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ABOUT

ABOUT THE ABB 
FIA FORMULA E 
WORLD 
CHAMPIONSHIP 
AND SEASON 8

The ABB FIA Formula E World Cham-
pionship is the first all-electric World 
Championship certified by the Féd-
ération Internationale de l’Automobile 
(FIA) and the fastest growing motor-
sport series on the planet. 
Showcasing the very latest in sustai-
nable mobility technology, we have 
now completed eight seasons of ra-
cing in the centre of some of the wor-
ld’s most iconic cities.
Featuring a collective of world-class 
automotive manufacturers, iconic 
brands and world-class drivers, Se-
ason 8 saw some of our most com-
petitive and  entertaining racing to 
date. Our commitment to accelera-
ting positive change and our “Chan-
ge. Accelerated.” platform was only 
strengthened during Season 8 with 
the opportunity to engage new com-
munities, partner with new organisa-
tions and raise awareness of cleaner 
technologies.

As an organisation founded on a com-
mitment to sustainability and envi-
ronmental stewardship, we worked 
to ensure Season 8 built upon that 
commitment and laid the foundation 
for further progress in Season 9. 
In 2023, the ABB FIA Formula E Wor-
ld Championship will head to new 
race locations and engage more peo-
ple in its mission around the globe. Se-
ason 9 promises to deliver ever-more 
competitive motor racing, with wor-
ld-class drivers pushed to their limits 
in a Championship designed to show 
the world that sustainability and high 
performance can powerfully co-exist 
without compromise.
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STATEMENT BY OUR CEO

STATEMENT BY CEO  
JAMIE REIGLE 
Season 8 of the ABB FIA Formula E 
World Championship through 2022 
was our biggest season yet with 16 
rounds of racing in 10 cities across 
four continents.  Two exciting new ve-
nues in Jakarta and Seoul, joined a ca-
lendar spanning London to New York, 
Rome and Monaco, and resulted in 
the championship extending its reach 
further than ever before. Overall we 
built a cumulative global audience of 
381m and total viewing hours of 98m, 
representing a 20% and 58% incre-
ase vs 2021 respectively.
2022 also marked a year of solid pro-
gress (and significant investment) in 
critical sustainability projects. 
Back in 2020 we were recognised 
as the first sport in history to achieve 
Net Zero Carbon certification since 
inception. In 2021 we took the next 
step by committing to science-based 
targets, requiring us to deliver an ab-
solute reduction in our carbon emis-
sions of 45% versus a baseline of our 
Season 5 output by 2030. In Season 
8 we continued to deliver against our 
Net Zero Carbon requirements by 
continually measuring and reducing 
all our emissions, and finally offsetting 
a remaining 33,800 t CO2eq. We did 
this by investing in the Piedra Larga 
Wind Farm II in Mexico. This project 
contributes to the UN Sustainable 

Development Goals through job crea-
tion and significant renewable energy 
generation.  
2022 was also the second year of our 
global partnership with UNICEF whe-
re Formula E became the first glo-
bal sport organisation to contribute 
towards UNICEF’s Safe and Healthy 
Environment (SHE) Fund. Investment 
and support from Formula E contribu-
tes to programmes and policy actions 
to create sustainable, safe and clean 
environments for children, improving 
the wellbeing of more than three mil-
lion children over a three-year period. 
Projects supported by the SHE Fund 
include initiatives providing schools 
with sustainable energy solutions 
and reducing child exposure to air pol-
lution through increased monitoring 
and advocacy. In 2022, this included 
an initiative to deliver 12 rainwater 
harvesting systems that provide safe 
drinking water to 10,382 school chil-
dren in Mexico, increasing to 22,000 
over the coming months.
In addition, through our funding, UNI-
CEF supported nearly 700,000 chil-
dren to become powerful advocates 
for tackling climate change across  
75 countries.

In July we launched a powerful video 
campaign ‘Take a Breath’ with Hol-
lywood actor and UNICEF Ambassa-
dor, Tom Hiddleston. In his own words: 
“air is life and must be protected for 
our children. A global generation of 
children will grow up in a world made 
more dangerous and uncertain becau-
se of our changing climate. Formula 
E and UNICEF have come together 
to create ‘Take a Breath’, a short film 
that aims to raise awareness and hi-
ghlight the importance of clean air, in 
order to make a better, safer world for 
every child.” The campaign has so far 
reached more than 67 million people 
worldwide. 
FIA Girls on Track is a flagship pro-
gramme in our drive to increase the 
number of females building a care-
er in motorsport and engineering. 
In 2022 we welcomed 450 girls to 
our racetracks for one-day immersi-
ve experiences, adding to the 1,350 
girls that have been part of the pro-
gramme since its inception in 2018. 
In 2023 we’re looking forward to deli-
vering this programme in Mexico City, 
Diriyah, São Paulo and Jakarta and 
we will be expanding activities away 
from the track, including virtual ses-
sions for an international audience. 
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In April 2022 as part of the Mona-
co E-Prix build-up, we unveiled the 
GEN3 race car ahead of its debut in 
Season 9. It is the world’s first race 
car designed and optimised specifi-
cally for street racing and is the pin-
nacle of high performance, efficiency 
and sustainability. Designed to show 
the world that high performance and 
sustainability can powerfully co-exist 
without compromise, the GEN3 pio-
neers cutting-edge technologies that 
will make the transfer from race to 
road. Sustainability-driven innovation 
has been central to the design and 
production of the GEN3. Three exam-
ples include:
1.	 The batteries - among the most 

advanced and sustainable ever 
made, consisting of sustainably 
sourced minerals while the cells 
will be reused and recycled at end 
of life. 

2.	 The bodywork - linen and recycled 
carbon fibre are used in bodywork 
construction for the first time in 
a formula car, featuring recycled 
carbon fibre from retired GEN2 
cars and reducing the overall 

amount of virgin carbon fibre 
used.

3.	 The tyres - natural rubber and 
recycled fibres will make up 26% 
of new GEN3 tyres and all tyres 
will be fully recycled after racing. 

Naturally the carbon footprint of the 
GEN3 has been measured from the 
beginning of the design phase to in-
form all measures taken to reduce 
environmental impact, while all una-
voidable emissions will be offset as 
part of Formula E’s net zero carbon 
commitment.
In November, Formula E was the only 
global sports championship represen-
ted at COP27, taking part in UNFCCC 
sessions alongside the Envision Ra-
cing Formula E Team, the Fédération 
Internationale de l'Automobile (FIA), 
UNICEF panel and delivering a key-
note in the Innovation Zone. Focused 
on leveraging sport as a platform for 
change, how motorsport can deliver 
sustainable innovation and the impor-
tance of social sustainability, we con-
tinue to show our leading position on 
the world stage. 

Finally, in December we were honou-
red to be recognised as the most su-
stainable sport in the world by the 
Global Sustainability Benchmark in 
Sports, an independent, global not-
for-profit organisation, which analy-
ses and benchmarks the sustainabili-
ty performance of professional sports 
organisations through science-driven 
and data-based research.
We’re proud of the progress we’ve 
made in 2022 but it’s a race with no 
finish line. I look forward to the jour-
ney ahead and sharing future pro-
gress with you. 

Jamie Reigle
CEO, Formula E

STATEMENT BY OUR CEO



Sustainability is at the heart of Formula E, and a 
strong governance structure is needed to deliver 
the Championship’s founding purpose of creating 
better futures through racing.
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GOVERNANCE

GOVERNANCE

THE BOARD
The Board has ultimate respon-

sibility for decision-making related to 
sustainability at Formula E. The Bo-
ard comprises eight Non-Executive 
members.

CHIEF OF STAFF
Hannah Brown is responsible 

for leading and reviewing Formula E’s 
strategic approach, activities, poli-
cies, reporting, management systems 
and community and charitable im-
pacts (among other duties) with sup-
port from the Sustainability Director. 
Hannah Brown reports directly to the 
Chief Executive Officer, who is ac-
countable to the Board.

SUSTAINABILITY TEAM
The team is responsible for set-

ting the tone for sustainability across 
the business and executing on the 
strategic approach, which includes 
the delivery of events in a sustainable 
manner, leaving positive impacts and 
a lasting legacy in the communities 
that host races and raising global 
awareness of the benefits of electric 
vehicles.

LOCAL TEAMS
The local teams are responsible 

for the implementation of Formula E’s 
strategy on-site and with assistance 
from the sustainability team. Local te-
ams bring the sustainability program-
me to life at events.

Formula E’s sustainability policy 
guides how the company works and 
the actions taken to ensure all events 
are as sustainable as possible.

3
BOARD LEVEL DIVISION AND FUNCTION OPERATIONS 

Learn more about our 
Sustainable Development policy

https://resources.formula-e.pulselive.com/formula-e/document/2023/01/20/7c531a20-81df-41c6-9acf-7497e5c2570d/Sustainable-Development-Policy_2022.pdf
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SNAPSHOT

Mexico City
Race 3

New York
Race 11 and 12

SNAPSHOT
Season 8 of the ABB FIA Formula E 
World Championship was our most 
ambitious and exciting calendar  
to date.

Sixteen races took place around the 
world, from Mexico City to Seoul and 
in cities both familiar and new to the 
Championship calendar.

We continued to build on our effor-
ts to highlight and tackle the most 
pressing issues facing society today, 
driving home our message of accele-
rating sustainable human progress in 
the race for better futures.

4

London
Race 13 and 14

Rome
Race 4 and 5

Berlin
Race 7 and 8

Monaco
Race 6

Valencia
TESTS

Marrakesh
Race 10

Diriyah
Race 1 and 2

Seoul
Race 15 and 16

Jakarta
Race 9



GOVERNANCEABOUT STATEMENT BY OUR CEO SNAPSHOT INNOVATION AND LEADERSHIP ENVIRONMENTAL EXCELLENCE VALUE THROUGH VALUESSOCIAL PROGRESS GRISUSTAINABILITY STRATEGY 

8

KEY ACHIEVEMENTS

KEY ACHIEVEMENTS5

The GEN3 race car was a hotly antici-
pated announcement and highlight of 
Season 8. Unveiled at Yacht Club de 
Monaco ahead of the 2022 Monaco 
E-Prix, it is the fastest, lightest, most 
powerful and efficient electric race 
car to take to the track. The GEN3 
race car lies at the intersection of 
high performance, efficiency and su-
stainability and will be officially debu-
ted in Season 9. 

As part of our partnership with UNI-
CEF and commitment to the Safe 
and Healthy Environment Fund (SHE), 
Season 8's "Take A Breath" campaign 
with Tom Hiddleston highlighted air 
pollution as a growing issue that af-
fects millions of children in every re-
gion of the world. 

To offset the carbon footprint of our 
8th season, the Piedra Larga Wind 
Farm II is our renewable energy project 
to bring clean energy and economic 
development to the communities we 
serve. Based in Oaxaca, Mexico, the 
project contributes to five of the UN 
Sustainable Development Goals for 
its ability to provide clean energy, cre-
ate jobs and make progress towards 
climate action. 

The GSBS ranked us as the Best Total 
Performer in the 2022 Global Sustai-
nability Benchmark in Sports, with a 
record-breaking benchmark score of 
80/100 for Top Performer in sustai-
nability and wins in three out of four 
categories, including Best Corpora-
te Performance, Best Environmental 
Performance and Best Governance 
Performance. 

GEN3 CAR

1 2 3 4

UNICEF PARTNERSHIP NET ZERO CARBON GSBS RANKING



1/ INNOVATION AND  
LEADERSHIP

Reinforce our leadership, brand re-
putation and credibility through the 
adoption of the best internationally 
recognised standards for sustainable 
event management and environmen-
tal excellence in sporting events.

2/ ENVIROMENTAL
EXCELLENCE

Implement the United Nations Sustai-
nable Development Goals within our 
environmental strategy and align our 
carbon emissions with climate science.

3/ SOCIAL 
PROGRESS

Build more inclusive, resilient, and di-
verse communities within our host ci-
ties through the implementation of our 
strategic engagement plan.

4/ CREATING VALUE 
THROUGH VALUES

Enhance our teams’ and partners’ vi-
sibility and reputation by developing 
bespoke sustainability campaigns and 
activations.
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SUSTAINABILITY STRATEGY 

SUSTAINABILITY 
STRATEGY
At the start of Season 7 we refocused 
our sustainability strategy around  
four pillars to maintain our leadership 
in driving sustainable human progress. 

6
Season 8 further demonstrated 
the power of this strategy to deliver 
better futures through the power 
of electric racing.



ALIGNMENT TO 
UNITED NATIONS 
SUSTAINABLE 
DEVELOPMENT 
GOALS
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Our efforts to address the 
United Nations’ Sustainable 
Development Goals (SDGs) 
cut across every area of our 
business practice. 
Our work directly contributes 
to ten of the 17 SDGs, thanks 
to our promotion of electric 
vehicles, partnerships to address 
climate change and support of 
technological advancements.

Promoting air 
quality awareness

Committed to 
renewable energy

Working with 
sustainable suppliers

Innovation is at  
our core

Promoting uptake 
of electric vehicles

Promoting 
sustainable cities

Driving gender equality 
in motorsport

Delivering projects 
to inspire the electric 

generation

Contributing to the 
communities where 

we race

Partnering with global 
organizations



6.1 INNOVATION AND  
LEADERSHIP
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6
SUSTAINABILITY 
STRATEGY

Formula E is the first sport founded 
with sustainability at its core.  Our 
community is a global ecosystem of 
employees, teams, partners and fans 
who are united in a mission bigger 
than sport itself. As such, we have 
pursued a set of initiatives related 
to technological innovation, event 
management and environmental 
excellence that allows us to 
accelerate change and spread a 
positive impact outward from 
the Championship.  

In the following section, we 
outline several of the events and 
frameworks in which Formula E 
plays a role in setting a sustainability 
and sport-related agenda for the 
future, from the recent COP27 to 
the United Nations Framework 
Convention on Climate Change. 
As a highlight from Season 8, we 
share Formula E’s recognition by the 
Global Sustainability Benchmark in 
Sports for our rigour in embedding 
sustainability at every step of the 
way we work as a Championship in 
the professional sports industry. We 
also celebrate unveiling the GEN3 
race car – the fastest, lightest, most 
powerful and efficient electric race 
car ever built. 

INNOVATION AND LEADERSHIP



6.1 INNOVATION AND  
LEADERSHIP

COP27
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6
SUSTAINABILITY 
STRATEGY

For the second consecutive year we 
continued to showcase our leading 
position in sustainability on the world 
stage through participating in multiple 
sessions at COP27 in Egypt, where 
Formula E was the only global sport 
present.
Taking part in sessions alongside UN-
FCCC and UNICEF and with presen-
ce in the Innovation Zone,  we focused 
on leveraging sport as a platform for 
change, how motorsport can deliver 
sustainable innovation and the impor-
tance of social sustainability.
The Race Against Climate Change: 
Accelerating the transition to zero 
emission mobility panel included spe-
akers from Formula E, FIA, and Envi-
sion Racing, and was the conference’s 
only sport-related event. The panel al-
lowed us to discuss and share ideas 
on our sport’s unique ability to inspire 
a transition to zero-emission vehicles. 

“One year on from COP26, 
the ABB FIA Formula E World 
Championship continues to set 
the standard for sustainability 
in elite sport by making 
demonstrable progress in our 
mission to accelerate change 
towards an electric future.” 

Jamie Reigle, CEO, Formula E

INNOVATION AND LEADERSHIP

As Sylvain Filippi, Managing Director, 
and Chief Technical Officer of Formula 
E Team Envision Racing, shared, “The 
future is electric. Formula E is a revo-
lutionary sport which has seen phe-
nomenal growth globally in just eight 
seasons. Through innovation, high per-
formance and an active fanbase, we 
are demonstrating what is possible 
and what must be strived for.”



6.1 INNOVATION AND  
LEADERSHIP

GEN3
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6
SUSTAINABILITY 
STRATEGY

The unveiling of the all-electric GEN3 
race car at Yacht Club de Monaco 
ahead of the Monaco E-Prix in April 
was a highlight of Season 8 of the 
ABB FIA Formula E World Champion-
ship. The GEN3 car is where high per-
formance meets efficiency and rigo-
rous sustainability criteria to create 
an incredibly powerful race car de-
signed and optimised specifically for 
wheel-to-wheel street racing.  
The GEN3 race car debuted at the 
start of Season 9 as the fastest, li-
ghtest, most powerful and efficient 
electric race car in the world. It boa-
sts several attributes to be tested in 
Season 9:

	▶ In keeping with the Cham-
pionship’s commitment to being 
the world’s first Net Zero Carbon 
sport, we are using a Life Cycle As-
sessment (LCA) to measure and 
optimise GEN3 car’s carbon fo-
otprint. It has been built with the 
intent to have as low a carbon fo-
otprint as possible today. All una-
voidable emissions are planned to 
be offset. 

	▶ The GEN3 car’s top speed is 
over 322 kph / 200 mph, making it 
the fastest Formula E car yet.

	▶ The GEN3 car is designed 
for more than 40% of the energy 
used within a race to be produced 
by regenerative braking and bo-
asts 95% power efficiency from 
an electric motor, delivering up to 
350kW of power (approximately 
double that of an internal combu-
stion engine). 

	▶ Natural rubber and recycled 
fibres make up 26% of new GEN3 
tyres and all tyres will be fully 
recycled after racing. 

	▶ The GEN3 is the first formula 
car to use linen and recycled car-
bon fibre in bodywork construction 
to reduce the overall amount of 
virgin carbon fibre used. An inno-
vative process from the aviation 
industry allows for all waste car-
bon fibre to be reused for new ap-
plications. 

	▶ All GEN3 car suppliers will 
operate in line with top internatio-
nal standards to reduce environ-
mental impacts of manufacturing 
(ISO 14001) and be FIA Environ-
mental Accreditation 3-Star rated.

GEN 1 GEN 2 GEN 3

POWER OUTPUT

200 
KW

250 
KW

350 
KW

TOP SPEED

225 
KMH

280 
KMH 

322 
KMH

MAXIMUM REGENERATION

100 
KWH

250 
KWH

600 
KWH

2014 2018 2022

Seven of the world’s leading automotive 
manufacturers are registered with the 
FIA to race the new GEN3 car in Season 
9 of the ABB FIA World Championship, 
including DS Automobiles, Jaguar, 
Mahindra, Maserati, NIO, Nissan,  
Porsche, and McLaren.

INNOVATION AND LEADERSHIP



6.1 INNOVATION AND  
LEADERSHIP

GSBS
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6
SUSTAINABILITY 
STRATEGY

In November 2022, it was announ-
ced that Formula E was ranked as 
the Best Total Performer in the 2022 
Global Sustainability Benchmark in 
Sports (GSBS). With a record-brea-
king benchmark score of 80/100 for 
Top Performer in sustainability, we 
topped the scoreboard in three out of 
four categories, including Best Corpo-
rate Performance, Best Environmen-
tal Performance and Best Governan-
ce Performance. 
GSBS is a global, independent not-
for-profit organisation with the clear 
objective to tackle the challenges of 
the 21st century by rating and ben-
chmarking the sustainability perfor-
mance of the protagonists of the pro-
fessional sports industry. In this year’s 
reporting cycle, more than 300 organi-
sations were invited to participate and 
51 were included in the ranking.  
Our recognition by GSBS as the lea-
der in the ranking is a welcome confir-
mation that we have not lost sight of 
our founding principles and continue 
to champion environmental, social 
and economic sustainability in sport 
and electric mobility.

“Formula E impressed us at the GSBS 
on several levels. Overall, their corporate 
structure and processes reflect their 
commitment to sustainability. We 
assess a wide range of data points, 
environmental, social, governance, and 
business factors, and in each area, both 
the amount of data available and annual 
trends lead the industry. Sustainability is 
literally lived in Formula E, and the entire 
team's dedication was felt throughout 
the audit process. In combination, this 
has resulted in Formula E receiving a 
GSBS Award in 4 out of 5 categories and 
we are looking forward to documenting 
the development in the years to come.” 

Christian Hartmann, Chief Executive Officer, GSBS

INNOVATION AND LEADERSHIP



6.1 INNOVATION AND  
LEADERSHIP

UNFCCC Sports for 
Climate Action Framework
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6
SUSTAINABILITY 
STRATEGY

The United Nations Framework Con-
vention on Climate Change (UN-
FCCC) Sports for Climate Action fra-
mework launched in December 2018 
at COP24 and was established to 
drive climate action aligned with the 
sports industry’s agenda and provide 
a signal for the future of sports. 
Formula E was a founding member 
and signatory of the framework, inclu-
ding the update launched in Novem-
ber 2021 at COP26, which encoura-
ged new and existing signatories to 
adopt ambitious reduction targets to 
achieve net-zero by 2040 and reduce 
greenhouse gas emissions by 50% 
by 2030 at the latest.

The framework was developed to 
work towards two overarching go-
als:

	▶ Achieving a clear trajectory 
for the global sports communi-
ty to combat climate change 
through commitments and par-
tnerships according to verified 
standards, including measuring, 
reducing and reporting greenhou-
se gas emissions in line with the 
Paris Agreement

	▶ Using sports as a unifying 
tool to federate and create soli-
darity among global citizens for 
climate action

Signatories of the framework have 
committed to measuring, reducing, 
and reporting greenhouse gas emis-
sions in line with science-based tar-
gets (SBTs) and to adhere to the fol-
lowing five principles:

1.	 Undertake systematic 
efforts to promote greater 
environmental responsibility
2.	 Reduce our overall climate 
impact
3.	 Educate for climate action 
4.	 Promote sustainable and 
responsible consumption
5.	 Advocate for climate action 
through communication

Read more about Formula E’s progress against this framework to date HERE

INNOVATION AND LEADERSHIP

https://resources.formula-e.pulselive.com/formula-e/document/2023/01/19/812da7e8-876b-4710-9144-bad78a3fd6a0/FE-S9UNFCCC-Progress-against-principles-FINAL.pdf


6.1 INNOVATION AND  
LEADERSHIP

ISO 20121
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6
SUSTAINABILITY 
STRATEGY

The ABB FIA Formula E World Cham-
pionship became the first motor-
sport Championship to achieve in-
dependent ISO 20121 certification 
for sustainable events in Season 4 
(2017-2018), successfully achieved 
recertification in Season 7 and has 
passed the necessary surveillance 
audits in Season 8 to maintain cer-
tification. ISO 20121 is the interna-
tionally recognised standard for best 
practice event sustainability mana-
gement. This framework has been de-
signed to address the management 
of improved sustainability throughout 
the entire event management cycle. 
The certification is third-party veri-
fied through external accreditation 
body SGS and involves annual inter-
nal and external audits of select ra-
ces to ensure requirements are met. 
Third-party audits help reinforce our 
commitment to delivering world-class 
events whilst prioritising sustainable 
development through environmental 
protection, social inclusivity and eco-
nomic prosperity.

Annual monitoring keeps us competi-
tive and committed to challenging bu-
siness as usual, whilst ensuring conti-
nual performance improvement. From 
this, we have developed four strate-
gic objectives relating to Stakehol-
der Engagement, Brand Exposure, 
Environmental Impact and Social 
Inclusion and Diversity that are 
broken down into targets and actions 
with clear timelines and responsibili-
ties within the business to deliver on 
and maintain our holistic sustainable 
approach.

INNOVATION AND LEADERSHIP

“Formula E has been 
embedding sustainability 
season-on-season – exploring 
new initiatives, engaging 
with local communities 
and suppliers, and applying 
robust impact assessments.
It is taking the lead in 
sustainable motorsports  
and setting a new benchmark 
for the industry.”
Ana Inacio, SGS Auditor. 
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FIA Environmental 
Accreditation Programme
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The FIA Environmental Accreditation 
Programme aims to help motorsport 
and mobility stakeholders worldwide 
measure and enhance their environ-
mental performance. By introducing 
clear and consistent environmental 
management into motorsport and 
mobility, it provides stakeholders with 
a three-level framework against whi-
ch to accredit their activities.
We were the first Championship to 
be awarded FIA’s Environmental Ac-
creditation at three-star level and 
have gone through the renewal pro-
cess again in December 2022. It will 
be part of the 2023 FIA Formula E 
Sporting Regulations that each com-
petitor must hold as a minimum, the 
Three-Star Rating in the FIA Environ-
mental Accreditation Programme by 
the time of registration at the latest 
(new teams will have additional time 
to complete this).

INNOVATION AND LEADERSHIP
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GEN2 End of Life
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CHASSIS
Back in Season 7, we intro-

duced a new recycling solution for 
broken car parts from races. The 
damaged chassis, which have been 
collected from cars as early as  
Season 1, are given a second life in 
the form of non-woven products 
such as fabrics and thermoplasti-
cs. We use either road or sea frei-
ght using biofuels to transport the 
broken parts back to their warehouse 
in Donington Park where the separa-
tion process begins before sending 
for recycling. The process proved 
successful in Season 8 and we will 
continue to use and optimise it in  
Season 9. 

TYRES
We use one type of hybrid (en-

gineered for any weather or surface) 
tyre per season which means 30-
50% less tyres transported and only 
two sets of tyres used per race per 
car. Additionally, 100% of Michelin 
racing tyres are recycled after use.

“After each event, all of our tyres 
go back to the warehouse and 
they’re recycled,” said Mirko 
Perracchio, Michelin Motorsport’s 
Formula E Manager. “They can 
be used in cement plants as a 
replacement for fossil fuels or 
as various forms of indoor and 
outdoor floors.”

BATTERIES
All Formula E car batteries 

are given a second life after use. 
Our long-standing cooperation with 
industry leader Umicore on GEN1 
batteries recycling allowed for ex-
tending the end-of-life options and 
recovering cells with remaining resi-
dual power. Over 95% of metals are 
extracted via this process and over 
60% can be recycled.

INNOVATION AND LEADERSHIP
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Climate Group: RE100 and EV100
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Our partnership with Climate Group 
presents a shared drive to accelerate 
climate action. In Season 4, Climate 
Group became a non-exclusive Cha-
rity Partner of Formula E to signify 
our joint vision for a world of prospe-
rous, net-zero emission economies 
and thriving, sustainable societies. 
Through this partnership, we are in-
volved in two of their initiatives:

RE100
Formula E is a signatory of 

this global initiative which brin-
gs together over 380 of the wor-
ld’s largest businesses committed 
to 100% renewable electricity by 
2040. We are working towards a 
100% renewable energy target and 
are a signatory of Climate Group’s 
RE100 campaign to show commit-
ment in achieving this.

EV100
We are an official ambassa-

dor of this programme which brin-
gs together over 120 pioneering 
companies committed to accelera-
ting the transition to electric vehi-
cles by 2030.

INNOVATION AND LEADERSHIP
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Prince Albert of Monaco ll 
Foundation
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The Foundation works to protect the 
environment and promote sustai-
nable development at an internatio-
nal level by focussing action in three 
main areas:

1.	 Limiting the effects of climate 
change and promoting renewable 
energies
2.	 Preserving biodiversity
3.	 Managing water resources 
and combating desertification 

Our relationship with the Foundation 
allows us to reach global audiences 
with positive innovations for a better 
future. The Foundation supports our 
role as a sports platform fighting cli-
mate change and as an innovator in 
the future of sustainable mobility.

“Formula E is a way to change the 
world, to help it progress, by advancing 
differently. Indeed, more than ever 
before we need to advance differently. 
At a time when our planet is in danger, 
when global warming is disrupting its 
natural balance, and above all, the use 
of fossil fuels is directly responsible 
for this situation, we have dire need 
of a radical change. I believe sincerely, 
profoundly, that Formula E can be one 
of the vectors of this change.”

HSH Prince Albert II of Monaco
during the Monaco E-Prix Gala Dinner

INNOVATION AND LEADERSHIP
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In Season 8, we were proud to be an 
official supporter of the inaugural Air 
Quality & Sport Challenge, organised 
by ThinkSport, the Sustainable Sport 
Lab (powered by SandSI) and the 
Sustainable Mountain Alliance. The 
Challenge’s mission was to generate 
innovative and impactful solutions to 
address air quality in sporting envi-
ronments. More than 20 participants, 
from start-ups to academics, submit-
ted creative solutions to meet one of 
three goals: measure and mitigate the 
effect of poor air quality on athletes, 
clean polluted air and/or reduce air pol-
lution, and rethink mobility. 

We were thrilled to work alongside 
the International Olympic Committee, 
World Athletics, UCI and ENGSO to 
support the Challenge, which not only 
aligns with our mission but also en-
courages cross-sector and cross-bor-
der collaboration. 
Sport and Sustainability Internatio-
nal (SandSI) is a Swiss based not-for-
profit organisation founded in 2017 
by some of the world’s leading sport 
and sustainability experts. SandSI’s 
mission is to leverage the influence of 
sport to protect people and the planet 
with a clear goal of advancing sustai-
nability in and through sports. 

As one of the founding members of 
SandSI, at Formula E we share Sand-
SI’s values and ambition, and we are 
committed to using our leadership 
position in sports sustainability and 
to drive positive change across the 
industry.

INNOVATION AND LEADERSHIP

Sport and Sustainability 
International (SandSI)
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Formula E has consistently pioneered 
environmental sustainability,  
from achieving a Net Zero Carbon 
footprint from inception to setting 
science-based targets (SBTs). As 
part of the UN Climate Neutral Now 
initiative, we follow its framework 
to drive climate action: monitor, 
measure, reduce, offset unavoidable 
emissions and report. In doing so, we 
strive to continue to lead the way 
minimising environmental impacts 
in elite sport.

In the following section, we celebrate 
our progress towards meeting 
our SBTs. As the first sport in the 
world to have set an SBT with the 
highest ambition, following the 1.5°C 
pathway, we are excited to share 
that we are on track to meet our 
near-term targets for Scopes 1 & 2 
and we are continually looking for 
improvement opportunities to meet 
our near term targets.

ENVIRONMENTAL EXCELLENCE



6.2 ENVIRONMENTAL 
EXCELLENCE

Carbon Management: 
Measure
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Overall Season 8 emissions: 33,800t 
CO2eq, a 24% reduction compared 
to the Season 5 baseline. According to 
our commitment to the SBTi, we are aiming 
to reach our objective of 24,500 t CO2eq 
before 2030 and are on track to meet 
that goal.

*Compared to Season 5 baseline: 
45,000 t CO2eq

6
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Since our inaugural season in 2014, 
Formula E has worked with carbon fo-
otprint experts to assess the carbon 
footprint of its Championship. The an-
nual carbon footprint is used to moni-
tor and calculate the Championship’s 
greenhouse gas emissions and under-
stand its main sources of impact on 
the environment. We monitor impacts 
on a race-by-race basis and report at 
the end of each season in order to 
identify opportunities to make further 
improvements in planning and opera-
tions. The carbon footprint is carried 
out according to the internationally 
renowned GHG Protocol Corporate 
Accounting and Reporting standard.

This is the first year we have had a 
true comparison to the Season 5 ba-
seline carbon footprint, as Seasons 6 
and 7 were heavily impacted by CO-
VID-19. The Season 8 calendar of 16 
races saw the Championship travel 
to 10 countries, with 6 cities hosting 
double-header events. Spectator at-
tendance at races is also slowly re-
turning to pre-COVID levels.

Improving efficiency per race:
Formula E would not exist without 
races, so the ability to consistent-
ly reduce the average carbon fo-
otprint per race for a season is 
critically important. The decrease 
from Season 5’s baseline reflects 
the efficiencies the team has wor-
ked hard to create at every race, 
from energy use to food sales and 
in between.

Season 8’s footprint also measures 
progress against the science-based 
targets (SBTs) that we set in 2021. 
Following the pathway outlined by 
the Science Based Targets initiative 
(SBTi), Formula E committed to reduce 
our absolute Scope 1 & 2 GHG emis-

33,800 t 
CO2  -eq

OVERALL 
SEASON 8  
EMISSIONS
24% reduction compared to the Season 5 baseline

SEASON 8SEASON 5

3,433 t CO2 eq/race 2,115 t CO2 eq/race12 cities 13 races 16 races10 cities

ENVIRONMENTAL EXCELLENCE

sions by 60% by 2030 from Season 
5 (2019) baseline and our absolute 
Scope 3 GHG emissions by 27.5% by 
2030 from Season 5 (2019) baseline. 
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73% FREIGHT

Scope 1: 1%   —   Scope 2: 0.2 %   —   Scope 3: 98.8%

BUSINESS 
TRAVEL

OPERATIONS

FOOD AND 
DRINKS

SPECTATOR  
TRAVEL

CAR

13%

7%

4%

2%

1%

The freighting of cars and equipment is the 
most significant source of emissions. De-
spite adding races, Formula E was able to 
reduce freight emissions from 32,300 t

CO2eq in Season 5 to 24,800 t CO2eq 
in Season 8 by carefully curating the ca-
lendar to allow for groupings and logistics 
efficiencies.

Our emissions from staff travel were lower 
than in Season 5 despite the addition of 
races to the calendar, partially due to ensu-
ring only race critical staff attend events.

With more races on the calendar, the ove-
rall footprint of our operations has incre-
ased, but the consumption per race has 
decreased. Season 8 saw much more ef-
ficient races thanks to a concerted effort 

to use grid power where possible, supple-
ment with more renewable fuels like Hy-
drogenated Vegetable Oil (HVO) and make 
like-for-like race consumption reductions.

Spectator travels have decreased since 
Season 5 despite reaching pre-COVID le-
vels again, largely due to double headers 
that allow for less international transport 
per race.

Emissions from food and drinks at race 
events are only marginally higher than 
Seasons 6 or 7, despite there being more 
races and a significant increase in specta-

tors. We have focused on ensuring vege-
tarian or vegan offerings and sourcing 
food locally when possible.

Emissions related to the cars and battery 
have traditionally hovered around 1%, 
though we are still committed to finding 
improvements and hope to see changes 
from the GEN3 car.

Carbon Management:  
Measure
% TONS OF CO2eq
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Our Scope 1 and Scope 2 footprint includes 
energy and electricity consumption 
(respectively) at race sites and HQ. Scope 3 
emissions include all other emissions, such as 
business travel, freight and car production.

ENVIRONMENTAL EXCELLENCE
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Carbon Management: 
Reduce

SCOPES 1 & 2 SCOPES 3 

GOVERNANCEABOUT STATEMENT BY OUR CEO SNAPSHOT KEY ACHIEVEMENTS INNOVATION AND LEADERSHIP ENVIRONMENTAL EXCELLENCE VALUE THROUGH VALUESSOCIAL PROGRESS GRISUSTAINABILITY STRATEGY 

25

6
SUSTAINABILITY 
STRATEGY

In Season 7, Formula E became the 
first sport to join the Science Based 
Targets initiative (SBTi) by setting 
science-based targets (SBTs) consi-
stent with limiting warming to 1.5°C, 
the most ambitious goal of the Paris 
Agreement.
We committed to reducing our absolu-
te Scope 1 & 2 Greenhouse Gas (GHG) 
emissions by 60% by 2030 and Sco-
pe 3 GHG emissions by 27.5% by 
2030, using Season 5 (2019) base-
lines.
Given Season 8 results, we are on 
track to meet our near-term SBTs for 
Scopes 1 & 2 and are trending in the 
right direction to meet our Scope 3 
near-term target.

For Scopes 1 & 2, we have focused on 
increasing the amount of renewable 
fuel used to power the championship 
while also reducing the like-for-like 
race energy consumption.

We are working closely with our Of-
ficial Logistics Partner on a reduction 
roadmap to ensure that the cham-
pionship meets its targets. We are 
considering solutions such as the use 
of biofuels and carbon insetting for 
road and sea freight, better routing 
and calendar management and explo-
ration of new opportunities such as 
Sustainable Aviation Fuel (SAF).
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Carbon Management:  
Footprint (reduce)
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Efforts are made across every area 
of the Championship to minimise en-
vironmental impacts and progress 
towards achieving our science-based 
targets (SBTs):

FREIGHT 
With freight con-

sistently having the 
largest impact on our 
Championship footprint, we work di-
rectly with our Official Logistics Part-
ner to find reductions. The Formula E 
calendar is optimised and regionalised 
as best as possible and our Logistics 
team works closely with teams, staff 
and suppliers to ensure only race-cri-
tical items are freighted in an effort to 
reduce weight, and our Internal Audit 
team carries out seasonal freight in-
ventory audits to confirm reductions.

Where possible, Formula E im-
plements a multi-modal approach 
with rail/road/sea as preferred mo-
des, as they are up to 20 times less 

carbon intensive than air freight, 
whilst also ensuring packaging is as 
efficient as possible so that vehicles 
can be load-efficient and optimise 
routes for minimal carbon impact.

STAFF TRAVEL 
With staff travel 

also a significant share 
of our Championship fo-
otprint, we have introduced measures 
for reduction. This includes ensuring 
only race-critical staff attend the ra-
ces, prioritising travel by train over air 
where applicable, arranging shuttles 
only when the site isn’t within walking 
distance and prioritising electric/hy-
brid vehicles with ground transporta-
tion companies.

FOOD AND DRINK
All catering on-site 

(covering teams/staff/sup-
pliers/spectators/hospi-
tality guests) includes a minimum of 
30% vegetarian or vegan offerings 
and is all locally or seasonally sourced 
where possible.

SPECTATOR 
TRAVEL
We do not offer 

nor advertise parking for 
spectators and encourage the use of 
public/shared transportation throu-
gh pre-event communications and 
with travel measured through on-site 
surveys.

CAR
We work with te-

ams and suppliers to 
ensure the life cycle of 
GEN2 cars and batteries are inclu-
ded in the Championship footprint in 
order to more accurately identify re-
duction opportunities. We promote 
the recycling and reuse of GEN2 par-
ts as much as possible to reduce its 
impact.

OPERATIONS 
Operations covers 

all the impacts related 
to the smooth delivery of 
our events. This includes our energy 
and electricity consumption at race 
sites and HQ, as well as all associated 
overlay and infrastructure impacts. 

6
SUSTAINABILITY 
STRATEGY

S8: 24,800 t CO2-eq 
S5: 32,300 t CO2-eq 
→ 24% reduction

ENVIRONMENTAL EXCELLENCE
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Carbon Management:  
Footprint (reduce)
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When it comes to event and energy 
management, we prioritise use of the 
grid where possible to power events. 
Where this isn’t possible, a renewable 
fuel called Hydrogenated Vegetable 
Oil (HVO) or bio-diesel (B100) is used 
to generate electrical energy local-
ly. When using HVO and bio-diesel 
(B100), we ensure that electrical ge-
neration matches demand (generator 
capacity and load on demand) and 
that energy-efficient technologies 
are used (including energy stores) to 
reduce fuel consumption.
In Season 8, 100% renewable ener-
gy was used in seven of the 10 race 
events, 11 of the total 16 races. 
Unexpected logistical and operational 
obstacles impacted those three even-
ts, meaning that 100% renewable 
energy could not be achieved. In each 
case, we worked hard to establish 
a foundation of new processes and 
practices that will enable renewable 
energy to be more easily implemented 
at future events.

WASTE MANAGEMENT 
AND RECYCLING
We provide and encourage 

recycling at 100% of events and 
ensure events are in line with local 
infrastructure, language, or colour 
conventions. Various initiatives are 
launched on-site to help educate and 
raise awareness of recycling, such as 
Recycling Rangers, designated am-
bassadors who are located around 
areas of high footfall, educating te-
ams, staff and spectators to maximi-
se recycling. 

Formula E’s average recycling 
rate in Season 8 was 54%, recycling 
almost 640 tons, with 92 Recycling 
Rangers supporting across the events.

SUPPLY CHAIN 
MANAGEMENT
Formula E strives to effectively 

engage with our supply chain to en-
sure we are maximising the positive 
impact the championship can have 
through procurement practices. Su-
stainability is embedded throughout 
the entire process from initial invita-
tion to tender, with our Sustainable 
Procurement Policy and Supplier Su-
stainability Questionnaire as accom-
panying documentation.

Upon contracting, sustainability de-
liverables and KPIs are added to con-
tracts where relevant to hold sup-
pliers accountable for sustainability 
scopes of work. Suppliers are subject 
to robust assessments on-site and an 
evaluation of performance post-race 
to ensure suppliers have and maintain 
high environmental and social stan-
dards in line with what Formula E stri-
ves to meet.

WATER AND PLASTICS
We strive to ensure water con-

sumption is optimised on-site where 
possible and we provide free water 
and reusable pouches to spectators 
to reduce single-use plastics on loca-
tion. More than 137,000 litres of wa-
ter has been distributed via Hydration 
Stations in the Allianz E-Village since 
their introduction in Season 5, saving 
the equivalent of more than 420,000 
330ml single-use plastic bottles from 
being transported to events and di-
sposed of after use.

67% renewable fuel use

25% reduction in like-for-
like race fuel consumption

ENVIRONMENTAL EXCELLENCE
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In Season 6, Formula E became the 
first sport to be certified Net Zero 
Carbon from inception, having offset 
unavoidable emissions from past se-
asons through investments in Gold 
Standard, Verified Carbon Standard 
and Clean Development Mechani-
sm projects. All projects focus on re-
newable energy production and their 
impact reaches beyond the environ-
ment by contributing social benefits 
for local communities in developing 
countries and by advancing our effor-
ts to leave a Net Zero Carbon legacy 
in Formula E race cities. They also help 
to drive economic benefits through 
the advancement of renewable ener-
gy production and adoption of electric 
vehicles. 
For all countries in Europe, we have 
invested in ‘Guarantee of Origin’ certi-
ficates to offset what is used by For-
mula E on the grid (Scope 2 emissions). 
This is the best method for making a 
positive impact locally and increasing 
the market momentum for renewable 
energy. We are committed to maintai-
ning net-zero carbon status and there-
fore we prioritise investing in additio-
nal projects and Guarantee of Origin 
certificates after each season.

ENVIRONMENTAL EXCELLENCE

USA
landfill gas energy 
generation

MOROCCO
landfill gas energy 
generation

MALAYSIA
landfill gas energy 
generation

EUROPE
renewable energy 
certificates in 
UK, GER, FRA, IT, 
SWI, RUS

MEXICO
landfill gas energy 
generation & agriculture 
GHG reduction & wind 
power energy generation

CHILE
landfill gas energy 
generation

ARGENTINA
wind power energy 

generation

URUGUAY
wind power energy 

generation

CHINA
biomas energy 

generation

From Seasons 1 to 8, we have offset 
209,400 t CO2eq with a combined 
reduction in GHG emissions of  

4.34 million t CO2eq during their crediting 
periods. This is equal to our entire 
unavoidable emissions since inception.
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For Season 8, we invested in the en-
largement of the Piedra Larga Wind 
Farm ll in Mexico, which is verified 
by the UNFCCC Clean Development 
Mechanism. The project, called Piedra 
Larga Phase II, aims to reduce gre-
enhouse gas emissions compared to a 
business-as-usual scenario by displa-
cing electricity based on fossil fuels. In 
addition, the project seeks to reduce 
other pollutants (CO, NOx, SO2) from 
industry.
The wind farm, located in the munici-
pality of Unión Hidalgo, Oaxaca State, 
in Mexico, has a renewable energy ca-
pacity of 137.5 MW and will house 69 
wind turbines. Its expected operational 
lifetime is 20 years and has an estima-
ted output of 554,675 MWh/year.  

Wind energy has several advantages 
and value-adds for the community in-
volved in the project: 

	▶ It can allow for a free, abundant 
and inexhaustible resource 

	▶ Technological implementation and 
maintenance have few CO2 emis-
sions associated in the operation 
phase

	▶ It can provide a barrier against 
price volatility, promoting stability 
and security of supply while avoi-
ding dependence on fossil fuels. 
It also can contribute to market 
development by providing the bu-
siness insights to drive long-term 
purchases 

	▶ The Piedra Larga Wind Farm II cre-
ates jobs during the construction 
and operation period, which requi-
res the training and education of 
workers

The different activities that make up 
the Piedra Larga project are planned 
to have a great impact on the region 
by promoting the growth of the Mexi-
can grid’s capacity and diversifying 
the mix of energy generation.

ENVIRONMENTAL EXCELLENCE

This project contributes to UN Sustainable Development Goals:

The Piedra Larga Wind Farm II project 
in Oaxaca, Mexico, aims to bring cle-
an energy and economic develop-
ment to the communities it serves. 
The municipality Unión Hidalgo has 
13,547 inhabitants, as of 2010, and 
the project aims to involve many lo-
cal residents to support the planning, 
implementation, and maintenance of 
the project. Through the project, wor-
kers have been trained and educated 
on the construction, technological 
implementation and operation of re-
newable energy sources, while brin-
ging security and stability to the local 
energy supply.
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United Nations 
Environment Programme (UNEP)
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We have partnered with UNEP since 
Season 4 specifically on its #BeatAir-
Pollution campaign to continue to rai-
se awareness around the detrimental 
impact of air pollution and empower 
individuals, governments and private 
companies to take part in the fight to 
#BeatAirPollution. 
Pollution is a pervasive issue affecting 
public health, food production, water 
availability and the air people breathe 
around the world. We support campai-
gns like #BeatAirPollution to tackle an 
environmental crisis and one of the 
priority UN Sustainable Development 
Goals.  

Through the Championship, we raise 
awareness on urban air pollution and 
the benefits of electric mobility as we 
race in the heart of some of the wor-
ld’s most iconic cities across five con-
tinents. 
In Season 4, Brazilian Formula E dri-
ver Lucas di Grassi, was named the 
UN Environment Programme Clean Air 
Advocate, to help raise awareness of 
air pollution. 
On 14th July and in advance of the 
2022 New York City E-Prix, Lucas di 
Grassi and Formula E were welcomed 
by Maher Nasser (Director, Outrea-
ch Division, UN Department of Global 
Communications) and Satwant Kaur 
(Communications Officer, UN Envi-
ronment New York) for a guided tour 
around the United Nations Headquar-
ters and a discussion regarding what 
is being done to combat air pollution in 
the city.

“For me,  
it’s a lifetime 
achievement to 
be a part of the 
UN Environment 
Programme.”

Lucas di Grassi, 
UNEP Clean Air Ambassador



6.2 ENVIRONMENTAL 
EXCELLENCE

Case Study: CSM Live
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6
SUSTAINABILITY 
STRATEGY

In Season 8, we partnered with CSM 
Live, a live event management agency, 
to develop new sustainable branding 
materials and experiment with more 
sustainable alternatives at scale. 
As part of this work, CSM Live and For-
mula E have experimented with multi-
ple sustainability-focused innovations 
that have helped lead to the following 
changes:

	▶ Used Akyprint (a recyclable 
alternative often made from 
recycled materials) instead of 
Foamex (a non-recyclable pla-
stic-based board) at Formula E 
events where possible.

	▶ Switched to PVC-free 
self-adhesive vinyl for trackside 
branding for U.K. container pro-
duction where possible. 

	▶ Introduced and scaled up 
the use of PVC-free banners 
when costs and availability of 
product allow.

	▶ Pioneered the re-design of 
fabric banners to remove eyelets 
and ensure a purer monofilament 
material that is easier to recycle 
into other polyester and reduces 
waste from eyelets and cut-offs. 

	▶ Applied re-usable bungee 
cords for installation where pos-
sible to reduce the number of 
cable ties where possible.

	▶ Started conversations with 
local suppliers in every market to 
educate them on best practices 
regarding reducing their environ-
mental impact.

Through our collaboration, this also 
stimulated CSM Live to hire a sustai-
nability lead to contribute to further 
driving systemic change within their 
company as well as work more clo-
sely with the Formula E Sustainability 
team on what can be achieved to dri-
ve further impact.

ENVIRONMENTAL EXCELLENCE
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SOCIAL PROGRESS

Through community outreach 
projects and engagement 
activities, we look to build more 
inclusive, resilient, and diverse 
communities within our host 
cities. Our partnerships, projects 
and commitments are chosen for 
their ability to nurture a culture of 
inclusivity, champion diversity, create 
opportunities for underrepresented 
groups in our sport, and align with 
our ambition to contribute to a 
healthier environment for people 
around the world.

In Season 8, we doubled down on 
our mission to tackle air pollution and 
its harmful impact to public health. 
Our existing UNICEF partnership 
expanded to deliver a powerful 
campaign around the devastating 
impact pollution has on children’s 
health. We also continued to use 
each race as an opportunity to 
engage and inspire members of 

the host city – from school children, 
young women, through to local 
residents. Formula E is energised 
by the opportunity to provide more 
communities with touchpoints to  
the sport and sustainability.

6.3 SOCIAL PROGRESS6
SUSTAINABILITY 
STRATEGY



UNICEF
Through our partnership with UNICEF, 
Formula E is committed to creating a 
safe, clean, healthy and sustainable 
environment for children, contribu-
ting to a better world for future ge-
nerations and providing children with 
the tools to reach their full potential. 
In April 2021, we launched a part-
nership to support 3 million children 
over 3 years, and over the course of 
2021 we helped UNICEF engage over 
696,000 adolescents in 75 coun-
tries.

Through the Safe and Healthy Envi-
ronment Fund, UNICEF and Formula 
E are using solar energy to provide 
schools and surrounding communities 
with clean water, encouraging local 
and national governments to initia-
te extensive policy change and edu-
cating and empowering children and 
young people around the world. 
In 2021, the Safe and Healthy Envi-
ronment Fund accomplished several 
milestone results.

8.9 million 
people

have gained access to climate-resilient 
water and sanitation services through 

direct UNICEF support in 2021 

1,500 solar-powered 
water systems

constructed in 2021 to boost the resilience 
of drought-prone regions and support 

low-carbon development

By end of 2021, 
83 countries

with child-sensitive national climate and 
environmental plans that were developed 

with support from UNICEF

CLIMATE RESILIENCE
Through the fund, UNICEF is 

implementing child-inclusive pro-
grammes that develop climate resi-
lience, low carbon development and 
clean energy use in 81 countries.

ADVOCACY
Worked with governments and 

encouraged them to create national 
climate resilience strategies that pri-
oritise children and their rights. 

EMPOWERING CHILDREN
 In 2021, UNICEF worked with 

local school networks across 75 coun-
tries to provide children with educa-
tion and training on the role they can 
play in tackling the climate crisis.
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UNICEF
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SOCIAL PROGRESS

Mexico experiences intense droughts, 
rain and tropical cyclones linked to 
climate change, a problem which pre-
sents itself in schools. Only 62% of 
schools have water every day of the 
week, 19% lack sufficient toilets and 
58% do not offer drinking water. 
We partnered with UNICEF Mexico 
on the “Casita del Agua y la Energía” 
programme to bring resilient Water, 
Sanitation and Hygiene (WASH) in-
frastructure to schools and promote 
education on environmental issues 
and climate change with a special 
focus on energy and water consump-
tion. The “Casita del Agua y la Ener-
gía” structure is a rainwater harve-
sting system developed by UNICEF 
and partners and can provide access 
to drinking water whilst acting as an 
educational tool to show students 
how solar, mechanical, and kinetic 
energies work. Through the water 
purification system and the solar pa-
nel, teachers can educate children 
and adolescents about topics like re-
sponsible water use, renewable and 
clean energy, and the protection of 
the environment. 

As of January 2023, 10,382 young 
people have been positively affected 
and twelve “Casitas” have been in-
stalled in twelve schools, while 33 
teachers, two directors, four admini-
strative staff and two maintenance 
officers have been trained directly 
on its use and maintenance, and 94 
students have participated in activi-
ties with the “Casita.” The objective 
is to implement the programme in 30 
schools from the State of Guerrero,  
as well as in Mexico State and Mexico 
City. 

Case Study: Casita de Agua y Energía Programme 

6.3 SOCIAL PROGRESS6
SUSTAINABILITY 
STRATEGY

We've delivered the rainwater 
harvesting system in 12 out of our 

targeted 30 schools by the  
end of 2022



UNICEF
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SOCIAL PROGRESS

As part of our ongoing partnership 
with UNICEF, Season 8 saw the laun-
ch of the film “Take a Breath” to shine 
a spotlight on air pollution as a pres-
sing and growing issue that affects 
the lives of millions of children in every 
region in the world. 
The campaign manifested as a spoken 
word poem, captured in a single-shot 
video with actor and UNICEF Ambas-
sador Tom Hiddleston. The video ta-
kes the audience through a powerful 
visual journey and takes place within 
an immersive gallery space in London. 
Supporting content featured Formula 
E drivers taking a breath in solidari-
ty with the message delivered in this 
powerful film. 
The campaign was featured in an 
experiential gallery at the London 
E-Prix using repurposed material from 
the original film set. The film was also 
featured on screens throughout the 
E-Village. The campaign has reached 
more than 67 million people worldwi-
de as of the time of publishing. 
Through the partnership, we are pro-
viding funding to UNICEF who are 
leading on urgent response and sup-
porting teams around the world, in 
Mexico, and beyond, as they make a 
life-saving difference for children.

Take A Breath Campaign

6.3 SOCIAL PROGRESS6
SUSTAINABILITY 
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Watch the VIDEO

https://www.youtube.com/watch?v=1JHBpUYXWNY


Community Engagement 
and Legacy Programme
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We view our time in host cities as inva-
luable moments to connect with local 
communities, raise awareness about 
environmental topics and create more 
touchpoints for people and the sport. 
The Championship may have a start 
time and a finish line, but our commit-
ment to the host communities has no 
timeframe, and we aim to build upon 
these impacts during Season 9.

> € 500,000
donated to 

philanthropic causes

11,720  
Children

positively impacted

77 Universities,  
schools, charities,  

community groups

collaborated with

> 696,000
children impacted globally  

from our donation to safe & 
healthy environment fund

> € 110,000
spent on community 

engagement initiatives  
in host cities

SOCIAL PROGRESS
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Race highlights
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DIRIYAH
	▶ Community Tour held for Chari-

table Society for Autism Fami-
lies (35 pax), including Behind 
the Scenes Pit Lane Walk, Por-
sche garage tour and driver 
meet and greet, as well as a de-
dicated session on simulators 
and 150 goody bags delivered 
in collaboration with DHL.

	▶ CBX  –  exclusive promoter in 
the Middle East –  and Formu-
la E together raised more than 
$478,000 USD for Charitable 
Society for Autism Families at 
the Diriyah E-Prix Gala Dinner.

MEXICO CITY
	▶ Creation of a 350 square-me-

tre mural made from photoca-
talytic paint, a mineral paint 
that uses light energy to neu-
tralise pollution, in Alvaro Obre-
gon (Colonia Roma). 

	▶ Through FIA Girls on Track, ap-
proximately 150 girls were ho-
sted onsite.

	▶ Track time hosted for children 
using electric go-karts, organi-
sed by OMDAI, the Mexican Or-
ganisation of Automobiles.

ROME
	▶ Inauguration of Season 7’s le-

gacy playground, located near 
the track and constructed using 
recycled materials.

	▶ Addition of six solar powered 
pedestrian crossings in three 
districts of Rome, five defibril-
lators donated to EUR (Esposi-
zione Universale Roma) District. 

	▶ UNICEF interview with Formula 
E CEO Jamie Reigle streamed 
live on CBS, Star and Channel 
4 (as well as the international 
feed for all non-English spea-
king territories).

	▶ 341 local residents hosted via 
Locals On Track, a dedicated 
time for locals to traverse the 
same 14 turns as the Cham-
pionship drivers and participate 
in a guided pit walk to see the 
race teams in action.

	▶ 15,000 letters given out to re-
sidents with information on 
how to redeem a ticket and par-
ticipate in Locals On Track.

MONACO
	▶ EVER Monaco: Formula E 

GEN3 show car exhibited over 
three days with a round-table 
on “Formula E: Accelerating 
sustainable human progress 
through the power of electric 
racing”. 

	▶ Community engagement with 
40 “Lycées techniques” stu-
dents who attended the GEN3 
car unveil, including a meet and 
greet with engineers. 

	▶ Partnership with Prince Albert II 
of Monaco Foundation: Presen-
ce in BEC and Gala Dinner to 
showcase joint mission to ac-
celerate electrification of Mo-
naco’s streets. 

	▶ Two masterclasses given to 
AMOS Nice students by a For-
mula E representative on For-
mula E and Monaco E-Prix case 
studies. 

BERLIN
	▶ 5,000€ donated to “Spenden-

bruecke,” a non-profit organi-
sation that supports people 
affected by the Ukrainian war 
and coordinates voluntary com-
mitment, donations and in-kind 

support. 
	▶ Sustainability-themed roundtable 

hosted by Formula E during race 
week on the topic of GEN3.

	▶ 89 girls hosted via FIA Girls On 
Track.

	▶ Hosted 8 children and 4 sup-
porting adults from the Hoff-
man Foundation for a pit walk 
and meet and greet with Maxi-
milian Günther, driver for Mase-
rati MSG Racing. 

JAKARTA 
	▶ 33,000 m2 of permanent track 

was asphalted and grand-
stands with capacity of 10,000 
made available for use by the 
Theme Park and JakPro. This 
will provide an additional reve-
nue stream to the local commu-
nities in Jakarta and may con-
tribute to economic recovery 
post-pandemic.

	▶ 100 girls hosted via FIA Girls On 
Track.

	▶ Net Zero Carbon challenge at 
school – A week-long challen-
ge for the local school to record 
and capture steps taken to re-
duce their carbon footprint. 

SOCIAL PROGRESS
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	▶ Waste4Change – 100 SME’s 
and 21 local senior high school 
students received training on 
waste management.

	▶ 160 grandstand tickets made 
available to those participating 
in the Community Tour, three 
tickets made available to the 
three winners of Jakarta E-Prix 
Goes to School activities at 
SMAN 80 Jakarta.

	▶ Sustainability talk series held 
in May included three webinars 
featuring experts from diver-
se backgrounds with various 
expertise on a holistic approa-
ch to environmental protection, 
social inclusivity and economic 
prosperity.

MARRAKESH
	▶ Interview with the President of 

AMEE, the sustainability agen-
cy of Morocco.

	▶ 30 grandstand tickets donated 
to local charities – Education 
For All, IRESEN, Centre Natio-

nal Mohamed VI pour les Han-
dicapés.

	▶ 150 goody bags delivered to 
Education for All Morocco in 
collaboration with DHL, a local 
charity supporting young girls 
with education, living accom-
modation and food to enhance 
life opportunities.

NEW YORK 
	▶ Brooklyn Greenway Initiative 

– Local clean-up alongside a 
donation of $3,000 (USD) to 
improve the areas around the 
event in Red Hook.

	▶ DHL Tree Planting – Working 
alongside the New York City 
Parks Department, DHL and 
Formula E, planted 50 trees 
across Red Hook with Formula 
E drivers Oliver Turvey (NIO 333 
Racing) and Alexander Sims 
(Mahindra Racing) supporting.

	▶ Conference with ABB and the 
Port Authority on electric mobility.

	▶ Grandstand tickets for five 
EV100 members on Sunday.

	▶ UN Clean Air Advocate, Lucas 
di Grassi visited UNEP’s New 

York City Headquarters to di-
scuss the future of motorsport.

	▶ UNICEF Track Paint activation 
- UNICEF and Red Hook Com-
munity young people designed 
track paint at Turn 10 to highli-
ght our global partnership on 
the Safe and Healthy Environ-
ment Fund.

LONDON
	▶ Change.Accelerated.Live Sum-

mit brought together experts 
from motorsport, sustainability, 
politics and education. Featu-
red speakers came from Bloom-
berg NEF (New Energy Finan-
ce), Massachusetts Institute of 
Technology (MIT), ExCeL Lon-
don and the FIA. 

	▶ 120 girls hosted via FIA Girls on 
Track. 

	▶ Community Tour – 65 local re-
sidents, schoolchildren from the 
area, and key outreach poin-
ts were invited to the track to 
experience the venue.

	▶ Richard House Hospice Visit – 
Children got to interact with 
the GEN2 Formula E racing car. 
Formula E staff, Newham Bo-
rough councillors and manage-
ment from the ExCeL were gi-
ven a tour of the hospice.

Race highlights
	▶ £2,000 (GBP) donated to Ri-

chard House to support key 
services offered by the hospice 
such as its Body and Soul Edu-
cation programmes.

SEOUL
	▶ Over 2000 tickets donated to 

local residents along with 1000 
tickets to the local fire and police 
departments over the weekend 
to increase awareness and edu-
cation of the Championship.

	▶ DHL x FE Together Green awar-
ded the Local Hero to Mo-A 
Son, helping underprivileged 
children residing in underdeve-
loped countries.

	▶ Monica De Russis was crowned 
the Together Green Global Hero 
for her commitment to helping 
people on the streets of Buenos 
Aires through her foundation 
“Amigos en el camino” (friends 
on the road).

	▶ Envision Racing was awarded 
the Climate Champion Award for 
the best Season 8 Sustainability 
actions at the end of season gala.

	▶ 150 goody bags were given to 
Anna’s House a welfare organisa-
tion that has been providing shel-
ter for homeless and runaway te-
enagers in Seongnam city.

SOCIAL PROGRESS
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Key projects
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FIA Girls on Track is a grassroots 
project to empower young girls and 
promote gender equality in an inno-
vative, engaging and positive man-
ner. As motorsport is strongly linked 
to major industries, FIA Girls On Track 
gives girls from around the world the 
chance to engage in career opportuni-
ties through on-site educational wor-
kshops, exclusive behind the scenes 
access and introductions to women 
in the industry. 
Through four physical events held 
in Season 8, FIA and Formula E saw 
over 1,300 sign ups across the sea-
son and ultimately hosted 450 girls 
from around the world. As Formula E 
continues to highlight motorsport ca-
reer opportunities to young women in 
Season 9, it looks forward to several 
more in-person events, from Mexico 
City to Jakarta and more. Following 
the success of hitting record partici-
pant numbers in Season 8, Formula 
E and FIA are focused on expanding 
opportunities for greater participation 
in the programme.

FIA GIRLS ON TRACK 

SOCIAL PROGRESS
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VALUE THROUGH VALUES

To support our sustainability goals 
and ambitions, we work together 
with our ecosystem of Teams and 
Partners to use our platform to test 
and showcase innovative solutions 
via actions at our events that can 
contribute to a more sustainable 
lifestyle.

In Season 8, our values manifested 
in a continued partnership with 
several of the world’s leading auto 
manufacturers to drive the future 
of the electric car market, through 
team-led initiatives, like beach 
clean ups and Pride activations, and 
through exciting new projects with 
longstanding partners, like our DHL x 
Formula E Together Green mural. We 
are proud to have a long list of teams 
and partners willing to enhance 
our contributions to the sport, 
communities and cities that make 
Formula E what it is.



Race to Road Transfer
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Our sport was conceived to promote 
a better future for all. On the road, the 
number of electric car models has in-
creased six-fold since Formula E's first 
season, with more than 175 different 
versions now available in Europe. Our 
partners across Europe, such as Por-
sche, Jaguar and Mercedes, have 
looked to Formula E as a testbed to 
help develop cutting edge technology 
that can be fed back into the product 
development and maintenance pro-
cesses. The partnership has proved 
influential to the development of the 
electric car market.

JAGUAR 
Jaguar was able to develop a 

range-boosting software upgrade for 
the all-electric Jaguar I-PACE SUV as 
a result of technical knowledge gai-
ned from Formula E.
Changes to the Jaguar I-PACE SUV 
improved battery performance and 
delivered up to 20km of additional 
range on a full charge.
These race-derived enhancements 
are delivered through optimisation 
of battery management, thermal sy-
stems and all-wheel drive torque im-
provements.

“What Formula E does very 
well is [being] a complete 
and utter technical 
demonstrator of what the 
future of mobility looks like.”

Jack Lambert, 
Race Engineer, Jaguar TCS Racing 
Formula E Team

6.4

MERCEDES

The Formula E team that deve-
loped the power unit for the racetrack 
also helped develop the Mercedes VI-
SION EQXX, a sedan that drove over 
1,200 km on one charge in real-wor-
ld driving conditions – from Germany 
Stuttgart (Germany) to Silverstone 
(UK) – and is the most efficient Mer-
cedes-Benz ever built.

NISSAN
Since 2015, the 2020 Nissan 

Leaf – among the bestselling electric 
vehicles of all time – has seen its bat-
tery capacity and range triple com-
pared with the original model, an 
achievement largely driven through 
on-track analysis.

"Motorsport has always 
been at the forefront of 
technology and at Jaguar, 
we use Formula E as a real-
world test bed. Together the 
team test, develop, learn and 
collaborate, sharing insights 
across Jaguar Land Rover 
which will benefit future 
road car development. These 
learnings are key as Jaguar 
is reimagined as a pure 
electric luxury brand from 
2025."

James Barclay,  
Managing Director, Jaguar Land 
Rover Motorsport, and Team Principal, 
Jaguar TCS Racing Formula E Team



Climate Champion Award 
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Our sport was conceived to promote a 
better future for all. 
Recognising the work all areas of the 
Formula E ecosystem contribute to 
help advance this, the Climate Cham-
pion Award recognises the extra spe-
cial contribution of a particular entity 
in accelerating the awareness, upta-
ke and development of sustainable 
mobility. The award is supported by 
our Charity Partner, Climate Group – 
the international non-profit with a 
mission to drive climate action, fast. 
The winner for Season 8, for the se-
cond time in three seasons, is Envi-
sion Racing.

“At Envision Racing, we believe that 
sport has the power to influence and 
inspire behaviour change, uniting fans 
and the wider public around social and 
environmental issues. By raising the profile 
of Formula E racing and showcasing the 
true potential of the very best electric 
vehicle technology to a global audience, 
we hope to accelerate the adoption of 
zero emission vehicles - something that 
will play a vital role in the fight against 
climate change.”

VALUE THROUGH VALUES
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ABB Drivers of Progress
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ABB’s video series about its title par-
tnership with the ABB FIA Formula E 
World Championship showcases the 
closely linked and exciting worlds of 
a global technology leader and the 
pioneering global all-electric motor 
racing series. Together, these two hi-
gh-performance partners are driving 
progress in technology that will help 
ensure a cleaner, more sustainable fu-
ture for coming generations.
The series explores common tou-
chpoints between ABB and ABB FIA 
Formula E World Championship, hi-
ghlighting parallels both in technology 
and philosophy.
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Mahindra Racing beach clean up 
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Mahindra Racing reiterated their in-
tention to be the most responsible 
team on the grid through a new su-
stainability campaign in Season 8. 
The campaign pledged that along-
side Tide Ocean Material the team 
would remove 1 million plastic bott-
les from the ocean, and encouraged 
fans across the world to vote for the 
Mahindra Racing drivers on Fanboost 
by committing to removing an addi-
tional 10 bottles for every vote. By 
the end of New York, fans had remo-
ved an extra 100,000 plastic bottles 
from the ocean.
The campaign featured Alexander 
Sims, Mahindra Driver and sustaina-
bility advocate, picking up rubbish at 
a local and heavily littered beach in 
Jakarta - discussing the worldwide si-
tuation, thanking fans for their efforts 
and encouraging people to take part 
further.

VALUE THROUGH VALUES
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Read more HERE

https://www.tide.earth/en/news/the-greenest-team-in-motorsport-joins-road-to-1-billion-bottles/


DHL partnership
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TOGETHER GREEN 
WITH NYC PARKS
As part of the cooperation of DHL with 
the Formula E legacy programme, the 
DHL and Formula E teams partnered 
to plant 50 trees in Red Hook, Bro-
oklyn. The day was dedicated to team 
building and raising awareness about 
air pollution and flood mitigation.
Formula E drivers, team representa-
tives and Formula E employees dug 
in alongside local community mem-
bers, NYC Parks Tree Time programme 
members and volunteers from DHL. 
The teams worked together to identi-
fy areas in Red Hook that would most 
benefit from trees based on criteria 
such as flooding potential. Community 
trees have the potential to intercept 
and absorb stormwater and remove 
pollutants as well as carbon dioxide.

GLOBAL HEROES AWARD
For DHL and Formula E, actions off 
the track are as important as those on 
it. The Together Green Award sets to 
recognise sustainability heroes who 
are doing their part to make the world 
a better place.
At the Season 8 finale in Seoul, Ko-
rea, our Together Green Global Hero 
award winner, Monica De Russis, 
was crowned in line with Formula E’s 
100th race delivered by DHL. Win-
ners of the Global Hero award receive 
a €10,000 grant to go towards their 
inspiring initiative. Monica is commit-
ted to helping people on the streets 
of Buenos Aires through her founda-
tion “Amigos en el camino” (friends on  
the road).

MEXICO CITY 
CARBON-ABSORBING MURAL
In an effort to leave a lasting legacy in 
the communities in which races take 
place, DHL and Formula E teamed up 
to create the DHL x FE Together Gre-
en mural in Mexico City during Season 
8. Formula E and DHL worked with 
the local artist Reezruiz to produce a 
stunning 352 m2 mural that took se-
ven days to complete.
The mural uses photocatalytic paint, 
a mineral paint that uses light ener-
gy to neutralise air pollution. Titanium 
dioxide, a key mineral in the paint, 
acts as a catalyst to purify the air 
when exposed to UV light, removing 
many toxic or harmful substances and 
absorbing carbon dioxide.

VALUE THROUGH VALUES

CREATING VALUE  
THROUGH VALUES6

SUSTAINABILITY 
STRATEGY

6.4



ROKiT Venturi Racing – 
Diversity, Equity and Inclusion

GOVERNANCEABOUT STATEMENT BY OUR CEO SNAPSHOT KEY ACHIEVEMENTS INNOVATION AND LEADERSHIP ENVIRONMENTAL EXCELLENCE VALUE THROUGH VALUESSOCIAL PROGRESS GRISUSTAINABILITY STRATEGY 

46

Building upon the team’s Pride activa-
tion in 2021 which showcased their 
Head of Partnership and Activations’ 
story on being a gay woman in motor-
sport, ROKiT Venturi Racing continued 
to advocate for awareness in motor-
sport to drive change and inclusion 
during Pride Month 2022. The team 
proudly partnered with Racing Pride 
for an ongoing collaboration starting 
with Pride Month 2022, creating a 
series of educational articles and re-
sources on topics anywhere from how 
to be a better ally, to promoting di-
versity in the workforce from the top 
down.
Working in collaboration with LGBTQ+ 
organisation Racing Pride, the team 
generated discussions and aware-
ness with the aim of inspiring change 
through education and direct action 
and sported a revolutionary new li-
very with the Progress Pride flags 
proudly displayed on the diffuser and 
headrests. For the remainder of Sea-
son 8 they moved the Progress Pride 
flags to key locations of the inside of 
the halo and either side of the nose of 
their cars as a reminder of their sup-
port for greater equality in motorsport.

VALUE THROUGH VALUES

CREATING VALUE  
THROUGH VALUES6

SUSTAINABILITY 
STRATEGY

6.4



Awards and recognition
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GRI

ISO 20121 
First and only motorsport series to 
hold ISO 20121 certification, succes-
sfully implemented for the Champion-
ship in 2018 and successfully re-cer-
tified in 2021

VALUE THROUGH VALUES

CREATING VALUE  
THROUGH VALUES6

SUSTAINABILITY 
STRATEGY

6.4

FIA ENVIRONMENTAL 
ACCREDITATION PROGRAMME - 
THREE-STAR 
First Championship to be awarded 
this at Three-Star level  in 2015 with 
successful renewals in 2018 and 
2021 and to be carried out also in De-
cember 2022

GLOBAL SUSTAINABILITY 
BENCHMARK IN SPORTS 
Recognised via data analysis as:

	▶ Winner Best Total  
Performance 2022 

	▶ Winner Best Corporate  
Performance 2022

	▶ Winner Best Environmental 
Performance 2022 

	▶ Winner Best Governance  
Performance 2022

SPORTS BUSINESS 
AWARDS 
Sustainability In Sport Award:  
Winner

THE DRUM AWARDS, 
SOCIAL PURPOSE
Best Celebrity/Influencer 
Brand for Good Partnership:  
Nominated

THE RACE MEDIA 
AWARDS - MOST INSPIRING 
CAMPAIGN AWARDS
UNICEF Take A Breath  
campaign: Nominated  
(Winner still to be announced)



GRI INDEX7
2-1 Organizational details

2-1-a Organization legal name Formula E Operations Limited

2-1-b Ownership and  
legal form

On 20th February 2013, Formula E Operations Limited was incorporated under the Companies Act 2006 as a pri-
vate limited company with its registered office in England/Wales. 100% of Formula E Operations Limited shares are 
owned by Formula E Holdings Limited (Hong Kong).

2-1-c Location of headquarters Formula E Operations Limited, 3 Shortlands, 9th Floor, London, United Kingdom, W6 8DA.

2-1-d Countries of operations London Headquarters: Formula E Operations Limited and Formula E Race Operations, 3 Shortlands, 9th Floor,  
London, W6 8DA, United Kingdom.
Hong Kong Office: Formula E Holdings Limited, Level 54, Hopewell Centre, 183 Queen’s Road East, Hong Kong.
Mexico City Office:  Formula E Mexico Race Operations S De RL DE CV, Avenida Ejercito Nacional, No. 418-307,  
Polanco V Sección, Miguel Hidalgo, C.P. 11560 Ciudad de México, Mexico.
Santiago Office: Formula E Operations Chile SPA, 222 Miraflores, 28th floor, Santiago, 8320198, Chile.
US Office: Formula E Enterprise Limited, 3 Shortlands, 9th Floor, London, W6 8DA, United Kingdom.

2-2 Entities included in the organization’s sustainability reporting 

2-2 Entities included in the 
organization’s sustainability 
reporting

Formula E Race Operations Limited (FERO) is a subsidiary of Formula E Operations Limited (FEO) and its principal 
activity is to support the operational management of racing events of the Formula E World Championship for all races 
staged outside countries where the company has existing entities. For S8, global transactions relevant to all races 
were processed via the FERO entity, as well as any local transactions for goods/ services relevant to the following 
races: Diriyah, Rome, Monaco, Berlin, Jakarta, Marrakesh, London, Seoul. 
Local transactions relevant to Mexico City and New York were processed through their relevant local entities.
The financial reporting for each of these entities is recorded in accordance with the above delegation. 
As Formula E only has full direct control over global supplier service delivery, the Sustainability Team is principally 
concerned with FERO and FEO transactions.
Consolidated accounts, combining transactions for all FE entities are prepared at the end of the financial year for the 
Formula E Holdings Annual Accounts.

FE Operations, UK FE Race  Operations, UK

FE Race Operations, 
Mexico

FE Enterprise, Inc. USA
FE Holdings, Hong KongFE Operations Chile, 

Chile
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Formula E has reported the information cited in this GRI content index  
for the period 28th January 2022 - 14th August 2022 with reference  
to the GRI Standards.

https://www.fiaformulae.com/en/contacts
https://www.fiaformulae.com/en/contacts


GRI INDEX7
2-3 Reporting period, frequency and contact point 

2-3-a Reporting period 28th January 2022 - 14th August 2022

2-3-b Reporting cycle Annual

2-3-c Publish date March 2023

2-3-d Contact point for questions 
regarding the report

Sustainability@fiaformulae.com

2-6 Activities, value chain and other business relationships 

2-6-b Value chain; activities, 
products, services and 
markets served

Formula E the only all electric world championships created to accelerate sustainable human progress by racing 
electric vehicles.
Formula E: A history.
Formula E: Our racing.
Formula E: Our reason.
Season 8 was Formula E’s first post-pandemic complete calendar with full spectator capacity at events. There were 
16 races in 10 cities worldwide.
The Formula E supply chain reflects the logistically complex nature of global sport and can be split into global and 
local suppliers accordingly. The global suppliers list includes, but is not limited to, broadcast, logistics, branding, event 
management, medical, ticketing and information technology. Local suppliers are typically involved with onsite event 
delivery and infrastructure including cleaning, support staff, fencing, temporary construction, power, security, cater-
ing and civil works.
It is important that Formula E is aware of its downstream activities and demands transparency and equal standards 
from all of its sub-contractors. This is borne out in the company’s annual Anti-Slavery & Human Trafficking Policy 
Statement which sets out the controls in place to ensure that FE understands its supply chain and those who work 
in it. Furthermore, FE ensures that the integrity of the upward value chain by undertaking PQQs on key suppliers/ 
customers and enhanced due diligence exercises of the beneficiary owners of these suppliers/ customers, as well as 
FE’s investors. 
The nature of business relationships with operational suppliers means that most are only contracted on a sea-
son-by-season basis. But strategic and partners with a more significant stake in Formula E are contracted for a mini-
mum of 3 years. This includes sponsors and media rights broadcasters. These key stakeholders are international, with 
contracted broadcasters in particular, based in Europe, North America, South America, Africa, Australasia and Asia. 
Preliminary revenue of €209.7m is declared for the financial year 1st October 2021 – 30th September 2022

2-6-d Significant changes During the reporting period there have been no significant changes to the organisation or its supply chain.
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GRI INDEX7
2-7 Employees

2-7-a Activities and workers As of 1st October 2022, the company has 194 employees.
Total number of employees in the company are as follows:

	▶ Total number of employees by gender: 84 females, 110 males.
	▶ Total number of employees by region: 193 in the UK, 1 in Mexico.

2-7-b Type of employees by region Breakdown of types of employees: 
	▶ Total number of employees by employment type and gender: 

	▶ Contract – full time/part time
	▶ 83 full-time females, 108 full-time males – total 191
	▶ 1 part-time females, 2 part-time males – total 3
	▶ Of this 1 male full time permanent is Mexico

	▶ Total number of non-guaranteed hours employees – 0
	▶ Employment Type – Permanent/Fixed term contract (FTC)
	▶ 83 permanent employees’ females, 108 permanent employees’ males = total 191
	▶ 3 FTC females, 2 FTC males = total 5

2-7-c Methodologies and 
assumptions

NB. Data has been complied using hibob.com global HR system and records retained from legal contractor agree-
ments as headcounts.

2-8 Workers who are not employees

2-8-a Number of workers who are 
not employees and whose 
work is controlled by the 
organization

Workers who are not employee: 27 contractors working across Technology, Sustainability, Security and Health and 
Safety functions.

Accredited Staff
	▶ Diriyah	 5345
	▶ Mexico City	 6086
	▶ Rome	 6047
	▶ Monaco	 2082
	▶ Berlin	 3441
	▶ Jakarta	 5012
	▶ Marrakesh	 1956
	▶ New York City	 3302
	▶ London	 3063
	▶ Seoul	 1814
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GRI INDEX7
2-9 Governance structure and composition

2-9-a Governance structure Formula E is a relatively small organisation with less than 200 employees, so is governed by a small structure as 
follows:

	▶ Formula E Board;
	▶ Audit Committee;
	▶ Remuneration Committee;
	▶ Finance Controls Committee.

2-9-c Composition The Formula E Board is comprised of seven non-executive members including Chair.
	▶ Agag Alejandro, Non-Exec (Chair), Spanish
	▶ Rodriguez Enrique, Non-Exec	  
	▶ Jhingan Anil, Non-Exec, British
	▶ Georgiou Andrew, Non-Exec, British
	▶ Li Sheng, Non-Exec, Chinese
	▶ Pazol Steve, Non-Exec, American
	▶ Salvato Andrea, Non-Exec, British

2-10 Nomination and selection of the highest governing body  

2-10-a Nominating and selecting 
the highest governance 
body

Formula E has no control over the type and expertise of Board members. All Board members are nominated by rele-
vant shareholders, with the following limits on the composition of nominations:

	▶ Two from Liberty Global;
	▶ Two from Discovery;
	▶ One from SECA Holdings
	▶ One from Qualcomm;
	▶ One from Moa Banc.

2-11 Chair of the highest governing body  

2-11-a Chair of the highest 
governance body

The Chair of the Formula E Board is Alejandro Agag, Formula E Founder and non-executive Board member. The Chief 
Executive Officer reports directly to the Chair.
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GRI INDEX7
2-12 Role of the highest governance body in overseeing the management of impacts  

2-12-b Role of the highest 
governing body in due 
diligence

The Management Review, aligned with clause 9.4 of the ISO 20121 standard, details the process used to review the 
organisation’s event sustainability management system. 
Minutes are taken to document consultations, inform the ISO 20121 management review (the process used to re-
view the organisation’s event sustainability management system) and to be reported to the nominated internal ISO 
20121 sponsor (Chief Strategy and Business Development Officer).

2-12-c Frequency of review The management review was written in 2018 and is reviewed and performed annually. The review is completed an-
nually by the sustainability department and then reported to the Chief of Staff for further dissemination.

2-13 Delegation of responsibility for managing impacts 

2-13-a Delegating authority The Chief of Staff is responsible for leading and reviewing Formula E’s strategic approach regarding sustainability 
with support from the Sustainability Director. Sitting on the executive team at Formula E, the Chief Strategy Officer 
reports directly to the Chief Executive Officer, who is accountable to the Board.

NGO  
consultants

Life Cycle 
Assessment 
Consultants

ISO 20121 
Advisor

Technical 
sustainability 

advisor

Sustainable  
com’s agency

Policy and  
institutional  

relations  
consultants

Carbon 
offsetting 

consultant

Sustainable  
travel consultant

CEO

Chief Strategy Office

Sustainabilty Director

Sustainabilty 
Manager

Sustainabilty 
Coordinator

Departments’ 
sustainability leads
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GRI INDEX7
2-13-b Process and frequency Meetings between the Chief Strategy Officer and the Sustainability Director are scheduled weekly to discuss the 

strategic direction of the company and all projects relating to sustainability. Accordingly, the Sustainability Director 
has weekly meetings with the Sustainability Manager and Coordinator to update on key projects and priorities.

2-14 Role of the highest governance body in sustainability reporting 

2-14-a Highest governance body’s 
role in sustainability 
reporting

The Sustainability Report is compiled each season by the Sustainability Director and reported to the Chief of Staff. It 
is published on the Formula E website alongside those from previous seasons. 
The Chief of Staff is responsible for reviewing and approving the reported information including the material topics 
notably through the Management Review and then by receiving the final copy of the report for final comments and 
approvals.

2-15 Conflicts of interest 

2-15-a Conflicts of interest All Formula E Board Directors are required to complete a Declaration of Interests form annually and update the Inter-
nal Auditor of any changes during the year. 

2-15-b Conflict disclosure Any conflicts of interest or related party transactions are recorded by the audit committee to be reviewed by the 
Formula E Board and reported annually.

2-16 Communication of critical concerns  

2-16-a Communicating critical 
concerns

As soon as a critical concern is identified, it is communicated to the Chief Strategy Officer who is responsible for 
informing the Chief Executive Officer and the executive team through bi-weekly reports and meetings. With support 
from the sustainability team, the executive team completes a full review and determines the required corrective ac-
tions.

2-16-b Total number and nature of 
concerns

In alignment with ISO 20121 and ISO 45001, we track a register of corrective actions after each race to address 
and resolve critical concerns. In Season 8 the register listed 14 corrective actions in relation to the an internal audit 
conducted in December 2021. There were also two opportunities for improvement raised at the external ISO 45001 
audit conducted in May 2022. 

2-17 Collective knowledge of the highest governance body 

2-17-a Collective knowledge of 
highest governance body

Meetings are conducted (minimum annually) between Chief of staff, Sustainability Director and the ISO sustainability 
team to review the suitability, adequacy and effectiveness of the event sustainability management system. This re-
view includes an assessment of required improvements to the management system and an analysis of the alignment 
of the sustainable development objectives with the overall business objectives and strategy. It is the responsibility of 
the Chief of Staff to escalate relevant issues to the Chief Executive Officer. 
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GRI INDEX7
2-18 Evaluation of the performance of the highest governance body 

2-18-a Evaluating the highest 
governance body’s 
performance

To ensure continued certification to the ISO 20121 standard, the event sustainability management system is evalu-
ated through internal and external audits by SGS UK the accrediting body. 

2-18-b Independence and 
frequency of evaluations 

ISO certification is an ongoing process to verify compliance with the standard on operates on a three-year certifica-
tion cycle.

ISO certification operates on a three- year certification cycle. Every season the work gets audited and evaluated 
through a documentation audit and three event audits. These audits are conducted by SGS UK, a global and inde-
pendent accrediting body.

2-18-c Actions taken in response After each audit, the Management Review summarises all risks and opportunities for improvement to the Chief of 
Staff for guidance in terms of strategic direction as well as resources allocation as and when needed.

2-19 Renumeration policies

2-19 Remuneration policies All of the Board members are non-executives and are therefore not renumerated.
There is a Remuneration Committee, involving Board and Executive Team members which takes decisions on bands 
of pay and bonuses.

2-20 Process to determine renumeration

2-20 Remuneration policies The process for determining remuneration is currently based on internal and external benchmarking using Xpert HR. 
Internal benchmarks attributed to a grading system. Remuneration consultants from investor business are involved 
in determining remuneration to agree total reward packages higher than £130,000 and lead investors.

£130k + total reward needs agreement from monthly Lead Investor meeting.

2-22 Strategy

2-22-a Statement on sustainable 
development strategy 

Read a statement from our Chief Executive Officer (CEO) in the Season 8 Sustainability Report.
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GRI INDEX7
2-23 Policy commitments

2-23-a Strategies, policies and 
practices

In Season 8 sustainability values were determined through the ISO 20121 certification process and related to the 
principles of sustainable development most closely aligned to Formula E:

Formula E has well defined code of conduct outlining guidelines and standards of behaviour expected from employ-
ees at all times. Mechanisms are in place to support staff with any concerns regarding organisational ethics and 
integrity including detailed policies on equality and diversity, bullying and harassment, whistleblowing and conflicts 
of interest. In addition, it is required that all staff complete a training module covering anti-bribery and corruption.
Please see our Sustainable Development Policy to learn more about our policy and commitment to responsible busi-
ness conduct. 

Principles of Sustainable DevelopmentFormula E Values

Inclusivity (community engagement) Impact

Integrity (monitoring and measuring) ¡Vamos!

Stewardship (ISO 20121 implementation) Bravery
Electricity

Transparency (supply chain management) Humanity
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GRI INDEX7
2-23-b Human rights Formula E Policy

As a Company, Formula E condemns Modern Slavery and refuses to conduct business with any persons or companies 
involved in it or who condone such practices.
Formula E values diversity and prides itself in having high ethical standards in the conduct administration of its busi-
ness, aligned to its core mission of accelerating sustainable human progress. 
We expect everyone who works for Formula E, on its behalf, or is in partnership with Formula E in any capacity, to 
support ethical working practices and have zero tolerance towards Modern Slavery.
We undertake checks on all our employees prior to the beginning of their employment within Formula E, including 
checking that the employee has a valid work visa and is of an appropriate age to work. 

Recognising Modern Slavery and taking action 
We are committed to training our employees in order to (i) acknowledge and understand the principles of Modern 
Slavery, including the Modern Slavery Standards and (ii) be able to identify and recognize the modern slavery practic-
es within the day-by-day working routine. 
As part of this statement, Formula E has a Modern Slavery & Human Trafficking action plan for each season in order 
to help continually improve Formula E group’s ethical employment and labour sourcing standards, and to ensure full 
compliance with the Modern Slavery Standards. Performance against this action plan will be noted and reviewed on 
an annual basis, any emerging risks have to be noted and tackled through a dedicated action plan in order to minimise 
any Modern Slavery risks. This policy takes into account that Formula E’s suppliers and sub-suppliers are truly world-
wide, with events being hosted in Europe, Asia, Africa, North America and South America.

Supply chain, contractors and third-party suppliers
In the organisation of its racing events in city centres around the world, Formula E appoints several contractors to 
build the racetrack, paddocks, grandstands and carry out trackside events and entertainment. The Company recog-
nises that such contractors may have a high-level risk of Modern Slavery, particularly in those countries bound by less 
stringent employment regulations than the European Union and North America. 
Under the Formula E procurement process, the Company requires a full disclosure of each contractor employment 
standards and source agencies through which the contractors source their workforce. If such Event construction pro-
viders are contracted by a promoter or a local operator of the Formula E events, the responsibilities and obligations to 
comply with Modern Slavery Act and Standards are included under the terms of their respective event operator and/
or promoter agreements in place with Formula E. Formula E directly, or by delegation of authority through promoters 
and/or local operators, requires all existing and new Event suppliers to submit the Ethical Employment Standards 
Questionnaire as part of the Formula E Pre-Qualification Questionnaire (“PQQ“) provided under the Formula E pro-
curement process.
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GRI INDEX7
2-29 Approach to stakeholder engagement

2-29-a Approach to engaging with 
stakeholders

Interested parties as identified through the ISO 20121 certification process are as follows:
	▶ Local Team: local promoter, local operator and volunteers.
	▶ Teams and manufacturers.
	▶ Investors and shareholders.
	▶ Partners and sponsors.
	▶ Suppliers: global and local.
	▶ Foundation partners: The Climate Group, Prince Albert ll of Monaco Foundation.
	▶ Local charity partners: race-specific local charities.
	▶ Global charity partners: UNEP, UNICEF, UNFCCC, SandSI
	▶ Media: international, local and broadcast partners.
	▶ Local community: residents, schools and students, businesses, national authorities (e.g., government), local autho-

rities (e.g., labour unions). 
	▶ Host cities.
	▶ Prospective: partners, cities, broadcast partners, manufacturers.
	▶ Governing body for motorsport: Fédération Internationale de l’Automobile (FIA).
	▶ Formula E Operations staff: internal, external (consultants), executive team. 
	▶ Fans: global fans, local spectators. 
	▶ Sceptics

Our stakeholder selection and engagement processes are very carefully considered. Our sustainability team initial-
ly evaluates the potential impact of operations alongside the appropriate Formula E department. Subsequently, a 
cross-departmental team including the Sustainability Director and key communication representatives define en-
gagement and communication strategies for each stakeholder group.
Stakeholder requirements are reviewed through surveys and meetings. Local stakeholder engagement meetings are 
conducted as part of the auditing process for Formula E’s ISO 20121 certification at relevant race locations. No 
stakeholder engagement is conducted as part of a report preparation process.

2-30 Collective bargaining agreements

2-30 Collective bargaining 
agreements

Formula E do not currently have any collective bargaining agreements with any employees.

GRI 201: Economic Performance 2016

201-1 Direct economic value 
generated and distributed

For the financial year, (Season 8: 1st October 2021 – 30th September 2022) Formula E reported revenue of €209.7m
(preliminary).
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GRI INDEX7
201-3 Defined benefit plan 

obligations and other 
retirement plans

Salary contributions to employee pension plans are agreed as: 5% employee contribution and 3% employer contri-
bution.

201-4 Financial assistance 
received from government

Formula E has received no financial assistance from any government and has no governmental presence in share-
holding structure.

GRI 203: Indirect Economic Impacts 2016

203-1 Infrastructure investments 
and services supported

During Season 8 Formula E has used its platform to inspire positive change in effort to support awareness of social 
impact, community cohesion and their effects on air pollution, climate change and gender equality. 
With purpose at the core of Formula E it is important to create lasting positive impacts in out host city locations. 
During Season 8, over €110,000 was spent on community engagement at our events as well as a $1 million to 
UNICEF across the season to support the ‘Safe and Healthy, Environment Fund’. An example of the lasting legacy of 
this fund is the “Casita de Agua y Energía” program is an innovative project that for the first time will allow UNICEF 
Mexico to promote education on environmental issues and climate change in a very practical way, linked to the sus-
tainable consumption of energy and water, thus also contributing to improving access to water in schools. The or-
ganization Alianza por la Salud Ambiental, as UNICEF’s implementing partner, has developed this program based on 
previous experience in rainwater harvesting infrastructure in schools, adding the energy component and the friendly 
didactic proposal for the education of children and adolescents, in line with the proposal of project approved by the 
donor Formula E. 
The creation of Formula E racetracks in the heart of some of the world’s biggest cities has indirect infrastructure 
impacts within local communities. In Season 8, to facilitate racing, give something back to the local community and 
mitigate against community impacts Formula E covered the costs of 33,000 m2 of permanent track asphalted 
along with grandstands with a capacity of 10,000 will be made available for use by the Theme Park and JakPro. This 
will provide an additional revenue stream which will bring economic benefits and economic recovery after pandemic 
to the local communities in Jakarta.

GRI 204: Procurement Practices 2016

204-1 Proportion of spending on 
local suppliers

On average during a season, 60% of race procurement budget is spent locally in the host cities. Formula E’s geo-
graphical definition of local is anywhere within the host country boundary but with most of this being procured 
within the host city boundary. 
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GRI INDEX7
GRI Event Organizers Sector Supplement

GRI G3 
EO9

Type and sustainability 
performance of sourcing 
initiatives

Formula E’s sustainable procurement policy is adapted from the UK governmental action plan, Procuring the Future 
(2006). It outlines “the process whereby Formula E meets its needs for goods, services, and utilities in an ethical 
manner which achieves value for money on a whole life basis, generating benefits not only for Formula E and the 
supplier, but also the society and economy in which it is operating, whilst minimising damage to the environment and 
striving for continual improvement and innovation”. Suppliers to Formula E are encouraged to adopt this standard 
for their own supply chains.
Through this policy we are able to analyse and understand the capabilities of the market, tender evaluation to re-
view the suitability of bids and due diligence checks and ensure the compliance of supplier operations and monitor 
fulfilment of processes agreed at tender. Six topics in this policy are of significance to Formula E and its ecosystem:

	▶ Health and safety,
	▶ Business ethics,
	▶ Social,
	▶ Environmental,
	▶ Value for money,
	▶ Tendering and contracting.

GRI 205: Anticorruption 2016

205-2 Communication and 
training about anti-
corruption policies and 
procedures

All employees are required to complete an annual training module on Anti-Bribery & Corruption and an ABC Compli-
ance Statement. Employees are required to sign governance & ethics statements confirming they have completed 
the Anti-Bribery & Corruption (ABC) module and have read and understood the ABC Policy. During S8 100% of staff 
completed the ABC training module. All Board Directors are required to complete an ABC Compliance v Statement 
and a Fit-and-Proper Director declaration. All third-party contracts include reference to the requirement to comply 
with the UK Bribery Act 2010.

205-3 Confirmed incidents of 
corruption and actions 
taken

No incidents of corruption have been identified.
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GRI INDEX7
GRI 207: Tax 2019

207-1 Approach to tax The Finance department has implemented a Tax Policy and a Tax Risk Matrix which highlights the key risks to FE’s 
tax environment, outlining the key controls in place to manage them. 
However, Formula E no longer meets the turnover threshold to be required to publish a UK Tax Strategy on its web-
site. A Transfer Pricing Policy ensures the correct tax treatment for each entity in the Formula E Group, and this is 
supported by local advisors in each terror where a Formula E entity exists.
Tax matters are managed internally by the finance department and tax decisions are escalated to the Chief Finance 
Officer (CFO) and reviewed at the Finance Controls Committee (FCC).

207-2 Tax governance, control, 
and risk management

The Group has a tax strategy policy in place and also appointed SAO (Senior Accounting Officer) to ensure appro-
priate steps are taken to establish and maintain appropriate tax accounting arrangements. The Group regularly 
engages third party tax advisors to ensure compliance in countries in which it operates and in accordance with local 
tax regulations.
There are regular meetings with Deloitte, our global tax advisor, and also yearly tax training for finance staff.

207-4 Country-by-country 
reporting

Formula E Group comprises six entities across five jurisdictions. Deloitte UK (Reading team) has been appointed to 
be the designated tax advisor for majority of the tax matters, including but not limited to corporate income taxes, 
VAT support and tax matters related to management share scheme. BDO UK has been appointed a designated in-
ternational payroll advisor and Smith & Williamson and Moorepay are used to manage all UK employment related 
tax filings. When it comes to indirect taxation, an external advisor is appointed in every country we are registered for 
VAT or Sales tax to ensure any local tax specifics and reporting deadlines are met on a timely basis and all tax obli-
gations are reported accurately as per local tax law. Formula E Group has entities resident in Mexico, US and Chile to 
ensure local tax compliance. Formula E also has a Transfer Pricing Policy per jurisdiction, which is updated annually.
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GRI INDEX7
GRI 302: Energy 2016

302-1 Energy consumption within 
the organisation

To calculate our energy consumed we measure the energy used by energy type (Hydrogenated Vegetable Oil (HVO)/ 
Bio-diesel (B100) / Renewables Grid, Fossil fuels) for each race and our HQ operations, we then calculate the MWh 
from fuel litres. Totals are calculated using life cycle analysis following the Greenhouse Gas Protocol Corporate 
Accounting and Reporting Standards (GHG Protocol). Calculations are conducted by sustainability consultants 
Quantis, using conversion factors from the Ecoinvent 3.5 database.

Energy consumed by energy type

Grid 451 (MWh)

Diesel 99,500 (L) 995.00 (MWh)

Hydrogenated Vegetable Oil (HVO) 125,600 (L) 1,141.82 (MWh)

Biodiesel 80,000 (L) 796.8 (MWh)

Race/HQ Season 8

Electricity (MWh) Natural gas (MWh) HVO (liters) B100 (liters) Diesel (litres) Total (litres)

0. Valencia 4 9 200  9 200  

1-2. Diriyah 8 000  80 000  23 000  111 000  

3. Mexico City 23 000  23 000  

4-5. Rome 12 18 000  18 000  

6. Monaco 32 2 200  2 200  

7-8. Berlin 44 8 000  8 000  

9. Jakarta 32 000  32 000  

10. Marrakesh 12 200  12 200  

11-12. New York 12 36 000  36 000  

13-14. London 47 -

15-16. Seoul 53 500  53 500  

London HQ 300 248  

Total 451 248 125 600  80 000  99 500  305 100

Totals are calculated using life cycle 
analysis following the Greenhouse 
Gas Protocol Corporate Accounting 
and Reporting Standards (GHG Pro-
tocol). Calculations are conducted 
by sustainability consultants Quan-
tis, using conversion factors from 
the Ecoinvent 3.5 database.
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GRI INDEX7
302-2 Energy consumption 

outside of the organisation
With assistance from sustainability consultancy Quantis and following the greenhouse gas (GHG) protocol corpo-
rate accounting and reporting standard a lifecycle analysis has been conducted. Energy consumption outside the 
organisation is modelled based on the following GHG protocol scope 3 categories: fuel and energy related activities, 
upstream transportation, business travels, downstream transportation.
Ecoinvent 3.8 and UK DEFRA’s GHG were used for conversion factors for company reporting for air travels for the 
emission factors and the IPPC 5th assessment for GWP rates. (Reference) - IPCC (2013). Climate change 2013: The 
physical science basis. Contribution of working group I to the fifth assessment report of the intergovernmental panel 
on climate change, 1535. 
Energy consumption outside of the organisation: 30,800 tons of CO2eq

302-3 Energy intensity The energy intensity ratio is defined as the Season 8 total energy consumption divided by number of races.
Energy intensity ratio 3,384 MWh / 16 races & testing = 199 MWh
The energy ratio includes all fuel (diesel and natural gas), bio-fuels (HVO and bio-diesel) and electricity consumption 
for race operations and heating at HQ

GRI 303: Water and Effluents 2018

303-1 Interactions with water as 
a shared resource

Formula E has an operations environmental safety procedure for water incorporating guidance for monitoring, use, 
discharge and reuse and recycle management. Water is abstracted through existing systems where possible. Where 
this is not possible water is delivered directly to the site in tankers. Proper disposal procedures are followed (vacu-
um units where possible to reduce volume of wastewater) to minimise water-related impacts. Formula E has a low 
water resourcing impact so it is not a current sustainability management priority and there are no water-related 
goals in the management approach. However, more effort will be made from Season 9 onwards to ensure accurate 
monitoring of water consumption. 
A summary of our sustainability considerations relating to water may be found in the Season 8 Sustainability Report. 

303-2 Management of water 
discharge-related impacts

The only wastewater effluent generated by Formula E is though bathroom and catering facilities.
Our suppliers provide wastewater plans four months (minimum) prior to the installation date for approval by Formula 
E and the Track and Overlay teams. These plans include installation dates and durations, details on supply, distribu-
tion and capacity planning, pipe routing and delivery logistics.
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GRI INDEX7
303-3 Water withdrawal We do not withdraw water directly from any areas or sources, either tanking water on site that is required or using 

the local system. Data has either been recorded directly from a meter or based off of what has been ordered via 
tanks. A breakdown of the average water used at events can be seen below in megalitres.

We also collect data on water consumption from our Hydration Stations in the Fan Village which you can see below 
in megalitres. 

The areas we impact where there is water stress are:
	▶ Diriyah (high)
	▶ Mexico City (high)
	▶ Jakarta (high)
	▶ Marrakesh (extremely high)

Estimated average water use at events (megalitres)

Medical centre 0.001 (total)

Team and crew catering 0.01 (potable, per day)

Boss Emotion club 0.01 (potable, per day)

Branding compound 0.005 (total)

Paddock 0.003 (total)

Water use from Hydration Stations (megalitres)
Diriyah N/A
Mexico City 0.006639
Rome 0.003303
Monaco 0.002403
Berlin 0.003668
Jakarta 0.012
Marrakesh N/A
New York City 0.009125
London 0.002354
Seoul N/A
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GRI INDEX7
303-5 Water consumption

The scope of the data is, where recorded, the consumption of water from the local supply, what is ordered/tanked to 
site to be used and what is consumed through our Hydration Stations. Water consumption is not always reported for 
some races by the organisers. Water consumption impacts are included in the footprint for all available races using 
ecoinvent 3.8 emission factors.
The areas we impact where there is water stress are:

	▶ Diriyah (high)
	▶ Mexico City (high)
	▶ Jakarta (high)
	▶ Marrakesh (extremely high)

GRI 304: Biodiversity 2016

304-2 Significant impacts of 
activities, products, and 
services on biodiversity

Ecosystem biodiversity is considerately monitored as part of event delivery, though with Formula E using inner city 
street circuits, the impact to local biodiversity is minimal. Reviews are conducted with the relevant authorities be-
fore and after Formula E events to ensure that any modifications made do not compromise biodiversity. All modi-
fications are collated within the Lifecycle Assessment for each race as part of our commitment to lasting legacies 
(e.g., re-asphalting roads, electrification of streets, reparation of pedestrian tunnels, adding additional greenery). 
We engage with local communities throughout the process to ensure our enhancements reflect their needs and 
expectations. There are elements of construction around Formula E activities but all temporary and therefore have 
minimal disruption on the habitat including species/ground water etc. 

Water consumption by country (megalitres)
Diriyah N/A
Mexico City 0.006639
Rome 0.003303
Monaco 0.002403
Berlin 0.003668
Jakarta 0.012
Marrakesh N/A
New York City 0.009125
London 2.958634
Seoul N/A
London (HQ) 1.0652709999999999
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GRI INDEX7
GRI 305: Emissions 2016

305-1 Direct (Scope 1) GHG 
emissions

See Carbon Management section in Season 8 Sustainability Report:
	▶ Gross direct (Scope 1) GHG emissions : 323 tonnes of CO2eq
	▶ Gases included in the calculation: all GHG.
	▶ Biogenic CO2 emissions in metric tons of CO2 equivalent: 0.
	▶ The emissions have been calculated for the 8th season of the Formula E Championship, spanning from December 

2021 to August 2022.
	▶ Ecoinvent 3.8 was used as source for the emission factors and the IPPC 6th assessment for GWP rates. IPCC 

(2013). Climate change 2013: The physical science basis. Contribution of working group I to the fifth assessment 
report of the intergovernmental panel on climate change, 1535.

	▶ Consolidation approach for emissions: Operational control.
	▶ Calculations were done using the life cycle analysis approach and the GHG Protocol Corporate Accounting and 

Reporting Standard. Calculations are done in an excel spreadsheet developed by Quantis.

305-2 Energy indirect (Scope 2) 
GHG emissions

See Carbon Management section in Season 8 Sustainability Report
	▶ Gross location-based energy indirect (Scope 2) GHG emissions: 65 tonnes of CO2eq
	▶ All GHG were included in the calculation.
	▶ The emissions have been calculated for the 8th season of the Formula E Championship, spanning from December 

2021 to August 2022.
	▶ Ecoinvent 3.8 was used for the emission factors and the IPPC 6th assessment for GWP rates. IPCC (2013). Cli-

mate change 2013: The physical science basis. Contribution of working group I to the fifth assessment report of the 
intergovernmental panel on climate change, 1535.

	▶ Consolidation approach for emissions: Operational control.
	▶ Calculations were done using the life cycle analysis approach and the GHG Protocol Corporate Accounting and 

Reporting Standard. Calculations are done in an excel spreadsheet developed by Quantis. Electricity impacts have 
been modelled based on the carbon intensity of the location of the race.
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GRI INDEX7
305-3 Other indirect (Scope 3) 

GHG emissions
See Carbon Management section in Season 8 Sustainability Report:

	▶ Gross other indirect (Scope 3) GHG emissions : 33,455 tons of CO2eq 
	▶ All GHG were included.
	▶ Purchased goods and services, capital goods, fuel and energy related activities, upstream transportation, waste, 

business travels, downstream transportation were included in the calculation.
	▶ Emissions have been calculated for the 8th season of the Formula E Championship, spanning from December 

2021 to August 2022..
	▶ Ecoinvent 3.8 was used for the emission factors and UK DEFRA’s GHG 2022 conversion factors for company 

reporting for air travels for the emission factors and the IPPC 6th assessment for GWP rates. IPCC (2013). Climate 
change 2013: The physical science basis. Contribution of working group I to the fifth assessment report of the inter-
governmental panel on climate change, 1535. 

	▶ Calculations were done using the life cycle analysis approach and the GHG Protocol Corporate Accounting and 
Reporting Standard. Calculations are done in an excel spreadsheet developed by Quantis.

305-4 GHG emissions intensity 	▶ GHG emissions intensity ratio for the organisation. 2,115 tons of CO2eq /race.
	▶ Organisation-specific metric: Tons of CO2e emissions per race organized.
	▶ All types of GHG emissions and all scopes (1,2,3) were included in the intensity ratio.

GRI 306: Waste 2020

306-1 Waste generation and 
significant waste-related 
impacts

Waste streams vary throughout the event cycle. During pre-event operations, considered from the start of the event 
build until race day, waste mainly consists of bulky packaging materials, pallets, heavy construction items, food 
waste and general office waste. On race day, most of the accumulated waste is food and general refuse created in 
public and hospitality areas. The final event de-rig removes leftover public refuse in addition to any general waste 
from the breakdown of the event venue. For further information please see Season 8 Sustainability Report.
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GRI INDEX7
306-2 Management of significant 

waste-related impacts
Local waste management operators may adopt their own jurisdictional procedures, if these procedures are at least 
equivalent to the Formula E Operations procedures. Suppliers and contractors are further required to comply with all 
applicable health and safety legislation, regulation and guidance in the jurisdictions where they operate. We ensure 
our chosen supplier is fully licensed to remove the waste and asked for evidence of this. We ensure they provide us 
with Waste Transfer Notes (either per pick-up or a Season Ticket for each race). Formula E Operations procedures 
is in accordance with the British Waste Management Standards. Separate waste receptacles must be available 
within each waste compound for different waste streams (general waste, mixed recycling waste, glass and food/
compostable waste) from the start of the build period to final site hand-back, post full de-rig. Additional construction 
waste streams are considered to ensure we are capturing and disposing of all waste responsibly throughout the 
entire event period. We collect waste and recycling data for 15 days after the race.
We have a rigorous protocol for storing hazardous waste to prevent or control accidental releases. Hazardous waste 
storage is conducted by employees appropriately trained for handling and storing hazardous waste. Suppliers are 
required to provide a spill response emergency plan to Formula E at least one month prior to delivery.
For further information please see the Formula E website.

306-3 Waste generated Total weight of waste generated in metric tons per event including a breakdown of composition below. 99% of 
waste is non-hazardous with just a few highlighted in yellow treated and disposed of as hazardous. 

Race Breakdown
Diriyah N/A
Mexico City Recycling – 15 tonnes
General waste - TBC
Rome General - 386.1 t
Mixed recycling - 429 t
Wood - 75.69 t

TOTAL: 890.79 t
TOTAL RECYCLED: 504.69 t

Monaco General - 5.09 t
Mixed recycling - 1.66 t
Mixed industrial recycling - 2.16 t
Glass - 0.29 t

TOTAL: 9.2 t
TOTAL RECYCLED: 4.11 t

Berlin General waste - 16.41 t
Used oil - 0.197 t
Oil contaminated equipment - 0.05 t
Construction waste - 1.5 t
Bulky waste - 1.95 t
Paper - 3.38 t
Plastic - 1.66 t
Wood A2 - 2.9 t
Wood A1 - 1.95 t

TOTAL: 29.997 t
TOTAL RECYCLED: 9.89 t

Jakarta General waste - 11.185 t
Paper - 2.733 t
Glass - 0.58 t
Metal - 0.186 t
Plastics - 4.01 t
Food/garden waste - 3.28 t

TOTAL: 21.935 t
TOTAL RECYCLED: 10.789 t

Marrakesh General waste - 2.32 t 
Glass - 0.26 t
Plastic - 2.23 t
Paper and cardboard - 0.8 t
Wood - 1.2 t 

TOTAL: 6.81 t
TOTAL RECYCLED: 4.49 t

New York City General waste - 50.8 t
Paper/cardboard/plastics/glass/
metal - 9.71 t
Organic - 7.55 t
C&D/wood - 49.16 t

TOTAL: 117.22
TOTAL RECYCLED: 66.42 t

London General waste – 14.56
Mixed recycling – 58.48 t
Organic – 0.02 t

TOTAL: 73.06 t
TOTAL RECYCLED: 58.5 t

Seoul General waste - 13.5 t
Plastic - 21.25 t
Paper - 6.8 t
Food - 9.6 t

TOTAL: 51.15 t
TOTAL RECYCLED: 37.65 t

GOVERNANCEABOUT STATEMENT BY OUR CEO SNAPSHOT KEY ACHIEVEMENTS INNOVATION AND LEADERSHIP ENVIRONMENTAL EXCELLENCE VALUE THROUGH VALUESSOCIAL PROGRESSSUSTAINABILITY STRATEGY 

67

VALUE THROUGH VALUES GRI

https://www.fiaformulae.com/en/discover/sustainability/sustainable-event


GRI INDEX7
306-4 Waste diverted from 

disposal
As above, recovery operations were as follows:
General waste – either waste to energy or landfill
Recycling – for recycling processing
Organic – to be digested and re-purposed

GRI 308: Supplier Environmental Assessment 2016

308-1 New suppliers that 
were screened using 
environmental criteria

100% of new suppliers are screened using sustainability environmental questions on the pre-qualification question-
naire. This includes:

	▶ Understanding the company approach including strategy, targets and UN Sustainable Development Goals adhe-
red to;

	▶ Approach to water/waste/energy monitoring and management;
	▶ Any Management Systems/Certifications adhered to;
	▶ How the company approaches legal and other compliance. 

GRI Event Organizers Sector Supplement

GRI G3 
EO3

Significant environmen-
tal and socio-economic 
impacts of transporting 
attendees to and from the 
event, and initiatives taken 
to address the impacts

The following gases are accounted for within the Lifecycle Assessment: Carbon dioxide (CO2), Methane (CH4, Nitrous 
oxide (N2O), Hydrofluorocarbons (HFCs), Perfluorocarbons (PFCs), Sulphur hexafluoride (SF6). Effluents of all types are 
not incorporated. Observed impacts are discarded if they represent less than 2% of the total footprint or when data 
collection is not possible. Spectator and staff travel accounts for 17% of the total calculated footprint (approximate-
ly 5’765 t CO2 eq). To reduce environmental impact, staff are encouraged to take the train instead of aircraft for trips 
within Europe and events are organised in the heart of cities to encourage access via public transportation networks.

Energy considered for transportation modality
Train Electricity and fuel (diesel)
Bus Fuel (diesel)
Car Fuel (petrol and diesel)
Taxi Fuel (petrol and diesel)
Boat Fuel (diesel)
Aircraft Kerosene
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GRI INDEX7
GRI 401: Employment 2016

401-1 New employee hires and 
employee turnover

39 female new employee hires.
44 male new employee hires.

Total number of employee turnover: 31 female and 30 male.
Reporting period: 02/10/2021 – 01/10/2022
Total number of new employee hires during the reporting period, by age group and region: Region all UK

401-2 Benefits provided to full-
time employees that are 
not provided to temporary 
or part-time employees

Benefits which are standard for full-time employees of the organisation but are not provided to temporary or part-
time employees:

	▶ Life insurance: provided to full-time and part-time employees.
	▶ Health care: provided to full-time and part-time employees.
	▶ Disability and invalidity coverage: N/A.
	▶ Parental leave: provided for full-time and part-time employees.
	▶ Retirement provision: provided for full-time and part time employees.
	▶ Contractors are not eligible to receive employee benefits.

Joiners
< 20 21 – 30 31 – 40 41 – 50

Male  1 29 9 5
Female 1 23 14 1

Leavers

21 – 30 31 – 40 41 – 50 51 – 60 61 – 70

Male  1 13 8 4 2 2
Female 1 10 16 4 0 0
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GRI INDEX7
401-3 Parental leave 	▶ Total number of employees that were entitled to parental leave: All employees are entitled to parental leave as 

long as they meet the criteria: 84 females and 110 males.
	▶ Total number of employees that took parental leave: 4 females employee took maternity leave, 3 males took 

paternity leave, 1 female took paternity leave
	▶ Total number of employees that returned to work in the reporting period after parental leave ended: 4 females 

and 3 males.
	▶ Total number of employees that returned to work after parental leave ended that were still employed 12 months 

after their return to work: 3 females and 1 males.
	▶ Return to work and retention rates of employees that took parental leave: 100% retention.

GRI 402: Labour/Management Relations 2016

402-1 Minimum notice periods 
regarding operational 
changes

The minimum number of weeks’ notice provided to employees and their representatives prior to the implementation 
of significant operational changes that could impact their role depends on specifics of both the restructure and the 
role. Under normal circumstances a consultation meeting is held. 

GRI 403: Occupational Health and Safety 2016

403-1 Occupational health and 
safety management 
system

Formula E is ISO 45001 certified and uses this standard as the basis for the development of our occupational health 
and safety management system. The FE HSE Management system scope includes “Production and running of the 
ABB FIA Formula E World Championship ePrix and its related activities, including the ones taking place at the ABB 
FIA Formula E - Headquarters in London”

403-2 Hazard identification, risk 
assessment, and incident 
investigation

Formula E has developed a software platform to manage internally all risk assessments, method statements and 
guidelines associated with safe systems of work. FE’s HSE SOP’s and policies are available to staff and contractors 
through the event specific HSE portals and Egnyte system. 
Formula E uses the Notify App for incident reporting and to conduct audits. All employees are provided with the No-
tify app on their mobile phone to report incidents and observations. Accidents and incidents are investigated as per 
the FE Accident Incident investigation procedure. 
All associated procedures are led by a team of 3x full time OSH professionals, these supported by OSH consultants.

403-3 Occupational health 
services

Formula E is ISO 45001  certified  and has a comprehensive contractor safety management system in place to 
facilitate communication with suppliers, contractors, and partners.
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GRI INDEX7
403-4 Worker participation, 

consultation, and 
communication on 
occupational health and 
safety

Formula E has a health and safety committee operating under the health and safety function. The HSE committee 
meets once every two months to discuss employee HSE issues, performance and ideas. The committee is represent-
ed by employees from each department. 

403-5 Worker training on 
occupational health and 
safety

Institute of Occupational Health and Safety (IOSH) Managing Safely courses and NCRQ Diploma (level six) courses 
are conducted for identified individuals in specific departments. These courses are important to upskill employees to 
level six Advanced Health and Safety Management to allow them to act independently within the Formula E health 
and safety management framework.
Where necessary additional training courses are delivered covering first aid and fire marshal training, construc-
tion design management courses, temporary demountable structure courses and more recently courses covering 
COVID19 compliance for events. 
The health and safety department internally audit their team members continued professional development logs.

403-6 Promotion of worker health The health and safety department prepares specific health, welfare, and hygiene advice ahead of every race. This 
information is shared electronically via Formula E systems and reinforced during on-site safety briefings.

403-7 Prevention and mitigation 
of occupational health 
and safety impacts 
directly linked by business 
relationships

Company policies and procedures are subject to ongoing internal and external audits. In areas where deficits are 
recognised, a detailed review will take place at a task specific level to introduce appropriate mitigations. Departmen-
tal leads are actively involved with the human resources team to ensure that mitigations are appropriate and fit for 
purpose.

GOVERNANCEABOUT STATEMENT BY OUR CEO SNAPSHOT KEY ACHIEVEMENTS INNOVATION AND LEADERSHIP ENVIRONMENTAL EXCELLENCE VALUE THROUGH VALUESSOCIAL PROGRESSSUSTAINABILITY STRATEGY 

71

VALUE THROUGH VALUES GRI



GRI INDEX7
403-8 Workers covered by an 

occupational health and 
safety management 
system

Workers (staff, partners, suppliers, and sub-contractors) are covered by an integrated Health, Safety & Environment 
Management System which is accessible via an electronic platform globally on all company handheld devices. The 
sections of the HSEME include (but not exclusively): 

	▶ Management Leadership and Organizational Commitment;
	▶ Hazard Identification and Assessment;
	▶ Hazard Control;
	▶ Ongoing Inspections;
	▶ Qualifications , Orientation and Training;
	▶ Emergency Response;
	▶ Incident Investigation;
	▶ Program Administration;
	▶ Contactor Management;
	▶ Audit and reviewThis management system has been audited against ISO45001 and found to be compliant with 

this standard. Furthermore, the HSEMS sits within a project management tool developed internally by Formula E, 
which is currently being evaluated against BS EN ISO 9001. HSEMS also includes refences to internal safety gui-
dance documents, industry specific guidance, and although the language and methodology vary, the key actions can 
usually be traced back to HSG65 - Plan, Do, Check, Act cycle. 
The competency of our system is further evidenced by being awarded a Safety Schemes in Procurement (SSIP) 
Award following and audit by Safety Management Advisory Services Ltd (SMAS).
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GRI INDEX7
403-9 Work-related injuries Detailed statistical analysis of all incidents and injuries is conducted following each race and shared with the ex-

ecutive team in the format of a post-race report. Trailing and leading indicators are considered within this analysis, 
identified weaknesses are reviewed immediately and supported with ongoing dynamic risk assessments. As a Brit-
ish based company, we benchmark against Reporting of Injuries, Diseases and Dangerous Occurrences Regulation 
(RIDDOR).

GRI 404: Training and Education 2016

404-3 Percentage of employees 
receiving regular 
performance and career 
development reviews

100% of employees must conduct an end-of-year performance review with their line manager in order to discuss 
performance, personal development opportunites, potential pay raise or promotion.

Number of first aid incidents and/or injuries to Formula E Operations Ltd staff:
Valencia, Spain – Testing  4
Diriyah, Saudi Arabia 3
Mexico City 7
Rome, Italy  20
Monaco 1
Berlin, Germany  8
Jakarta, Indonesia  19
Marrakech  11
NYC, United States  11
London, UK  10
Seoul  20
RIDDOR 0
Total First Aid Treatments 114
Total Working Days S9 N/A
Incident Frequency Rate N/A
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GRI INDEX7
GRI 405: Diversity and Equal Opportunity 2016

405-1 Diversity of governance 
bodies and employees

Within the first few weeks all new employees are required to complete mandatory training modules covering An-
ti-Slavery & Human Trafficking, Anti-Bribery & Corruption, Data Protection (GDPR), Whistleblowing and Bullying and 
Harassment. In addition, the company offers and finances outplacement counselling for employees who are going 
through the termination process and depending on individual cases and needs, the company offers and finances 
external training to employees.

GRI 408: Child Labour 2016

408-1 Operations and suppliers 
at significant risk for 
incidents of child labour

Multiple Season  8  race locations (Diriyah, Saudi Arabia and Jakarta, Indonesia) were identified as high risk and 
Formula E works closely with local operators to ensure that all suppliers operate under local regulations and their 
contracts ensure they sign up to Modern Slavery policies to minimise risk. Any suppliers considered to be higher risk 
require statements from their management that they have a zero tolerance to Modern Slavery and operate within 
the local laws.

GRI 409: Forced or Compulsory Labour 2016

409-1 Operations and suppliers 
at significant risk for 
incidents of forced or 
compulsory labour

Multiple Season 8 race locations (Diriyah, Saudi Arabia and Jakarta, Indonesia) were identified as high risk and For-
mula E works closely with local operators to ensure that all suppliers operate under local regulations. Any suppliers 
considered to be vulnerable to Modern Slavery Act non-conformities are required to provide statements from their 
management to confirm that they have renumerated all staff at fair rates, including overtime, as agreed in their con-
tracts. On site audits in race locations ensure compliance with all requirements.

GRI 410: Security Practices 2016

410-1 Security personnel trained 
in human rights policies or 
procedures

All security personnel receive formal training in the organisation’s human rights policies, and other associated pro-
cedures.

GRI 413: Local Communities 2016

413-2 Operations with significant 
actual and potential 
negative impacts on local 
communities

The only real operational impacts we have are:

Positive: We have proven economic benefits to the local communities through previous impact studies. 
Negative: Due to the nature of our inner-city street racing, we often have to close roads/parks/areas ordinarily open 
to the public and disrupt the local communities. 
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GRI INDEX7
GRI 414: Supplier Social Assessment 2016

414-1 New suppliers that were 
screened using social 
criteria

100% of new suppliers are screened using sustainability social questions on the pre-qualification questionnaire. 
This includes:

	▶ Understanding the company approach including strategy, targets and UN Sustainable Development Goals adhe-
red to;

	▶ Approach to CSR including diversity, equity and inclusion;
	▶ How the company approaches ethical/social risk;
	▶ How the company approaches legal and other compliance. 
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