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Dialogue between shape and matter

To mark Clerkenwell Design Week, the Florim showroom reveals a newly conceived window display
with a completely redesigned installation. The space showcases new collections created in
collaboration with leading international designers: Formatech, developed with Gensler; Rinascenza,
by Nicola Gallizia; and SensiColore, designed by Matteo Thun & Partners.

Each collection interprets ceramic material through a distinct vision. Formatech focuses on
advanced technology and modularity. Rinascenza expresses a timeless and tactile sensitivity.
SensiColore introduces a refined and architectural approach to colour. Together, they reinforce

Florim’s position as a reference point for innovation, design excellence and exclusivity in the
international surfaces sector.
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Florim’s evolution into the world of furnishings continues in a natural and coherent way, expanding
the role of ceramic surfaces beyond architecture. No longer just cladding, surfaces become
defining elements of a recognisable total-look language, designed for high-end interiors where
aesthetics, functionality and visual continuity are perfectly balanced.

Within this context, Abaco - the new collection under the Elitique brand - extends the offering
towards an integrated bathroom system. The range includes furniture, washbasins, integrated tops,
shower trays and freestanding elements, enabling bespoke compositions for residential, contract
and hospitality projects. The project highlights the versatility of ceramic as both a structural and
decorative material.

The collaboration between Florim and Falper continues, combining complementary expertise and a
shared vision of the luxury bathroom environment, where formal research, technological innovation
and craftsmanship come together in distinctive solutions.

Completing the offer is the FLORIM stone range, representing the highest versatility of technical
porcelain stoneware. Ideal for multiple applications - particularly kitchen and bathroom worktops - it
is available in the large size 160x320cm, in three thicknesses (6, 12 and 20mm), and in over 60
shades and finishes. The range combines high performance, design freedom and refined aesthetics,
further strengthening the brand’s authority in next-generation surfaces and now introduced the
innovative DeepSoul technology.

Notes to Editors:

Florim Flagship Store (permanent showroom)

Dates: 19-21 May 2026

Venue: 56-60 St John St, Grant House Ground floor, London EC1M 4HG, UK
Website: https://www.florim.com/en/company/showroom/london

Exhibitor page: https://www.clerkenwelldesignweek.com/exhibitors/florim-uk

Showroom opening times x CDW:
19-21 May 2026
9:30 AM - 5:30 PM

Media Enquiries:

Silvia Alonzo - freelance PR & media strategy - journalist
s.alonzo.pressoffice@gmail.com

+44 7823 429513 (UK) | +39 349 6454842 (IT)

Website: https://www.silviaalonzo.com/

Social Media: IG @silvia.alonzo.pr LI @Silvia Alonzo
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With an innate passion for beauty and design, Florim has been producing ceramic surfaces for over
60 years to meet the needs of construction, architecture, and interior design. Led by Claudio
Lucchese, son of founder Eng. Giovanni Lucchese, the company is deeply rooted in the Italian
ceramics district and today stands as an international trendsetter in the industry. In 2025, the Group
reported revenues of approximately €420 million. With cutting-edge production facilities,
commercial branches, and partnerships across Europe, the Americas, and Asia, as well as Flagship
Stores in key global design and architecture capitals (including Milan, New York, Moscow, Singapore,
Frankfurt, London, Abu Dhabi, Rome, Los Angeles and Seoul) Florim has a strong global presence. A
strategy focused on quality, innovation, and sustainability combines with creativity and the
dedication of its people to transform the recognized value of “Made in Italy” into MADE IN FLORIM.
After changing its articles of association and becoming a Benefit Corporation, Florim achieved B Corp
Certification in 2020. Since 2022, the company has also been a member of Altagamma, the
foundation that brings together Italy’s leading companies recognized worldwide as ambassadors of
Italian lifestyle and excellence.

Website: www.florim.com
Social Media: IG @florim_ceramiche LI @Florim Ceramiche YT @Florim Ceramiche FB @Florim4Architects




