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What is Digital Event Data?

Digital Event Data is all of the information collected 
through the execution of Virtual and Hybrid Events!

James A. Parker, CEO, Digitell, Inc.



Data Collecting Tools

• Registration Data & Questions
• Surveys/Evaluations
• Polling Questions
• Conversations from Chat & Forums
• Gamification



Information To Collect

• Registration Data & User Activities
• Users Opinions (Polling Questions)
• Real Time User Answered Case Studies
• Exhibitor Traffic
• Content Access Usage (Most/Least Popular)
• Download and Click Through Rates



Clinical Care Options (CCO) Generates Significant 
Data During Online Webcasting 

CCO Executes over 25 Polling Questions 
During Every Hour of Delivered Content

The data they capture goes directly to their new product development team.



Digital Learning Centers Drive Year-round Data
Case Study - American Nephrology Nurses Association (ANNA)

o Meets Organization’s Mission Statement
o Member Benefit
o Drives Lifelong Learning

Mutual Win-Win

Provides ANNA with the data needed 

to better understand Member 

needs and what they value 
Year-round engagement with members gives 
Celess Tyrell plenty of data to drive future 
decisions

Click for case study

https://digitellinc.com/case-study/anna-captures-and-transforms-event-content-to-create-vibrant-year-round-learning-communities/
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