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EXHIBITORS’
2024/2025
BUDGETS ARE
MOSTLY FLAT
OR DECREASING

Exhibit & Sponsorship Budgets

(compared with previous year)

Increase
3%

Decrease
44%

Source: EVOLIO Marketing

EVOLIO  Exhibit Sales Roundtable | June 2024 April 2024, n=170 exhibitors



PROVING ROI AND
COSTS ARE THE Most Common Exhibitor & Sponsor
MOST COMMON Complaints
EXHIBITOR/
SPONSOR
COMPLAINTS

Transparency: attendance numbers
Transparency: attendee profiles

Payments too far in advance

7% DO NOT RECEIVE Too many restrictions/rules
COMPLAINTS

Sponsorship costs
Exhibit space costs

Move-in/out costs

Source: EVOLIO Marketing
EVOLIO Exhibit Sales Roundtable | June 2024 April 2024, n=107 show organizers 6
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ORGANIZERS Exhibit Space Costs Exhi !\|.umber of :
ARE INCREASING xhibiting Companies
EXHIBIT SPACE
COSTS AND STILL
SEEING GROWTH 75%

77%

Increased # of
exhibitors

Increased
space costs

B Increased ®WSame M Decreased M N/A or Not Sure M Increased M Same M Decreased
53% increased space costs among 44% increased # exhibiting
small and medium shows companies among small and

medium shows

Source: EVOLIO Marketing
EVO L|O Exhibit Sales Roundtable | June 2024 April 2024, n=107 show organizers



ORGANIZERS
ARE ACHEIVING
SPONSOR
GROWTH

EVOLIO Exhibit Sales Roundtable |

marketing

June 2024

Revenue from Sponsors

64%

Increased
revenue

W Increased M Same M Decreased M N/A or Not Sure

42% increased revenue among
small and medium shows

Number of Sponsors

59%

Increased # of
sponsors

W Increased MSame M Decreased M N/A or Not Sure

33% increased # sponsors among
small and medium shows

Source: EVOLIO Marketing
April 2024, n=107 show organizers 8
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ADDRESS

EXHIBITORS’ WORDS/PHRASES USED BY EXHIBITORS TO
CHALLENGES WITH DESCRIBE THEIR CHALLENGES WITH TRADE SHOWS
HONESTY AND

TRANSPARENCY

Source: EVOLIO Marketing
April 2024, n=170 exhibitors 10
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EXHIBITORS
NEED EASILY
ACCESSIBLE,
ACTIONABLE
INFORMATION

EVOLIO Exhibit Sales Roundtable | June 2024

CHECKLIST EXHIBITORS NEED NOW

v’ Event dates and specific location(s)

v Exhibit hours/dates

v’ Detailed Attendee Profile Information
v’ # of attendees (excluding exhibitors)
v’ Job roles/levels/professional positions
v’ Industries/type of practice
v’ Company size (revenue or # employees)
v’ Buying role breakout (DMs, influencers, etc.)
v’ Repeat vs 15t-timers
v’ Age breakouts
v’ Geo/state/country
v’ # Press/Media/Analysts

v Sponsorship opps based on goals/objectives

11




EVOLIO

B2B
Tradeshow
Benchmarks
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EVOLIO

EVOLIO EXHIBITOR BENCHMARKS

Source: EVOLIO Marketing Post-event Exhibitor Surveys conducted in 2019 — 2023, n=2,986

209% | First time exhibitors

006% Event Satisfaction
Extremely/Very Satisfied

Exhibit Sales Roundtable | June 2024

489
©

Value of Investment
Excellent/Very Good

Likely to Exhibit in
Next Show
Extremely/Very Likely

13



EVOLIO EXHIBITOR BENCHMARKS

Source: EVOLIO Marketing Post-event Exhibitor Surveys conducted in 2019 — 2023, n=2,986

\ Net Promoter Score
2-| % “Likely to recommend event
to colleagues”

ROX: High Satisfaction
65% ) with Audience Quality

Extremely/Very Satisfied

EVOLIO Exhibit Sales Roundtable | June 2024

S57%

ROX: Highly
Satisfied with
Quality of Leads
Extremely/Very Satisfied

TOP REASONS FOR
EXHIBITING

Generate Leads
Visibility in Industry

Showcase New Products

14



EVOLIO

EVO L 1O ATTENDEE BENCHMARKS

oooooo : EVOLIO Marketing Post-event & Onsite Attendee Surveys ¢

FIRST TIME

ATTENDEES

BUYERS/INFLUENCERS
32% Decision-makers

Exhibit Sales Roundtable | June 2024

onducted in 2021 — 2023, n=21,269

VALUE OF
ATTENDING

Excellent/Very Good

LIKELY TO ATTEND
NEXT SHOW

Extremely/Very Likely

15



EVOLIO

EVOLIO ATTENDEE BENCHMARKS

Source: EVOLIO Marketing Post-event & Onsite Attendee Surveys conducted in 2021 — 2023, n=21,269

NET PROMOTER
SCORE® (NPS)

“Likely to recommend event
to colleagues”

HIGH EVENT
SATISFACTION

Extremely/Very Satisfied

Exhibit Sales Roundtable | June 2024

PLAN TO TAKE ACTION
WITH EXHIBITORS
FOLLOW-UP, REQUEST INFO,
MEETING, PURCHASE

TOP REASONS FOR
ATTENDING

See new products
Industry trends
See specific products

Networking

16



ATTENDEE & EXHIBITOR ALIGNMENT

Net Promoter Score Likely to Attend/Exhibit in Next Show
“Likely to recommend event to colleagues” Extremely/Very Likely
- ‘ @
Event Satisfaction What's New
Extremely/Very Satisfied Reason for Attending/Exhibiting

@ 66%> )

Primarily attend to Primarily exhibit to
see what's new showcase new
products/solutions

EVOLIO  Exhibit Sales Roundtable | June 2024 17



Appendix:

Resources for

You!
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ADDITIONAL RESEARCH AND RESOURCES

2023 Material Handling &
Labor Rate Report

2023

éll‘:lNUAL SURVEY | |
EXHIBITION RaTES * Compares average labor and material handling rates
A Material Handlin

Cost Analysic o Labor & Equipment across 24 major U.S. convention cities.
SIS Across 24 U.S, Cities ‘

* Base material handling rates continued to outpace
inflation with an overall 7% increase from 2022 to

o THE 2023 (huge improvement over previous year at
s)|i[t8 EXHIBITOR 20%+).
ADVOCATE

IIIIIIIIIIIIIIIIIIIIIIIIIIIIII

» Straight time display labor increased 3%, slightly

below the rate of inflation, with an average rate of
$143.54 per houir.

e i EVOLIO

https://exhibitoradvocacy.com

Exhibit Sales Roundtable | June 2024 19


https://exhibitoradvocacy.com/

NRF 8575w

Event Demographics

EVOLIO

marketing

NRE: o ratail

Click here to view a st of registered companies from NRF 2024

Registrant Demographics

G B — SN . $325,000
] | Qﬁ} 4 @
) = a
Be5e Teml e
39,500 19,000 5,000 70% 30%
Total Attendees Retail Professionals  Brands Represented U.S.Attendees  International Attendees
86 20
ofthe NRF TOp ofthe NRF Hot

100 Retail Companies
were represented at NRF 2024

Attendees represent all
professional levels

cealpresicent/owner

C-evet cio,CT0.CM0,
cro,

Vice president

BirectorfSerior Director

Manoger

Associots

specialist/cosrainatar

Principol | Pertner |
Nanaging Director

General Manoger

otner

25 Retail Companies
were represented st NRF 2024

Attendees have a wide
range of responsibilities

fnosystems/ s
Exscutive Managemant
Busingss Devsiopmant

Markating soles

o $75,000 - $99,999

Manogement/vercho._

Admiristrative
E-commercs/Digiot

Cansuling Sanices.
Gustomer Experience.

Supply Chain

Cyber securiylassst
Protection

omer

$50,000 - $74,999

88% of attendees play arole in
purchasing decisions

Finalsay2s%,

Exhibit Sales Roundtable |

Attendees plan to spend on

products in the Expo
$250,000- $500,00017%

June 2024

it/Sponsor Overview | Become an Exhibitor | 2025 Floor Plan | SponsorLevels |

RETAIL’S
BIG SHOW

Sponsorship Levels

| special

Chairman's Circle

For more information on Chairman's Level sponsorship, please contact Tarmi Sakell, VP, Exhibit &
Sponsorship Sales at 202-661-3044.

Platinum Level —

Sponsorship contribution range is $100,000 and up

Recognition in conference marketing material beginning upon receipt of signed sponsorship i
agreement

Promotion on the NRF event website, with a hot link to the sponsor's company profile, via the
conference sponsorship listings

Inclusion in the general conference Platinum signage
Inclusion on the Platinum/Gold sponsor hanging banner in the Convention Center registratio
area

6 full conference registrations which give sponsor access 1o the Expo and all educational
sessions

| Foodservice Innovation Zone | Who Attends

TS COTHG 00 s

Shuttle Bus Window Graphics -

Exterior

SHUTTLE BUS WINDOWS

USD $ 20,000.00

SOLD - WorkJam

SHUTTLE BUS WINDOWS

USD $20,000.00

SOLD - Yoobic

Home

List View of Sponsorships v

Gold Level

Sponsorship contribution range is $75,000 [[] Noc Branding Opportunities
Recognition in conference marketing mat
agreement

Hotel Promotions
(] Frag

Lounges, Stages, VIP Areas,
&More

Promotion on the NRF event website, with d
conference sponsorship listings

Inclusion in the generall conference Gold si Flag

Inclusion on the Platinum/Gold sponsor hef

area Shu  Snack Breaks, Parties &
Happy Hours

4 full conference registrations which give s

sessions shu

Speaking Opportunities

Reg  fiaffic Driver & Lead
Generation

Fro
Sustainability
Lev
" Foodservice Innovation Zone
Silver Level gy SPOMSOIShips
e\
Sponsorship contribution range is $50,000) Supply Chain 360
Recognition in conference marketingmatd = [ Ban
agreement
Promotion on the NRF event website, with d Name

conference sponsorship listings

Inclusion in the general conference Silver o U Escalator Wall Graphic

3 full conference registrations which give §
sessions

Banner B43

|| Banner8sb

Map View of Sponsorships  Show Files

Look it's a Nook! A Nook is a semi-private ...

Fly your flag high! Sponsor can add their lo...
Fly your flag high! Sponsor can add their lo...
Thousands of attendees ride the NRF shutt...

Let your brand shine on the exterior windo...

All sponsors must submit their production-...

Description

Sponsorship Production Info

Signs & Graphics

$10,000.00 avaee Qo
$30,000.00 avaee Qo
$35,000.00 ONHOLD " =5
$20,000.00 soLp Q) 5
$20,000.00 soLD Q) =5
$25,000.00 soLp Q
$35,000.00 soLD Q
$25,000.00 soLp Q =
$10,000.00 soLD Q0 -
4 16 87
HOLD AVALABLE  5OLD
Price Status Actions
$10,000.00 avaee Qo
$15,000.00 soLD Q =
$25,000.00 AVAILABLE (VS

20



AWS
e [Nvent
DEC. 2 - DEC. 6, 2024 | LAS VEGAS, NV

Sponsorship Prospectus

OVERVIEW AUDIENCE PACKAGES ADD-ONS

AUDIENCE

Job titles, roles, and types of companies

’ifﬁﬁ:

17% dev/engineering
W 12% 17 executive

I 12% sales & marketing

Types of companies represented
B 52% enterprise I 8% NFP & healthcare
12% SMBs B 2% government

Bl 8%startups 14% other

AWS 0 2024, Amazon web senvices nc. o its affates All igts reservd
S~

CONTRACT FAQS

‘ Job titles and roles of attendees
.
W 17% 17 professional Il 8% solutions architect

9% business executive

[l 25% other

Diamond Sponsorship

ACTIVATION &
LEAD GENERATION

* 3030 custom booth space in Expo .
with multi-story build opportunity

Opportunity to invite partners into
booth (subject to additional cost)

Premium turnkey booth options
available

$5,000 T3 Expo credit towards a
semi-custom booth rental

Hanging banner in Expo

4 lead scanners

Leads for opt-in attendees

THOUGHT LEADERSHIP

(2) 60-minute dedicated breakout
sessions

1 session guaranteed at the
Venetian

Speaking sessions recorded and
added to re:Invent YouTube
channel

Leads of opt-in attendees on-site

aws o 2024, Amazon Web Services, Inc. or its affiliates. All rights reserved.
)

MEETING
SPACE (Select Two)

= Option 1: 1 Hospitality Suite meeting
room (Venetian | Palazzo)

= Option 2: Venetian level 2 meeting
room for 2 days

= Option 3: 1010 room in the Sponsor
Meeting Room Center (Venetian level
1, Hall G) for 4 days (while space lasts)

Networking:

= Restaurant buyout (1-ay) access at
Venetian | Palazzo (incremental to
sponsorship fee; first come, first
served).

PASSES &
HOTEL ROOMS

Dedicated room block of 15 rooms
at the Venetian | Palazzo

13 full-conference passes
13 booth staff passes
4 speaker full conference passes

1 Executive Summit pass (expires
September 30)

Opportunity to buy additional,
discounted full-conference passes
(unlimited, while supplies last)

Opportunity to purchase additional
booth staff passes (unlimited, while
supplies last)

our group ticket offer
program

BRANDING &
PROMOTION

Template static ad in breakout
session loop

Digital billboard custom video ad in
Expo

Venetian | Palazzo elevator bank ad
Custom page on re:invent website

Feature in AWS re:invent mobile
app

Access to registered company and
press lists

Opportunity to purchase re:invent
co-branded swag

Access to executive gifting catalog
for re:invent co-branded items

OVERVIEW AUDIENCE PACKAGES ADD-ONS

AUDIENCE

Levels of AWS Usage and Region

Levels of AWS Usage

B 64% run multiple production loads
7% evaluating/experimenting

I 6% non-users

Region
W 74.4% AMER W 3.4%LAaTAM

12% EMEA B 3:2%1apan

B s.1%APAC 0.8% China

© 2024, Amazon Web Services, Inc.or it affiates. All ights reserved.

aws
~

CONTRACT FAQS

I 5% run test/dev workloads

B 4% run single production loads

OVERVIEW

Platinum Sponsorship

ACTIVATION & THOUGHT LEADERSHIP
LEAD GENERATION
= 20%0’ custom booth space in Expo = (1) 60-minute dedicated breakout

Premium turnkey booth options
available

$4,000 T3 expo credit for a semi-
custom booth rental

Hanging banner in Expo

3 lead scanners

Leads of opt-in attendees on-site

session

Speaking sessions recorded and
added to re:Invent YouTube
channel

Leads of opt-in attendees on-site

AUDIENCE

PACKAGES

MEETING
SPACE
= (1) 10'x10' meeting room in the

Sponsor Meeting Center (Venetian
Level 1, Hall G) for 4 days

[Add-on] Opportunity to buy a
Venetian | Palazzo hospitality suite
meeting room for 4 days (max 1,
while space lasts)

ADD-ONS

CONTRACT FAQS

PASSES &
HOTEL ROOMS

Dedicated room block of 10 rooms
at the Venetian | Palazzo

11 full-conference passes
11 booth staff passes
2 speaker full-conference passes

Opportunity to buy additional full-
conference passes at a discount
(unlimited, while supplies last)

Opportunity to buy additional
booth staff passes (unlimited, while
supplies last)

our group ticket offer
program

Sponsor re:Invel

BRANDING &
PROMOTION

Template static ad in breakout
session loop

Digital billboard custom static ad in
Expo

Feature on AWS re:invent website

Feature in AWS re:invent mobile
app

Access to registered company and
press lists

Opportunity to buy re:invent co-
branded swag

Access to Executive Gifting catalog
for re:Invent co-branded items

3,00
i
3
. 3303
'
0O 3
30
o




2% Microsoft | Event Sponsorships

Join us as a Featured Partner

Sponsorship opportunities at Microsoft events offer unparalleled branding and reach through
both digital and in-person experiences.

Up next: Microsoft Ignite | November 18-22,
2024

The new Microsoft Ignite brings together the best of customer, partner, and executive decision-maker

i go and online. Answering the call from customers and partners alike for more joint
learning, networking, and meeting opportunities, Microsoft Ignite is now more than a technology-
conference—it's a celebration of the Al innovators ing their fons and industri
Microsoft.

Our audience is your audience

Microsoft events bring together a diverse community of technical and business leaders from around the globe.

R 7

Business Decision Makers

Developers IT Professionals
Microsoft Build Microsoft Ignite Microsoft Al Tour

Attendees love Microsoft events

As a Featured Partner at Microsoft events, your brand is part of the very core of our event experience. From breakout sessions, expert-connect activities, demos, and more,
leverage the opportunity to announce new products, deliver impactful content, expand your connections, and generate new business.

< 95%> ‘ 90%’ 90*

Valuable content Improved technical proficiency Effective digital delivery

Amplify your brand across the globe

Share your story around the world through digital and in-person experiences that converge for global
reach and inclusion along with meaningful on-site connection. Featured Partners at the top levels are
showcased in live interview segments and sessions broadcast to our global digital venue and in-person
audience.

Establish your brand as a thought leader and become a Featured Partner with Microsoft
events today

Become a Featured Partner
a

Tell your story,reach your audi ez Discover the targeted engagement opportuniies of vert spansarih Wi Moot

eak o 3 spensor s

Submit your information bel

First Name: LastName

Connect with developers who want to crack the code on cutting-
edge Al solutions that will sharpen their skill sets and create the
future.

Learn more >

EVOLIO  Exhibit Sales Roundtable |

marketing

Reach IT implementers and decision makers, developers, and
data professionals across industries and from around the world
who are looking to lear, connect, explore, and gain actionable
insights from Microsoft and partner experts

Leam More >

Engage with executives charting the course of the next
technological era at these exclusive, one-day events happening
in person across the globe.

Find out more >

June 2024

Tite

Phone
Provide a telephone number

Email
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ADDITIONAL RESEARCH AND RESOURCES

E V ‘ LJNQ Measurement

Strategy Training Blogs Contact Us

For access, email
EVOLIO & Lippman Connects Roundtable Resource Center ’
Thank you for visiting! Please download any of the recent presentations and studies prepared by EVOLIO Marketing and Lippman Connects

joef@evoliomarketing.com

Exhibit Attendee Large Show &
Sales Acquisition Midsize Show
Roundtable Roundtable Roundtable
Research Research Research

- - ©
Exhibit and Sponsorship Sales Attendee Acquisition Challenges Midsize Show
Survey Results & Outlook Attendee Acquisition &

and Insights Survey Results Exhibit/Sponsorship Sales ®
ﬁ\l : ond meights . SitSporsorhipSales
elio It R ?li]: %‘ MU/O m &7 ‘ W{IC b ’j/ﬂ ": 'i'

Download ESR Study: September'22 Download AAR Study: October '22 Download MSR Insights: Nov'22

015

—n
LARGE .

: .,
Exhibit and Sponsorship b f - - ~
Sales Outlook Study . 1 I
eveuo

228 Comee

Download ESR Study: June '22 Download AAR Study: July '22 Download LSR Insights: April '22

EVO LIO PR—— Exhibit Sales Roundtable | June 2024 23


mailto:joef@evoliomarketing.com

EVOLIO

marketing

Thank youl!

Joe Federbush
President & Chief Strategist

joef@evoliomarketing.com

Exhibit Sales Roundtable | June 2024
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