
OMNICHANNEL
IF, WHEN, HOW, WHAT, RESEARCH



WHAT DOES OMNICHANNEL MEAN

• In the consumer space – purchasing on-line, chat, mobile, phone, in 
person

• B2B – Chat, Text, Website, Phone/Voice/Robocall, Mobile (data), 
print, direct mail, social media (paid/unpaid/influencers), tradeshows, 
events, digital events

• 86 YEARS IN THE MAKING – 1ST LIVE EVENT BROADCAST MAY 1936



THE OMNICHANNEL WORLD
HYBRID, THE WORD (FOR THE MOST PART), IS 

GOING TO DIE.  
IT WILL SIMPLY BE YOUR EVENT.

• We don’t watch a virtual football game.  

• It is a football game.  

• You go there or you don’t.



WHY AN OMNICHANNEL APPROACH?

• If you don’t do it, your exhibitors will

• Doesn’t have to be expensive.

• Expected



FIRST THE GOOD NEWS!

•94% of Exhibitors who 
exhibited in 2019 are planning 
on returning to exhibit 2022 +



MORE GOOD NEWS!

• It’s the same for attendees. Those 
non-returning attendees have no or 
low influence on purchase decisions



EVEN MORE GOOD NEWS!

•Of the small percentage of 
non-returning attendees, only 
4% of those say nothing will 
convince them to return.
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WHERE TO SPEND?

Email example

https://www.instagram.com/reel/CkbYYIZp8QQ/?utm_source=ig_web_copy_link
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