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For over 29 years, WF Media’s food industry media group has delivered quality
business information to key decision-makers. The backbone of the brand is
the bimonthly (print & digital) magazine. What’s New in Food Technology &
Manufacturing has MORE VERIFIED RECIPIENTS than any other magazine
covering the food industry across Australia & New Zealand.

Three weekly eNewsletters keep subscribers up to date between
magazine editions and feature the latest content added to the website,
FoodProcessing.com.au. The website carries a greater depth of content than the
magazine and features a handy industry directory and an internal search engine.

It’s all about the audience

Reach our growing list of qualified industry professionals, across
a range of media channels. We have established an engaged : - j =
and committed audience that covers food manufacturing, T technology®
packaging and design professionals across business, industry
and government all around Australia and New Zealand.
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INDUSTRIES JOB TITLES

* Food processing + General management
 Packaging * Manufacturing management
e Distribution «  Engineers

* Ingredients & testing « Lab & food technologists

* Research, quality & assurance ¢ Operations & logistics
 Consultancy + Consultants

BRIDGING THE

FLAVOUR GAP

WITH PLANT-BASED
MEAT

Print + Digital Snapshot

9,986 TOTAL UNIQUE AUDIENCE MEMBERS
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MAGAZINE www.FOODPROCESSING.com.au

6,309 srinren comres/eormion E| 30,274 vsors

BIMONTHLY 7 X ISSUES PER YEAR 5" 579 BAGE VIEWS
J

MONTHLY

eNEWSLETTER EMAG/DIGITAL ISSUE
5,405 OPT-IN SUBSCRIBERS 3,008 SUBSCRIBERS/EDITION

DISTRIBUTED 3 X WEEKLY BIMONTHLY 6 X ISSUES PER YEAR
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A sample selection of our
PROCESSING audience*

Sr Dir Tech Lead

Ardent Mills

GM Food Safety

Aussie Milk Products

FOOD

Operations Manager

technology

Kosher Australia

& manufacturing

Quality Assurance

Australian Country Choice

Project Engineer

Kraft Heinz

Quality & Technical Manager

Lindt & Sprungli (Australia)

Product Developer and PRO

M2M Food and Beverages

Manager Australian Frozen Fruits
New Product Development Baiada

Manager

Food Technologist Ballantyne

Technical Manager

Mainland Poultry

Manager Health Services

Barossa Council

NPD Manager

Manassen Foods

QAM

Bryopin Meats

Packaging Development
Engineer

Mars Petcare

QA Supervisor

Bryopin Meats

Operations Manager

Meat Mech

Group Operations Manager

Buderim Group

Quality & Compliance Manager

Nature's Dairy

Associate Technologist

Campbell Arnotts

Maintenance Supervisor

NCMC

Manufacturing Manager

Capilano Honey

Maintenance Manager

Oakey Beef Exports

General Manager

Challenge Meats

Food Manufacturing Consultant

Osborne Richardson

Development Manager

Challenge Meats

QA Manager

Otway Pork

CEO

Coffee Masters of Australia

Chief Commercial Officer

Peerless Holdings

Food Tech

Coles Central Support Office

Supply & Ops Planning Manager

Pernod Ricard New Zealand

Research Officer

CSIRO Agriculture and
Food

Developer Support

Primo Smallgoods

Director

DHK Foods

Managing Director

R Stahl Australia

Production Manager

Farm Pride Foods

Food Technologist

Raw Nation Wholefoods

Business Development Specialist

Freshline Tasmania

Technical Supervisor

RD Tuna Canners

Director

Gluten Free Diet Finder

Product Development Chef

Retail Food Group

Quality Assurance

Goodman Fielder NZ

Category Insights and Analytics

Sanitarium

R&D Innovation Manager

Goodman Fielder Pampas

Project Engineer

Simplot

Client Manager

Green Fox Manufacturing
Pty Ltd

Plant Manager

Simplot Australia

NPD & Commercialisation
Manager

Greensill Farming

Maintenance Manager

TAS Foods

Meat Product R/D

Harim Group

QA Coordinator

Tasmanian Food Company

Quality Manager

Harvey Fresh

General Manager

Tetris Group

Sr Mgr Quality & Food Safety

Justin Vineyards and Winery

NPD Manager

Vesco Foods

Quality Tech

Food Technologist

Kerry

Production Manager

Vetafarm

Keystone Foods Australia

Quality Officer

Business Partner Technology
Metro

Warrnambool Cheese &
Butter Factory

Woolworths Group

* Names protected by our Privacy Policy - all these subscribers have registered for the magazine (free subscription), eNewsletter or website.

www.FoodProcessing.com.au



Engaging content
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Our Food Technology & Manufacturing media channels provide readers with thought-provoking and
informative content that is actionable in their day-to-day business.

NEWS, PRODUCTS, ARTICLES, RESOURCES, CONTENT MARKETING

4 Sustainable production and packaging
manufacturers

— Prod| No health claims allowed on sugary,

Lactose-free dairy products:
packaging ) salty and fatty foods, forum decides y P
n oo

not an oxymoron, but a growth area

ar, fat and salt would bo prec

Octobor 2012
A 17,000-person survey covering 17 nations, the 2010 Greendex research study from National Geographic and A . .

I . large Microwaving retains RPO’s
GlobeScan found 40% of consumers avoid excessively packaged goods “all” or “most of the time". Another survey, of carotene content, study finds
the Natural Marketing Institute's 2011 LOHAS Consumer Trends Study, found 75% of Americans believe many consumer Hid

b Uit s boon convontionally bestd,resesechers at Universt Tekzologi MARA in
products are averpackaged. s o

caroton lovels, bt microwave hested RPO rotsined highor carotone

al growh.
the

CSIRO forms
new division

For further information on
supplying editorial: CLICK HERE

B E— P -ood |

www.FoodProcessing.com.au/magazine

ISSUES, DEADLINES AND FEATURES

SECTIONS FEATURING EACH ISSUE: AD +
ISSUE TO
Processing | Testing | Packaging & labelling | Bulk handling | Product development & ingredients EDITORIAL READERS
DEADLINE
Dairy
JAN/FEB Plant & personal safety 05/12/22 25/01/23
Beverages | Transport & logistics
MAR/APR Australian Manufacturing Week, Melbourne 03/02/23 16/03/23
MAY/JUN Bakery, cereals & grains | Cleaning, sanitation & hygienic design 31/03/23 16/05/23
foodpro, Melbourne
JUN What’s new @ foodpro 2023? 17/05/23 26/06/23
JUL/AUG Meat, poultry & seafood | Plant construction & retrofits 14/06/23 25/07/23
Fruits, vegetables & salads | Traceability & authentication
SEP/OCT Foodtech/Packtech, New Zealand 02/08/23 14/09/23
NOV/DEC Meat, poultry & seafood + Alt meat Cold chain & refrigeration 09/10/23 15/11/23

Editorial Submissions | WNIFT@wfmedia.com.au

*Magazine distributed at Industry Events

4 www.FoodProcessing.com.au
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Print Rates + Specifications

technology

SIZE CASUAL 3 EDITIONS 6 EDITIONS
DOUBLE-PAGE SPREAD $6,400 $5,400 $4,800
FULL PAGE $4,300 $3,500 $3,100
HALF PAGE $2,900 $2,350 $2,050
QUARTER PAGE $2,000 $ 1,600 $1,450

Prices are excluding GST and priced per edition — speak to us today for full conditions and guidelines.

PREMIUM POSITIONS

+25% rate loading for inside front cover, outside back cover + early right-hand pages.

INSERTS + ONSERTS

Cost to insert varies depending on weight and other factors. Due to complex postal regulations, each insert
can only be costed after accurate weight and coverage requirements are supplied. State runs are accepted.

ARTWORK FILE REQUIREMENTS

Artwork can be supplied as high-resolution press-optimised PDF files, lllustrator, Photoshop
(TIFF, EPS, JPEG) and InDesign files supplied with all supporting images and fonts where
applicable. All files to be supplied as composite CMYK and embedded images at 100% scaling,
300 dpi. All fonts must be converted to outlines or embedded into the PDF file. True Type

fonts are not accepted. Final artwork and advertising material can be sent via email to
copy@wfmedia.com.au.

ARTWORK CREATION

If you require artwork creation, our in-house prepress department offers

a range of design services that will ensure your company stands out from
the rest.

PRINT DESIGN:
DPS $450 | Full Page $300 | Half Page $200 | Quarter Page $100

WEB DESIGN:
Static $150 | Rich Media $250

PRINT SPECIFICATIONS -

FULL PAGE

TRIM / 210mm (W) x 297mm (H)
BLEED / 220mm (W) x 307mm (H)
LIVE TYPE / 180mm (W) x 270mm (H)

" DOUBLE-PAGE SPREAD
© TRIM / 420mm (W) x 297mm (H)
BLEED / 430mm (W) x 430mm (H)

HALF PAGE QUARTER PAGE
HORIZONTAL HORIZONTAL

SIZE / 180mm (W) x 135mm (H) SIZE / 180mm (W) x 67mm (H)
VERTICAL BLOCK

SIZE / 88mm (W) x 270mm (H) SIZE / 88mm (W) x 135mm (H)

All rates are quoted exclusive of GST.

5 www.FoodProcessing.com.au
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All content marketing programs include the item being posted on the website.

SPONSORED CONTENT
magazine + website

This option allows your company to promote and
distribute content to our targeted opt-in audience
of business professionals, without being subject to
WF Media’s editorial guidelines and requirements.

The items are clearly marked as ‘sponsored’, both in
the magazine and on the website.

NATIVE CONTENT
magazine + website

Native Content

aligns your brand with our

independent content, and is edited and formatted
to meet our stringent editorial guidelines. Ideal for
case studies and technical articles.

Subject to WFM editorial guidelines and approval
— the items cannot have a marketing/company/
product focus. They need to be ‘how-to’, application
and/or technically focused.

Investment: One page $1,500 | Two pages $2,100. Includes
Google Remarketing Boost to ensure extra traffic is pushed
to the article page on the website (value — $250).

Specifications: 600 words (one page) or 1,200 words (two
pages), company logo and high-resolution image file.
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All rates are quoted exclusive of GST.

eNEWS FEATURED — eNewsletter + website

Your eNEWS Featured contentitem appears for one full month
(minimum 4 broadcasts) in the eNewsletter FEATURED
panel, plus in the FEATURED panel on the website. Only
4 FEATURED items per site per month are available —
includes website posting but excludes magazine exposure.

Investment: $900 per item

Specifications: Maximum 1,200 (optimum 800) words, URL
and image file.

6

www.FoodProcessing.com.au




www.FoodProcessing.com.au

& manufacturing

technology

R PeERE e e Fod s e el Pl e sl Rl

[ =i | ce
St Itsa
Sterilisation !
Autoelaves. mnmmn

new day.
I oty

30,274

VISITORS

51,579

PAGE VIEWS

MONTHLY

pi:

LEADERBOARD
PREMIER TAB
- ﬂ x MREC1 x
< <
- o o
w w
a [a]
7 7
The below units are exclusive to one advertiser RECS
guaranteed 100% of site traffic.
* Premier Tab $990 per month TEXT BOX

[528 pixels wide x 41 pixels high

destination URL | 40kb™* | JPG or .PNG]
The following banners deliver a minimum of 16.6%

* Text Box $600 per month of monthly page views. Maximum of 6 rotating ads
[300 pixels wide x 100 pixels high per month.
destination URL | 40kb™* | JPG or .PNG] + Leaderboard $550 per month
¢ SideBars* $1,500 per month [desktop: 728 pixels wide x 90 pixels high
[160 pixels wide x 600 pixels high mobile: 320 pixels wide x 50 pixels high
one destination URL | 2 x 30kb™ | .JPG or .GIF] destination URL | 35kb™ | .JPG, .GIF, .PNG, .HTML5]
* PagePeel $1,000 per month * MRec1 $550 per month
[Full-size image: 500 x 500 pixels [300 pixels wide x 250 pixels high
Closed image: 100 x 100 pixels destination URL | 35kb™ | JPG or .PNG]
destination URL | 2 x 30kb ™ | JPG or .GIF] i
* MRec?2 $450 per month
[300 pixels wide x 250 pixels high
All rates are quoted exclusive of GST. destination URL | 35kb™ | .JPG or .PNG]

*Creative is hosted by WF Media and cannot be third-party adserved via redirect.
The left- and right-hand side images are served and tracked as a single unit.

7 www.FoodProcessing.com.au



Email Newsletter
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oy ] ! Wi g A monthly commitment secures your participation in a minimum of
g Bt e 4 eNewsletter blasts. Three weekly newsletters are available.
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\ ° e Leader Banner $1,000 per month
& - m [600 pixels wide x 74 pixels high
destination URL | 35kb M | .JPG or .PNG]
e
INDUSTRIAL ¢ MRec 1. _ _$1,20_0 per month
ol /‘1 [300 pixels wide x 250 pixels high
e destination URL | 35kb M | JPG or .PNG]
¢ Text Panel 1 $1,200 per month
[30 words text, max 180 characters including
T AL 9 bold header, destination URL]
¢ MRec 2 $800 per month
A [300 pixels wide x 250 pixels high
e kon destination URL | 35kb "= | .JPG or .PNG]
m. Datecing walse o st
M Chgtsl processng taolty ool
T — * Text Panel 2 $800 per month
R i 1 AR o [30 words text, max 180 characters including
pasepeshagi s o bold header, destination URL]
e e s ] ¢ Featured Content $900 per month
[ fntintbrrbosinloie e o [Maximum 1,200 (optimum 800) words,
destination URL plus image file]
,IL“_.' e [ it FEATURED PRODUCTS PANEL ° Featured Product
g (hot product) $350 per month
Evants Cadandae [Featured for 2 weeks of month in eNewsletter +
FaeaTach i 013 on home page for entire month.
el iisgimsa. A uriciinad 150-250 words, destination URL plus image file.]
7 I ] Corgrann 1 gy

All rates are quoted exclusive of GST.
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The performance of butter
for a fraction of the cost ) L ) .
@ * An exclusive email direct marketing (eDM) opportunity
% ﬂ.‘”" * Reaching opt-in digital media subscriber base
O * Five available per month per digital media channel
9 e * Your message is sent within our digital media brand template
M runtter e o, of it uwen bt
Pura Shl.pra s the solution.
E B - . * .
-':.‘-“:-""”f'—“:m Investment: $3,200* | 6,077 subscribers
s Ll = 5
w Pl i, adaly

— @’ - 150-250 words max

, = c‘ + Images (max 4) and logo
-'-. _l'.-'
+ Call to action

Frrtrmica !
0 P b T b 4 ) T

= — * Landing page link(s)

FLATURIE.

- P BT Flrle b TS

-+ arawiéh ity o8 aembenl erroeetare
R e ST 8 TR ERE e
e L T

ﬁime[jla NOTE: HTML file to be supplied
— * Pricing based on $500 set-up plus $450 per thousand subscribers.

Featured Video

This platform runs embedded MPEG video files inside our website frame, increasing audience engagement
and time spent on site. Each site’s TV pages includes Featured Videos (premium) + Latest Videos + Videos

from related sites.

« Appears in the FEATURED
carousel on the main TV page

* Appears in the FEATURED
VIDEO panel on right-hand side
of ALL website pages

* Pushed out in one eNewsletter
during the month

Featured Video

Investment: $500 per month per video (only 4 available per site, per month)

All rates are quoted exclusive of GST.

9 www.FoodProcessing.com.au



Digital products
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ROADBLOCKS

Welcome Roadblocks serve a valuable purpose in their
ability to capture users’ attention when they first arrive at a
site. Roadblocks will appear on first visit of every visitor per
7-day period.

550 pixels wide x 480 pixels high
* Centre of page — exclusive placement

File type: GIF, JPG, PNG

$1,500 per month

LEAD GENERATION

The driving element behind each Lead Guarantee program is a dedicated and targeted eDM broadcast
that pushes your content out to the qualified opt-in members of our industry-specific communities,
drawn from eNewsletter subscribers and Magazine subscribers
(print + digital).

foodprocessing

For more details:
www.wfmedia.com.au/lead-generation

White paper 30-lead guarantee program $3,600

30 lead guarantee programs are based on providing
standard business card contact details

O e kg

e Filters will increase the cost per lead — PO.A.
*  Bonus leads maximum of 5 bonus leads included.

20 lead option — $2400

HOT PRODUCTS
Your product editorial is pushed out to our targeted online audience, generating traffic to your website.
Each Hot Product will be:

1. Displayed on the Featured Products carousel on our homepage for one month.

2. Promoted in the New Products panel of two eNewsletter broadcasts.

¢« 150-250 words describing your product or service.
* A high-res image is required.
e Alink to your chosen web address will be included.

* Hot Products are edited to meet our guidelines.
Please visit http:/www.wfmedia.com.au/resources/material-specs/ to find out more.

Investment — $350 per product Max of 8 hot products available per site per month.

All rates are quoted exclusive of GST.

10 www.FoodProcessing.com.au



‘Custom publishing services
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We produce specialist print and digital publications for a range of associations, industry
bodies and organisations.

Whether it be a custom magazine, customer newsletter, emag or catalogue/brochure, we
have the writing, design and production expertise you need.

Contact us to discuss your next publishing project — we would love to work with you on it.
Full service offering includes content/design/print/distribution.

Send us an email to projects@wfmedia.com.au with a brief outline of your project and
your contact details and we will be in touch.

N /

Content creation services

The experienced editorial team at Westwick-Farrow Media (WFM) can help you create
compelling technical content for your next marketing campaign.

From a simple new product editorial release to a detailed white paper, we can produce
material that you can use in your current campaign, and well beyond.

RATES*

New product release $200 Case study $800
(150-250 words) (550-650 words)

Technical article $1200 White paper/Tech paper $2200
(900-1000 words) (1600-1700 words)

SUBEDITING YOUR CONTENT: If you have an article/tech paper that you would like us to review and edit
to meet our ‘best practice’ guidelines (for optimum results), we can quote on the subediting service on a
case-by-case basis.

CUSTOM CONTENT: If you have a special project or requirement for additional content, the WFM team
would be more than happy to assist — contact us with your brief. We have created custom magazines and
eNewsletters for clients in the industrial, technology and food+science sectors.
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For over 40 years, Westwick-Farrow Media has been
delivering must-have business information to industrial
and technology professionals across a range of vertical
industry sectors. A mix of magazines (print + digital),
eNewsletters, websites and targeted events provides
decision-makers with up-to-the-minute product
information, technology applications, solutions and
how-to tips, along with breaking technology news and
industry commentary.

Westwick-Farrow Media’s media channels include

11 industry-specific magazines and 13 related websites, BRIDGING THE

. . . FLAVOUR GAP
dozens of informative eNewsletters, along with a WITH PLANT-BASED
growing list of niche, targeted events — all aimed at MEAT

building community and delivering information where,
how and when our members want to receive it.

Lab+Llife
SCIENTIST

ADVERTISING: Kerrie Robinson | krobinson@wfmedia.com.au | 0400 886 311
EDITORIAL: Carolyn Jackson | wnift@wfmedia.com.au
Westwick-Farrow Media | www.wfmedia.com.au | +61 2 9168 2500




