








By the Numbers: INfoComm 2026 at a Glance

InfoComm 2026 brought
together the global
professional AV community
in an unparalleled showcase
of innovation, collaboration,
and opportunity, highlighting
the technologies that
transform experiences

at work and at play.

These results reflect
InfoComm’s continued
role as the industry’s most
influential marketplace
and knowledge hub.
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Show Floor Summary

395,500

Net Sq. Ft.

807 131

Attendee Snapshot

28,130

Attendee Types

16,693 10,841

Buyers

427 169

nfocomm

Total Sessions:
Education,Workshops
& Programs

37% 34%

I1st Time Attendees

29%



_ Example of AV Channel Titles in Attendance
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Top 20 Countries Represented




Who's Buying: Markets Powered by Pro AV Channel Buyers

Buyers who sell or recommend solutions to a customer are classified as the Pro AV Channel.

Below are the sectors these buyers target.
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Hospitality

39%

Manufacturing

19%

Education

52%

Government/
Military

38%

Residential

17%

Venues and
‘-—., Events
.

49%

Healthcare

34%

Energy/
Utilities

16%

I/

nfocomm

Media and
Entertainment

46%

Retail

32%

Transportation

15%
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Artificial Intelligence Design & Integration

. .. . Crafting Enterprise AV Standards for the
Audi Digital Sign _ .
udio gita S ghage Cisco Keynote: Powering the modern workplace Modern Workplace
AV Networking Events & with Connected Intelligence
Broadcast AV Entertainment Legrand: How to Plan and Deploy AVolP Systems
Inclusivity & Digital Signage: Where Loyalty, Data, and Digital

Business & Project
Management

Experience Converge

Accessibility

Learning Spaces Legrand: Al in the AV Industry: Foundations,

Certification Shure: The Wake Up Call for AV & IT Applications, and Impact
Preparation Hospitality
Conferencing & Retail
. The Experience Engine: How AV is Driving Engagement Zoom: Spaces Architecture and Room Design
Collaboration Workplace and Revenue in Entertainment Venues

Designing Immersive Experiences Integrating Al with AV in Higher Education: Promise,
Pitfalls, and Practical Use
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Verified Press

Media Mentions

% 12,778
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Total Posts

14,788 14,518 16,678 12,958

2,345 936 122
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InfoComm - The Scale Engine RESIDE - The Channel Engine Lightapalooza - The Growth Engine
Global AV demand generation, Direct access to residential The industry's fastest-growing category
innovation, and market reach. integration firms, buying groups, focused on lighting, controls,

and dealer networks. and intelligent environments.
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