
PROS PECT I V E E XH I B I TO R  
&  PA RT N ER I N FO RM AT I O N

I N D EP EN D ENTH OTELS H OW. N L

The business 
event for luxury & 

boutique hotels

14 – 15 Mar 2023



We strive to create an inspiring 
event experience and environment 
in which the hotel community can 
learn, connect, and thrive together. 
After a long wait it was incredible to 
welcome back so many hoteliers to 
Independent Hotel Show Amsterdam 
and to see them engaging with our 
programme, meeting exhibitors, 
discovering new products, and 
networking with industry peers. 

According to TOPHOTELPROJECTS, 
292,880 new hotel rooms will be 
completed across Europe in the 
next few years. If your product or 
service is relevant and could support 
this hotel demand, the business 
opportunities are significant. How do 
you intend to get your share?

The Independent Hotel Show is 
the most comprehensive and best 
loved business event for the luxury, 
boutique and independent hotel 
sector. Comprised of a curated 
exhibition of over 200 suppliers, 
a complimentary programme of 

educational seminars and expertly 
choreographed networking 
opportunities; the show is proven to 
bring thousands of hoteliers together 
as the most relevant annual gathering 
for their community. 

We invite you to join us on 14-15 
March 2023 at RAI Amsterdam 
to engage with this audience of 
high-quality hoteliers, dedicated 
to the discovery and application of 
new opportunities that ensure the 
continuous profitability and efficiency 
of their hotel businesses. 

We look forward to welcoming you to 
the line-up.
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Welcome to the 
Independent 
Hotel Show
2023

Mieke Berkers
EVENT MANAGER
I N D E P E N D E N T  H OT E L S H O W



2022 G U EST 
DEM O GRAPHICS
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2425

€68,538 

TOTA L  V I S I TO RS

Is how much our visitors plan to spend 
on average in the next 12 months with 

companies they met at the show.

15% CA M E FRO M O U T S I D E  
T H E N E T H E R L A N D S

I N D E P E N D E N T
H OT E L S

G RO U P- O W N E D
H OT E L S

82% H AV E D I R ECT 
P U RC H A S I N G AU T H O R I T Y

91% O F V I S I TO RS W I L L B E 
R E T U R N I N G I N 2 0 2 3

GU EST ACT I V I T Y

ACCO M M O DAT I O N S I Z E

H OT E L			  67 %

O P E N I N G  A N E W H OT E L 			  1 0 %

OT H E R AC C O M M O DAT I O N			  4%

P R I VAT E C LU B W I T H  RO O M S			  2 %

P U B / R ES TAU R A N T W I T H  RO O M S	 3 %

S E R V I C E D A PA R T M E N T S			  8 %

G U ES T H O U S E			  6%

1 -1 0 RO O M S			  2 1 %

1 1 -25  RO O M S  			  1 1 %

26 - 5 0 RO O M S			  1 5%

51 -1 0 0 RO O M S			  1 5%

1 0 0 +  RO O M S			  3 8 %
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74%

26%
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TH E 
S UP P LIER 
EXP E RIE NCE

“We have exhibited at the 
Independent Hotel Show before 
and consider it a hugely valuable 
platform for meeting new and 
existing clients and hearing about 
the latest trends and innovations 
in the world of hospitality. The 
audience of independent and 
boutique hotel buyers is a good fit 
for our products.”

Saskia Husslage

S E CTO R  M A N AG E R P R I VAT E 

F O R B O F LO O R I N G SYS T E M

“Meeting so many hotel owners at 
the Independent Hotel Show has 
been great for us to get a better 
insight into their business needs 
and of course into developing 
new prospects for our make-it-
yourself premium cocktails. We 
definitely will be back next year!”

Philipe Souren

C O - O W N E R 

M I N I B A R B OX



T H E S U P P L I E R E X P E R I E N C E
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“The visitors at the Independent 
Hotel Show are more targeted 
than at other exhibitions in which 
we participate. Many of them 
are direct decision makers and 
they are purely focused on the 
products at the fair, they are not 
just coming for drinks and snacks. 
That’s a big advantage.”

Ton Haagedoorn

C O M M E R C I A L D I R E CTO R 

PA B S T & H AG E D O O R N
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TH E 
GU ES T
EXP E RIE NCE

“It was a wonderful show with 
a very interesting range of 
exhibitors and speakers, it was 
also nice to see many familiar 
faces again. I would love to join 
the event again next year.”

Marc van Gulick

D I R E CTO R 

L A N D G O E D L AU S W O LT
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T H E  G U E S T E X P E R I E N C E

“It was a great kick off for events 
after Covid. A good way to see 
all kind of new developments and 
more importantly to meet each 
other again. I really enjoyed the 
event and all the seminars were 
very interesting. Good to see that 
so many people came to reunite 
again, this truly inspired me 
after this challenging time in our 
industry.”

Stefan Dubbeld

R O O M S D I V I S I O N M A N AG E R 

I D A PA R T H OT E L

“The Independent Hotel Show 
was a great opportunity to meet 
existing relations and suppliers 
again and, after a long time, to 
gain inspiration for the future of 
our hotels. We will definitely come 
back next year.”

David Reinders Folmer

F O U N D E R 

E XC I T E H OT E L S



AC C O R

A DY E N

A E O N P L A Z A H OT E L S

A I R P O R T H OT E L R OT T E R DA M

A L B U S H OT E L

A L E X A N D E R H OT E L

A L E X A N D E R B E AC H C LU B

A M A D I H OT E L S

A M B A S S A D E H OT E L

A M R ÂT H H ÔT E L S

A M S T E L H OT E L

A M S T E R DA M C A N A L H OT E L S

A M S T E R DA M T R O P E N H OT E L

A N I M O O H OT E L S

A N KO G E L LO F T S

A N OT H E R H OT E L

A P O L LO & L E O N A R D O H OT E L S G R O U P

A - S TAY

AU B E R G E D U  B O N H E U R

B & B VA N B E E M

B & B W I L L E M I I

B A BY LO N H OT E L

B A L B I R N I E H O U S E H OT E L

B ES T W ES T E R N  DA M  S Q UA R E  I N N

B L AC K L A B E L H OT E L S

B LO O M I N G H OT E L S

B O R E A L I S H OT E L G R O U P

B OT E L

B O U L E VA R D H OT E L S C H E V E N I N G E N

B O U T I Q U E B & B B OV I E N

B O U T I Q U E H OT E L A P O L LO F I RS T

B O U T I Q U E H OT E L C O R O N A

B O U T I Q U E H OT E L D E V I E R  PAT R I C I E RS

B O U T I Q U E H OT E L S H A M O N

B U I T E N P L A AT S R OZ E N H O F

B U N K H OT E L S 

B W H H OT E L G R O U P

C A N A L H O U S E

C A R LTO N H OT E L C O L L E CT I O N

C E N T E R H OT E L S

C H A R M E H OT E L S

C H AT E AU N E E R C A N N E

C H ÂT E AU S T G E R L AC H

C H O I C E H OT E L S E M E A

C I T I Z E N M

C I T Y I D G R O U P

C I T Y D E N Z U I DA S

C I T Y H U B

C I T Y L A B H OT E L

C L I N K H O S T E L S

C O N S C I O U S H OT E L S

C O N S E R VATO R I U M H OT E L

C O R E N D O N H OT E L S & R ES O R T S

C O U R T GA R D E N H OT E L

C O U R T YA R D BY M A R R I OT

C R O W N E P L A Z A U T R E C H T 

C R O W N E P L A Z A A M S T E R DA M 

D E  D R I E G E Z U S T E RS

D E  WA R E J AC O B B O U T I Q U E H OT E L

D I K K E R & T H I J S H OT E L

D O R P S H E R B E R G D E R O S K A M

E A SY H OT E L B E N E LU X

E D E N H OT E L S

E DY N

E H M G R O U P

E R F G O E D LO G I ES

E R I C VÖ K E L B O U T I Q U E A PA R T M E N T S

E XC I T E H OT E L S

E X E C U T I V E R ES I D E N CY A M S T E R DA M A I R P O R T

FA R A L DA C R A N E H OT E L

F I N E  H OT E L S & S U I T ES 

F I T Z R OY M A A S T R I C H T

H OT E L F LO R A B ATAVA

G E N E R ATO R

G I E T H O O R N H OT E L

G O L D E N T U L I P A L K M A A R

G O O I L A N D H OT E L

G O S S E T H OT E L B R U S S E L S

G R 8 H OT E L S

G R A N D H OT E L A M R ÂT H K U R H AU S

G R A N D H OT E L B E AT R I X

G R A N D H OT E L D E D R A A K

G R A N D H OT E L K A R E L V

G U ES T H O U S E H OT E L K A AT S H E U V E L

G R A N D H OT E L T E R D U I N

G U ES T H O U S E V E R TO E F

H A M P TO N BY H I LTO N A M S T E R DA M C E N T R E E A S T

H E T A R R ES T H U I S

H E T M A A S H OT E L 

H I I V E H OT E L S G R O U P

H I LTO N

H O E V E K R O M W I J K

H O F VA N A L E X A N D E R

H O L I DAY I N N

H O L L A N D H O U S E B E AC H H OT E L 

H OT E L & C H AT E AU M A R Q U E T T E

H OT E L & W E L L N ES S Z U I V E R

H OT E L A M S T E R DA M D E R O O D E L E E U W

H OT E L B E E T H OV E N

H OT E L B O E R G O O S S E N S 

H OT E L B R A S S E R I E B R I TA N N I Q U E

H OT E L B R I D G ES H O U S E H OT E L B R I ES

H OT E L C A S A A M S T E R DA M

H OT E L C O R N E L I S Z

H OT E L D E L’ E U R O P E 

H OT E L D E S T E R R E N B E R G

H OT E L D E ZO N

H OT E L D E N B E R G

WHO  CHECK ED IN A selection of visitors to the  
Independent Hotel Show Amsterdan
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H OT E L D ES A R T S

H OT E L E R N S T S I L L E M H O E V E

H OT E L ES T H E R É A

H OT E L F R A N Q

H OT E L H AG U E C E N T E R

H OT E L H E R I K E R B E R G

H OT E L H O O G E V E E N

H OT E L H O U T E N

H OT E L I X A M S T E R DA M

H OT E L J A K A R TA

H OT E L K A P E L L E R P U T

H OT E L L LOY D

H OT E L M I J D R E C H T M A R I C K E L A N D

H OT E L M I T L A N D

H OT E L M O N D R AG O N

H OT E L M U S E U M K WA R T I E R U T R E C H T

H OT E L N OT H OT E L

H OT E L O K AT H E D R A L 

H OT E L O K U R A A M S T E R DA N 

H OT E L PA R K Z I C H T

H OT E L P R I N S E N H O F G R O N I N G E N

H OT E L R ES TAU R A N T B R A S S

H OT E L R OYA L B R I D G ES

H OT E L ‘ T  VO O R H U YS

H OT E L T H E C R A F T S M E N

H OT E L T H E M ATC H

H OT E L T H E N O B L E M E N

H OT E L T W E N T Y E I G H T

H OT E L VA N O R A N J E

H OT E L V I L L A R U I M Z I C H T

I B I S S C H I P H O L A M S T E R DA M A I R P O R T

I D A PA R T H OT E L -  C I T Y I D G R O U P

I H G H OT E L S & R ES O R T S

I L F O R D H OT E L S

I N K A M S T E R DA M

I N N T E L H OT E L S



WHO  CHECK ED IN A selection of visitors to the  
Independent Hotel Show Amsterdam
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PA R D E L A M E N O R C A

PA R K B R O E K H U I Z E N

PA R K C E N T R A A L A M S T E R DA M

PA R K P L A Z A V I CTO R I A

PA R K H OT E L D E W I E M S E L

PAV I L J O E N H OT E L

P ES TA N A A M S T E R DA M R I V E RS I D E

P O L D E R H U I S B & B

P O S T I L L I O N H OT E L S

P O S T- P L A Z A H OT E L & G R A N D C A F É

P P H E H OT E L G R O U P 

P R E F E R R E D H OT E L S & R ES O R T S 

P U L I T Z E R A M S T E R DA M

Q L  H OT E L S

Q UA L I T Y W E L L N ES S R ES O R T S 

Q UA R T Z I N N H OT E L S

R ES TAU R A N T,  H OT E L & S PA S AVA R I N

R O C C O F O R T E H OT E L S /  T H E C H A R L ES H OT E L

R O O M M AT E H OT E L S

R O S A L I A’ S M E N AG E R I E

S B H OT E L S

S H E R ATO N A M S T E R DA M

S I R A DA M H OT E L

S I R C L E C O L L E CT I O N 

S LO K H O S P I TA L I T Y G R O U P

S N O OZ Z H OT E L S

S O F I T E L L E G E N D T H E G R A N D A M S T E R DA M 

S O H O H O U S E

H OT E L & W E L L N ES S Z U I V E R

S TA R LO D G E H OT E L S B .V.

S TAYO K AY

S U I T E H OT E L P I N C O F FS

S W I S S OT E L A M S T E R DA M

T H E  A L B U S

T H E  A L F R E D H OT E L

T H E  A R C A D E H OT E L

T H E  A S H E H OT E L

T H E B E AC H H O U S E C U R AC AO

T H E B E L L H O P H OT E L

T H E B LO S S O M H O U S E A M S T E R DA M

T H E B U L L D O G H OT E L

T H E C O L L E CTO R T H E H AG U E

T H E DY L A N A M S T E R DA M

T H E F LO R I A N

T H E H E N D R I C K ’ S H OT E L

T H E H OT E L B R U S S E L S

T H E H OX TO N

T H E J A M ES R OT T E R DA M

T H E R O O S E V E LT B O U T I Q U E H OT E L

T H E S E T C O L L E CT I O N

T H E S L A A K R OT T E R DA M

T H E S T U D E N T H OT E L

T H E T I M ES H OT E L

T H E U N B O U N D

T H E AT E R H OT E L V E N LO

VA N D E R VA L K H OT E L S

V E N ES TO N S U I T ES

V I CTO R I A H OT E L P P H E

V I L L A B E U K E N H O F

V I L L A N I C O L A C I T Y B & B

V I L L A R U I M Z I C H T

V I L L A Z I LV E R L I N D E 

VO N D E L H OT E L S

VO N D I C E H OT E L

W A M S T E R DA M

WA L D O R F A S TO R I A A M S T E R DA M

W E L L N ES S H OT E L N O B I S A S T E N

W E R E L D S G R O E P

W ES TC O R D H OT E L S

W ES T E R V I L L A

W I N H OT E L S

W I N H OT E L S G R O U P

W I N S E L R H O F

W O R L D H OT E L S
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K I T H OT E L B V

L A N D G O E D  H OT E L G R O OT  WA R N S B O R N

L A N D G O E D  L AU S W O LT

L E O N A R D O H OT E L S B E N E LU X

L I N D N E R H OT E L S  & R ES O R T S

L LOY D H OT E L

LO R E  G R O U P,  T H E N E T H E R L A N D S

B ES T W ES T E R N  M U S E U M H OT E L S D E L F T

LU X U RY S U I T ES  A M S T E R DA M 

LY R AT H ES TAT E H OT E L

M A N ZO ’ S S U I T ES

M A RY K H OT E L

M A X B R O W N  H OT E L S

M E R C U R E H OT E L A M S T E R DA M C I T Y

M O N Q U I

M O O I R I V I E R H OT E L

M O R E B E R L I N

M OT E L O N E

M OT H E R H O O S E H OT E L

M ÖV E N P I C K H OT E L

M OX Y A M S T E R DA M H O U T H AV E N S

M OZ A R T H OT E L

M R J O R DA A N  H OT E L

M U Z E H OT E L

N E R O O F F I C E H OT E L & C I T Y C A F É

N E W A M S T E R DA M H A R L E M H OT E L

N H H OT E L G R O U P

N OT I Z H OT E L

N OVA H OT E L A M S T E R DA M

N OVOT E L D E N  H A AG W O R L D F O R U M

OA S I S P U N T-W ES T  H OT E L & B E AC H R ES O R T

O K U R A N I K KO H OT E L S

O LY M P I C H OT E L

O O S T W E G E L C O L L E CT I O N

O R A N J E H OT E L L E E U WA R D E N

OT I U M H OT E L S

W O U D S C H OT E N H OT E L & 

C O N F E R E N T I E C E N T R U M

XC E N T R I C H OT E L S B .V.

XO  H OT E L S

YAYS G R O U P

YOT E L A M S T E R DA M

Z A A N H OT E L

ZO K U
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I H S  A M S T E R D A M  2 0 2 3

 10

A comprehensive business event to service the full hotel lifecycle. From 
investment and purchasing through to branding, design, operations, 
portfolio growth and selling; the show’s content supports hoteliers in 
every stage of their hotel development.

We welcome representation 
from across the hotel supply 
chain. Exhibitor categories 
include but are not limited to:

Showcase your products and 
services to an engaged audience 
of key senior decision makers 
365 days of the year. Speak to 
the team to find out more.

A huge draw in attracting our 
hotelier guests to the show, 
our education programme 
addresses hot topics for 
hoteliers today.

OV ER 2 0 0 Q UA LI T Y 
S U PPLI ERS

I H CO N N ECTS

ED U CAT I O N 
PRO G R A M M E

H OT E L V I S I O N  S TAG E

I N N OVAT I O N  S TAG E

S O C I A L  B U S I N ES S  S PAC E

D ES I G N & D EC O R

T EC H N O LO GY

S PA & W E L L N ES S

H OT E L S U P P O R T 
S E R V I C E

FO O D & D R I N K

H O U S E K E E P I N G & 
H OT E L P RO D U CT S

B E D S & B E D D I N G

M A R K E T I N G & B R A N D I N G

AU D I O & E N T E R TA I N M E N T

J O I N US I N S H A R I N G YO U R 
SO LU T I O N S FO R  T H E  M O D ERN 
H OT ELI ER .  W H AT PRO D U CT O R 

S ERV I C E CA N YO U O FFER?



BECOME AN 
OFFICIAL PARTNER
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Be seen as market leaders by affiliating your brand as a partner to the show. Work with us to build and deliver 
a comprehensive partnership package that places your company at the forefront of our guests’ minds.

Join our premium exhibitor  
line-up.

Elevated branding and increased 
exposure above and beyond the 
traditional exhibition stand

Comprehensive pre-event  
marketing and advertising

Data capture opportunities  
to enable you to build personal 
relationships with our hotelier 
community

Hosted face-to-face 
opportunities to inspire and 
educate about you and your 
services

PAC K AG ES I N C LU D E O PP O RT U N I T I ES

E XH I B I T

T H E S U I T E

I N N OVAT I O N S TAG E

H OT E L V I S I O N S TAG E

S O C I A L B U S I N ES S S PAC E

T I T L E PA R T N E R

T H E LO B BY

O F F I C I A L C AT E G O RY PA R T N E R

Basic shell scheme stand package includes walls, fascia with company nameplate, carpet, 2x spotlights, 1x socket 

(including power supply). Excluding furniture. 

*One-time marketing fee of €550, including a free data scanner app to capture visitor data at your  

booth and a profile page for the website. Co-exhibitor fee is €225 per partner on the stand.

S TA N D T Y P E I N C LU S I O N R AT E P E R M
2

Space Only Floor Space Only €345*

Shell Scheme Carpet & Shell Scheme €435* 
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PAR TN E RS The Independent Hotel Show is proud to have 
worked with leading partners in 2022 to help 
support the industry.

C O M M U N I T Y PA R T N E RS

D ES I G N  PA R T N E RS

E X P E R I E N C E PA R T N E RS

M E D I A PA R T N E RS

R E C O M M E N D E D  B U S I N ES S PA R T N E RS



I N D EP EN D ENTH OTELS H OW. N L

14 – 15 Mar 2023

TH E IN D EPENDENT HOTEL SHOW 
P O RT F OLI O

Mieke Berkers
E V EN T  M A N AG ER

+31 (0) 6 815 758 31
mieke.berkers@montgomerygroup.com


