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Today's Agenda

1.Trends in today's audience acquisition 
campaign

2.Using ML & AI to "RENEW" your prospect 
universe

3.The future of audience targeting - using their 
session/program engagement data

Please ask questions along the way - 
let's be as interactive as possible



2.7
Million

$450M
Total registration dollars

15M+
Demos & Audience 
Behaviors Analyzed

.
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Early Campaign

• Focus on loyalists & senior 
attendees - they are 
registering slightly earlier 
than ever.

• Messaging - network effect 
messaging to these folks.
Ex: "Your team grows at XYZ 
Expo"

• Emphasize top of funnel and 
awareness pushing

Mid Campaign

• Demographic patterns start 
to solidify

• Domestic (US) regional 
window becomes a priority 
for those traveling >500 
miles.  Currently NE is 
traveilng at its strongest level 
from 2020

• If Org depth (Ind/ Company) 
is pacing ahead - you're in 
great shape!

Late Campaign

#1 Campaign Behavioral Trending



Organizational Participation Patterns
B2B Tracking to Ensure Adequate Audience Coverage

Identifying Key DM per 
Company

Push Organizational 
Depth to Exh Sales Team
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USING A.I. TO IMPROVE TOP OF FUNNEL: RENEWING 
YOUR PROSPECT UNIVERSE

#2
Renewing 
Your 
Prospect 
Database



How Reliable is Your Prospect Universe?

• Lack of new prospects from top 
of funnel

• People moving companies or 
leaving roles
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Data Decay 
Metrics is 
Serious 
Busines

22.5%

1-10-100
ACCORDING TO THE , ALSO KNOWN AS "THE COST OF QUALITY," THE COST OF PREVENTING 

DATA DECAY IS $1, CORRECTING IT IS $10, AND THE COST OF DOING NOTHING IS $100

1 https://www.hubspot.com/database-decay

2 https://www.linkedin.com/pulse/data-decay-next-contact-
center-pandemic-vivek-jain/



Example 
Event 
Prospect 
Universe

Audience Prospect Universe Waterfall Chart

10



Now Your Can RENEW Your Old Audience

Use AI/ML to track job 
changes in real-time

Identify who backfills 
roles & where your 

current contact went

Bring back leads who have 
experienced your events 

before!
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Publicly Available Job 
Movement Data

A Simple 
Exampe
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In early testing - tracking individual role changes saw that for

Every 10k People...
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Increasing the Long Tail 
Value of Content

#3
Leverage Your 
Session Data 
for Audience 
Acquisition
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Secret Recipe to Turn Content into More Attendees

Track session scans

Characterize session content with an AI model

AI tags individuals based on their ACTUAL content choices

Build marketing messages & campaign cohorts around future content topics
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Use Your Event's 
Program to Market 
for Future Events



Questions?

• Email

• LinkedIn

• Bear Analytics


