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EXHIBITOR
BUDGETS
ARE MOSTLY
FLAT OR
DECREASING
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Exhibit & Sponsorship Budgets

(compared with previous year)

Decrease
44%

Increase
3%

Source: EVOLIO Marketing
February 25-27, 2024, n=170 exhibitors



WORDS/PHRASES USED BY EXHIBITORS TO
DESCRIBE THEIR CHALLENGES WITH TRADE SHOWS

Ambigui - o=
o9 Rising Costs

EXHIBITORS’ Relationships

Hidden Costs _
NEEDS & Do more with less

CHALLENGES Lack of transparency

Source: EVOLIO Marketing
N=170 exhibitors
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SPONSORSY’
CHALLENGES:

Sponsors want

cost-effective,

Always 6%
transparent, Frequently 28%
new/unique 1 2% Occasionally  39%
sponsorship
opportunities

February 25-27, 2024, n=170 exhibitors
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EXHIBITORS

NEED EASILY
ACCESSIBLE,

ACTIONABLE
DATA
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CHECKLIST EXHIBITORS NEED NOW

v’ Event dates and specific location(s)

v Exhibit hours/dates

v’ Detailed Attendee Profile Information
v’ # of attendees (excluding exhibitors)
v’ Job roles/levels/professional positions
v’ Industries/type of practice
v’ Company size (revenue or # employees)
v’ Buying role breakout (DMs, influencers, etc.)
v’ Repeat vs 15t-timers
v’ Age breakouts
v’ Geo/state/country
v’ # Press/Media/Analysts

v Sponsorship opps based on goals/objectives




EVOLIO

NR

RETAIL’S
BIG SHOW

Event Demographics

fexhibit/sponsor Overview | Become an Exhibltor | 2025Fioor Plan | SponsorLevels

Attendee Demographics | Special Programs | Foodservice Innovation Zone | Who Attends

NAF: Retaifs Big Show aitracis the top Industry leaders from across ail o reci

‘ed companies from NRF 2024

Registrant Demographics

39,500 19,000 5,000 70% 30%

Total Attendees  Retail Professionals  BrandsRepresented  U.S.Attendees  International Attendees

86...w.

100 Retail Companies
were represented ot NRF 2024

Attendees represent all
professional levels

st Exacuive,

88% of attendees play arole in
purchasing decisions

Final Say 2%

Exhibit Sales Roundtable |

200rme NRF Hot

25 Retail Companies
were representec ot NRF 2024

Attendees have a wide
range of responsibili

Businass D

Attendees plan to spend on

products in the Expo
5250,000- 5500000 17%

February 29

Exhibit/Sponsor Overview | Become an Exhibitor

$325,000

$100,000

$75,000 - $99,999

$50,000 - $74,999

NRF Ec'éisw
Sponsorship Levels

2025 Floor Plan | SponsorLevels | Attendee D: i Special Prog

Chairman’s Circle

For more information on Chairman’s Level sponsorship, please contact Tami Sakell, VP, Exhibit &
Sponsorship Sales at 202-661-3044.

Platinum Level

Sponsorship contribution range is $100,000 and up

Recognition in conference marketing material beginning upon receipt of signed sponsorship
agreement

Promation on the NRF event website, with a hot link to the sponsor's company profile, via the
conference sponsorship listings

Inclusion in the general conference Platinum signage

inclusion on the Platinum/Gold sponsor hanging banner in the Convention Center registration
area

6 full conference registrations which give sponsor access to the Expo and all educational
sessions

Gold Level

Sponsorship contribution range is $75,000 to $89,999

Recognition in conference marketing material beginning Upon receipt of signed sponsorship
agreement

Promation on the NRF event website, with a hot link to the sponsor's company profile, via the:
conference sponsorship listings

Inclusion in the general conference Gold signage
Inclusion on the Platinum/Gold sponsor hanging banner in the Convention Center registration
area

4 full conference registrations which give sponsor access to the Expo and all educational
sessions

Silver Level

Sponsorship contribution range is $50,000 to $74,999

Recognition in conference marketing material beginning upon receipt of signed sponsorship
agreement

Promation on the NRF event website, with a hot link to the sponsor's company profile, via the
conference sponsorship listings

Inclusion in the general conference Silver signage

3 full conference registrations which give sponsor access to the EXPO and all educational
sessions

Who Attends




RETAIL’S
BIG SHOW

Event Demographics

I 1 spe | Attendec | sp g | Foodservice

af retail

Click here 1o view a st of registered companies from NRF 2024

Registrant Demographics

- Ly

19,000 5,000 70% 30%

Total Attendees  Retail Professionals  BrandsRepresented  U.S.Attendees  International Attendees

86...w.

100 Retail Companies
were represented ot NRF 2024

Attendees represent all
professional levels

ceofpresicent/ouner

Cleve i, CTO.CNO,
ero,

. Exscutive, SVP, EVP

Vice Prasident

birector/senior Director

Spaciolist/cossintor

Pincipal | Portner |
Managing binsctar

Ganeral uanoger

88% of attendees play arole in
purchasing decisions

Finalsay2e%,

Exscurive Monagemant

Businass Davsiopment

Corporate operations &
st

Stare:
Manogement/iercho.

&-commercebigtot

Customer Experience.

Cyber Securtylasset

20onne NRF Hot

25 Retail Companies
were represented ot NRF 2024

Attendees have a wide
range of responsibi

Mfnosystems/ s

Marksting Soies

regy

agministrotive. 6%

Gonsuting senvces.

suppiy nain

protsctan

Attendees plan to spend on

products in the Expo
5250,000- 5500000 17%

Exhibit/Sponsor Overview | Become an Exhibitor | 2025 Floor Plan | Sponsor Levels | Dy ics | special

$325,000

$100,000

$75,000 - $99,999

$50,000 - $74,999

NRF 556w

Sponsorship Levels

g |

Chairman’s Circle

For more information on Chairman’s Level sponsorship, please contact Tarmi Sakell, VP, Exhibit &
Sponsorship Sales at 202-661-3044.

Platinum Level

= Sponsorship contribution range is $100,000 and up

« Recognition in conference marketing material beginning upon receipt of signed sponsorship
agreement

Promotion on the NRF event website, with a hot link to the sponsor's company profile, via the:
conference sponsorship listings

« Inclusion in the general conference Platinum signage
« Inclusion on the Platinum/Gold sponsor hanging banner in the Convention Center registration
area

* 6 fullconference registrations which give sponsor access to the Expo and all educational
sessions

Gold Level

= Sponsorship contribution range is $75,000 to $98,999

= Recoghition in conference marketing material beginning Upon receipt of signed sponsorship
agreement

= Promotion on the NRF event website, with a hot link to the sponsor's company profile, via the
conference sponsorship listings

Inclusion in the general conference Gold signage

Inclusion on the Platinum/Gold sponsor hanging banner in the Convention Center registration
area

4 full conference registrations which give sponsor access to the Expo and all educational
sessions

Silver Level

Sponsorship contribution range is $60,000 to $74,999

Recognition in conference marketing material beginning upon receipt of signed sponsorship
agreement

Promotion on the NRF event website, with a hot link to the sponsor's company profile, via the:
conference sponsorship listings

Inclusion in the general conference Silver signage

= 3 full conferen 1s which
sessions

access to the EXPO and all educational

Zone | Who Attends



EXHIBITOR BENCHMARKS

Source: EVOLIO Marketing Post-event Exhibitor Surveys conducted in 2019 — 2023, n=2,986

0 : - A Value of Investment
First time exhibitor 0
20% st time exhibitors 48% Excellent/Very Good

06% | Event Satisfaction 81% Likely to Exhibit in
Extremely/Very Satisfied Next Show

Extremely/Very Likely
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EXHIBITOR BENCHMARKS

Source: EVOLIO Marketing Post-event Exhibitor Surveys conducted in 2019 — 2023, n=2,986

0 Highly Satisfied with
S ) e rormoter oo 57% ) Quality of Leads

to colleagues” Extremely/Very Satisfied
65% ) High Satisfaction with TOP REASONS FOR
Audience Quality EXHIBITING

Extremely/Very Satisfied
Generate Leads

Visibility in Industry

Showcase New Products
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ADDITIONAL RESEARCH AND RESOURCES

2022 Material Handling &
Labor Rate Report

« Compares average labor and material handling
rates across 16 major U.S. convention cities.

e 29% increase in display, labor, and material handling
rates since 2017 which far outpaces increases in
prices compared with most other business services.

* Electrical labor has the greatest increase at 32%
compared with installation & dismantle labor (26%)
and material handling (28%).

UPDATED 2023 REPORT COMING SOON!
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https://exhibitoradvocacy.com



https://exhibitoradvocacy.com/

EVOLIO

Measurement

Strategy Training Blogs Contact Us

EVOLIO & Lippman Connects Roundtable Resource Center

Thank you for visiting! Please download any of the recent presentations and studies prepared by EVOLIO Marketing and Lippman Connects

by clicking on the images below.

Exhibit
Sales
Roundtable
Research

Attendee
Acquisition
Roundtable

Research

Large Show &
Midsize Show
Roundtable
Research

Exhibit and Sponsorship Sales
Survey Results

and Insights ﬁ\| 1@ .
oo i ‘ﬁ?lﬁ]ﬂ ﬂ"

Download ESR Study: September'22

Exhibit and Sponsorship
Sales Outlook Study

Attendee Acquisition Challenges
& Outlook
Survey Results

and Insights &’ ‘ ﬁ{!g i

EveUo I

Download AAR Study: October '22

Download ESR Study: June '22

Download AAR Study: July '22

©

Midsize Show

Attendee Acquisition & 25
Exhibit/Sponsorship Sales & i Vel

’)/g’; "

—n
LARGE .

© >
Q SHOW -

Y ¥ |
bt EVeLIO

228 Comee

Download LSR Insights: April '22

ADDITIONAL RESEARCH AND RESOURCES

For access, email

joef@evoliomarketing.com
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mailto:joef@evoliomarketing.com

EVOLIO

marketing

Thank youl!

Joe Federbush
President & Chief Strategist

joef@evoliomarketing.com
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