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20%

longer stays

89%

want bleisure time

73%

find bleisure opportunities
an employee benefit

Source: Skift “3 Trends Defining Destination Tourism in
2026 and Beyond” and “The State of Corporate Travel
and Expense 2025.”
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Anaheim Case Study
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02 The Right Destination

Questions

* Attendee experience and appeal

* Value, costs, and pricing

» Safety, security, and logistics
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How Major Attractions
Can Strengthen Event
Outcomes

Greater attendee appeal

More opportunities for memorable
programming

Stronger accessibility and connectivity
Purpose-built infrastructure

Enhanced Safety and Operational readiness
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An Invaluable Resource

JOZNV%T;’NE AIRPORT
e Start Early VISIT ANAHEM
* Share Your Goals Natural"
e Ask for the Moon , ' \Products

EXPO WEST

e Communicate!
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DMO Resources

* A dedicated team member to work with you

*  Custom Microsites with show branded header
image

* Year Out Promotional Materials

* Digital Destination Marketing Resources
(images, videos, blog posts, zoom
backgrounds, etc.)

* Custom Hotel Maps / Walking Maps
* Local Media Lists

* Public Event Calendar Listing
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PARTNER HOTELS

Ancheim Castle Inn & Suites

Ancheim Farfield Inn By Marriott

Ancheim Majestic Garden Hotel

‘Ancheim Marriott

Ancheim Portofin Inn & Suites

Combria Hotel & Sultes Ancheim Resort

Clarion Hotel Ancheim Resort

Clementine Hotel & Suites Anaheim

Cortona Inn & Suites Ancheim Resort

Courtyard Anheim Thema Park Entrance

Courtyord by Mcrriott Anaheim Resert / Convention Center
Dasert Palms Hotal & Suitas Anahim Rescet

Disneyland® Resort, Disney's Grand Calfornian Hotel® & Spa
Disnayland® Resort, Disneyiand® Hote!

Dineyknd® Resort, Pixr Place Hotal

DeubleTree Suites by Hilton™ Hotel Anaheim Resort
Eiemant Anahem Resort CC

Four Ports by Sheraton Anaheim

cONCBEBNE

Grand Legacy ot The Park

Hampton Inn & Suites Anaheim Resort Convantion Canter
Hiton Anaheim

Homewood Suites by Hiton Anaheim Resort
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23 Hotel Indigo

24 Hote Lubs

26 Howard Johnsan Anaheim Hotel & Water Playgrourd
26 Hyatt House at Ancheim Resort

27 Hyatt Piace at Anaheim Resort

28 JW Marriott Anahoirm Resort

29 Residence inn By Marriott Ancheim

30 Sharaton Pork Hotei ot the Anahaim Resort
31 Sonesta Anahein Resort

32 SpringHil Suites Anaheim-Maingate

33 SpringH Suites at Anahaim Resort

34 The Ancheim Hotel

36 Tha Wastin Anahaim Resort

‘GARDEN GROVE HOTELS:

36 Ancheim Marriott Suites

37 Detta Hotels Anaheim Garden Grove

38 Embassy Suites by Hilton Ancheim South

39 Great Woll Lodge

4D Hompton Inn & Sutes by Hitcn Anaheim/Garden Grove
41 Hilton Garden Inn Anaheirm/Gardan Grov

42 Homewcod Sultes by Hilton Anaheirn-Main Gate Area
43 Hyott Regency Oranga County

a4 idence Inn Anaheim Resort Area/Gorden Grove
45 Sheraton Garden Grovs
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Building on the Basics

When and where to start
* Start at least a year ahead

* Make us part of your event strategy /
communicate Goals

* Introductions to your marketing and
social media teams

Initiate a raffle to help drive pace
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Go the Extra Mile

What to ask

=
=
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S

1. Can you put me in touch with your Social
Media Team to help manage the
messaging?

2. What suggestions do you have for boosting
attendance?

3. What have you done for other groups that
is above and beyond your standard
offerings?




03 Working With a DMO

Enhanced
Microsite

premiere
ANAHEIM

THE ULTIMATE BEAUTY EXPERIENCE

February 1-2, 2026, the nation's leading beauty + barber show and education event returns to


https://www.visitanaheim.org/premiere-anaheim/

03 Working With a DMO

Dedicated
Destination Page

premiere ATTEND  EXHIBIT EDUCATION ~SHOWINFO  HOTEL & TRAVEL REGISTER TO ATTEND APPLY TO EXHIBIT

Discover Anaheim

WELCOME TO ANAHEIM
Known as the "Heart of Southern California,” Anaheim is full
of local breweries, delicious restaurants, exciting sports

events, and so much more.

Just steps from the Anaheim Convention Center, discover
the lively Anaheim Packing District, or wander through
nearby outlet malls for even more to explore. When the
show ends, the fun is only beginning—Anaheim has
something for everyone!

LEARN MORE AT VISIT ANAHEIM

Explore Anaheim & It's Hidden Gems

Looking for things to do in Anaheim? This Southern California
gem offers endless entertainment! From palm tree-lined »
streets to world-class attractions, make the most of your MW“TOP PICKS
visit. Whether you're a sports fan, music lover, foodie, or brew
enthusiast, Anaheim has something for everyone to enjoy

before or after the main event.



https://www.premiereanaheimshow.com/en/hotel-travel/discover-anaheim.html
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Q&A

Tom Michalisko, CMP, CTA
Convention Sales Director, Mid-Atlantic Region
O (714) 765-2833
M (703) 402-8236
E tmichalisko@visitanaheim.org
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