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Redeeming ‘Kala Cotton’ - a
circular end product with brand
partners



Covid 19 and its impact on Fashion choices

For the Fashion Industry, 2020 was the year of change. While we are
still recovering from the aftershock of the pandemic, a growing
awareness and concern can be seen among the public where the
fraqility of the planet is concerned

Sustainability issues are attracting attention at an  The rising global demand for textiles has made
executive level. Some 50% of fashion executives in  natural fibres both scarce and expensive. Business
a recent opinion poll indicated that sustainability maodels are actively responding to sustainability
has moved up the agenda in the past few months challenges by seeking improved alternatives,
indicating that the fashion industry has to change mainly circular end products and cleaner
and change fast. production models.

One such product is the ‘kala cotton' a recently
revived ancient variety of genetically pure cotton.
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The production of The equivalent of more than Textiles production
1 kilogram of cotton 3 trillion plastic bottles is (including cotton farming) uses
garments uses up to needed to produce almost 100 billion cubic metres
3 kilograms of plastic-based clothes of water annually, representing
chemicals. every year. 4% of global freshwater

withdrawal.

1 Based on an average weight of 10 gram of a 0.5 litres PET bottle

Source: KEMI, Chemicals in textiles: Risks to human health and the environment (2014}, p.33; World Bank,
AQUASTAT, and FAD, Dataset: Annual freshwater withdrawals, total (2014); Circular Fibres Initiative analysis

“In cotton production, non - renewable resource inputs can be reduced by
introducing regenerative agricultural practices, which do not use synthetic
pesticides or fertilisers." - Ellen MacArthur Foundation.
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https: mckin, ~/media/mckinsey/industries/ret
ailour%20insights/fashion-on-climate-full-report.pdf
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. Designed for circularity

By 2050 it is anticipated that the fashion industry will
use up 25 per cent of the world's carbon budget,
making it one of the most polluting industries, second
only to oil.

According to Fashion for Good, cotton production

consumes 1/6" of all pesticides globally. Local

communities and farmers are impacted globally as a
result of chemicals sprayed on individual cotton. The
World Health Organization claims that almost 20,000
individuals lose their lives annually due to cancer and
suffer miscarriages, as a result of these chemicals.

With cotton being one of the most used fabrics in the
world, it is important that we find a sustainable
alternative to the modern cotton. An ancient form of
cottan has recently been revived by textile enthusiasts
globally and primarily in India. In the face of rising
planetary challenges, Kala Cotton - a pride of Indian
handloom since 3000 BC is making a comeback due to
its chemical free and rain fed properties.

It is emerging as a suitable alternative to its resource
intensive American peer (BT cotton) which is told to be
0% more water and chemical intensive than the
former.

“Cotton as a crop wreaks
havoc with both people and
planet even before it’s turned
to clothing’.
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https://www.ellenmacarthurfoundation.org/assets/downloads
/publications/A-New-Textiles-Economy Full-Report.pdf
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In the traditional market systems of Kutch in India, farmers and weavers
worked together to create beautiful, organic and soft cotton of durable
texture. Kutch has seen the advent and the decline of local, old world
cotton.

AMBIO-N(CircularSource) has partnered with artisans from Kutch who
have been an integral part of this glorious legacy. Besides empowering
artisans, we aim at working with marginalized communities and promoting
rain fed and sustainable cotton on our global marketplace.

Choose Circular - Make a Difference
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