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OVERVIEW STRUCTURE

Vivaticket’s Mission is to be the strateglc partner of every event organizer, providing both
technological solutions and related services, in order to enhance performance and results.
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VIVATICKET

TRACK

Best Union Company
S.p-A. was created
from the merger of a
company specializing
In event management
and ticketing with a
software house.

It is September 23rd.

1999

2000

Jumpy, a Fininvest
Group company,
acquires 20%

of Best Union
through a capital

increase operation.

Pavarotti International,
owned by Maestro
Luciano Pavarotti,
acquires 20% of

the shares; Giorgio
Seragnoli’s King S.p.A.
acquires 15% of the

share capital.

2005

OmniTicket Group,
leading international
company in access
control and ticket
distribution for the
leisure, entertainment
and culture markets,

is fully acquired.

2009

Best Union acquires
Teleart, a company
specialized in visitor
experience and art
exhibitions. It also
acquires Charta, event
management leading
company.

2011

Best Union acquires
IREC, a company
specialized in ticketing
technologies and access
control for the cultural
and entertainment
industries.

2014

Best Union acquires
Bookingshow Ticketing,
a company operating

in the field of online
ticketing and retail
distribution.

2017

RECORDS

Investcorp and

the Vivaticket top
management bought
100% of the shares
of Vivaticket with the
aim to become one of
the largest ticketing
company in the world.

2019

Vivaticket acquires
Impronta Soluciones
SL, a Spanish ticketing
supplier with a scalable
ticketing solution for
any kind of distribution
channel and a powerful
payment solution for
any sector.

2023

2008

Best Union is the only
company In Its sector to
list on the ltalian Stock
Exchange.

During the same year
acquires Team2015,
company active in the
management of reception
services for exhibitors and
visitors.

2010

Best Union acquires
Ticketweb.it, active
in the promotion,
sales and booking of
tickets. In the same
year acquires Amit,
a company operating
in the ticketing and
management of

automated box offices.

2013

Best Union acquires
Enta Ticketing Solution,
a London-based
company operating in
the ticketing sector, with
an important customer
base in the theatre

industry.

2016

Best Union acquires
Enta Australasia,
leading company in
ticketing and CRM
solutions. It also
acquires the ticketing
business unit of
Zucchetti Regulus.

2018

In June 2018, Best Union
Company S.p.A. is delisted
from the ltalian Stock
Exchange and takes on a
new challenge, launching
an important rebranding
operation involving all

the group’s companies:
Best Union becomes
Vivaticket.

2021

Venues reopen and live
events restart. However,
Vivaticket has never
stopped: important
investments in resources
and technology have
made the offer more and
more in line with the new
clients’ needs.
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WORLDWIDE

20 OFFICES
Headquarters in Bologna and bases in Abu Dhabi, Barcelona, Brisbane, Buenos Aires, Dubai,
Foggia, London, Lugo, Madrid, Mexico City, l\/\llan Orlando, Paris, P0|t|ers Rho, lelnl

DEVELOPMENT

VIVATICKET

Rome, Slngapore and Sydney

INSTALLATIONS IN 52 COUNTRIES
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VIVATICKET GROUP MIDDLE EAST
FINANCIALS FINANCIALS

. . 79.572* y . . . . . ey .
FY23 revenues of c. 80m € represent a +227% vs c.65m € last year. Revenues in 2023 include the Vivaticket has continued its growth in the Middle East region, establishing itself as
pro-forma Impronta results. The acquisition of Impronta was performed on October 31st, the leading B2B ticketing player in the United Arab Emirates and expanding
2023, strengthening the presence of Vivaticket Group in Spain. The pro-forma 65.067 into other Middle Eastern markets. 6.500
. . . 62.406 . . . 6.173
FY23 adjusted EBITDA is c. 14,6m € (18,4%) vs c. 10,4m € in FY22 The continuous growth in recent years has allowed a strengthening
(16,1%) registering also an increase of the group gross margin. 54.109 of the local team and the creation of important strategic
Vivaticket is pursuing its strategy of focusing on 48.821 partnerships in the area. 4.918
customers, technology and specific corporate . 44.000
’ gy and specific corp 42916 41153
projects to continue to increase its °
. 33.800 34.945 3.283
market share in 2024. 2.948
24.400
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19.611 ?
15.678
10.290
562
5100 I 317 290
| ) 0 |
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* It includes the full year pro-forma Impronta Group Revenues source: internal processing January 2024 source: internal processing January 2024
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VIVATICKET GROUP MIDDLE EAST
REVENUES BY MARKET REVENUES BY MARKET

2,1% 0,8%

2,2%

4,4%

- Sport

Culture .
- Leisure

- Leisure

Sport
12,3% - Theatres - Cult
ulture
- Live Entartainment
- Transport
Fairs Oth
ther
- Other
- Fairs
- Entertainment
- Entertainment
Transport
25%
source: internal processing January 2024 source: internal processing January 2024
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LEISURE

FAMOUS AND ICONIC THEME AND WATER PARKS IN OVER 30 COUNTRIES

REFERENCES
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CULTURE OPERA AND THEATRES

SOME OUT OF THE MOST RECOGNIZABLE MUSEUMS AND HISTORICAL THE MAIN THEATRES THROUGHOUT THE WORLD
VENUES IN THE WORLD

THEATRES OPERA HOUSES

VIVATICKET
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SPORT LIVE ENTERTAINMENT
AND TRANSPORT

ARENAS, ART EXHIBITIONS, LIVE MUSIC RIDES, PANORAMIC VIEWS, CRUISES AND
AND EVENTS MUCH MORE

SOME OF THE MOST WIDE EXPERIENCE
RECOGNIZABLE SPORTS IN SPORT EVENTS’
TEAMS AND VENUES MANAGEMENT

ITALIAN LEAGUES HIGHLIGHTS
« 15 SERIE AFOOTBALL TEAMS « 35LEGA BASKET SERIE A

« 35 SERIE B E C FOOTBALL TEAMS & LNP TEAMS
« +20 VOLLEYBALL TEAMS

o +40 TEAMS IN MINORS
CHAMPIONSHIPS, WOMEN SERIEAMM&F)

FOOTBALL E FUTSAL
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VIVATICKET

TRADESHOWS

THE MOST IMPORTANT ITALIAN TRADE
CENTERS (FULL VENUE MANAGEMENT)

SOME OF THE MOST IMPORTANT
TRADESHOW EVENTS

PREVIOUS EXPOS

E x '0 EXPO MILAN 2015

MILAMG 2015

0Xm
PIC

22 million tickets sold

750.000 tickets sold on website in 3
consecutive days

300.000 tickets sold in a single day
42 private label websites

51 authorized resellers

Over 5.000 B2B accounts

10 customized API integration

150 point of sale

272.000 accesses in one day

250 turnstiles

FLORIADE VENLO 2012

Ticketing platform

2,2 million tickets sold

25 Point of sale onsite

B2B and third party website integration
All server components provided

Access control system

21 Access point

EXPO HANNOVER 2000

Ticketing platform
18 million tickets sold

EXPO LISBONA 1998
Ticketing platform

11 million tickets sold

EXPO 2020 guub|
83 ~iall &yl [l o b
DUBAI, UNITED ARAB EMIRATES
i -

VIVATICKET SCOPE i

s Ticketing system

o Access control with face recognition

» B2B web portal

« APl engine to interface OTA and distributors’ : s,

o APl engine to suplsort all the'web application.. Fia

e Queue ma,na’ggme-n-t system (dS'm';rt qu'eﬁe) .

» Ticketing operat.ions

"PROJECTHIGHLIGHTS
9 é_yga::"sl.and. 5 n;onths' duration

+900 man-days of SW development”

* 12 customized APl integration

¢ 24,1 million tickets sold

* ¢ 140 Point of Sale

« 400 Handhelds for access control and facial recognition

+ 309.000 entries on peak day

* 54 country pavilion_s adopting the smart queue

« 1.200 Handhelds for smart queue




LOCAL REFERENCES

Sheikh Abdullah Al Salem Cultural

Center Salmiiya - Kuwait

Saraya Aqaba
Jordan
The Scientific Centre - Kuwait

KUWAIT

Snow Oman
BAHRAIN oman

PN

SAUDI ARABIA

Arte Museum
The View at the Pal

e View at the Palm “ Ski Dubai

The Palm Monorail

Cultural Foundation
Manarat Al Saadyat
TeamLab Phenomena
Berklee Museum

Snow AD
Qasr al Hosn

Qasr Al Watan

Al Qana National Acquarium

)

Little Explorers
Mirdif

Dubai Museum

Al Shindagha Museum

Etihad Museum

Dubai Ladies Club —

Sharjah Safari

iFly

5 40

(7
\..
O O

Jebel Ali Port

SeaWorld

VIVATICKET Abu Dhabi

VIVATICKET
Dubai

ABU DHABI

SHARJAH




TICKETING SYSTEM

TICKETING
ACCESS CONTROL
VENUE MANAGEMENT
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WEB TOOLS

BtoC Website
BtoB Website
Private Label
Widget

Full Responsive

INTEGRATION

CRM

ERP

Active Directory
Single Sign-On
Social Media

BI

Parking

Lockers

Data Analytics

CMS
3D Map View
Customer Care

Multi Language
Gift Card and Coupon

Customer Satisfaction
Bank Settlement
Hotel Room Charge
Photo System

Cash Managers
Courier

Chat Bot

NOL Card

CORE FUNCTIONS

Point of Sales
Access Control
Food & Beverage

Resource Management

|nventory Management

Queue Management

Retail and Merchandising

Accreditation
Oflline Mode
Multi-Venue
Multi-Currency
Subscription Model

(0] 374 [ 33

Ticket Printers
Receipt Printers
External Display
Media Readers
Credit Card
Biometrics

Face Recognition

Dynamic Discount
Assigned Seating

Live Reporting
Cashless Wallet
Assisted Sales Process
Fast Track

Upsell & Cross- Sell
Family Entertainment
Surveys

CRM

Chart of Accounts

Kiosk

Flying POS
Emirates ID Reader
Passport Reader
Fun Fair Reader

Turnstiles

Handheld Scanners

TICKETING SYSTEM

WEB SOLUTIONS

Vivaticket builds in-house B2C and B2B websites that
are fully integrated with the base system, in real time.
A proprietary CMS can be used to manage content and
translations.

All web pages are fully customizable with the customer’s
look&feel and in terms of graphics and functionality, to
ensure a smoother user experience.

All the websites are responsive, multi-language and
multi-currency; it is possible to manage online any
kind of subscription, season pass, open ticket or
voucher, and also integrate the sale of merchandising,
food and beverage and any kind of additional service.

General admission, limited capacity, assigned seats
and memberships can be sold, taking advantage of

all the options present in the base system, including
rolling discounts, vouchers, packages, money cards and
suggestive upsells.

In addition, the B2B interface will allow you to manage
business accounts, distributors, travel agents, partners; it
will be possible to enable specific price lists, promotions,
payment methods for each user and also to customize
reports, directly accessible via the web, manage credit
and related settlements, define incentive programs.
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TICKETING SYSTEM ACCESS CONTROL
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VENUE MANAGEMENT
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CONTACTLESS EXPERIENCE
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VIVATICKET |

corporate.vivaticket.com




