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Branding Lessons 
(armchair quarterback time!)

1. Need more time. And 
then some more time 
after that.

2. The post launch is more 
stressful than the pre-
launch. 

3. UX (internal and 
external) plays the 
biggest role in design.



Case Study – What’s a Marketer 
To Do?

The challenge.
• Loud negative voices
• Dates close to holidays
• Location 
• Managing exhibitor 

expectations



Case Study – What’s a Marketer 
To Do?

The solutions.
• Personal outreach to stop 

negativity – find out why
• Influencer marketing
• New audiences 
• New exhibitor marketing 

tactics.
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