Developing new revenue streams
with engaging digital sighage
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Who we are

The Global Signage Alliance i1s the global not-for-profit industry association dedicated to promoting the
different signage solutions that its members offer. The GSA Members, all users of digital signage solutions
based on the Samsung Smart Signage Platform (SSSP) including Samsung MagicINFO, are dedicated to

exchanging ideas, and sharing information and experiences to promote and increase the adoption of future-

proof digital signage solutions.
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What we do

With a strong participation of key industry stakeholders including solution providers in the areas of signage
as a service, hardware distribution, software solutions, installation, integration and development services,
and end-users (such as retail chains, corporates, educational institutes, healthcare, banking, etc.), the GSA

combines the forces of all members to help realize the next generation of digital signage.
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Our values

To create solutions based on the SSSP including Samsung MagicINFO, and to define standards for digital

signage, while 1t supports and promotes unique added-value solutions based on global standards.
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For more than 25 years, we have worked with top brands,
In all industries to develop, create and implement digital
signage platforms across the continent that facilitate in-
store marketing and advertising, corporate
communication, and audio applications.
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A few Innovations
that make us
Proudly South African

.Computicket

the Ticket you can! |{/<




CHALLENGES

Infrastructure Cost

CI
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COVID '"Load shedding”

- South Africanism
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In adversity
there Is opportunity
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" 'n boer maak 'n plan.”

- South African Proverb

‘A farmer needs to devise a strategy.”
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"Ihe last mile requires
iIngenuity and the humility
to accept new methods,
not just the textbook
theories.”

- Pauline Warui




Best Business Practice In Africa
By utilizing
SOC (System-on-chip) or
SSSP (Samsung Smart Sighage Platform)
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FLAME-GRILLED, IT JUST TASTES BETTER
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Dynamic Customer Content
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Google
Analytics
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A CLEARER

UNDERSTANDING

OF CUSTOMER
NEEDS

Digital in-store
Analytics
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Revenue Streams

Additional Infrastructure
Maintenance
Network/Content management
Retail Analytics
Content Creation
Media Sales

Digital Signage Solutions



)

CONVERSE

p“mn MMCLICKS




everyone needs a
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Benefits for the Clients

1. Richer instore engagement data
2.-Understanding the customer better
3. Instore-product planning

4. Focused customer marketing

Benefits for the Systems Integrator

1. Additional Infrastructure

2. Maintenance

3. Network/Content management
4. Retall Analytics
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Benefits for the Clients

1. Understanding engagement of hero offering
2. Providing a deeper understanding of products to the customer
3. Understanding when the engagement Is happening

\(

Benefits for the Systems Integrator

1. Additional Infrastructure

2. Maintenance

3. Network/Content management
4. Retall Analytics

5. Content Creation
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Benefits for the Clients

1. Understanding engagement of hero offering
2. The ability to merge engagement data is point of sale
3. Provide better product planning

Benefits for the Systems Integrator

1. Additional Infrastructure
2. Maintenance
3. Retail Analytics
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Benefits for the Clients

1. Provide relevant marketing info

2. Revenue generated content from advertising

3. Clear analytics from queue systems vs POS data alerts
4. Trigger alerts to bottle neck

BCLICKS

Benefits for the Systems Integrator

1. Additional Infrastructure
Maintenance

Network/Content management
Retail Analytics

. Content Creation

Media Sales
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Benefits for the Clients

1. Understanding engagement of products in resale environment
2. Understanding when engagement 1S happening
3. To better support the retailers initiatives

SAMSUNG

Benefits for the Systems Integrator

1. Network/Content management
2. Retall Analytics
3. Content Creation
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Benefits for the Clients

1. Understanding engagement in a resale environment
2. Understanding when engagement 1S happening
3. To better support the retailers initiatives

)

CONVERSE

Benefits for the Systems Integrator

1. Additional Infrastructure

2. Maintenance

3. Network/Content management
4. Retall Analytics

5. Content Creation
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Developing new revenue
streams with engaging
digital sighage
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