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5 Data Points

in 5 Minutes:

Mind the Gap



Point 1: Next Generation
Event Goer (NGEG)

5,523
Participants

2,027
NGEGs

+/- 1.3% Margin of error

• Age dropped from 

51 to 46

• Biggest challenge 

next 15 years will 

be attracting and 

retaining NGEG

Source: Winter 2023 Freeman Syndicated Survey of Event Attendees



Training/

technical 

competency

37%

Mentoring/

being 

mentored

22%

Point 1: We Meet Their Priorities

Professional

advancement

37%

Building my

network

50%

Expanding my

business/clientele

43%

Building my 

personal brand

reputation

30%

Discovering

new products

63%

Source: Winter 2023 Freeman Syndicated Survey of Event Attendees



Point 1: Attendance Increasing

Source: Verified registration data
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Exhibitor/Sponsor Research

Source: Spring 2023 Freeman Syndicated Survey of Event Exhibitors/Sponsors

Fielding dates April 18 – 27

Responses 1,551

Margin of error ±2.5%

Exhibitors (who may also sponsor) 100%

Sponsors (who exhibit) 36% (556 responses)



Point 2: Participation Strong

Changes to in-person exhibit plans
More 
events

Same 
number 
of events

Not sure/
Don’t know

30%

48%

15%
7%

Fewer 
events

APRIL 2023

78% intend to exhibit 

at the same number 

of events or more

Source: Spring 2023 Freeman Syndicated Survey of Event Exhibitors/Sponsors



Point 2: Participation Strong

79% plan to maintain 

or increase their 

budget
21%

31%

48%

33%32%35%

COMPARED TO 
PREVIOUS 12 
MONTHS

COMPARED TO PRE-
COVID (BEFORE 
MARCH 2020)

Budget expectations for next 12 months

Increase DecreaseRemain the 
same

Source: Spring 2023 Freeman Syndicated Survey of Event Exhibitors/Sponsors



Point 2: Participation Strong

89% of exhibitors are 

using the same or 

more space.

3%

8%

78%

11%

Not sure

Less

About the same

More

Square footage compared to pre-pandemic

Source: Spring 2023 Freeman Syndicated Survey of Event Exhibitors/Sponsors



Point 2: Participation Strong

8%
21%

71%

Change in spending between exhibiting and 
sponsorships post-pandemic

Spending more on 
exhibits than 
sponsorships

Spending more on 
sponsorships than 
exhibits

No change in 
mix

APRIL 2023

Source: Spring 2023 Freeman Syndicated Survey of Event Exhibitors/Sponsors



Point 2: Participation Strong

8%
18%

51%

Planned purchase sponsorships at in-person events

More 
Events

Fewer 
Events

Same 
number

APRIL 2023

Source: Spring 2023 Freeman Syndicated Survey of Event Exhibitors/Sponsors

69% are purchasing 

sponsorship in the 

same or more events



Point 2: Participation Strong

Sponsorship budget expectations for next 12 months

57%

25%
18%

APRIL 2023

Increase DecreaseRemain 
the same

Source: Spring 2023 Freeman Syndicated Survey of Event Exhibitors/Sponsors

82% keep the same 

or increase their 

budget



Point 3: New Exhibit Managers

Source: Spring 2023 Freeman Syndicated Survey of Event Exhibitors/Sponsors

64% new to role since pandemic

2 years younger

53% Male, 41% Female, 6% Other



Point 4: Lead Nurture

Primary reason to exhibit

Lead Generation

39%

29%
25%

7%

Lead NurtureSales Brand 
Impact/Awareness

APRIL 2023

Source: Spring 2023 Freeman Syndicated Survey of Event Exhibitors/Sponsors

Lead Nurture:
Exhibitors are 
neglecting a critical 
component of 
attendee connection: 
nurture. Every 
company must 
recognize the 
increasing number 
of high value 
touchpoints required 
to turn a lead into a 
customer. 



Point 5: Mind the Gap

Reasons for Exhibiting (Importance & Satisfaction)

Source: Spring 2023 Freeman Syndicated Survey of Event Exhibitors/Sponsors



Point 5: New Product Launches

Preferred way to make new product announcements

Individual sales 
calls

Press release Standalone press 
event/
conference

Post on social 
media 
channels

Post on 
website

At an industry 
event/trade 
show

5%

25%

34%

43%44%46%

APRIL 2023

Source: Spring 2023 Freeman Syndicated Survey of Event Exhibitors/Sponsors



Point 5: New Product Launches

Preferred way to make new product announcements

Individual sales 
calls

Press release Standalone press 
event/
conference

Post on social 
media 
channels

Post on 
website

At an industry 
event/trade 
show

5%

25%

34%

43%44%46%

APRIL 2023

54% of 
Millennials

Source: Spring 2023 Freeman Syndicated Survey of Event Exhibitors/Sponsors

76% pre-
COVID



Point 5: Private Events

Considering own private events

Yes, 
already 
planning or 
executing

No, 3rd party 
events work 
for us

No change 
yet, but 
might 
consider in 
the future

48%

35%

17%

APRIL 2023

Source: Spring 2023 Freeman Syndicated Survey of Event Exhibitors/Sponsors

52% doing or 

considering private 

events


	Default Section
	Slide 1: Sam Lippman
	Slide 2
	Slide 3: Point 1: Next Generation Event Goer (NGEG)
	Slide 4: Point 1: We Meet Their Priorities
	Slide 5: Point 1: Attendance Increasing
	Slide 6: Exhibitor/Sponsor Research
	Slide 7: Point 2: Participation Strong
	Slide 8: Point 2: Participation Strong
	Slide 9: Point 2: Participation Strong
	Slide 10: Point 2: Participation Strong
	Slide 11: Point 2: Participation Strong
	Slide 12: Point 2: Participation Strong
	Slide 13: Point 3: New Exhibit Managers
	Slide 14: Point 4: Lead Nurture
	Slide 15: Point 5: Mind the Gap
	Slide 16: Point 5: New Product Launches
	Slide 17: Point 5: New Product Launches
	Slide 18: Point 5: Private Events


