best List for 10 or more years. -
Century 21 Rea_l Estate Jan. $75,000 $24,700 2,500
Real estate franchise 2022 $456,750

18 | For more information on the companies in this report, visit www.FranchiseBusinessReview.com



REAL ESTATE (CONTINUED)

Survey

Date

Cash Initial

Requirement  Investment

Total
Units

HomeSmart
Real estate franchise

JPAR Real Estate
Real estate franchise

* HomeVestors of America

Realty and renovation

ERA

Real estate franchise

Real Property Management
Residential property management

Epcon Communities

Maintenance-free home building

PropertyGuys.com
Real estate franchise

RECREATION

Sep.
2021

April
2022

m July

2022
Jan.
2022

Oct.
2022

2021

Feb.
2022

$65,000 —
$20,000 $205,000
$36,690 -
N/A
$237,900
$80,000 -
80,000
3 $456,250
$48,000 — $4,800 -
$221,900 $221,900
$99,392 -
150,000
315 $146,542
$3,107,700 —
00,000 +
B $4,559,200
$50,000 $30,000 —
' $70,000

102

1,100

2,370

113

110

American Poolplayers Association

Billiards league

Freedom Boat Club
Members only boat club

Kampgrounds of America/KOA

Camping services

British Swim School
Swim school services

Goldfish Swim School

Swim school services

Aqua-Tots
Swim school services

* Yogi Bear's Jellystone Park

Camping services

Streamline Brands
Swim school services

RETAIL

xR

Oct.
2022

@ Aug.
L 2022
Feb.
2022

June
2022

Sep.
2021

June
2022

May
2022

$22,936 -
$22,936 $20.411
$181,000 -
0,000
< $487,500
$500,000 - $30,250 -
$3,000,000 $9,172,925
$75.000 $93,700 -
: $125,850
$1,355,283 -
$600,000 $3.266,.858
$200,000 3502,095 -
’ $1,150,237
$63,000 —
$250,000 $10,000,000
$50,000 — $50,000 —
$600,000 $2,000,000

338

346

172

122

139

182

Rhea Lana’s
Children's consignment

* Pinch A Penny
Pool supplies retailer

* Wild Birds Unlimited
Nature retailer

Good Feet Worldwide
Arch support experts

Learning Express
Children’s products retailer

Verlo Mattress
Mattress retailer

Your CBD Store
Health and personal services

Just Between Friends
Children’s consignment

Jan.
2022

Oct.
2022

Oct.
2022

g B e

April
2022

Feb.
2022

e

Oct.
2022

Aug.
2021

Oct.
- 2022

$20,550 -
15,000
315 $39,950
$325,000 —
$150,000 s
$40,000 - $197,919 -
$50,000 $325,763
$50,000 AT
! $348,000
$125,000 5189,874 -
! $364,150
$150,000 3214885 -
’ $408,183
$50,000 — $66,350 —
$100,000 $82,450
$38,588 -
178
Y $54,889

106

— "The marketing,

merchandise, and
operational teams

are outstanding people
to work with! | have
nothing but positive
things to say about
this franchise.”

—Yogi Bear™ Jellystone Park™
Camp Resorts Franchisee

For more information on the companies in this report, visit www.FranchiseBusinessReview.com ‘ 19



Best of the Best:
TOP 200
FRANCHISES

“I have never worked
with a more cohesive
and supportive group
of people! | have yet
to approach a fellow
franchisee who is
not willing to talk or
share ideas. Everyone
is fantastic to work
with at—all levels of
the company.”

— Senior Care Authority Franchisee —

*This brand's Franchisee
Satisfaction Report is available at
www.FranchiseBusinessReview.com

* Best in Category

10-Year Hall of Fame Member
B Featured on our Best of the Best List for 10 or more years.

20 | For more information on the companies in this report, visit www.FranchiseBusinessReview.com

Survey

Date

Cash

Requirement

Initial
Investment

Total
Units

SENIOR CARE

* Visiting Angels
Senior care services

* A Place At Home
Senior care services

SYNERGY HomeCare

Senior care services

Right at Home
Senior care services

Oasis Senior Advisors
Senior care services

Assisting Hands
Senior care services

— *Senior Care Authority

Assisted living placement services

* CarePatrol
Assisted living placement services

Griswold Home Care
Senior care services

* HomeWell Care Services
Senior care services

* Caring Senior Service
Senior care services

=
=

"8

May
2022

April
2022

Nov.
2022

July
2021

Nov.
2021

Sep.
2022

March
2022

Feb.
2022

June
2022

$59,950

$50,000

$50,000

$150,000

$40,000

$100,000

$50,000

$50,000

$75,000

$150,000

$150,000

$123,660 —
$154,425

$84,185 —
$148,517

$44,286 —
$170,912

$82,000 —
$150,800

$64,890 —
$99,090

$87,700 -
$159,650

$71,095 -
$90,395

$77,970 -
$99,870

$95,850 —
$174,100

$96,000 —
$224,800

$110,000 -
$170,000

718

24

417

691

111

185

75

150

172

104

57

SERVICES

* TWO MEN AND A TRUCK

Moving services

* Fibrenew
Leather and vinyl repair services

Weed Man
Lawn care services

Card My Yard
Yard greeting signs

Fish Window Cleaning
Window cleaning

GrassRoots Turf
Lawn care services

EverLine Coatings and Services
Line striping and pavement services

New Creations
Restoration services

Complete Weddings + Events
Wedding and event services

LIME Painting
Residential and commercial painting

* The Glass Guru
Window restoration

Orkin Pest Control
Pest control

Glass Doctor
Glass repair and replacement

* =

=

"8

g

March
2022

Sep.
2022

Oct.
2022

June
2022

Aug.
2022

Oct.
2022

Oct.
2022

Oct.
2022

Oct.
2022

Feb.
2022

Oct.
2022

Sep.
2022

Oct.
2022

$80,000 -
$150,000

$25,000

$60,000

N/A

$100,000

$42,000

$75,000

$54,500

$50,000

$50,000

$95,755

$75,000 —
$250,000

$50,000

$105,000 -
$435,600

$87,000 —
$99,000

$69,490 —
$86,550

$9,800 —
$18,000

$102,800 -
$167,500

$100,800 —
$151,600

$127,762 -
$237,146

$74,420 -
$142,700

$67,270 -
$81,250

$124,700 —
$162,375

$95,755 -
$193,030

$84,975 -
$231,200

$158,200 —
$300,400

407

292

336

502

276

20

111

62

109

79

82

800

171



Survey Cash Initial Total
Date Requirement  Investment Units

SERVICES (CONTINUED)

Junk King Oct. $89,000 -
Junk removal services 2022 350,000 $175,000 147
Critter Control @ March $8,075 - $63,525 - e
Wildlife control and removal Y 2022 $52,075 $169,525
College Hunks Hauling Junk & Moving May $108,800 —
Junk removal services 3 2021 380,000 $273,200 180
Junkluggers Oct. $121,160 -
Eco-friendly junk removal 2021 U $372,690 110
Truly Nolen of America @{ Sep. $50,200 -
0,000
Pest control services - 2022 35 $293,000 359
Concrete Craft Sep. $156,330 —
110,1 1

Decorative concrete services 2021 A $233,450 g

ili . 1 -
MObll-llty Plus _ Oct. $100,000 $167,000 70
Mobility products and equiptment 2022 $277,000
PIRTEK Oct. $100,000 - $219,400 - 473
Hydraulic hose replacement 2022 $500,000 $899,300
NaturaLawn of America June $47,500 —

1
Lawn care services 2021 350,000 $112,650 08
TECHNOLOGY
TeamlLogic IT @ Feb. $111,218-
IT services * - 2022 360,000 $142,309 239
Wireless Zone Jan. $160,000 —
175,000

Technology services 2022 3175 $414,500 HER)

TRAVEL & HOSPITALITY

* Cruise Planners @ Oct. $2,295 -
Y 10,
Travel agency Y 2022 310995 $23,465
* Dream Vacations @ Oct. $1,795 -
,500 1,
Travel agency 2021 = $21,000 379

To view the FBR Top 200 Award Winners online
and learn more about these leading franchises,
scan the QR code.

2501 ———

— “Cruise Planners has an
unbelievably rich training
and support program.
Their system provides
franchise owners the
best possible chance
of making money.”

— Cruise Planners Franchisee

For more information on the companies in this report, visit www.FranchiseBusinessReview.com | 21



Brand Recognition 63

Starting a business from scratch takes time and
money. Franchises, on the other hand, provide

well-known services and products with
established customer bases already built in.

Proven Business Model &=

Franchising is a multi-billion dollar global industry,

and it shows no signs of slowing down. Why?
Because it's proven to be a very successful
business model.

o
Be Your Own Boss aia

Franchise owners are in business for
themselves, but not by themselves. That's
the advantage of being part of a large and
successful franchise system.

Proven Playbook e

Let's face it, starting any business is risky.
That being said, the risk is lower when
opening a franchise because you're buying
into a time-tested business system.

ADVANTAGES

OF FRANCHISING

Buying Power 1@\

A network of franchises has the opportunity
to purchase goods at a deep discount by
buying in bulk. The franchisor can use the
size of its network to negotiate deals that
every franchisee benefits from. A lower cost
of goods lowers the overall operation costs
of the franchise.

Bigger Profits #=7

In general, franchises see higher profits than
independently established businesses. Most
franchises have recognizable brands that
bring customers in droves. This often results
in higher profits for franchisees.

Business Assistance &:
Franchises will share financial metrics, best
practices, and other proprietary information
to help you operate a more successful
business. FBR's top-rated brands are
recognized for the outstanding support they
provide their franchisees.

—————
[ | ’-I'.' [ ] To discover more
Ly tools, insights, and
-r T ools, insights, an
I‘ %ﬂ'!" = [ best practices on
K 1 J | how to find your ideal
a }1 2 | franchise opportunity,
scan the QR Code.

SCAN ME



FBR INSIDER INSIGHTS

RIGHT AT HOME FRANCHISE
OWNER PAUL BLOM PROVIDES
INCLUSIVE ELDER CARE SERVICES

Helping clients navigate the winding road ahead

Paul Blom, Owner, Right at Home Greater Twin Cities

s the owner and CEO of Right at
AHome Greater Twin Cities, Paul
Blom believes there’s more to caring
for people than just providing in-home care
services. He personifies this belief in his work
as a Right at Home franchise owner, as a leader
of his business and local community, in his
work with the Parkinson’s Foundation, and as
an advocate for the aging LGBT community..
“It takes a certain type of person to do this
type of work,” Blom said. “When people are
struggling to remain in their homes, they want
to be treated with genuine compassion and
respect. This is a transformative time in their
lives, and we can be there for our clients. We
can honor their wishes and help them remain
comfortably in their homes.
“There are a lot of things that can be taught,
but compassion is not one of them. This fran-
chise is structured to leverage an individuals

| tell people, you already serve people who identify as LGBT.
If you can help them feel more comfortable and develop a

relationship of trust and acceptance, you can provide them
with a better plan of care.”

compassion and genuine drive to improve the
lives of others. Almost anyone coming into
this type of work can be trained on the practi-
cal and operational aspects of being success-
ful, but you have to show up with compassion.

In 2001, Blom and his husband, Bob White,
became the third franchise owners to enter
into the Right at Home franchise. Blom and
White’s mission is to provide clients and their
families with caregivers who truly understand
the course of their journey and their unique
needs.

“Our team of compassionate caregiv-
ers helps clients navigate the winding road
ahead—whether that means preparing meals,
assisting with personal care, or providing
24-hour care—they are devoted to under-
standing and fulfilling clients wishes to
remain at home,” Blom said.

TRAINING TO SERVE THE AGING
LGBT COMMUNITY
Blom and White are locally and nation-
ally known as advocates for older adults in
the LGBT community. In 2008, Blom was a
founding board member of Training to Serve
(TTS), a nonprofit organization in Minnesota
that provides education, tools, and resources
to improve the quality of life for LGBT
individuals as they age. TTS has since been
acquired by Rainbow Health.

As a founding TTS board member, Blom
and his team surveyed a number of senior care
service providers, asking them if they believed

that LGBT individuals have a unique set of
needs and barriers regarding finding appro-
priate care. “At that time, none of the service
providers knew what we were talking about,”
Blom explained, “So we asked if theyd be will-
ing to learn more about LGBT elder care, and
the response was overwhelmingly positive”

It is not unusual for aging LGBT individu-
als to fear prejudice and misunderstanding
when seeking care. “Letting a virtual stranger
into the home can make anyone feel vulnerable
and intimidated,” Blom said. “We strive to
help caregivers understand what makes an
LGBT individual feel the way they feel about
seeking care. Its not about treating them;
differently; it's about inclusivity. It’s about
providing comfortable space for our clients
and their families to express their needs and
desires and to achieve greater peace of mind.

To learn more about the Right at
Home franchise opportunity, visit the website
rightathomefranchise.com. =

Scan the QR code to read the complete article.

For more information on the companies in this report, visit www.FranchiseBusinessReview.com | 23






Dustin and Rebecca Rauch are husband
and wife and Caring Senior Service
franchisees. This article shares their insights
about their journey to franchise ownership.

"Before opening our franchise, | worked
3as an employee since age 15,"” Rebecca
Rauch explained. "After working very hard
for a large employer and having my job
handed to someone without experience,
| began thinking of ways to own my own
business. Since we would be new to business
ownership, we decided against opening an
independent business. We like the franchise
model that offers a business opportunity
with proven and established methods
for success.”

"Dustin’s mom had ALS, and as the
disease progressed, he and his dad were her
primary caregivers. But there came a point
when we needed extra help and respite,”
Rebecca said. "We also had an independent
caregiver who lived with my parents, and she
was invaluable and an incredible blessing in
our lives during difficult times. Dustin and
| both worked in the healthcare industry.

We knew we wanted a business that would
enable us to continue serving people during
their time of need.”

Opening a Caregiving Franchise
Versus Going It Alone

Dustin explained, "My wife and | both
had professional experience as physical
therapists for over ten years before
transitioning to franchise ownership. We
frequently worked with patients who needed
extra help at home or with transportation to
and from appointments, and many of them
did not have local family members to help
them. Our experience working with patients
and their families through the years gave
us valuable insight that we apply to our
business today.”

"Rebecca is very entrepreneurial,”
Dustin said, "So she was excited about

FEATURED FRANCHISEE

Dustin and Rebecca Rauch

Caring Senior Service

Waco, TX

Franchise owners since 2022 | 16 Employees

the opportunity to
open a home care
franchise. She had
family members
who had started an
independent home
care agency from
scratch, and she knew the difficulties and
challenges they experienced. That's why
we were much in favor of the franchise
business model from the start. | know many
entrepreneurs, and they have told me for
years that | should open my own business.
Our family and friends have been very
supportive.”

When Rebecca and Dustin began looking,
they explored many different industries,
including some quick service restaurant
(QSR) opportunities. But the more they
researched, the more they realized they
wanted to work in the care industry.

Rebecca explained, "We were looking for
a brand with a proven track record. One with
many years in business; a smaller franchise
system where we wouldn't be lost in the
mix—as just another number; a brand that
would be supportive; one we could work
with as a team to the benefit of both parties;
an opportunity with a low failure rate; and
most importantly and brand that exhibits a
desire for excellence in every way, starting
at the top, and expects the same from their
franchisees.”

Conducting Due Diligence in
Franchise Research

As they conducted their due diligence,
they began migrating toward the senior care
and home care sector. "We were friends with
one Caring Senior Service franchise owner
who had been open a year, and his father

had owned his franchise for almost 20 years.

The lightbulb went off as soon as we had
the first conversation with them, and it just
seemed like we were supposed to own our
own Caring Senior Service franchise. From
that point on, we've never looked back,”
Dustin said.

During their research, the couple reviewed
FBR franchise reports, franchisee satisfaction
ratings, and articles and insights on the
Franchise Business Review website. Most of
all, they found great value in speaking with
other franchise owners. "The franchisees
we spoke with were very helpful, and they
were all very candid in explaining both the
challenges and the opportunities in this
industry,” explained Rebecca. "We didn't talk
to anyone who regretted it or would have
done something differently, even with the
challenges of the caregiving industry. We
contacted new franchisees and those who
had been open for many years with multiple
territories. | also went ‘secret shopping’ with
some competitors in the caregiving industry.
After speaking with them, | decided that
Caring Senior Service was definitely for us.
| loved how they interacted with us,
explained their beliefs and business
model, encouraged and supported us.”

Scan the QR code to read the full article.

To learn more about the Caring Senior Service

franchise opportunity:

e Call: 269.377.1657

e Email: ssuryan@caringinc.com
e Visit: caringfranchise.com

For more information on the companies in this report, visit www.FranchiseBusinessReview.com ‘ 25



---------- FBR INSIDER INSIGHTS

BUSINESS SERVICES

The Entrepreneur’s Source

Startup Investment: $117,600 — $125,900
Cash Requirement: $100,000

Total Units: 163

The Entrepreneur’s Source® (TES) is a pioneer

in the coaching space. TES has helped tens of
thousands of individuals achieve their dreams
of self-sufficiency. TES Career Ownership
Coaches™ provide education, awareness, and
discovery to their clients, helping them see

how a franchise can be the vehicle that helps
them achieve their personal income, lifestyle,
wealth, and equity goals. The TES model is a
proven system for driving strong results. TES
Coaches focus on their client’s "why,” guiding
them through a Discovery Experience to help
them see how taking ownership of their careers
is possible in ways they maybe never considered
before. TES provides new franchisees a 12-week
comprehensive training program that ensures
franchisees are comfortable and confident

with the TES approach to Career Ownership
Coaching™, management and administration.

For more information on TES coaching franchise
opportunities, call (203) 405-2145, email
fdadmin@franchisesource.com or visit
www.tesfranchise.com.

HEALTH & BEAUTY

Hammer & Nails

Initial Investment: $383,950 — $547,200
Cash Required: $100,000

Total Units: 32

At Hammer & Nails we are; Fueled by a
membership model that optimizes cash flow.
Backed by the best leadership team, tools and
training in the business. And, landing on the
scene at a crucial moment in the premium men’s
care space. Our motto; Don't waste your life
under an oppressive corporate behemoth. Don’t
risk your investment at a small start-up. Get the
best of both worlds, be part of an organization
where you have a seat at the table, a say in
building a brand, and highly engaged leaders
who return your calls. Get in, we're building
something legendary.

For more information on Hammer & Nails
franchise opportunities, call (864) 908-1133,
email Jereme@hngrooming.com or visit
www.hammerandnailsfranchise.com.
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HEALTH & BEAUTY SERVICES
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100% Chiropractic Storm Guard
Startup Investment: $281,124 - $461,370 Initial Investment: $185,400 — $221,600
Cash Requirement: $100,000 Cash Required: $50,000
Total Units: 104 Total Units: 39
100% Chiropractic is a family of full-service STORM GUARD IS THE LARGEST ROOFING AND
wellness clinics that offer cutting edge CONSTRUCTION FRANCHISE IN THE UNITED
chiropractic care, massage/stretch therapy, STATES. Too often, building contractors act like
and a full line of supreme quality nutritional “storm chasers"—traveling to communities in BRUCE DI NCIN
-supplement-s. At 100% Chiropractic, we QOn’t need, working for a short time, and leave. They H Well C Servi
just treat pain—we work to educate, inspire, are not committed, local providers, leading omevell Care Services
empower, and provide lasting care for our to low-quality work and price gouging. When Montgomery County, Maryland
patients to live their lives to their fullest they move on, their customers are left without F . .
; ; - onwi ' ranchise owner since 2021
potential. Our rapidly expanding nationwide a warranty. As locally owned locations, we 50 Emol
family has been recggmzed as one of understand the importance of offering quality mployees
Entrepreneur Magazlr?e and Inc5000's top new work at a fair price. Storm Guard franchisees Did you have experience within the medical or
franchTses_ four.y_ears_ ina row. We are a ”5_‘”8 benefit from industry leading training, supplier senior care sector prior to starting your business?
franch1-5e ina r151n‘glmdustry due lto our tlnbe relationships, storm-tracking and drone No. | received my MBA from Georgetown
mentah'ty, proﬁtab1l1ty, and fresh ideologies. technology, systems for sales, production, and University and primarily worked for large
Come Live Life at 100%! invoicing, and a supportive network of other corporations such as American Express and
For more information on 100% Chiropractic owners. Choice Hotels. The skills | honed in previous
franchise opportunities, call 719-217-0895, For more information on Storm Guard franchise roles, such as Customer service, communication,
email info@100percentdoc.com or visit opportunities, call 415-570-9470, email teamwork, and corT\m1tm§nt to excellence are all
www.100percentfranchise.com. jnorth@stormguardrc.com or visit franchise. applicable to running an in-home care agency.

I always wanted to be in healthcare helping
people and leading by example. This all led

me to HomeWell Care Services. | received my
in-home care License from the State of Maryland
in February 2021.

stormguardrc.com.

How does HomeWell Care Services support
you and your success?

The initial training from HomeWell was
significant and invaluable, and the support has
not stopped. | meet weekly with my Franchise
Business Coach from HomeWell, attend
HomeWell conferences and learning sessions,
and | have access to a vast array of learning
materials, marketing templates, and the support
of other HomeWell franchisees.

What advice would you give to potential

new franchisees?

In the beginning, clients don't come to you, you
have to go get the clients. It's fun, rewarding, and
engaging, but also hard work. Also, do your math
and understand how the changing labor market
and labor laws in your state, county, and city

With a PrOfGSSionaI impact your costs.
House F"pping FranChise To read the complete interview, visit

franchisebusinessreview.com/post/homewell-care-
services-franchisee-bruce-dincin

For more information on HomeWell Care Services

@ newagainhouses.com/franchise @newagainfranchise
franchise opportunities:

€@ @newagainhousesfranchise @ New Again Houses

e Call: (817) 916-8904
¢ Email: franchising@homewellcares.com
o Visit: homewellfranchising.com
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Looking For a Business That Won’t

BELLYFLOP?

PINCH-A-PENNY
POOL-PATIO-SPA

FRANCHISE OPPORTUNITY

POOL STORE

$1.7M*

AVERAGE
STORE REVENUE

270+ 80%

LOCATIONS FINANCING
AND GROWING AVAILABLE

Schedule a Call or visit PinchAPennyPoolFranchise.com

one year. Of tt

For the

may diffe

SERVICES

<

EverlLine

Coatings and Services

Everline Coatings and Services
Initial Investment: $127,762 — $237,146
Cash Required: $75,000

Total Units: 111

Founded in 2012 in Canada and recently moving
into the US, EverLine Coatings and Services is
North America’s fastest-growing parking lot line
striping and pavement maintenance services
franchise for a reason. As a united brand, we

are working hard together every day to meet

the increasing demand for a professional and
innovative company that provides full-service
solutions for our clients. Through the business
development focus, proprietary products and a
franchise support system, it is safe to say that the
industry has not seen a company like us and we
are proud to be known as industry disruptors.

For more information on Everline Coatings and
Services franchise opportunities, call
531-333-3278, email everlinecoatingsleads@
franchisefastlane.com or visit www.
franchisefastlane.com.

SERVICES

Snap-on Tools

Initial Investment: $175,146 - $411,941
Cash Required: $38,126

Total Units: 4,743

Snap-on Tools is a U.S.-based global company
headquartered in Kenosha, Wisconsin and has
been named Entrepreneur’s top tool franchise for
over 10 years, has been recognized by Franchise
Business Review as a Recession-Proof Franchise,
and is a member of the elite Franchise Business
Review Hall of Fame. Snap-on Tools, as the
leading innovator, manufacturer and marketer of
high-end tools and equipment for professionals,
powered through the health and economic
challenges of the pandemic and continued to
serve its loyal customers, as it has throughout its
100+ years of existence.

For more information on Snap-on Tools
franchise opportunities, call 877-476-2766
or visit snaponfranchise.com.
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SERVICES

Surface Specialists

Initial Investment: $43,000 - $56,000
Cash Required: $25,000

Total Units: 45

By offering more diverse variety of service
options than any other franchise in the bathroom
and kitchen repair and refinishing industry and
capitalizing on 40 years of experience; Surface
Specialists reputation as The Repair & Refinishing
Experts is not just a slogan or tagline. It is a
proven fact. Franchises specialize in bathroom
and kitchen surface repairs and refinishing,
acrylic tub and shower liner installations, tub

to shower conversions, vinyl window repair,
whirlpool plumbing/mechanical repairs and so
much more. Benefits include low franchise fee,
home based business, proven products and
techniques, large territories, comprehensive
training program and experienced on-going
technical support.

For more information on Surface Specialists
franchise opportunities, call (866) 239-8707,
email info@surfacespecialists.com or visit
www.surfacespecialistsfranchise.com.

FBR INSIDER INSIGHTS

FRANCHISE WITH
THE LEADER IN
RETAIL LAB TESTING

NAMED ON THE INC 5000 FASTEST
GROWING COMPANY LIST
AND

TOP FRANCHISE FOR WOMEN
BY FRANCHISE BUSINESS REVIEW

Any Lab Test Now™ provides a convenient way for
consumers and businesses to manage
their healthcare choices.
Our retail franchise business model provides
franchisees with built-in advantages.

Learn more: anylabtestnow.com/franchise

SERVICES

ORKIN

Orkin

Initial Investment: $84,975 — $231,200
Cash Required: $75,000

Total Units: 800

With Orkin, you can start your own business in

a growing market by taking advantage of one

of Orkin’s many franchise opportunities. You'll
immediately benefit from the power of the Orkin
brand and our more than 100 years of experience
offering successful service to residential,
commercial, and industrial customers. If you have
at least three years of management experience in
the pest control field; a desire to work with some
of the best pest management professionals in
the business; and are willing to invest in the most
recognized brand in the industry, please consider
joining the Orkin franchise team.

For more information on Orkin franchise
opportunities, call (404) 888-2875, email
kcronin@rollins.com or visit www.orkin.com/
franchise.

For more information on the companies in this report, visit www.FranchiseBusinessReview.com | 29

Have your
dessert

and own
it too.

Contact us: 952.914.7890
www.icecream.com/us/en/brands/haagen-dazs/shops
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STREAMLINE YOUR JOURNEY TO
FRANCHISE OWNERSHIP

DISCOVER FBR Franchise Academy

if franchising is the
right path for you

Check out our new online learning

center and explore the pathway to

franchising. The FBR Academy is packed

with resources, downloadable tools and

LEARN

the six essential
steps to franchise
ownership

insights on the six essential steps to

franchise ownership.

Learn about

The pros and cons of franchising

EXPLORE

only brands with the
highest franchisee
satisfaction rating

How to choose the right franchise for you
Take a franchise personality test
Common fees and costs

Questions to ask the franchisor

@ and franchisees

RESEARCH

and compare top

franchise opportunities It's FREE! Start now and go at your own pace.

Visit www.franchisebusinessreview.com or

scan the code below to get started.
PLAN

a strategy to meet
your personal and
professional goals

BUY

the perfect franchise
for you and your lifestyle
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NEW FBR HALL OF FAME INDUCTEES!

The FBR Hall of Fame celebrates franchises that have demonstrated long-term commitment to
franchisee satisfaction. Hall of Fame status is reserved for franchise brands that have received
FBR Top 200 awards at least 10 times. FBR welcomes our newest inductees (in alphabetical order).

Top Franchise
Award Winner:

2023, ‘22, '21, 20, "18,

17,16, 15, “14, "1

Top Franchise
Award Winner:

2023, ‘22, '21, 19, "18,

‘17,16, '15, "14, 13

Top Franchise
Award Winner:
2023, '22, 21, 20, 19,
18, 17, '16, '15, ‘14

Top Franchise
Award Winner:

2023, '19, “17, '16, "15,

14,'13,'12,'11, 10

Top Franchise
Award Winner:

2023, ‘22, ‘20, '19, 18,

17,16, 14, "13, '06

Top Franchise
Award Winner:

2023, '22, 19, "18, 17,

‘16, ‘14, '13, '08, ‘07

Top Franchise
Award Winner:

2023, ‘22, 21, '20, 19,

18, '17, 16, 13, "12

Top Franchise
Award Winner:

2023, 22, 21, '20, 19,

18, 17, 16, '15, '06
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Top Franchise
Award Winner:
2023, '22, ‘21, '20, "18,
‘16, ‘15, ‘14, '13, "12

Top Franchise
Award Winner:
2023, 22, '21, 20 '19,
18, '17, ‘16, ‘15, ‘14

Top Franchise
Award Winner:
2023, '22,'15, "14, "13,
11, '10, ‘09, ‘08, ‘07

iy /‘/ | Top Franchise
67 z S5 CZ&Z]”ZZ Award Winner:

I I 2023, '22,'21, '20, "18,
‘16, 15, '14, '13, "12

RESTORE - REPAIR - REPLACE

Top Franchise
Award Winner:
2023, 21, 20, ‘19, “18,
17, '16, ‘15, '14, "13

Top Franchise
Award Winner:

2023, ‘22, '21, '20, 19,
18, '17, '16, '15, '14

Top Franchise
Award Winner:

2023, ‘22, 20, '19, 18,
17,16, '15, '14, "13

See all FBR Hall of Fame franchises
on the Top 200 List.
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Snap-on Tools Company LLC, Kenosha, WI
Minnesota Franchise Registration No. F-2327



