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Macro Level Insights

U.S. Business-to-Business Exhibition Industry –
Thousands of Events Serving Millions
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$101 billion 

contribution to U.S. 

GDP in 2019  

(direct, indirect and 

induced effects)

A Major Player in the U.S. Economy



The CEIR Index documented that 2019 was a good year for the US B2B exhibition industry, where it achieved a 1.4% growth 

rate and where 11 of the 14 industry sectors enjoyed positive growth.

With the onslaught of COVID-19 in mid-March, B2B exhibition industry activity came to a standstill in Q2 and Q3. The outlook 

for Q4 anticipates little growth, unless a major turnaround in containing COVID occurs. CEIR’s economist continues to 

monitor and report on the anticipated outlook for US GDP and B2B exhibition industry growth for 2020 and 2021. Dr. Shaw’s 

scenario analyses were included most recently in a November 5 CEIR webinar. To access this webinar, go here.

https://store.ceir.org/webinar-event-analyzer-2.0/
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April Survey June Survey

US B2B exhibition organizers have made a hard pivot to virtual events to survive the health crisis and maintain engagement 

with their communities, as documented by CEIR’s B2B Exhibition Organizer Impact and Recovery Survey. The June survey 

captured topline data on the how organizers are monetizing these events. FMI go here. CEIR has launched a study with B2B 

exhibition organizers globally, capturing more comprehensive baseline data on what elements are included in virtual events as

well as participation and financial outcomes. Preliminary results will be released in early December.

https://store.ceir.org/webinar-impact-of-covid-19-on-us-b2b-exhibition-organizations-june-2020/
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The 2019 B2B Exhibition Sponsorship Playbook series

compiles organizer and exhibitor practices in a unique 

format that provides answers to these issues and more. It 

provides valuable industry benchmarks and insights on 

what is working to help organizers and exhibitors adjust 

programs to enhance their success.

Part One: What 

Organizers Offer 

Compared to What 

Exhibitors Buy
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The 2019 B2B Exhibition Sponsorship Playbook series

compiles organizer and exhibitor practices in a unique 

format that provides answers to these issues and more. It 

provides valuable industry benchmarks and insights on 

what is working to help organizers and exhibitors adjust 

programs to enhance their success.

Part Two: Sponsorship 

Sales Process –

Customer Satisfaction, 

Package or A La Carte? 

Self-Serve or Staff-

Assisted?
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The 2019 B2B Exhibition Sponsorship Playbook series

compiles organizer and exhibitor practices in a unique 

format that provides answers to these issues and more. It 

provides valuable industry benchmarks and insights on 

what is working to help organizers and exhibitors adjust 

programs to enhance their success.

Part Three: Evaluating 

the Outcome of 

Sponsorship Sales and 

Purchases
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The 2019 B2B Exhibition Sponsorship Playbook series

compiles organizer and exhibitor practices in a unique 

format that provides answers to these issues and more. It 

provides valuable industry benchmarks and insights on 

what is working to help organizers and exhibitors adjust 

programs to enhance their success.

Part Four: Future 

Outlook for Sponsorship 

Sales and Purchases
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The 2019 B2B Exhibition Sponsorship Playbook series

compiles organizer and exhibitor practices in a unique 

format that provides answers to these issues and more. It 

provides valuable industry benchmarks and insights on 

what is working to help organizers and exhibitors adjust 

programs to enhance their success.

Part Five: Who Are Non-

Buyers and What May 

Prompt Them to Buy?

Download the full series!

Download here

https://www.ceir.org/b2b-sponsorship-playbook/


Benefits of using the CEIR Event Performance 

Analyzer:

1. Quickly see if your event is outperforming, 

underperforming or is in line with other events in your 

industry sector. 

2. The tool generates charts that you may share with 

your show team or add into a presentation. Results will 

quickly point to areas that need to be addressed when 

planning for the next edition of your event. It may also 

give you bragging rights to share with your board, 

where you’re outperforming the competition or maybe 

even use in your event promotions.

3. All results are automatically saved. Users simply add 

results for the next show year when it occurs. The 

CEIR Index model is updated annually in the Spring.

4. Users have FREE ACCESS to 13 charts. The data is 

downloadable into an excel file and/or users may 

download charts as a pdf, png or jpg. 

5. Access the CEIR Event Performance Analyzer here. 

https://www.ceir.org/tools/
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