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BRAND OVERVIEW

Grand Designs’ digital presence offers fully
responsive, multiplatform inspiration.

It combines engaging content, digital innovation
and social media reach to connect with an
affluent audience on multiple levels.

Our magazine website offers users up-
to-date news, expert advice features,
and exclusive TV house tours.

With a loyal, highly engaged audience, Grand
Designs Live and Grand Designs Magazine
Online provides show visitors, TV show fans
and avid self-builders with all the information
and inspiration they need to successfully
complete their own Grand Design.
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861,000+

NEWSLETTER
126,000
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WEBSITE

116,000

impressions
per month

GRAND
DESIGNS

MAGAZINE

granddesignsmagazine.com

DEMOGRAPHIC

72% social grade AB

88% have a

mortgage or own
a house outright

£76K average
houseahold income

Average age of 45




ONLINE FEATURE ARTICLE

Bespoke advertorial features, that is hosted on the

granddesignsmagazine.com
Content tailored to your product or service
Editorial-style format to inspire and inform

Stays exclusive to your brand as an
advertorial on our site for 12-months

Bespoke creative solutions

Includes 5 images / 2 videos

PLUS, BOOST TRAFFIC TO YOUR CONTENT

Enhance the number of impressions reaching your
native article with x2 newsletter inclusions.

Additional marketing available to link to article on
request.

« The grand designs subscribers database includes
a total subscriber base of 126,000

« Average open rate of 46%

e Links directly to your article



https://www.granddesignsmagazine.com/glazing/windows/velfac-bay-windows/
https://emails.granddesignsmagazine.com/q/11mDwxzVEPAByyJRrXRk2pd/wv

TARGETED SOLUS EMAILS

Engaging information on your product or service

delivered to the inbox of Grand Designs subscribers,

with data lists split into interest categories.

Choose from one of the below data pots:

SELF-BUILD KITCHENS
AND AND
RENOVATION BATHROOMS

26,670 25,201
SUBSCRIBERS SUBSCRIBERS

HOME OUTDOOR
INTERIORS LIVING

29,272 20,522
SUBSCRIBERS SUBSCRIBERS

BESPOKE SERIES PACKAGES AVAILABLE UPON REQUEST
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TARGETED SOLUS EMAILS

Take an even more targeted approach from one of
the sections listed below:

INTEREST DATABASE

APPLIANCES

ARCHITECTS

BATHROOMS

LIVING SUSTAINABLY
FURNITURE

SMART HOME TECHNOLOGY
INSURANCE

KITCHENS

LIGHTING/ LIGHTING CONTROL
SOFT FURNISHINGS
WALLS/FLOORING

WINDOWS/DOORS



https://emails.granddesignsmagazine.com/q/119zfBnNbVIk/wv

SOCIAL MEDIA

With a combined reach of 861,000 individuals, the
Grand Designs social media eco-system puts your brand
front and centre with impressions/ clicks guaranteed.

. Access the Grand Designs engaged audience
j,f) across Facebook and Instagram

'9 Guaranteed minimum number

of impressions or clicks

j Click-through goes to your own website

@ Report of social performance provided

AWARENESS CAMPAIGN

25,000 IMPRESSIONS
50,000 IMPRESSIONS
75,000 IMPRESSIONS

TRAFFIC CAMPAIGN

1,000 LINK CLICKS
2,000 LINK CLICKS
3,000 LINK CLICKS

STORIES PACKAGE

SERIES OF 3 ORGANIC STORIES SHARED ON OUR INSTAGRAM
AND FACEBOOK




LEAD GEN

Using the Grand Designs database, your brand will be promoted by
the iIn-house team to generate leads for you to convert into sales.

The database of affluent engaged customers trust the Grand Designs
brand and therefore vouch for all companies that are worked with.

Grand Designs use your content to create promotions and a unique
landing page. This is then promoted to the Grand Designs audience
to generate leads based on your requirements.

2. Marketing assets are created

1. Client sends the campaign content

4. Multiple targeted emails and
social media campaigns with a
reach of over 100,000
impressions, plus an editorial
newsletter with 126,000 engaged
subscribers

CAMPAIGN RUNS OVER 3 MONTHS

3. A bespoke landing page is created 5. Leads are collected and securely

on the Grand Designs website delivered to you in a format of your choice
where your potential customers fill

in their details and consent for your
company to follow up with them

|l ead Gen Presentation


https://media10ltd-my.sharepoint.com/:p:/g/personal/aurelia_allegra_m10_network/EWAq1ARR3qhNs6Dl-1DDHqwBeMkkBU4ye5YF-4xqF6_mmg?rtime=yTe6lvr03Ug
https://media10ltd-my.sharepoint.com/:p:/g/personal/aurelia_allegra_m10_network/EWAq1ARR3qhNs6Dl-1DDHqwBeMkkBU4ye5YF-4xqF6_mmg?e=bkAo52&wdLOR=c9BF4A227-848C-254C-AF07-5595C0E8B43A

DISPLAY ADVERTISING DISPLAY ADVERTISING

WEBSITE WEEKLY NEWSLETTER

Reach a high-income, highly motivated audience of Feature yourself in our weekly newsletter that gets sent
out every week to our full database of 126,000 contacts.

self-builders, renovators and home improvers.

116,000 impressions per month on our website Drive traffic directly to your site.

il s ; gll'z'lgi:gﬂg WBlgn Underfloor heating 101
FRAMED HOMES = W:' ;ﬂhﬂ dry systems
SINCE 192__5 explained

LU RS

e =
. AT | s
K Lt VI

|
' !
B ﬁ.ﬁt

Your kitchen layout 101

Prog ond cong of th Tour Bosie
Iglm'lr:r':mm

Once used pradormnanily in
Efchens ond Bolhnsoms,
[Figle cif]tatas H’Hﬂ["l"lg ES NONY 3N

tricng

oplion for haating lorger spoces
Hare's what you raed to know.

H z ' ’ AND 2-6 October
- -

| . I JENa HEC, Brminghem L -u‘f._ ",‘ GRAND
W CLAIM YOUR B4 R el DESIGED
£10 TICKET - L. 4- 8 OCTOBER » NEC
- » QUOTE '
ENTRY LEVEL _
BASED Y
-"-'I.":: : h,

ON A ONE
MONTH
TENANCY
MINIMUM

Hi-tech kitchen
applionces: gadgets to
elevate your project

Guide to wood flooring

From the difforent typas of limier
io design deas and installodicon

Discover smot oppliances 1o
complament a madarn homa,

Eﬂu: gourmet gadgats lor the
aapiting chel.




SPONSORED

WEEKLY NEWSLETTER
SPOTLIGHT

Reach our audience through a 150-word branded
message embedded in our editorial weekly newsletter,

sent to 126,000 subscribers

WHAT’S INCLUDED?

-150 words of your choice

-Image of your choice

-Highlighted as sponsored Radiators at their best selves

-Links directly through to your There was a time when radiators were purely functional—unassuming white boxes
website/URL of your choice intended to blend into the background.

However, imes have evolved.

Today, home heating is no lenger simply about warmth; It is also about style, character,
and design.

BestHeating has long maintained that a home should feel comforting and joyful in
every detail, induding its heating elements.

With that in mind, BestHeating Is proud te announce a new Premium Partnership with
Grand Designs magazine, running from summer 2025 through 2026.




COMPETITIONS

Host a competition on granddesignsmagazine.com
for one month with a minimum prize value of £1,000.

WHAT’S INCLUDED?

TIER 1 TIER 2

@ y Competition page hosted on @ y Competition page hosted on
¥/ granddesignsmagazine.com ¥/ granddesignsmagazine.com
J) 2 weekly newsletter +7y) Story panel including

T/ inclusions </ 3 stories

22 Sent to our full database <J) 2 weekly newsletter

—/ 0of 126,000 contacts "/ inclusions

All leads that have opted in. .® | Sent to our full database

._fx" of 126,000 contacts

All leads that have opted in.

Example of a Competition



https://www.granddesignsmagazine.com/win/frontline-bathrooms-competition/

GRAND
DESIGNS

PREMIUM PARTNERS

TIER 1 & 2 PREMIUM PARTNERS ARE ALSO ELIGIBLE FOR 20% DISCOUNT ON ADDITIONAL SPECIFIC MARKETING SHOULD THIS BE WANTED DURING THE 12-MONTH PARTNERSHIP

MENU OF OPPORTUNITIES TIER 4 TIER 3 TIER 2 TIER 1

LEAD GENERATION Data capture form hosted on the Grand Designs website, with drivers from: 3 solus newsletters,

2 promoted social media campaigns, 3 newsletter inclusions. ’

NEWSLETTER INCLUSION Section within the Grand Designs Magazine weekly newsletter. X2 X2
WEBSITE LEADERBOARD Website leaderboard to stay live on the granddesignsmagazine.com website for -month. Xl Xi
TV & RADIO The Grand Designs Approved Partner branding can be included as an endorsement applicable to your business . . .

incorporating TV & Radio advertising campaigns.

PROMOTED TARGETED SOLUS EMAILS The solus emails are sent to subscribers who have requested information on a X1 X2 X2

particular product/service and will incorporate the Grand Designs Approved Partner endorsement.

MARKETING COLLATERAL The Grand Designs Approved Partner endorsement can be included within your business message
on PPC marketing, branded content and display ads, when promoting your company on YouTube, Facebook, Instagram, ® ® ® °
Vimeo and X plus all printed marketing material including, leaflets, brochures & magazines, relating to your business.

WEBSITE LOGO The Grand Designs Approved Partner endorsement can be incorporated across the website pages of your

business. ¢ ° ¢ °
FLEET VEHICLES & COMPANY CLOTHING BRANDING The Grand Designs Approved Partner endorsement can be

: : : : : . ) e o o o o
incorporated on fleet vehicles and clothing along with the opportunity to include the branding at shows & exhibitions.

ONLINE FEATURE ARTICLE The advertorial will remain on the website highlighted under our Premium Partner section on our X1 X1 X1 X1

website for 12-months incorporating the Grand Designs Magazine Approved Premium Partner logo

Examples and Case Studies



https://media10ltd-my.sharepoint.com/:b:/g/personal/gary_russell_m10_network/ESOjk0YXo55LuTQiwrfXmA4Bl2HWjvire5kAjcndpqyY1w?e=oU4H7a

BESPOKE CAMPAIGNS AVAILABLE ON REQUEST
GET IN TOUCH TO DISCUSS

GRAND
DES'GNS media@grand-designs.com

MAGAZINE

Media 10 Limited '%99





