Total attendance (including exhibitors/buyers/others) at your largest event?

0 | 4%

t under 10,000 | 1%

ut under 20,000 | 1%

23%

4%




Total net square feet of your largest event?

- 50,000 nsf
- to 125,000 nsf
-I to 250,000 nsf
.plicable

8%

9%

9%

| 9%

46%

8%



Location of your largest event?

O



Location of your headquarters office?



Number of events in your portfolio?

49,

28%

| 8%

| 3%

37%



Where is the World Center of Gravity Today?

-er to the West | 3%

r to the West | 7%

- much stable 8%

he East 23%

30%

-much further to the East 9%




If you want to launch a show abroad - which market would you choose?

- 1 0%
-da 6%
Midd Ea »



If you want to launch a show abroad - Which approach would you prefer?

on my own 9%

hosting venue | 5%

show | 5%

6l%




Which of these outlets do you view as the most trustworthy?

22%

27%

37%

49

9%

| 5%

23%



What concerns you most about the media today?

64%

31%

| 5%

ability to relate to my interests 3%



Where do you engage with the news?

| 6%

71%

28%

| 7%




What is the Number | threat to exhibitions and events today?

SECURITY (ACTIVE SHOOTER) AND POLITICAL INSTABILITY  EXHIBITORS REDUCING SPEND PROPRIETARY EVENTS
ATTENDANCE TRUMP TIME INVESTMENT ATTENDEE PREFERENCE, CONDOLIDATION

OLDSCHOOL  oyrhen cHANNELS ATTENDEEACQUISITION g qu vo \NNOUATE
REDUNDANCY SHIFTING EXPECTATIONS EXHIBITOR COSTS OFFBOARDING

cumvegseamnons FUEATE05 ) O OF TECHNOLOGY oo O OINIPLACENGY

CHALLENGING MARKET
Ecmmmv B DIGITAL NOT RELEVANT
EXPENSES

VISAS DECLINING ATTENDANCE

TIME COST AUDIENCE TRADE
RELEVANCE " o
TBA"E[ OVERCROWDING OF MARKETSPACE  TRADE WAR, ROI, BUDGET

DATABREACH 100 MANY

BOOMERS BAN
SUBSCHROM BESHISS FRACTICES NEED TO EVOLVE I"""ST“Y ﬂﬂ"SﬂllﬂAﬂﬂ" SMALL CORPORATE EVENTS QLOSALZATION
FAILURE TO INNOVATE ppqp SEc“nI" COMPETITION "rexmon
ECONOMIC DOWNTURN. AL R TITE— "“"BEEESS'“N
ROI TIME SCARCITY I"TEB“ET - B—— Y FaADE BARRIEDS

CONSOLIDATION BypGETSATTENDEES  ,,, Muuns  Buoeer-fo

EXHIBITOR'S LACK 0‘;‘:}‘;"‘{:":'“3 MERGER SHRINKING ATTENDANCE LEGACY DOWNWARD ECONOMY
DICLINE IN SPONSOERS



What will be the Number | change to exhibitions and events in 5 years!?

24/1/36%5 LOCAL / REGIONAL EVENTS DIRECT CORPORATE EVENTS
DATA USAGE
VIRTHAL TECHNSLOCT AUDIENCE EXPERIENCE BETTER PREPAREDATTENDEES  ENGAGEMENT
Hl“ DATA DRIVEN EXPERIENCES

IMPACT OF Al
LESS NSF, MORE PROMO SPEND
GENERATION

Exp E n I E“TI nl DATA AND INSIGHTS
INTERACTIVITY MORE FOCUS ON EXPERIENCE

CHINA US RELATIONS MAY BE WORSE c “ STo M I ZATI 0 “
PERSONALIZATION o oti o e, b o

TECHNOLOGY- <=~

MORE PERSONALIZED J0URNEYS QUANTIFICATION
ROBOTS

THE WAY COMPANIES ACTIVATE CURATION OF CONTENT AND EXPERIENCE THRU Al EVENT FOCUSED

REINVENT LESS FLOORSPACE  ATTENDEE TRACKING TRANSPERANCY Al VR EXPERIENCES

CULTURALRELEVANCE  DIGITIZATION AND TECH SAVVY AUDIENES  ppprsONALIZED INTERACTIONS BASED UPON ATTENDEE BEHAVIOR

DURATION NONE INCREASED DATA-DRIVEN DECISIONS B2C & B2C

PERSONALIZED, EXPERIENTIAL, AND ALL MEASURABLE SMALLER MORE SPECIALIZED REGIONALIZED EVENTS
L ACTIVATIONS SOCIAL ELEMENTS CURATED  SUBJECT MATTER CHANGES
MICRO VALUE BASED PERSONALIZED EXPERIENCES WITHIN LARGER GLOBAL EXPERIENCES

CYBER CONNECTIONS  NEW VALUE S B S EXPERIENCES




Were you aware of National Restaurant Association's partnership with Winsight Media prior to seeing
the ECEF 2019 Program?

59%

41%




Word that describes your reaction to the National Restaurant Association partnership with Winsight
Media!?

ABOUT TIME
SO WHAT FASCINATED

SURPRISED -
INTERESTING. OK BRILLANT

MAKES SENSE
WOW! CA-CHING! CREATIVE LISTENING IMPACT ON MEMBERS
SMART. BUSINESS DRIVEN MARY PAT IS SMART BRUAWAH!  SHOCK SMART ASSES AMBIVALENT

SIIIIPI?IIISI:H? ) NorrECT EXCITED wiHo? wuw """“"T“"'" IIISE HERE COMES THE FOR PRIVATE BUSINESSES
STRATEGIC
NONE o CUROUS o

cusr CUTS  WHY? ANGER

i BRILLIANT s
i - INTERESTIN

“GITI“G SMART, BRILLIANT,
S NTRIGUED 2 INNOVATIVE ITEASTNG
SMART e i FUTURE. PROGRESSIVE "

INTERESTING. CONFUSED FASCINATING
INDIFFERENT




What was the biggest threat to the deal?

6%

61%

| 5%

ss Confidential | 7%



Association or Independent Organizer!?

65%

35%




