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Research-based Feedback and Benchmarks

Research conducted by
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WHAT’S NEW? WHAT 
EXHIBITORS 
NEED NOW

BENCHMARKS

AGENDA
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Jwolff1@lenovo.com

Joe Federbush, President & Chief Strategist
EVOLIO Marketing
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TEXT
Subtext

Author

EXHIBITOR 
BUDGETS 
ARE MOSTLY 
FLAT OR 
DECREASING

Increase
3%Decrease 

44%

Same
53%

Source: EVOLIO Marketing
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TEXT
Subtext

Author

EXHIBITORS’ 
NEEDS & 
CHALLENGES

Source: EVOLIO Marketing
N=170 exhibitors

February 25-27, 2024

WORDS/PHRASES USED BY EXHIBITORS TO 
DESCRIBE THEIR CHALLENGES WITH TRADE SHOWS

Rising Costs
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Author

SPONSORS’ 
CHALLENGES:
Sponsors want 
cost-effective, 
transparent,  
new/unique  
sponsorship 
opportunities

Source: EVOLIO Marketing & Lippman Connects, April 2023, n=44

Always                   6%
Frequently          28%
Occasionally       39% 
Rarely                   17%
Never                   11%

ORGANIZERS 
ACCOMMODATING 

SPONSORS’ REQUESTS

12%

ORGANIZERS 
INTRODUCING NEW 

SPONSORSHIPS

Source: EVOLIO Marketing
February 25-27, 2024, n=170 exhibitors
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Author

EXHIBITORS 
NEED EASILY 
ACCESSIBLE, 
ACTIONABLE 
DATA 

 Event dates and specific location(s)
 Exhibit hours/dates
 Detailed Attendee Profile Information
 # of attendees (excluding exhibitors)
 Job roles/levels/professional positions
 Industries/type of practice
 Company size (revenue or # employees)
 Buying role breakout (DMs, influencers, etc.)
 Repeat vs 1st-timers
 Age breakouts
 Geo/state/country
 # Press/Media/Analysts

 Sponsorship opps based on goals/objectives

CHECKLIST EXHIBITORS NEED NOW
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EXHIBITOR BENCHMARKS
Source: EVOLIO Marketing Post-event Exhibitor Surveys conducted in 2019 – 2023, n=2,986

20% First time exhibitors

Author
66% Event Satisfaction

Extremely/Very Satisfied

48% Value of Investment
Excellent/Very Good

81% Likely to Exhibit in 
Next Show
Extremely/Very Likely

Exhibit Sales Roundtable   |     February 29, 2024



EXHIBITOR BENCHMARKS

21% Net Promoter Score
“Likely to recommend event 
to colleagues”

Source: EVOLIO Marketing Post-event Exhibitor Surveys conducted in 2019 – 2023, n=2,986

92%

TOP REASONS FOR 
EXHIBITING

Generate Leads

Visibility in Industry

Showcase New Products

87%

49%

57% Highly Satisfied with 
Quality of Leads
Extremely/Very Satisfied

Author
65% High Satisfaction with 

Audience Quality
Extremely/Very Satisfied
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ADDITIONAL RESEARCH AND RESOURCES

2022 Material Handling & 
Labor Rate Report

• Compares average labor and material handling 
rates across 16 major U.S. convention cities. 

• 29% increase in display, labor, and material handling 
rates since 2017 which far outpaces increases in 
prices compared with most other business services.

• Electrical labor has the greatest increase at 32% 
compared with installation & dismantle labor (26%) 
and material handling (28%).

https://exhibitoradvocacy.com 12

UPDATED 2023 REPORT COMING SOON!
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https://exhibitoradvocacy.com/


ADDITIONAL RESEARCH AND RESOURCES

13

For access, email 
joef@evoliomarketing.com
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mailto:joef@evoliomarketing.com
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Thank you!

Joe Federbush
President & Chief Strategist
joef@evoliomarketing.com
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