
FRESH IDEAS FOR 
OMNI-CHANNEL 

MARKETING





INCREASE FOCUS ON NEXT GEN 
EVENT GOERS (NGEGs)



How Each Generation Shops in 2023 [New Data from Our 
State of Consumer Trends Report]
Source: HubSpot and Brandwatch

57% of Gen Zers have 
discovered new 
products through 
social media in the 
past few months

Intelligence’s Generation Z: Building a Better Normal
Source: Wunderman Thompson

83% of American Gen Zers 
have a newfound appreciation 
for in-person interactions as a 
result of the pandemic



TOP FUNNEL CHANNELS

94%

YOUTUBE

90% 

TIKTOK

97%

REDDIT

% of new visitor traffic to Show website 

Over 5,300 new contacts added into remarketing audience



5,300+ new 
contacts

added into 
remarketing 

audience







LAST CHANCE CAMPAIGN



2022 State of U.S. Consumer Trends Report
Source: HubSpot and Brandwatch

44% of Millennials and 55% of Gen Zers 
consider influencer recommendations 
one of the most important factors in a 
purchase decision.







RESULTS

IMPRESSIONS

34.51K

REACH

32.39K
ENGAGEMENTS

949

ENGAGEMENT 
RATE

2.24%

EARNED MEDIA 
VALUE

$2.77K
FOLLOWERS

52.45K



EVOLVE INTERNATIONAL GROWTH 
STRATEGY
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Brazil
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China
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Argentina

Trinidad and Tobago

Other

16 Americas
2 Asia
2 Europe

14 Americas
4 Asia
1 Africa 
1 Europe

2019               2022               2023

14 Americas
5 Asia
1 Europe

5 Countries account for 
53% of total attendance
+1% vs 2022

Higher on the list than in 2019
New additions to the top 20 (vs 2022)

2023 ATTENDEE REG

4,589
+15.6% vs. 2022 
+3.3% vs. 2019

2023 Goal: 4,000







RESULTS

THE INTL. WEBPAGE 
WAS THE

10TH 
MOST VISITED

ATTENDED 
THROUGH A 
DELEGATION

29
COUNTRIES

% TO DELEGATION 
REGISTRATION GOAL

114%

compared to 2022 
at a lower CPA

71%
MORE 

REGISTRATIONS

PERCENTAGE 
INCREASE IN CTR

397%



ENGAGE THE LOCAL MARKET



CAMPAIGN GOALS

1. Increase brand loyalty

2. Celebrate local target 
audience with a “feel-good” 
campaign

3. Strengthen the relationships 
and build trust

4. Drive additional registration









HUNGRY TO INCREASE ATTENDANCE?



TAKEAWAYS

1. Meet them where they are

2. Build trust with influencer 

marketing

3. Internationalize your outreach

4. Generate loyalty and 

excitement within local 

markets



QUESTIONS?



CHELSEA GREGORY
www.mdg.agency

chelsea.gregory@mdg.agency

607.437.9793

LISA MALIKOW
www.winsightmedia.com

lmalikow@winsightmedia.com

312.853.5865

CONNECT WITH US

http://www.mdg.agency/


THANK YOU!


