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Marketing Strategy 42

Research, Measurement, Data & Insights 8

Digital Marketing 8

Branding & Design 8

UI, UX and Coding 8

Email Marketing & Automation 3

Content & Messaging 4

International Marketing 4

Public Relations & Communications 3

Sponsorship Sales 3

Accounting, HR & Administration 6

TOTAL 97

Team profile

By discipline

20% 
Association Marketing

80% 
Event Marketing

Ownership

Locations

Years in business

47

"Working with mdg has 
turned out to be so much 
more than just hiring an 
agency. They truly are our 
strategic partners, and the 
work we’ve done together 
has been a catalyst for 
evolution within our 
organization."

Elise Melendez 
Marketing Manager 
American Marketing Association

ALL ABOUT mdg



• President of mdg 

• 20+ years in event marketing 

• Bi-coastal – DC and San Diego

• Son at Texas Christian University 

• Married to a US Navy Pilot (Retired)

• Peloton addict

ABOUT ME



GOODBYE TO: 

the notion that 
all marketing 
must contribute 
to attendance at 
this year’s event.



HELLO TO: 

thinking beyond 
the next show.





Which channels have consumers discovered products on in the past three months?

Internet Search Traditional 
Advertising

Social Media Word of Mouth YouTube ads Ads on film/TV/ 
streaming services



https://www.tiktok.com/@kyleinserra/video/7221733571357314350
https://www.instagram.com/p/Cqq2IlDvivL/


GOODBYE TO: 

one-size-fits-all 
event 
experiences



HELLO TO: 

big events that 
feel customized, 
curated, small.



Exhibit Floor 
Tours FPO IMAGE



Curated 
Conversations FPO IMAGE



Exclusive Lounges FPO IMAGE



Brand 
Personalization FPO IMAGE



GOODBYE TO: 

Video being an 
afterthought in 
our marketing 
campaigns.



HELLO TO: 

video being used 
everywhere, all 
the time.  



Globally an average person 
consumes 84 minutes 
worth of video content 
every single day.

Source: Wyzowl, The Social Sheperd



https://freemanco.app.box.com/file/1210768287505?s=6bl4kn4b90bgiob084vyt5e2ef18z2ye
https://freemanco.app.box.com/file/1210768287505?s=6bl4kn4b90bgiob084vyt5e2ef18z2ye
https://freemanco.app.box.com/file/1210768287505?s=6bl4kn4b90bgiob084vyt5e2ef18z2ye


GOODBYE TO: 

friction.



HELLO TO: 

smooth, 
effortless event 
experiences.



Customer expectations are 
higher than ever. They want 
a smooth, frictionless 
service experience without 
getting stalled, redirected 
or made to wait. 



Awareness 
Receive marketing campaign/emails
Visit event website

Conversion
Register online
Make travel/housing arrangements

Consumption
Use event transportation
Register onsite/ pick up badge
Navigate the show floor
Engage in event activities
Download/use event technology

Awareness

Conversion

Consumption

The Attendee Journey



GOODBYE TO: 

being 
embarrassed 
about your 
event website.



HELLO TO: 

event websites 
that do their 
job.



Percentage of Global Mobile Internet Traffic

Source: Statistica

16%

2012 2013 2015 20192018 2020 2021 2023202220172014 2016

60%
59%

56%
52%

50%52% 51%

44%

35%

27%

11%







Page Load Time vs. Bounce Rate

Source: Pingdom





GOODBYE TO: 

One-on-one 
international 
visitor 
marketing



HELLO TO: 

Leveraging 
partner 
relationships to 
grow 
international 
attendance.



TT:  @hebrideanbaker IG: @PaulinaAbascal IG: @jennaraecakes

IG: @mollymakescakes

https://www.tiktok.com/@hebrideanbaker/video/7129168000732679430
https://www.instagram.com/p/CeoSzVeu_qj/













GOODBYE TO: 

delivering your 
own message.



HELLO TO:

Influencers, 
affiliates and 
UGC. 



Our events are less about 
what WE say they are and 
more about who else is 
coming and what THEY are 
saying. 



INFLUENCERS

https://www.tiktok.com/@emzoticofficial/video/7263558074189860142
https://www.tiktok.com/@blackgirlswithpets/video/7251274307798633771


Affiliate 
shares link

Customer 
clicks & 
converts

Conversion 
is tracked

Affiliate 
gets paid 
comission

AFFILIATES



USER GENERATED CONTENT



GOODBYE TO: 

timeless unique 
value 
propositions.



HELLO TO: 

timely reasons to 
come to an event 
this year.



Timely trends

New technologies

Buzz-worthy product launches

Hot speakers

Changing industry regulations

And sooooo many more!!

TIMELY 
OVER 
TIMELESS



GOODBYE TO: 

promoting your 
show with event 
metrics.



HELLO TO: 

giving your 
audience all the 
feels.



A fear of missing out

Passion for a profession

Yearning to be a part of a community

Desire to elevate their professional standing 

A need to stay relevant

And sooooo many more!!

EMOTIONS 
MATTER 



GOODBYE TO: 

<YOUR TURN!>



HELLO TO: 

<YOUR TURN!>



GOODBYE TO 
  … thinking only about this year’s event. 

 … one-size-fits-all experiences.

 … video as an afterthought in our campaigns.

 … friction.

 … being embarrassed about your event website

 …. one-on-one international visitor marketing.

 … delivering your own message.

 … timeless unique value propositions.

 … promoting your show with event metrics.

HELLO TO 
  … thinking beyond the next show. 

 … big events that feel customized, curated, small.

 … video everywhere, all the time.

 … smooth, effortless event experiences.

 … event websites that do their job.

 …. leveraging international partnerships.

 … influencers, affiliates and UGC.

 … timely reasons to come to an event this year.

 … giving your audience all the feels.
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Kimberly Hardcastle-
Geddes
kimberly@mdg.agency 
619.261.9580 (mobile)
www.mdg.agency

mailto:Kimberly@mdg.agency
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