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"Working with mdg has
turned out to be so much
more than just hiring an
agency. They truly are our
strategic partners, and the
work we've done together
has been a catalyst for
evolution within our
organization."

Elise Melendez
Marketing Manager
American Marketing Association
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ABOUT ME

President of mdg

20+ years in event marketing
Bi-coastal - DC and San Diego

Son at Texas Christian University
Married to a US Navy Pilot (Retired)

Peloton addict



GOODBYE TO:

the notion that
all marketing
must contribute
to attendance at
this year’s event.




HELLO TO:

thinking beyond
the next show.




Create awareness among future attendees
with digital ads, social media, content, etc.

Nurture leads with retargeting, email
marketing, etc. Target as much as possible.

AWARENESS

Most audience acquisition touchpoints lead
to the web — make sure it’s compelling!

ENGAGEMENT

Build loyal attendees by giving them curated,
personalized, enjoyable experiences.

CONVERSION

Give attendees "ownership” of the event
(as ambassadors, speakers, influencers, etc.)

RETENTION

ADVOCACY




Which channels have consumers discovered products on in the past three months?

57%

53%
50%

46%

36% 36%

Internet Search Traditional Social Media Word of Mouth YouTube ads Ads on film/TV/
Advertising streaming services

Bl Genz [ Millennials [l GenX |l Boomers
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CLOSED
MONDAY

@ closedmondaypodcast - Follow
Chicago, lllinois

@ closedmondaypodcast Lisa Malikow
is the Senior Vice President Event

Operations & Programming for
Winsight Exhibitions and has over 21
years in exhibitions management
experience. In this role, she is
responsible for the strategic and
operational management of The
National Restaurant Association
Restaurant, Hotel-Motel Show® is
the largest annual gathering of
restaurant, food service, and lodging
professionals worldwide, from all 50
states and 100+ countries each May
to Chicago, lllinois.

Click the link in bio to get your
discounted tickets!

Available where ever you listen to

Qv W

10 likes

THE SHOW

FOR FOODSERVICE

THE SHOW FOR YOU.

Be where the future of foodservice
happens: Chicago, May 20-23, 2023

The National Restaurant Asseciation Show is the
must-attend event for every member of the
restaurant and foodservice industry. As the world's
rnost influential showcase of foodservice innovation
and inspiration, it's where every trend, solution, and
category are represented — connecting you with the.
people and products you need to thri today's
business environment.

Join your peers from across the industry in Chicago
to discover everything it takes to stay revenue-driven
and relevant — from tantalizing tastes for your.

SIGNUP

For the latest information on the National
Restaurant Association Show

Inspiration Awaits

Select Your Industry

THE SHOW FOR
FOODSERVICE

MAY 20-23, 2023 - McCormick Place - Chicago, IL

YOUR NEXT
BIG IDEA
AWAITS

CREA CONEXIONES
GLOBALES EN LA
RECEPCION

DESTINATION - '

L you need to experience

© & G 3X
1



https://www.tiktok.com/@kyleinserra/video/7221733571357314350
https://www.instagram.com/p/Cqq2IlDvivL/

GOODBYE TO:-

ohe-size-fits-all
event
experiences




HELLO TO:

big events that
feel customized,
curated, small.










Exclusive Lounges




Brand
Personalization
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HELLO TO:

video being used
everywhere, all
the time.




Globally an average person
consumes 84 minutes
worth of video content
every single day.

Source: Wyzowl, The Social Sheperd



& youtube.com

IS MORE THAN A
TRADE SHOW

Pet Industry Trends from the Superzoo Showroom Floor

NWAhomepage com &
517K subsaribers

AUGUST 16-18, 2023
EDUCATION AUGUST 15:16, 2023
MANDALAY BAY | LAS VEGAS, NV.

See how much the pet community loves SuperZoo:

NORTH AMERICA’S

How networking at
SuperZoo feels &3:*
emzotli(?g:i’:ﬁ&\‘z() )

f you'reé'planning aeareer with pets
or animals, you need to check... more

IRETURNS THIS AUGUST
¢ e

Be part of the industry event that combines
“fun” with “getting business done.”

REGISTER NOW

J3 original seund - emzoticofficial (...
—Y

\dd comment... @ @ %



https://freemanco.app.box.com/file/1210768287505?s=6bl4kn4b90bgiob084vyt5e2ef18z2ye
https://freemanco.app.box.com/file/1210768287505?s=6bl4kn4b90bgiob084vyt5e2ef18z2ye
https://freemanco.app.box.com/file/1210768287505?s=6bl4kn4b90bgiob084vyt5e2ef18z2ye

GOODBYE TO:

friction.
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Customer expectations are
higher than ever. They want
a smooth, frictionless
service experience without
getting stalled, redirected
or made to wait.



The Attendee Journey

Awareness

Consumption

Awareness
Receive marketing campaign/emails
Visit event website

Consumption

Use event transportation
Register onsite/ pick up badge
Navigate the show floor

Engage in event activities
Download/use event technology



GOODBYE TO:

being
embarrassed
about your
event website.




HELLO TO:

X

event websites

that do their (® htto://www.| [
job.




Percentage of Global Mobile Internet Traffic

60%

56%
52%

51% 50%

27%

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023



aapex

ohead of the curve

SELECT YOUR EXPERIENCE

ATTENDEE

EXHIBITOR

OCTOBER 31 - NOVEMBER 2, 2023
LAS VEBAS, NV | THE VENETIAN EXPO
AAPEXSHOW.COM | #AAPEX23

agpex

ahead of the curve

SELECT YOUR EXPERIENCE

ATTENDEE
EXHIBITOR

OCTOBER 31 - NOVEMBER 2, 2023
LAS VEGAS, NV | THE VENETIAN EXPO
AAPEXSHOW.COM | #AAPEX23

Oy OMm

OCTOBER 31 - NOVEMBER 2,
LAS VEGAS, NV | THE VENETIAN EXPQ
AAPEXSHOW.COM | #AAPEX23
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ATTENDEE INFORMATION BECOME AN EXHIBITOR Q

EDUCATION EXHIBIT HALL ENGAGE & CONNECT INDUSTRY SUPPLIERS

CREATE YOUR EXPERIENCE

ABOUT THE ANNUAL SESSION

5 2023 =

Wl CHICAGO

MMUNITY

MATTERS

WUNITY

MASY APRIL 21-24, 2023 .« McCormick Place | Chicago, IL

APRIL 21-24, 2023 -
McCormick Place | Chicago, IL

APRIL 21-24, 2023 . McCorm

ration o

The world’s greatest cele

orthodontics The world'’s

greatest
celebration of
orthodontics

The definitive event for orthodontists and their ortho teams is back
with a reimagined format that lets you take the lead. Whether you
want to master a new clinical technique, tap into the power of 3D
printing technology or overcome your current labor shortages, you
can design an experience that delivers exactly what you're looking for

The definitive event for

orthodontists and their ortho




Page Load Time vs. Bounce Rate

Bounce Rate (%)
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Page Load Time (seconds)
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Source: Pingdom



LM IR LM | NALFEITY

STAY AHEAD OF THE CURVE
SIGN UP FOR AAPEX MEWS

ATTEND 2

/' OCTOBER 31 - KOVEMBER 2, 2023
aape)t LS TEGAS, N¥ | TN TENEIAN ERPE CONIAGT | MEDGA | ABOUT | @ o 0 W @ B

SHOW INFO > SERVICE & REPAIR > RESOURCES > HOTEL & TRAVEL >

WHERE HANDS-ON MEETS
HANDSHAKES

AAPEX 15 the oaly event thal combenes love, interactive demos and trannindg
experbed business education: and in-person conneclion with the whole
automolive altermarkel communily. Spend three days in Las Vegas packed
wilh everything you need 1o keep vehicles on the road and your business
on the right track

ali tig thing ur and 5 B

munily. Solve issues today and take on challenges ahead.

Discover new-to-market solutions: Be there lor product launches and know
the trends that can give your business an edge,



GOODBYE TO:

One-on-one
international
visitor
marketing




HELLO TO:

Leveraging
partner
relationships to
grow
international
attendance.
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TT. @hebrideanbaker IG: @PaulinaAbascal IG: @jennaraecakes

paulinabascal &

K paulinabascal - Original audio = | G: @ m Ol |ym a kesca keS

BAGEL + SLICE / FONDANT & ICING SOLUTIONS / SAVORY PASTRIES



https://www.tiktok.com/@hebrideanbaker/video/7129168000732679430
https://www.instagram.com/p/CeoSzVeu_qj/

FRUITS & NUTS / ANCIEBNT GRAINS / PIPING TECHNIQUES
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BAGEL + SLICE / FONDANT & ICING SOLUTIONS / SAVORY PASTRIES

of: | N

the voice of bakery

Birthday

Celebrations
The newest
cake styles!

COMING TO IBIE!
rti lly Robbins.

g ES AT THE FOREFRONT

drive innovation

INFUSING KNOWLEDGE
ing workshop

bakemag.com

ic
er

Beloved calke artist Molly Robiins

promises to dazzle the crowds at IBIE.
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%’ paulinabascal and bakingexpo

International Baking Industry Exposition (IBIE)

o ;.‘_7. Liked by my_maverick and 33,568 others

paulinabascal Esto fue #ibie2022 @bakingexpo en Las
Vegas. @ Un honor estar ahi representando a México
compartiendo con ustedes un poquito de lo que

Molly Robbins at IBIE 2022

The Hebridean Baker, Coinneach Macleod, at Paulina Abascal at IBIE 2022 The Founders of Jenna Rae Cakes at IBIE

IBIE 2022






BAKING BUSIN Ess % SIGN IN CREATE ACCOUNT Subscribe for Free

POWERED BY MILLING&BAKING NEWS AND BAKINGRSNACK

Companies v Business v Product Development Operations v Trends v Advertising v More v

PRECISION IN PROCESS

seE How

o ST
= Contact us
s We can help increase your

productivity

buhler.minneapolis@
buhlergroup.com

QCBUHLER

Subscribe for Free

The delegation from Brazil at IBIE 2022.
Travel Once,

Source: FIPAN Save Thousands

| Source: FIPAN

09.18.2022 By Dan Malovany "‘\?’S e 2 @ e e

For the first time in three years, the global baking community gathers once again during the

International Baking Industry Exposition (IBIE), which is being held Sept. 17-21 in Las Vegas. Among Feb

the largest international delegations is from Brazil, which has more than 70,000 bakeries serving 22 2024 Capt il Spendinginsights
200 million people with a wide variety of pastries, breads and other baked goods. for 2024

FEATURED WEBINARS

Baking & Snack magazine reached out to Rui Gongalves, president of Sampapao, an association that
brings together 6,000 bakeries in Sao Paulo. Sampapao is an acronym for the Baking and CURRENT ISSUES & DIRECTORIES
Confectionery Entities of Sao Paulo.

Milling&BakingNews

Chance smaller planted area
makes larger wheat crop -+

.
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HELLO TO:

Influencers,
affiliates and

UGC.
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Our events are less about
what WE say they are and
more about who else iIs
coming and what THEY are
saying.



Finding Bestsellers and Best Friends?

We are thrilled t
attended event
engagement ar¢
information, talk
help you create

CANMPAIE

« Driving Convers
encourage atter
opportunities, e
Generating Exci
showcasing the
Building Awarer
SuperZoo 2023
engaging conte
enthusiasts (not

CANMPAIE

SuperZoo has beco
is, does and should
expression. This cor
that are experiencer
that SuperZoo is an

STORY ARC

TALKING POINTS

« Start by introducing
your audience to the
"That is so SuperZoo"
concept, emphasizing
its status as the premier
event for pet retailers.
Create visually
appealing posts with
vibrant images or
videos showcasing,
highlighting the energy,
products and engaging
activities.

« Use captions that pique
curiosity and include a
call-to-action to stay
tuned for more exciting
updates about
SuperZoo 2023.

« Share teasers about the
products and
educational sessions
attendees can expect at
SuperZoo 2023.

Create engaging
content, such as polls
or quizzes, to involve
your audience in the
excitement. Ask them
about their favorite pet
products or what they
are most looking
forward to at the event.
Tap into current social
media trends to extend
the reach of your
content.

As the event
approaches, shift your
focus to driving
conversions and
encouraging your
audience to register for
SuperZoo 2023.

Build FOMO and utilize
can't miss messaging in
your content.

Highlight the exclusive
benefits of attending,
such as networking
opportunities, access to
educational seminars,
and access to new
products.

« SuperZoo Legacy: SuperZoo, established in 1950, has grown to become North America's
premier pet retail event. Emphasize the event's reputation as the go-to place for the entire
pet industry to connect, learn, and do business. That is so SuperZoo!
Industry Convergence: Showcase SuperZoo 2023 as the ultimate destination where pet
professionals and industry experts come together to showcase the latest products,
exchange ideas, and foster partnerships. Emphasize the networking and business
opportunities available at the event.
Education Focus: Highlight the diverse educational offerings available at SuperZoo 2023,
including seminars, workshops, and panel discussions led by industry experts. Emphasize
the value of gaining knowledge and staying up to date with emerging trends in the pet

industry.

Exciting Venue: Highlight the easy-to-navigate show floor and the energizing, fun-filled

atmosphere that makes the event a must-attend for pet professionals.

INFLUENCERS



https://www.tiktok.com/@emzoticofficial/video/7263558074189860142
https://www.tiktok.com/@blackgirlswithpets/video/7251274307798633771

AFFILIATES

Affi l.i ate | = Menu | | Search Q| LogIn @, Sign Up for Newsletters Ef

shares link The Food Institute s

Quick Links: News Videos Podcasts Become a Member Advertise Advisory Join Qur Team Shop FlLatam Food Labeling LATAM Food Week

Foodservice Popular posts

3 Key Trends on Display at 2023 National The 15 Healthiest Low-Carb
estaurant Association Show ol

Stories of the Year: Plant

C U S O m e r ~ Enzymes Can Turn Sugar to Fiber
clicks & |
converts

Affiliate

gets paid
comission

The 5 Healthiest Yogurts
Currently on Store Shelves

MARC

The Big 8 Food Allergens

Top 5 Highest-Grossing U.S. Fast-
Food Chains

Conversion
Is tracked

CHICAGO - A majority (62%) of foodservice operators are currently understaffed, according to the National
Restaurant Association’s State of the Restaurant Industry Report, 2023.




USER GENERATED CONTENT

WHY WE'RE DIFFERENT ABOUT US OUR PROGRAMS v RESOURCES v CONTACT US
MEMBER LOGIN

71 PETBOSS NATION

Lessons Learned Under the Las Vegas Lights: SuperZoo 2023 Quick Recap

Pet Boss
Blog

e/ idL .
# ~ PETBUSS NATION

Want a peek behind the glitzy pet industry trade show curtain- AKA some BIG takeaways from SuperZoo 2023 in Viva Las Vegas?! 4
Then you've come to the right place, Pet Boss!

From August 16th to 18th, 2023, pet professionals from far and wide gathered at the Mandalay Bay Convention Center for an experience like
no other- SuperZoo!

4 Over 18,000 pet professionals were in attendance.

#4 A 10% increase from the previous year!

%, Attendees from 84 different countries and ALL 50 states!

This pet industry extravaganza is one of the grandest industry trade shows brought to life by the World Pet Association.

Whether you attended this year or not, we're bringing you a quick recap of the highlights, insights, and themes that unfolded for Candace,

the CEO and founder of Pet Boss Nation. No, she didn't win BIG at the slots, but she did win BIG while connecting with pet industry peers 4
and showing up in her business. And you can take a lot away from the lessons she picked up along the way!

Here are 3 of the most impactful lessons learned from SuperZoo 2023: |

1. You WILL see the fruits of your marketing labor!

Having opportunities to connect with Pet Boss Nati
shie varne Crandeacs hit thae chmir flanr and

followers, supporters, and Club members in person was especially eye-opening

e e e e e o g e e e s e e




GOODBYE TO:

timeless unique
value
propositions.







pm

| — |

TIMELY
OVER

TIMELESS

= |imely trends

m New technologies

e Buzz-worthy product launches

s HOt speakers

= Changing industry regulations

mm ANd soo000 many morel!!




GOODBYE TO:

promoting your
show with event
metrics.
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EMOTIONS
MATTER

mm A fear of missing out

mmm Iassion for a profession

= YeEarning to be a part of a community

mm Desire to elevate their professional standing

= A need to stay relevant i

mm ANd sooooo many morel!!
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HELLO TO:

<YOUR TURN!>




... thinking only about this year’s event.

... one-size-fits-all experiences.
... vVideo as an afterthought in our campaigns.
... friction.

... being embarrassed about your event website

... ONe-on-one international visitor marketing.

... delivering your own message.
... timeless unique value propositions.

... promoting your show with event metrics.

... thinking beyond the next show.

... big events that feel customized, curated, small.
... video everywhere, all the time.
... sSmooth, effortless event experiences.

... event websites that do their job.

... leveraging international partnerships.

... influencers, affiliates and UGC.
... timely reasons to come to an event this year.

... giving your audience all the feels.



Kimberly Hardcastle-
Geddes

kimberly@mdg.agency
619.261.9580 (mobile)
www.mdg.agency

Freeman’
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