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IF YOU BUILD IT,
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WONT COME
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DESIGNING

WELLBEING
FOR HUMANS




-/  peatiacred @™ inen . ko
&%%&E %mbemg HeauhAss « wJunmind welbot - g? : I
Nuffield Project nC|USE Brothers Sma rterly z HEALTH FROM WITHIN
O WELLNESS =

@ EValue - clarlt\ Rt SS heqhx

@ hastee pay Morgan Stanley 3 e . .‘
;,)(;_ Cigna. .EGON [ @
Yorkshire LlfeCar e () ¥ hesithyperforrarice 7%@ ‘_ AV]VA

aetna . MetLlfe SVVitCI‘] SCOTTISH WIDOWS i ?
\\"% ﬁ“(»\ g @ Simplyhealth thf © Wagestream
@ perkbox Rightsteps: BLACKROCK ] N
- vl WEALTH . Qi
-“aycare FORTH 5 A Mattioli o SISU

. 27 Il
A“h:a'dlz@ h&‘]lﬂgjﬂdltl{ﬂ :sr TRACK | OPTIMISE Wealtthards“ 4‘} OOdS pIC lemonade %Sﬂlgywqw wellness
Worldwide Care “\k The Welness libya rmainde =@ @&/A&A, 0200 oo  changing ves
OHatch =¥ T like minds &7 ©b9ﬂenden WEALTH at work
O.C.TANNER atlc health
nnnnnnnnnnnn . AL FIRSTBEAT ‘szlllge unum VIVUP
l—] ARGREAVES orkplace Wellbeing . ' GPDQ Le al&

A ""' StepJockey eneral

QC'ﬂ ¥ LANSDOWN lBGympqss

. Westﬁeld Hgﬁ\!_-ﬂ:@tlclglﬁg SPERSHTTH éf}gh C/?}B?q .ﬂearthmﬂes@work mohs
Health P Secondsight M/&L\ﬁ/ @ oabyion workplace health

IPP lanned Futu re Part of the Foster Denovo Group

Workplace Financial Education

Lifeldo’ths - MOTIV negber % BARCLAYS performance



Time

How to collect data and measure impact

Workplace wellbeing case studies

Culture of wellbeing in organisations

Mental Health

10.3%

Wellbeing expertise

5.0%

Employee engagement in wellbeing

4.1%

Business Case for a Wellbeing Programme

6.8%

How to empower + train managers to look after their

10.9%

How to create a Wellbeing programme

4%

Senior Leadership sponsorship of wellbeing

Training / Education

3.5%

Forum/ Support / Events

Resources / Best Practice / ThinkTank/ Consultancy

10.9%
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MOTIVATING THE

UNMOTIVATED
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REAL BEHAVIOUR

CHANGE
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PART 5

Al IS CHANGING

WELLBEING
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Knowledge Management

3

Sites & libraries

#* Organised

® Lots of stuff
% Predictable
B Max Curation

B Maximum
user training

W Easy/Pretty good @ Okay Il Hard/Not great

Search

% Organic

B Everything

B Unpredictable
* Min Curation

® Mid-level
user training

Bots

* Direct

* What's heeded
% Predictable

® Mid Curation

* Minimum
user training
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CONTENT AND

CHATBOTS










Chatbots improve
Learning and
engagement

Chatbots remove
Judgement

Chatbots organise
Information very well
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Thank you!
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