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Poll Question 1.:

How many of you had to cancel, postpone,
or shift an event to virtual in the past 12
months?



Keep in mind...

1. You aren’t the only one in your industry who experienced this
2. Other traditional B2B marketing channels are less effective
3. Virtual/digital isn’t going away

4. People are spending a LOT more time online right now
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Sponsorship Trends: During the Event

* Live Involvement: Intros/Thank You’s, Workshops, Panel
Moderation/Participation, Co-Presenting

* Digital Involvement: Waiting Rooms, Logos, Backgrounds,
Pre/Mid/Post-roll Videos

* Physical Involvement: Swag Bag via Mail, Virtual 5k/Yoga,
HH/Coffee Break (virtual or physical), Photo Booth

*https://www.feathr.co/blog/33-sponsorship-ideas-for-virtual-events



Sponsorship Trends: Before and After the Event

Sponsored e-blasts

On-site experiences: logos and chatbots
Sponsored ad retargeting

Spotlight articles and sponsored content

Social media posts
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Poll Question 2:

How would you describe your
experience selling virtual and digital
exhibitor/sponsor experiences?



Sponsorship Trends: Before and After the Event

Sponsored e-blasts
On-site experiences: logosgnd chatbots

* Sponsored ad retargeting

e Spotlight articles and sponsored content

* Social media posts






Sponsorship Trends: Before and After the Event

e Sponsored e-blasts

* On-site experiences: logos and chatbots
[Spomored 2 etageeng

e Spotlight articles and sponsored content

* Social media posts



What’s Ad Retargeting?



Step One: You visit an online shopping site



Step Two: You leave without purchasing, then
start seeing ads for that product “follow” you



Step Three: You go back to the site and purchase
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QUALITY DECISION-MAKERS LOOKING FOR SOLUTIONS.

WEF* digital retargeting ad program is the optimal way to reach, target, ard influence your customers anytime, anywhere.

Benefits

WEF DIGITAL RETARGETING - HOW IT WORKS
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Questions?

evan@feathr.co



